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Almaty, Kazakhstan, 10 August 2026 — Joint Stock Company Kaspi.kz (“Kaspi.kz”) (Nasdaq:KSPI)
today published its unaudited consolidated IFRS financial results for the quarter and first half ended
30 June 2026 (“2Q and 1H 2026”).

Kaspi.kz 2Q & 1H 2026 Financial Results

2Q 2026 Highlights

e Our Board has proposed increasing the quarterly dividend by 18% to KZT1,000 per ADS, from
KZT850 in 1Q 2026, subject to shareholder approval. The increase reflects our performance in
the first half and confidence in the long-term growth outlook for Kaspi.kz.

e e-Commerce continued to be our main growth driver. Constant-currency e-Commerce GMV
increased 28% year-over-year to KZT1.3 trillion (S2.6 billion), while purchases increased 33%
year-over-year.

e e-Commerce consumer engagement and monetization both strengthened. Annualised e-
Commerce purchases per consumer increased to 15.8 from 11.6 in 2Q 2025, while e-Commerce
3P take rate increased 160 bps year-over-year to 16.1%, supported by growth in advertising and
delivery. As a result, 49% year-over-year constant-currency e-Commerce VAS revenue growth,
outpaced constant currency e-Commerce revenue growth of 35% to KZT394 billion ($820
million).

e Kasper, our personal Al shopping assistant, began rolling out in July and is now available to all
our e-Commerce consumers in Kazakhstan. In less than a month, around 20% of consumers to
whom Kasper is available had used it. Around eight in ten conversations produce a tailored
product recommendation, and around six in ten of those recommendations guided the
consumer to a specific product.

e Marketplace constant-currency GMV increased 15% year-over-year to KZT2.3 trillion ($4.8
billion). Reported Marketplace revenue increased 11% to KZT508 billion ($1.1 billion) and
adjusted EBITDA increased 9% to KZT128 billion ($266 million).

e Payments TPV increased 13% year-over-year to KZT12.7 trillion ($26.3 billion). Payments
revenue increased 5% year-over-year to KZT169 billion (5351 million), and adjusted EBITDA was
broadly stable at KZT98 billion (5204 million) due to investments in Kaspi Alagan (pay-by-palm).

e Fintech revenue increased 23% year-over-year to KZT455 billion (5946 million), supported by
18% growth in average net loan portfolio. Adjusted EBITDA increased 6% year-over-year to
KZT171 billion ($356 million), with growth continuing to reflect higher funding costs.

e In August, we reduced the interest rate on our 3-month deposit product by 100bps. This
accounts for around a third of our deposits and is the first reduction in more than two years.



e Kaspi.kz revenue increased 15% year-over-year to KZT1.1 trillion ($2.3 billion). Adjusted EBITDA
increased 5% year-over-year to KZT397 billion ($826 million). Net income was stable at KZT259
billion ($539 million), even with investments in Tirkiye and high funding costs in Kazakhstan.

e InJuly we completed the acquisition of Rabobank A.S. in Tiirkiye and rebranded the business Hepsi
Bank. We are already piloting a new shopping loan integrated into Hepsiburada and plan to expand
our Fintech offering in Turkiye from 2027.

o We reiterate our full-year 2026 guidance. As previously communicated, given changes in the mix and
duration of our lending portfolio, average net loan portfolio growth is more representative of
Fintech’s financial growth than TFV. Our guidance assumes constant currency exchange rates as of 1
January 2026.



Letter from Mikheil Lomtadze

We have reinvented Kaspi.kz several times. We started in financial services, expanded into an
ecosystem of everyday services and then integrated those services into the Kaspi.kz Super App,
which our customers use every day. In Kazakhstan, active customers now make 77 transactions
with us per month.

Each reinvention made Kaspi.kz more useful to our customers and created new opportunities for
growth. We are now at the beginning of our next chapter.

We believe Al will fundamentally change how consumers interact with mobile apps. Today, people
read information on screens, scroll, navigate menus, click buttons and type product names into a
search bar. In the future, we believe they will simply give a trusted personal Al assistant a task and
expect to get it done.

