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Mixed results in Q2 — well positioned
for future online classifieds growth

Online
classifieds

Solid revenue growth in France and Sweden. Finn developing
platform for long term growth

Building momentum for real estate growth in France

Positive effect from investments in traffic growth in Spain and lItaly,
though leading to lower EBITDA contribution in Q2

Significant investments in new ventures yielding strong traffic growth
— new ads per day in Brazil +160% Y/Y

Continued strong online growth

Negative print development continues — putting further pressure on
margins

Continuous efforts to adapt cost base to the market development

Strong revenue development and improved EBITDA margin in
Schibsted Growth
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Q2 highlights

Continued progress in digitalization

Revenues Q2 2014
Percentage

EBITDA* ex New Ventures Q2 2014
Percentage

Online share
54% (46%)

Media Houses
single copy Online

14 % classifieds
32 %

Media Houses
subscription
10 %

Media Houses

Offline
Media Houses

Advertising
17 % online
22 %

Media
Houses
32 %

Online
Classifiedg
67 %

EBITDA* Q2 2014
Percentage

Media
Houses
40 %

*) EBITDA excluding HQ
and Other operations
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Online classifieds
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European footprint of market
leading online classifieds sites

Population (million) 208 million
Internet users (million) 162 million
Schibsted unique users per 65 milliont
month

Internet advertising spend ,
2014 (bn USD) USD 10,9 bn

2013-2017 annual growth 7,0 % i

. = Market leading sites
. = Sites competing for market leadership

'/

1) Unduplicated data. Source: Comscore for desktop users, Schibsted estimate for mobile.
2) Source: IDG

YO

v

#

=

SCHIBSTED MEDIA GROUP Q2 2014



Growth potential in European countries
ramping up traffic and revenues

Position Overall traffic rank in | Current rate of

E 2 the country? monetization

11 1 3 Low

1 1 1 1 33 High

1 1 1-2 33 Medium/high
= Spaint 12 12 12 1 6 Low/medium
BB rtay 1 1 9 Low
—— Austria 1 12 1 4 Low
B | Ireland 1 12 3 Medium
=f=Finland 1 12 6 Low

1) Agreed to acquire Milanuncios.com 2) Page views, source Comscore
3) TNS Gallup and KIA Index. Facebook and Google not in the surveys, but estimated to have higher traffic.
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Online classifieds

15-20% medium to long term

growth target

Large established
- Consistent strong performance

Other established
- Large untapped potential

| einn
bl&cket & leboncoin.f:

Q212 Q213 Q214
m Revenue ®=EBITDA

Figures in NOK million

DoneDeal  InfojJobs
subite.. E)anuntis
Hasznailtauto » hu

WILLHABEN. AT2

» 30-40% revenue growth in
Italy, Austria, Malaysia,
Ireland and Hungary

&< mudah.my

* Decline in Spain

Q212 Q213 Q214
mRevenue ®EBITDA*

*EBITDA and share of profit from joint ventures and associated companies

SCHIBSTED MEDIA GROUP
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I I Online classifieds — Large established /j leboncoin.fr

"¢ Continued growth with a broad range of
growth drivers

France

80% Continued good growth driven by display
advertising, premium placements and
professional listing fees

40
35

30 60%

Preparations for real estate sale

25 agreement terminates at year end

EUR million

20 40% Continued improvement of the strong

s positions in the professional car market

10 20%

0%

Q212 Q213 Q2 14

mmm Revenues =——EBITDA margin
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I I Q/ leboncoin.fr
France . . . .
Significant potential in real estate

Leboncoin leading in total

listings and traffic, but low monetization Standalone strategy to be
implemented as Spir agreement

Ramp up of sale during autumn
Unique visitors? 8.4 min 3.2miln 2014

The French real estate market

668,000 objects sold in
2013*, of which 70% through

Pro listings? 987,762 1,080,853

Private listings? 384,048 0
agents and 30% C2C
Active agents! 25 120 24 527 Online real estate ad market
estimated to be around EUR
April 2014 data 250 million per year**

