Press release, 15 December 2021

Change in delivery volumes to UK
automotive customer

One of Semcon’s automotive customers in the UK has announced that as of the
second quarter of 2022, it intends to begin producing, under its own management,
most of the deliveries that are currently carried out by Semcon’s Product
Information business area. The relevant part of the assignment generates net
sales of approximately GBP 3.7 million in 2021. The market outlook in the UK
remains favourable with opportunities to grow through both new customers and
acquisitions.

The portion of Semcon’s assignment affected by the change mainly includes the
production of service and owner information. The total impact on earnings [based
on 2021 volumes]) is estimated to GBP 0.8-1.1 million. General demand for Semcon’s
aftersales solutions and digital learning remains at a favourable level in the UK
and the operations is expected to handle the situation through additional
business and cost efficiencies.

The customer’s decision was based on customer-specific considerations in service
and owner information and its collaboration will continue with Semcon in other
areas. For example, Semcon will continue to deliver digital product information,
including the How-to-Operate Programme as well as Accessories Fitting
Instructions (AFI]), and the customer will also continue to use Semcon’s digital
distribution platform.

For moxre information, please contact:

Per Nilsson, Corporate Communications and Marketing Director
Tel: +46 [0])739 737 200

Email: per.nilsson@semcon.com

This information is information that Semcon AB [publ] is obliged to make public pursuant to
the EU Market Abuse Regulation. The information was submitted for publication through the
agency of the contact person above at 11.25 a.m. CET on 15 December 2021.

Semcon is an international technology company. We turn technology into excellent user experiences by combining digital
edge and engineering expertise. Regardless if you aim to recharge a current product or service, reinvent new technology or
reimagine future needs, our focus is always on human needs and behaviour in order to develop solutions with the clearest
benefits to people and our planet. With diverse multi-disciplinary teams we add new perspectives creating sustainable and
competitive businesses. By combining our 40 years of advanced engineering, strategic innovation, digital services and
product information solutions, we drive transformation in a wide range of industries with more than 2,000 dedicated
employees based in seven different countries. Read more on semcon.com
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