Our ambition is to create that trusted assistant for our customers. We call it Kasper, our personal Al
assistant for everyday tasks, and we launched it in July.

We are starting with shopping on e-Commerce. Consumers can simply describe what they need to
Kasper, using text or voice, naturally in Kazakh or Russian. Kasper can ask clarifying questions,
understand preferences and constraints, compare products, explain technical terms in simple
language and help to buy the product that best fits.

We have built Kasper specifically around real customer tasks and plan to gradually add more

uses. Rather than relying on a single Al model, we combine leading models with Kaspi.kz’s
proprietary technology to understand customer intent, finding and ranking relevant products, using
real-time information. For shopping, this includes current assortment, specifications, prices, ratings,
reviews, merchants and delivery options.

Kaspi.kz has high-quality first-party transactional data from millions of everyday interactions. We
believe this real-world context is critical to making Kasper highly relevant and reliable and is an
important advantage.

We evaluate Kasper by whether it helps the customer complete the task successfully, not simply by
whether it produces a good answer. Recommendation quality, accuracy, successful task completion
and repeat use are therefore our priorities as we scale. Over time, we want Kasper not only to
understand what customers want, but to accurately connect that intent to actions across Kaspi.kz
services.

Our immediate priority is earning customers’ trust. If Kasper consistently helps customers get things
done, we believe repeat use, engagement and long-term commercial value will follow. If we're
successful, the potential reward is significant, and Kasper can fundamentally change how customers
interact with our services.

It is still very early, but the initial results are encouraging. In less than a month, around 20% of
consumers to whom Kasper is available have used it. Around 80% of conversations produce a



tailored product recommendation, and around 60% of those recommendations guide the consumer
to a specific product.

We recently presented Kasper at our Kaspi Event, including examples of how customers can use
it. Watch the presentation here.

We are pursuing this next chapter from a position of strength. Reflecting our confidence in the
outlook, our Board has proposed increasing the quarterly dividend by 18% to KZT1,000 per ADS.

We have always believed that the best way to create long-term value is to keep reinventing
ourselves as we strive to improve our customers’ lives. Kasper is the next step in that journey, and
we believe it opens an exciting new chapter for Kaspi.kz.

Thank you for your continued trust and support.
Mikheil Lomtadze

Co-Founder and CEO
Kaspi.kz


https://www.youtube.com/watch?v=Rk5vkC47yGo

Update on key strategic initiatives

Kasper: Kaspi.kz’s personal Al assistant

In July, we commenced the rollout of Kasper, our personal Al assistant with the initial task of
shopping on our e-Commerce platform.

Kasper transforms how consumers discover products by enabling them to describe what they need
in natural language rather than relying only on keyword search or catalogue filters.

Kasper understands your needs & recommends best products for you
Voice or text search across >20m products, smart follow-ups & seamless path to purchase

Search via voice or text Smart follow-up A selection of the most Seamless transition
across >20 million products questions relevant products to purchase

® O incedavacumeteaner X

Which type of vacuum cleaner suits
you best?

’ Uprigh
)
Classic with bag/container

Hello, Mikheil!

I'm Kasper, your Al assistant,
what would you like to find?

Samsung VCCB336VIG/XEV black

S Company data
mKaspi.kz

Following its initial launch, Kasper, has demonstrated strong consumer adoption and engagement. 1
in 5 of those consumers to whom it is available have used it. Around 8 in 10 Kasper conversations
produce a tailored product recommendation, and around 6 in 10 of those recommendations guide
the customer to a specific product. Natural-language discovery with Kasper significantly reduces
friction, produces more relevant results and accelerates buyer decision-making.



Strong early adoption with clear evidence of relevance
Kasper takes customers seamlessly from need to product faster, via voice or text

Reach and adoption How well Kasper did

O i n 8 in 10 conversations produce a product recommendation
Q MELE

Customers for whom Kasper is

available have used it 6 in 10 of those take the customer through to a product
. 50% .