*) Source: FNAIM
1) Source: Batibiz  **) Source: xerfi precepta 2011/Leboncoin
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Online classifieds — Large established &

. 7J) leboncoin.fr
e | @pONcCoIn strengthens car
market share

Clear volume leader

Car dealers on the site Number of pro cars on the site

20,000 400,000
18,000 "\

, NN\ — 350,000
16,000 -/\v/\f

S~
14000 \N 300,000

12,000 \/ 250,000 '%v——
10,000 200,000

8,000 o 150,000 —\#
6,000 — =
pd 100,000 -
4,000 —
P 50,000
0 T T T T T T T T T T 0 T T T T T T T T T T
— — — [qV] N (qV] N (40] [e0] (40} ™ < < — — — N N (qV] N ™ (40] ™ (40] < <
— — — — — — — — — — — — — — — — — — — — — — — — — —
c o o = S o o = & o ¢ = c c o »w = & g9 » = S 9o o = c
S o ©© © 5 o o 8 S5 @ @ © 5 S o o 8 5 o © ® 5 o o © 5
= »n T E = w o E = un T e = = o © &€ = oo W &€ = o ©W g =
= |ehoncoin.fr = |acentrale.fr = |ehoncoin.fr = |acentrale.fr

= gutoreflex.com  ==annoncesjaunes.fr = gutoreflex.com  ==annoncesjaunes.fr

= autoscout24.fr — 32 1auto.com = autoscout24.fr —321auto.com
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Bl == : - :
i|=Onl|ne classifieds — Large established .m

ey ElNN.NO INVeSting In next generation
online marketplace

5-10% annual revenue growth medium to long term expected

Freemium strategy boosts traffic and

Norway Q2 |7 +3% 1
volumes

400 80%

Developing new mobile functionality peer

300 60% to peer solutions — including payments

Revenue growth year to date of 8%

200 40% Some negative Easter effect in Q2

NOK million

Jobs under continued macro pressure —

0% causing margin decline

100
Freemium strategy reduces 2014
revenues with around 3% and EBITDA

0% with around 6% (NOK 40 million)
Implemented from May 14

Q212 Q213 Q2 14

mmm Revenues —EBITDA margin
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N%,l.ﬁy Strong volume growth In generalis?m

— freemium strategy on track

Sharp volume growth in generalist Cyclical decline for job ads
500,000 35,000 3.5%
450,000 VZ
400,000 / 30,000 - 3.0 %
350,000 7
300,000 Av/\/ 25,000 - - 2.5%
250,000 - 7 = — —
200,000 M— )
150.000 20,000 - - 2.0%
100,000
50,000 15,000 1.5%
O T T T T T T T T T T T 1
Jan Feb Mar Apr Mai Jun Jul Aug Sep Okt Nov Des 10,000 | 1.0 %
2010 2011 2012 2013 ——2014 Finn recruitment volumes
5,000 -19% i Q2-YY 0.5 %
On track to reach 3-5x volume growth
. . . T T T T T T T T T T T T 0.0%
Number of private advertisers is doubled S99 d D09 NNN®OO T,
: . 5T 8 588558 8E R8T
Traffic and share of logged in users —~Eo="EFEo=Eo > E 0 =E
increased —NAV* FINN Unemployment rate (right axis)

No negative effect on ad quality
*) NAV is the The Norwegian Labour and Welfare Service
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| _ . aQED
vy NEXT: Developing a more engaging

and social marketplace experience

5-10% annual revenue growth medium to long term expected

= Simpler
= Freemium strategy
= Payment solutions

marketplace " Mobile
= New apps and m-sites
= Login with SPID
creates new
= |ncreased engagement opportunities
and trust : = Relevant content,
= Profiles SOC@ Recommended in context
) mechanisms content ) . ,
= Ratings = “The Finn stream
= |n-app- = Targeted job ads —
communication linked to other

