Announcement no. 02/2025 1 May 2025

Coloplast revises financial guidance for FY
2024/25 and pre-announces H1 2024/25 key
financial figures

Coloplast revises the guidance on organic growth and EBIT margin before special items for FY
2024/25. The organic growth is now expected to be around 7%, from previously 8-9%. The
EBIT margin before special items is now expected to be 27-28%, from previously around 28%.

Key financial figures and developments in Q2:

e  Group organic growth was 6% in Q2. The EBIT margin before special items was 27%.

e  Organic growth rates by business area: Ostomy Care 4%, Continence Care 8%, Voice and
Respiratory Care 7%, Advanced Wound Care 10% and Interventional Urology -1%.

e The slower growth in Ostomy Care was due to a high baseline in Europe, tender phasing in
Emerging markets and a slow-down in China. Growth in Ostomy Care is expected to pick up
in the second half of the year compared to Q2.

e Solid quarter in Continence Care, with Luja™ as the main growth contributor.

e \oice and Respiratory Care growth was driven by both Laryngectomy and Tracheostomy,
against a high baseline last year.

e Advanced Wound Care growth was driven by Kerecis which grew 30%. The Dressings
business grew 3% reflecting slower growth in Ching, partly impacted by a high baseline.

e Interventional Urology growth was negatively impacted by the voluntary product recall in
Bladder Health and Surgery (around DKK 35 million in Q2). Sales of the products resumed
during February, however, sales pick up has been significantly slower than expected.

Key financial figures for H1 2024/25:

e  Group organic growth was 7% in H1. The EBIT margin before special items was 27%.

e Organic growth rates by business area: Ostomy Care 6%, Continence Care 7%, VVoice and
Respiratory Care 9%, Advanced Wound Care 11% and Interventional Urology 0%.

FY 2024/25 guidance:

e Organic growth is now expected to be around 7% in constant currencies, from previously 8-
9%. The revised organic growth guidance is based on the following updated assumptions:

e Interventional Urology growth is expected to be around 0% for the year with limited sales
recovery in Bladder Health and Surgery following the product recall.

e Higher uncertainty related to tender phasing in Emerging markets and a slow-down in
China, mostly impacting Ostomy Care.

e Reported revenue growth in DKK is now expected to be around 4%, from previously around
7%, impacted by the lowered organic growth outlook and around 2%-points negative impact
from currencies due to the weaker US dollar. Impact from the Skin Care divestment is
unchanged at around -1.5%-points.

e The EBIT margin before special items is now expected to be 27-28%, from previously around
28%. The revised EBIT margin guidance is based on the following updated assumptions:

e Negative impact from the lowered organic growth outlook for the group, partly offset by
prudent cost management.
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e Special Items are now expected to be around DKK 400 million, from previously DKK 130
million, due to profitability improvement initiatives including restructuring to support long-
term value creation and write-down of assets.

e Expectations on capital expenditures and tax rate (ordinary and effective) are unchanged.

US tariffs
e Coloplast is closely monitoring the implementation of tariffs on goods imported into the US.
Based on current assumptions, we do not expect material financial impact from tariffs.

Publication of H1 2024/25 Interim Report
Coloplast will release its H1 2024/25 Interim Report on 6 May 2025 and will host a conference
call on the same day at 11h CEST.
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