3.1sec average response time to add product to favorites

faster
- 30% .

272 product categories discovered to add item to basket

faster
Source  Company data
i Easpe oo, e, Reoch ot et S v s v oot peei 2028 (D kaspi.kz

Kasper is built using leading models, Kaspi.kz’s proprietary technology and our unique commerce
data. Our objective is to create an Al shopping experience specifically designed around the
languages, products, merchants, payments and fulfilment capabilities of our ecosystem.

Kasper is now available in Kazakhstan.
Hepsi Bank Tiirkiye

Having completed the acquisition of Rabobank A.S. in Tiirkiye, we have subsequently rebranded the
business as Hepsi Bank.

Following roll out of our risk management platform and leveraging Hepsiburada’s existing micro
finance licence, we have launched a new shopping loan, seamlessly integrated with Hepsiburada.
Initial consumer feedback has been positive and risk indicators are acceptable to scale further.

Our banking licence gives us the ability to expand lending and deposit products in Tlrkiye, which
will be a key priority from 2027. As previously communicated, we initially intend to capitalise Hepsi
Bank with approximately $300 million.

We see a significant long-term opportunity to develop high-quality, transparent and convenient
digital Fintech products for consumers and merchants in Tirkiye.



Kaspi.kz 2Q 2026 Financials

Total revenue increased 15% year-over-year to KZT1.1 trillion ($2.3 billion). Growth was mainly
driven by improving order frequency and fast growth from VAS in our e-Commerce business, strong
Fintech loan portfolio growth, alongside robust and predictable growth from our Payments
Platform. This was partially offset by 21% year-over-year depreciation of the Turkish Lira versus the
Kazakhstan Tenge, which mainly impacts reported e-Commerce and Marketplace growth.

Revenue +15% YoY, adjusted EBITDA +5% & dividend +18% to KZT 1000/ADS
e-Commerce leads growth with GMV +28% YoY & orders +33%
2Q 2026 YoY Growth

Revenue $2.3B +15%
Adjusted EBITDA $826M +5%
Dividend per ADS KZT 1000 +18% from KZT 850
Marketplace GMV $4.8B +15% ("
e-Commerce GMV $2.6B +28%()
TPV $26B +13%
Average Net Loan Portfolio $15B +18%

i::r presentation of certain financial, operating and other data denominated in tenge and included in this presentation are T480.72 per $1 and T10.30 per TRY 1 as of June 30, 2026 m Kaspikz

Adjusted EBITDA increased 5% year-over-year to KZT397 billion ($826 million). Consolidated net
income was stable at KZT259 billion ($539 million). Net income margin was impacted by higher
deposit funding costs and ongoing investments at Hepsiburada.

In August, we lowered the interest rate offered on our 3-month deposit product by 100 bps, with
the earnings benefit expected to be visible in the final part of the year.

Our Board has proposed increasing our quarterly dividend to KZT 1,000 per ADS up from KZT 850 paid in
the first quarter of this year.



Marketplace Platform

Within Marketplace, constant currency e-Commerce GMV increased 28% year-over-year to KZT1.3
trillion ($2.6 billion), during the second quarter of 2026.

In both Kazakhstan and Tirkiye, we’re prioritising improving consumer engagement; this is
illustrated by e-Commerce purchases per consumer increasing to 15.8 from 11.6 in the second
guarter of 2025.

We're also seeing good results growing revenue from value-added services, namely advertising and
delivery. During 2Q 2026, constant currency VAS revenue increased 49% year-over-year. As a result,
e-Commerce 3P take rate increased 160 bps year-over-year to 16.1%, and e-Commerce revenue
grew significantly faster than GMV. During 2Q 2026, e-Commerce revenue increased 35% year-
over-year on a constant currency basis to KZT394 billion ($820 million).

e-Commerce growth is increasingly driven by frequency & monetization
Constant currency GMV +28% YoY, orders +33% & take rate +160 bps