Schibsted sites

SCHIBSTED MEDIA GROUP Q2 2014



== Online classifieds — Large established blﬁ,Cket

sweden G00d growth and progress in bythil
establishing job and real estate verticals
Sweden
300 +9% 100% = Good growth in volume and market
{ _l position in real estate and jobs
0 80% Investment in market position dilutes

margins compared to 2013

N
o
o

o0% Year to date revenue growth of 12%

Some negative Easter effect in Q2

SEK million

40%

20%

0%

Q212 Q213 Q2 14

mmm Revenues —EBITDA margin
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-- Online classifieds — Large established

s=enGood progress in real estate

and jobs

Real estate

Jobs

47% of total real estate ads on
Blocket Bostad

Clear number 2 position in the
market

Five realtor chains publish
exclusively on Blocket for the first
three days

Represent 23% of the market
volume

Visits/week

Blocket job leading by traffic
after StepStone acqusition
450,000

400,000

350,000

300,000

250,000 -

200,000 -

150,000 -

100,000 g

50,000

O IIIIIIIIIIIIIIIIIIIIIIIIIIIII

2014-20
2014-22

= Blocket+StepStone == Monster

Careerbuilder Metrojobb

SCHIBSTED MEDIA GROUP
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san Focus on quality and user e
experience yield traffic growth  “arees

Lets awork!

Effective measures to improve

traffic growth implemented YoY traffic growth

: 40% -
Improved user interface
- 35% -
Increased speed and stability 30%
-
Removal of intrusive features
25% -

Reduced revenues and EBITDA  5qoy -

margin, as planned 15% -
Milanuncios acquisition 10% -
expected to be closed in Q3 504 -
2014 0% | | | ,
O 2 o o>
& ¢ P >
N O F
<$§\
%Q

Source: XiTi (weeks 23-26, 2014 vs. 2013)
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| Online classifieds — Other established [ SegUNC3MBNOes

san SIgNS of Improved fotocasa
macro conditions e

InfojJobs
Registered unemployment” Active job offers in Infojobs """

6,000,000 90,000
80,000
5,000,000
70,000 -
4,000,000 60,000 -
f/ 50,000
3,000,000
40,000 I
2,000,000 - 30,000
20,000
1,000,000
10,000
0 - 0 -
QO ONMNMNMNMNODOVOOOO O AAdANANMMOMMSS O O O MMMNMNOVDIOVOOODOO A AANNMMOMS
cNoNoNoNoNoNoNoeNoNolR o B B B B B R U B B B cNeoNoNoNoNoNeNelNolNolR o B B B B BR e B R 0 0 B =
eNeoNoNoNoNolNoNoNoNoNoNoNolNolNoNololoNoNoNe] eNeoNeoNoNoNoNoNoNoloNoNoNoNoloNoNoNolololNo)
AN AN NN AN ANANANANANANANANANNANANANNANN AN AN AN AN AN AN NN AN AN AN NN NN AN ANANANNNN
cCCcC>252050x2g gD Ec25205 9 > cc 252095 Q20 g2s 259935 0 >
S33<$P"880528323<32~38 S32<HL”330328532<fL°4832

*Source: Ministerio de Empleo y Seguridad Social

**Source: SCM Spain internal data
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http://www.empleo.gob.es/series/

Online classifieds — Other established

Increasing monetization In
promising European markets

Less developed markets growing well in terms

of traffic ano

monetization

High future potential for market leading sites in
Italy, Austria, Ireland and Finland

Login Registrat

WILLHABEN. AT®

4. My DoneDeal

HOL DIR DIE APP FUR
PHONE UND TABLET!

Logi
n Anzeigen Merkliste Suchagent

{ Immobilien(75631)

Auto & Motor(110612)  Jobs & Karriere(5577)  Marktplatz(2133575) )

DoneDeal

Anzeige

Buy something aufgeben

#

Search [ ﬁ
Auto & Mator L
Popular sections Jobs & Karriere
Marktplatz
B § O
e =
Tavers  Campers  Prones ™v E-Mail: [
Main sections Passwort:
Al o8 oo

Passviort vergessan?
Neuer Benutzer?

