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Stockholm, January 26, 2022

Essity announces price increases

Hygiene and health company Essity is announcing price increases in all product categories
and markets to compensate the substantially higher costs for raw materials, energy and
distribution. The timing and degree of the price increases will be managed locally.

“We do not expect a decrease in the historically high costs for raw material, energy and distribution
in the near term. Price increases are therefore essential to compensate for the higher costs while
we continue to increase customer and consumer value through leading innovations and implement
efficiency measures to achieve cost savings” says Magnus Groth, President and CEO, Essity.

NB: This information is such that Essity Aktiebolag (publ) is obligated to make public pursuant to the EU Market Abuse
Regulation. The information was submitted for publication, through the agency of the contact person set out below, at 06:50
CET on January 26, 2022.

Karl Stoltz, Media Relations Manager, +46 709 426 338

Essity contacts:

Per Lorentz, Vice President Corporate Communications +46 73 313 30 55, per.lorentz@essity.com
Johan Karlsson, Vice President Investor Relations, +46 70 511 15 81, johan.ir.karlsson@essity.com

About Essity

Essity is a leading global hygiene and health company. We are dedicated to improving well-being through our products and services. Sales are
conducted in approximately 150 countries under the leading global brands TENA and Tork, and other strong brands, such as JOBST,
Leukoplast, Libero, Libresse, Lotus, Nosotras, Saba, Tempo, Vinda and Zewa. Essity has about 46,000 employees. Net sales in 2020 amounted
to approximately SEK 122bn (EUR 11.6bn). The company’s headquarters is located in Stockholm, Sweden, and Essity is listed on Nasdaq
Stockholm. Essity breaks barriers to well-being and contributes to a healthy, sustainable and circular society. More information at
www.essity.com.
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