@) # of purchases
Take Rate 14.5% 16.1% per consumers 11.6 15.8

+28% @ +33%
e-Commerce
3 e-Commerce
GMV! # of purchases(
KZT
1.3T
76.2M
-
2Q'25 2Q'26 2Q'25 2Q'26
/ TR
e-Commerce
GMV breakdown
Kz

" Tiirkiye (“3P" and "1P") including e-Grocery’s GMV eCars are now from e m Kaspi.kz

Marketplace constant-currency GMV increased 15% year-over-year, driven by strong e-Commerce
growth in Kazakhstan and Trkiye. Take rate improved 110 bps year-over-year to 12.1%, resulting in
reported Marketplace revenue growing 11% year-over-year to KZT508 billion ($1.1 billion).
Adjusted EBITDA grew 9% year-over-year to KZT128 billion (5266 million). Adjusted EBITDA growth
was impacted by ongoing investments into Hepsiburada.



Marketplace monetization continues to expand
GMV +15% YoY, take rate +110 bps; revenue +11% & adjusted EBITDA +9%

Take Rate(" 11.0% 12.1%
GMV Revenue Adjusted EBITDA
KzT KzT KzT

+15%@

+11%

+9%

128B

$266M

2Q'25 2Q'26 2Q'25 2Q'26 2Q'25 2Q26

Source  Company data

Notes 1. Take Rateis calculated based on GMV 3P only m Kaspi.kz
2. Constant currency growth

Constant currency ad & delivery revenue +49% YoY > e-Commerce +35%
VAS continue to deepen e-Commerce monetization

e-Commerce VAS(® revenue
revenue® KZT
KZT

+13%

+35%0

+27%
+49%0

2Q'25 2Q'26 2Q'25 2Q'26

Source  Company data
Notes  1.VAS-—

2 e tof revenue and is not separately pr the face of of profitor loss.
3. Constant currency growth

m Kaspi.kz




Payments Platform
During 2Q 2026, TPV increased 13% year-over-year to KZT12.7 trillion ($26.3 billion).

Payments revenue increased 5% year-over-year to KZT169 billion (5351 million). Revenue growth
below TPV growth reflects take-rate decline to 1.00% from 1.07% in 2Q 2025. This is due to
changing product mix and is consistent with long-run trends. Interest revenue accounted for 24% of
total revenue and increased 15% year-over-year.

Adjusted EBITDA was down 1% year-over-year at KZT98 billion (5204 million), impacted by higher
technology costs related to Kaspi Alagan. In Payments, adjusted EBITDA excludes interest revenue.

Payments is a large, capital-light, profit engine & daily engagement driver
TPV +13% YoY, revenue +5% & adjusted EBITDA broadly flat as we roll out pay-by-palm
Take Rate 1.07% 1.00%
TPV Revenue Adjusted EBITDA
KZT KZT KZT
+13%
+5%
-1%

2Q'25 2Q'26 2Q'25 2Q'26 2Q'25 2Q'26

Source  Company y data m Kaspi.kz

Fintech Platform

During 2Q 2026, our average net loan portfolio increased by 18% year-over-year, to KZT7.3 trillion
($15.2 billion).

We are deliberately shifting our lending mix toward longer-duration, higher-revenue products.
Average net loan portfolio duration was 9.0 months in 2Q 2026, compared with 7.7 months in 2Q
2025. Portfolio yield was stable year-over-year at 6%. As a result, Fintech revenue growth remained
strong and increased 23% year-over-year to KZT455 billion (5946 million).

Interest rate increases in Kazakhstan last year resulted in our average cost of funding increasing 150
bps year-over-year during 2Q 2026 to 14.5%. In August, we lowered the interest rate offered on our
3-month deposit product, which accounts for around a third of deposits, by 100 bps. The benefits of
this will be visible in the final part of this year.
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Cost of risk was 0.7% in 2Q 2026 compared with 0.6% in the same period in 2025. Our underlying
credit trends remain strong and consistent.