House & DIY

2.331.795 Anzeigen

133.211 neue Anzeigen\

Immobilien %__ Auto &
75631 Hauser und 110612 Gel
Wohnungen Motorrader.

ALA HIKOILE

teris

Jobs & Karriere
5577 Jobs und !

Marktpl

2139875 M;

,,. ¥
@ ;

T pantisth
s
RTOMN

Anzeige A
% B KAIKILLE HYVAT KAUPAT @
Jobs & Ka

Electronics c & Educatior willhaben-Code: ( ) ;
= £ Jobs in Ihrer Umgebung Torilla ens5 589 222 |
L3 e/
e nf om [ucicn] -
) Jobs in Wien Jobs in Steiermark Jobs i NAIN KAYTAT TORIA:
Farming Animals Motor Jobs in Niederosterreich Jobs in Salzburg Jobs | .

Jobs in Oberéasterreich

Jobs in Karnten

Kiikkaa kartasta tai

B Lm

listasta oma lahialueesi.

»

Holidays & Tickets Business

.

I
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Il n°1 in Italia ner

Verkkokauppa.comista loydat
ilmastointilaitteet ja tuulettimet

Verkkokauppg,

4 Timoita {imaiseks| tasital
/ Ahvenanmaa
3 4 Eteld-Karjala
Eteld-Pohjanmaa
Eteld-Savo
Itd-Uusimaa
v Kainuu

Kanta-Hime
Keski-Pohjanmaa
Keski-Suomi
Kymenlaakso

Pohjois-Pohjanmaa
Pohjois-Sava
Paijit-Hame
Satakunta

Uusimaa
Varsinais-Suomi

Q

L

2

Valle dacsta
Piemonte
Liguria
Lombardia
l‘ Trentino-Alto Adige
Veneta

Friuli-Venezia Giulia
Emillz-Romagna

Toscana

e
%
Y

Umbria

Lazio
Marche
Abruzo

-
‘

ek Apn
YouTube

Wolise
Campania
Pugiia
Basilicata
Calabria
sargegna
sicilla

Puntacns
[

Gendizsani
Priwaty
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Note: Tori.fi is reported
as Investment phase
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Online classifieds — Investment phase

Significant investments yield
strong growth in emerging markets

; ; ; .. ] Approved new ads per day Brazil +160% Y/Y
Main driver for increase in investments is PP P y ’
80,000

Brazil 70,000

Good return on investments through 23223

outstanding traffic growth and growth 40,000

in new ads per day 38228

Mobile visits growth >800% Y/Y (m- 10,000
site + apps)

2011 | 2012 | 2013 |2014|

Strong growth in new ads in several

. Total pages viewed Brazil (million
emerging markets Pes ( )

650 Bomnegocio +130% Y/Y

Chile +119%, Indonesia +95%, 550 O 70% YV
Philippines +130%, Vietham +489% 450 =/
. . . 350 —
Morocco merger with Avito closed in Q2 o e
2014 @%3&% q\:&% C'“io“\Z®°\i@°\:e°\;¢\:§:®\v

= Bomnegocio.com OLX.com.br
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Online classifieds

Mobile development is top priority

Increased ownership in fast growing mobile market place Shpock

Mobile-only Shpock app

with promising development ( 228 —
in Germany and Austria ,4/1

- . /"p/ >.
Launched in UK with good P '

early response

More than 5 million listings
and 3 million app
downloads

49.9% Schibsted ownership
— path to full control

‘ixie Racing
xS Edp by

SCHIBSTED MEDIA GROUP Q2 2014



Online classifieds

Centrally developed new mobile
app to be rolled out in SCM markets

Uniform design across
SCM sites increase
speed of innovation

Focus on accounts and
log In

Quick publication of text
and pictures

More “next generation”
functionality to be rolled
out during 2H 2014

Efficient ad
insertion

New search/
browse
interface

@ Bom Negodcio

Titulo *
Brand new car

Descrigao *
Nice car, almost new!

Barely used, it used to belong to my
grandma.