Our NPL ratio of 7.0% in 6M 2026 was higher than the 6.1% seen in full-year 2025. Lower coverage
reflects the growing share of lower risk car and merchant loans in our portfolio, a decreasing share
of BNPL loans and ongoing improvements in our collection processes.

Higher deposit costs and a slightly higher cost of risk negatively impacted 2Q 2026 Fintech adjusted
EBITDA which increased 6% year-over-year to KZT171 billion (5356 million), compared with revenue
growth of 23% to KZT455 billion (5946 million).

Fast Fintech revenue growth results from loan portfolio growth
Average net loan portfolio +18% YoY, revenue +23%, adjusted EBITDA +6% despite high rates

Fintech Yield™ 6% 6% Cost of funding 13.0% 14.5%

Loan Duration,

7.7 9.0
months

+21%

+18%

Average net Average® el
loan portfolio Savings
KZT KZT
+23% +6%
455B 171B

371B $946M $356M
Revenue Adjusted EBITDA
KZT KZT

2Q'25 2Q'26 2Q'25 2Q'26

Source  Company data

Notes 1. Calculated for the period, not annualized.
2 Total savings including individuals and legal entities:

m Kaspi.kz
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Full-year 2026 Guidance

We reiterate our full-year 2026 guidance. As previously flagged, given changes in our loan portfolio
product mix and resulting duration, average net loan portfolio growth is more indicative of
Fintech’s financial growth outlook than TFV.

FY 2026 guidance reiterated():

6M 2026 2026 Guidance
Around 20%
Oo )
Hal +17%C YoY Growth

Around 15%

TPV +13%
YoY Growth
Average net +20% Around 15%
. (]
loan portfolio YoY Growth
Adjusted +7% Around 5%
(]
EBITDA YoY Growth
iiizg ?D:::ZZ :::a\)\sc\a\ mer-Cautionary Note Regarding Forwarc-Looking Statements.” m Kaspi.kz

2. Constant currency growth and pro-forma growth.

Our guidance assumes constant currency exchange rates as of January 1, 2026.



2Q and 1H 2026 Financial Results Conference Call
Monday, 10t August 2026 at 8.00am EST (1pm GMT, 5.00pm Astana time).

To pre-register for this call, please go to the following link:

Register Now

You will receive access details via email.
About Kaspi.kz

Kaspi.kz’s mission is to improve people’s lives by developing innovative mobile products and
services.

Kaspi.kz operates a unique two-sided Super App model, serving more than 26 million consumers
and 900 thousand merchants across Kazakhstan and Turkiye. In Kazakhstan, our Super App
seamlessly integrates payments, e-Commerce, e-Grocery, fintech, travel, classifieds and
government services. This comprehensive offering is deeply relevant to users’ daily lives, driving
exceptional engagement with 77 monthly transactions per active consumer. In Tirkiye, Kaspi.kz
owns an 86.7% stake in Hepsiburada, one of the country’s leading e-Commerce platforms.

Kaspi.kz has been listed on Nasdaq since January 2024.
For further information

David Ferguson david.ferguson@kaspi.kz
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Kaspi.kz Consolidated Financial Statements

Consolidated Income Statement (unaudited)

2Q 2025, KZTMM  2Q 2026, KZT MM 6M 2025, KZT MM 6M 2026, KZT MM 6M 2026, USD MM
Revenue 967,501 1,112,152 1,789,352 2,192,782 4,561
growth, % o 15% e 23% -
Net Fee Revenue 387,464 408,234 741,205 794,815 1,653
Interest Revenue 381,069 483,205 709,033 935,092 1,945
Retail Revenue 200,979 212,592 335,322 431,160 897
Other gains (losses) (2011) 8121 3792 31,715 66
Costs and operating expenses (645,545) (784,171) (1,159,944) (1,542,500) (3,208)
growth, % - 21% - 33% -
% of revenue 66.7% 70.5% 64.8% 70.3% g
Cost of Goods and Services (278,688) (308,896) (479,665) (621,590) (1,293)
Interest Expenses and fees (218,287) (285,596) (401,354) (553,546) (1151)
Transaction Expenses (8,459) (10,152) (16,245) (18,902) (39)
Technology & product development (50,889) (63,704) (93,786) (125.283) (261)
Sales & marketing (29,762) (38,702) (51,990) (72,669) (151)
General & administrative expenses (17,523) (21,033) (34,476) (43,582) 91
Provision expense (41,937) (56,088) (82,428) (106,928) (222)
Net income before tax 321,956 327,981 629,408 650,282 1,353
growth, % - 2% = 3% g
margin, % 33.3% 29.5% 35.2% 29.7% -
Income tax (63,327) (69,092) (116,730) (139,486) (290)
Net income 258,629 258,889 512,678 510,796 1,063
growth, % - 0% - 0% :
‘margin, % 26.7% 23.3% 28.7% 23.3% )

Source  Company data

m Kaspi.kz

Consolidated Balance Sheet (unaudited)

31-Dec-2025, 30-June-2026, 30-June-2026,
KZT MM KZT MM USD MM
Cash and cash equivalents 903,143 998,610 2,077
Mandatory cash balances with NBK 305,126 469,802 977
Due from banks 51,951 55,520 116
Investment securities and derivatives 1,179,819 1,574,304 3,275
Loans to customers 7,172,162 7,439,812 15476
Property, equipment and intangible assets 714,361 748,235 1,557
Goodwill 447,128 459,118 955
Inventory 124,522 110,641 230
Other assets. 183,536 201,451 419
Total assets 11,081,748 12,057,493 25,082
Due to banks 16,183 6,943 14
Customer accounts 7,531,286 8,132,007 16917
Debt securities issued 331,992 605368 1259
Trade liabilities 346,401 304,384 633
Deferred tax liabilities 71,400 73200 152
Other liabilities 182,900 205077 427
Total liabilities 8,480,171 9,326,988 19,402
Issued capital 130,144 130,144 27
Treasury shares (169,985) (187,713) (390)
Additional paid-in-capital 506 506 1
Revaluation deficit of financial assets and other reserves (40,545) (19,735) (1)
Share-Based Compensation reserve 27,938 14,182 30
Retained earnings 2,543,785 2,701,732 5619
Total equity attributable to Shareholders of the Company 2,491,843 2,639,116 5,490
Non-controlling interest 109,734 91,389 190
Total equity 2,601,577 2,730,505 5,680
Total liabilities and equity 11,081,748 12,057,493 25,082

Source  Company data

m Kaspi.kz




Operating Segments (unaudited)

KZT mm 2Q'25 2Q'26 6M’'25 6M’'26
Revenue — Segments:
Payment revenue 161,216 168,880 308,687 327174
Marketplace revenue 459,088 508,173 808,433 1,028,033
Fintech revenue 370,717 454,915 713,528 884,468
Adjusted EBITDA — Segments:
Payment adjusted EBITDA 98,729 98,183 188,720 187,918
Marketplace adjusted EBITDA 117,879 128,055 223,276 246,266
Fintech adjusted EBITDA 161,247 171,004 303,425 330,917
Source  Company data m Kaspi.kz
Geographic Segment Revenue (unaudited)
KZT mm 2Q'25 2Q'26 6M'25 6M’'26
Segments Revenue: 982,259 1,122,138 1,816,330 2,214,851
Kazakhstan and Other 734115 858,641 1,419,601 1,663,099
Turkiye 248,144 263,497 396,729 551,752
Source  Company data m Kaspi.kz
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Adjusted EBITDA reconciliation