S
i
Carros bl ot

CEP
66655652

SCHIBSTED MEDIA GROUP
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Media houses
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World class digital media houses

Digital transition continues,
adaption of the cost base

Total Schibsted Norge and _ _
Schibsted Sverige media houses Online revenues +21% Y/Y in Q2

Rolling 12 months . ..
12,000 24% Print advertising -17%

Circulation revenues maintained

- 20%
unchanged

10,000 -
8,000 - 16% Online investments and print ad

decline reduces margin
- 12%

o
o
S
S

Further cost measures under
implementation

Million NOK

- 8%

EN
o
o
o

uibrew valig3

Margins will remain under

2,000 - r 4% pressure

- 0%

= Online revenues mmm Offline revenues/Other
— EBITDA margin
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World class digital media houses

Single copy papers: Steady online growth,
Investments in new digital products

AY4A =1 Norway AFFIIANE Sweden
600 600
500 500
« 400 400
o S
Z Z
c 300 < 300
2 S
= 200 = 200
100 - 100
0 I 0 T
Q212 Q213 Q214 Q212 Q213 Q214
mmm Online revenues mmm Offline revenues mmm Online revenues mmm Offline revenues
=—EBITDA margin ——EBITDA margin

Online advertising share 70% (62%)

Main digital growth drivers are mobile and web TV

SCHIBSTED MEDIA GROUP Q2 2014



600
500
400
300
200
100

-100

Mixed development for
subscription newspapers

Hftenpofien

600
500
400
300
200
100

14%

-100
Q2 Q4 Q2 Q4 Q2
12 12 13 13 14
Revenues

—EBITDA margin

Bergens 458 Tidende

I I \ IQ%

Q2 Q4 Q2 Q4 Q2
12 12 13 13 14

Revenues
—EBITDA margin

Online advertising revenues +13%

600
500
400
300
200
100

-100

Stavanger Aftenblad

Q2 Q4 Q2 Q4 Q2
12 12 13 13 14
Revenues

—EBITDA margin

600
500
400
300
200
100

-100

Tedrelandévennen

Laviv o

Q2 Q4 Q2 Q4 Q2
12 12 13 13 14
Revenues

- EBITDA margin

Print advertising revenues -18% (negative Easter effect in Q2 2014)

Increased circulation revenues — print/digital bundles well received

Total cost reduced by 5%

SCHIBSTED MEDIA GROUP
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World class digital media houses

Continuous adaptions of cost base
— digital transition on track

Local efficiency process in all  screenshot from VG TV’s coverage of
newspapers the football World Cup in Brazil

NFE=TV]|  Mestsett Nyheter Rampelys S| O, ke §5

Mainly affecting subscription

based newspapers e L . s ARE . Vﬁiﬁm_
Further ramp up of online i (B i = M
activities, including data S —
analytics, technology and web omr S =
TV :-v il.umumc"‘ nrmbm:,. i. O o “g "b;:-fa‘. J#&?&Wéﬁ?

Margins remain under pressure |
short and medium term

SCHIBSTED MEDIA GROUP Q2 2014



World class digital media houses

Our dally reach is larger than ever

3/4 of the 2/3 of the
Norwegians... Swedes...”

.. use one or more Schibsted products
every day

Basis for further strengthening of the eco

Daily reach Norway % (Source TNS)
100

80

60 - ~ mQ113
40 - —  =0413
20 - _ =Ql14
0- .

ER V4

SBS Egmont Schlbsted NRK
Discovery
/M‘ \\ /3 Rich user profiles:
/ \\ °
| aged EPH W mittanbudno | ’ = |n| . « Targeted
m os!oby i Rits — advertising
\ Aflenbladet.no SENPORER.I0 + e sentl R  Personalized

@Pnslakt DINE PENG D :
\ @fvn no_ // ﬁ ‘) serw_ces_ .
* Precise innovation
|- a validation
i ¢ SPHD
TRAFFIC SITES IDENTITY DATA
SCHIBSTED MEDIA GROUP 9 source: sifo orvesto Q2 2014
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World class digital media houses
Solid performance for
Schibsted Growth