KZT mm 2Q'25 3Q'25 4Q'25 1Q'26 2Q'26
Net Income 258,629 278,046 276,983 251,907 258,889
Interest Revenue from other operations (57,332) (62,474) (50,827) (62,983) (69,094)
Interest Expenses and fees from other
operations 89,122 103,787 107,786 106,558 119,982
Share-based compensation expense 2,126 2,100 9,089 2,735 2,749
Other gains/losses 2,011 (11,412) (3,046) (23,594) (8,121)
Income tax expense 63,327 68,468 79,013 70,394 69,092
Depreciation and amortization expenses 19,972 23,452 19,986 22,842 23,745
Adjusted EBITDA 377,855 401,967 438,984 367,859 397,242
Source  Company data
e-Commerce and VAS revenue reconciliation
As Constant currency
LRl reported measure®
KZT 2Q'25 2Q'26 % 2Q'25 2Q'26 %
e-Commerce revenuel® 348B 394B +13% 3488 472B +35%
VAS revenue(” 69B 87B +27% 69B 102B +49%

Source  Company data
Notes 1. VAS - Value Added Services, include advertising and delivery revenue
3 e

o o
3. Translated in KZT using 2Q'25 exchange rate

is a component of Marketp revenue and is not separately presented on the face of the statement of profit or loss.
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Use of key financial & operating metrics

Certain parts of this press release contain our key financial and operating metrics, which we do not consider
to be non-IFRS financial measures. We use these metrics to evaluate our business, measure our
performance, identify trends affecting our business, formulate financial projections and make strategic
decisions. Our key operating metrics may be calculated in a manner different than similar key financial and
operating metrics used by other companies. For definitions of our key financial and

operating metrics please refer to “Other Key Financial and Operating Metrics” section of our latest 20-F.

Additional/updated key financial and operating metrics used in this Release:

(1) Adjusted EBITDA (Kaspi.kz Consolidated) is Profit or loss for the period less interest revenue from other
operations, plus interest expense and fees from other operations, share-based compensation expense,
other gains (losses), less income tax expense, depreciation and amortization expenses.

(2) Marketplace Active consumers is The total number of consumers, including consumers in Tirkiye, that
completed at least one purchase of goods and services within Marketplace during the prior 12 months

(3) e-Commerce Active Consumers is The total number of consumers, including consumers in Tirkiye, that
completed at least one purchase of goods and services within e-Commerce during the prior 12 months

(4) Total Active Consumers is The total number of consumers, including consumers in Tirkiye, that
completed at least one transaction with Kaspi or Hepsiburada during the prior 12 months

(5) Loan Duration (months) is Average effective maturity of loans measured in months

(6) Cost of Funding is Average effective rate paid on term deposits of individuals and legal entities

(7) e-Commerce GMV is The total transaction value of goods and services sold within the e-Commerce
business of Marketplace (on an aggregate, “third-party” or “first-party” basis, as applicable). Our “first-
party” e-Commerce GMV includes e-Grocery’s GMV. Starting from January 2026 e-Commerce GMV also
includes GMV of Hepsiburada

(8) Constant currency growth is calculated by using end of period exchange rate for previous year reporting
period and applying it to the corresponding current year reporting period, so as to calculate what our
results would have been had exchange rates remained stable from one year to the next

(9) Pro-forma growth is Includes full 1Q’25 result of Hepsiburada including the amounts which were prior to
acquisition of Hepsiburada on 28 January 2025, for comparability purposes in 1Q’26

Non-IFRS financial measures

To supplement our results presented in accordance with IFRS, we present Adjusted EBITDA for both the
Company and Hepsiburada on a standalone basis. The Company provides a reconciliation of Adjusted
EBITDA, a non-IFRS financial measure for historical periods. However, the Company does not provide
guidance on net income and is unable to provide a reconciliation for its Adjusted EBITDA guidance range to
net income without unreasonable efforts due to high variability and complexity with respect to estimating
certain forward-looking amounts, the probable significance of which cannot be determined. The
adjustments from net income for these forward-looking amounts include, for Adjusted EBITDA of the
Company, earnings before interest revenue from other operations, interest expenses and fees from other
operations, share-based compensation expense, other gains (losses), income tax expense, and depreciation
and amortization expenses, and for Adjusted EBITDA of Hepsiburada on a standalone basis, taxation on
income, financial income, financial expenses, depreciation and amortization, and monetary gain/(loss).

Exchange rate calculations
The Kazakhstani tenge (KZT) to US dollar ($) exchange rate used by us for the presentation of certain

financial, operating and other data denominated in tenge and included in this presentation is KZT480.72 per
S1 as of 30 June 2026. The Turkish lira (TRY) exchange rate used by us for the presentation of certain
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financial, operating and other data denominated in lira and included in this presentation is KZT10.30 per
TRY1 as of 30 June 2026.

Cautionary statement regarding forward-looking statements

This release contains forward-looking statements within the meaning of the U.S. federal securities laws,
which statements relate to our current expectations and views of future events. In some cases, these
forward-looking statements can be identified by words or phrases such as “believe,” “may,” “might,” “will,”
“expect,” “estimate,” “could,” “should,” “anticipate,” “aim,” “intend,” “plan,” “potentia prospective,”
“continue,” “is/are likely to” or other similar expressions. These forward-looking statements are subject to
risks, uncertainties and assumptions, some of which are beyond our control. Therefore, you should not place
undue reliance on these forward-looking statements. In addition, these forward-looking statements reflect
our current views with respect to future events and are not a guarantee of future performance. Actual
outcomes may differ materially from the information contained in the forward-looking statements as a
result of a number of factors, including, without limitation, risks related to the following: our ability to
attract sufficient new customers, engage and retain our existing customers or sell additional functionality,
products and services to them on our platforms; our ability to maintain and improve the network effects of
our Super App business model; our ability to improve or maintain technology infrastructure; our ability to
successfully execute the new business model and reach profitability in certain of our operations; our ability
to partner with sufficient new merchants or maintain relationships with our existing merchant partners; our
ability to effectively manage the growth of our business and operations; developments affecting the
financial services industry; our brand or trusted status of our platforms and Super Apps; our ability to retain
and motivate our personnel and attract new talent, or to maintain our corporate culture; our ability to keep
pace with rapid technological developments to provide innovative services; our ability to implement changes
to our

systems and operations necessary to capitalize on our future growth opportunities; changes in relationships
with third-party providers, including software and hardware suppliers, delivery services, credit bureaus and
debt collection agencies; our ability to compete successfully against existing or new competitors; our ability
to integrate acquisitions, strategic alliances and investments and realize the benefits of such transactions;
our ability to adequately obtain, maintain, enforce and protect our intellectual property and similar
proprietary rights; risks related to Kazakhstan and the other countries in which we operate, including with
regard to the evolving nature of the applicable legislative and regulatory framework and that of other
jurisdictions in which we operate; our ability to obtain or retain certain licenses, permits and approvals in a
timely manner; the significant influence of our existing shareholders and ability of ADS holders to influence
corporate matters; differences between the rights of our shareholders, governed by Kazakhstan law and our
charter, from the typical rights of shareholders under U.S. state laws; our ability to remediate additional
material weaknesses (if any) in our internal control over financial reporting or those of certain of our
subsidiaries and our ability to establish and maintain an effective system of internal control over financial
reporting; dependence on our subsidiaries for cash to fund our operations and expenses, including future
dividend payments, if any; lack of protections for ADS holders compared to those afforded to shareholders
of companies that are not “foreign private issuers;” the fact that the price of our ADSs might fluctuate
significantly and that any future sales of ADSs or common shares may negatively impact the stock price; and
risks related to other factors discussed under Item 3.D. “Risk Factors” in our Annual Report on Form 20-F
filed with the U.S. Securities and Exchange Commission on March 16, 2026 and our other SEC filings we
make from time to time. We operate in an evolving environment. New risks emerge from time to time, and it
is not possible for our management to predict all risks, nor can we assess the effect of all factors on our
business or the extent to which any factor, or combination of factors, may cause actual results to differ
materially from those contained in any forward-looking statements. The forward-looking statements made
in this press release relate only to events or information as of the date on which the statements are made in
this press release. Except as required by law, we undertake no obligation to update or revise publicly any
forward-looking statements, whether as a result of new information, future events or otherwise, after the
date on which the statements are made or to reflect the occurrence of unanticipated events.
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