Increased revenues and
operational improvements
resulted in margin expansion

Schibsted Growth (Sweden)
250

200 ——— ——

Strong growth for personal
finance and coupon business
Let's Deal

Million SEK

50

Q212 Q213 Q214

Hitta.se
mmm Schibsted Growth Other
—EBITDA margin
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Financials
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Financials

Continued online growth,

firm margins before investments

INn New ventures

NOKm Q213 Q214

Operating revenues 3,870 3,834
Gross operating profit (EBITDA) 562 574
EBITDA ex. Investment phase 781 711
EBITDA margin 15% 15%
EBITDA margin ex. Investment phase 20% 19%
EBITDA Online classifieds, established 529 529
EBITDA Online classifieds, investment phase -219 -137
EBITDA Media houses 325 256

Underlying revenue growth 1%

Online classifieds underlying revenue
growth 9%, 12% ex. Spain

NOKm

4000

3000

2000

1000

24%

18%

3825 M 3370 Ml 353/ R

6%

0%

Q212 Q213 Q2 14

mmm Revenues
—EBITDA margin
-——EBITDA margin ex. Investment phase

SCHIBSTED MEDIA GROUP
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Financials

EBITDA development in Q2

562 e7n (1)
24 (26) 82

Reduced negative
EBITDA mainly
a result of
establishing of JVs

Million NOK

EBITDA Schibsted Schibsted Media Online Online Other EBITDA

Q2 2013 Norge Sverige Houses classifieds classifieds Q22014
International ex Investment
Investment  phase
Phase

SCHIBSTED MEDIA GROUP Q2 2014



Financials

Income statement Schibsted Group

Full year
(NOK million) Q22014 Q2 2013* 2013*
. NOK 82 million
Operating revenues 3834 3870 14 870 decreased
Operating expenses (3260) (3 308) (13 093) investment Y/Y in
online classifieds

Gross operating profit (EBITDA) 574 562 1777 New ventures.

Depreciation and amortization (112) (119) (476)

Share of profit (loss) of JVs and associates 216 (11) (123) JVs (mainly online

: classifieds New

Impairment loss - 2 (150) ventures) reported

Other income and expenses (30) 8 647 with the equity
method as of Q1

Operating profit (loss) 216 438 1675 201t4i 20?13 figures
restated.

Net financial items (26) (63) (185)

Profit (loss) before taxes 190 375 1490

Taxes 162 (171) (453) High tax rate mainly
as tax benefit from

Profit (loss) 28 204 1 037 losses in Online
classifieds investment
phase are not

EPS (NOK) 0,06 1,72 9,43 recognized.

EPS - adjusted (NOK) 0,26 1,65 3,90

*) Restated figures

SCHIBSTED MEDIA GROUP Q2 2014



New cOoSst measures
IN media houses

Ongoing program and cost measures in order to maintain
healthy profitability

Gradually implemented in 2014
Restructuring charges of NOK 34 million in Q2 2014

Full year charges for 2014 expected to be
around NOK 100 million

Further margin pressure expected for Media Houses in a
mid term print to online transition phase

SCHIBSTED MEDIA GROUP Q2 2014



Stable, strong financial position.
EUR 325 million facility refinanced

Net Interest Bearing Debt Debt maturity profile**
NOK 2.2 billion
4,000

NIBD/EBITDA* at 1.1x end of Q2 4500 MoK
Refinanced a EUR 325 million loan 3,000
facility in July 2014. Replaced by a 2 500
EUR 300 million facility ’
* 5 years maturity plus two extension options 2,000

of one year 1,500
¢ Maintaining a diversified debt portfolio 1.000
High CAPEX in Q2 as a result of 500
preparations for co-location in Oslo

O __-

<lyr <2 <3 <4 <5 >5
yrs yrs yrs yrs yrs

*) NIBD/EBITDA according to bank definition. m Other interest-bearing debt = Bonds FRNs and CPs

**) Chart reflects the status as of 30 June 2014, but adjusted for

- - -
the refinancing carried out in July 2014 Drawn bankfacilities Undrawn bankfacilities
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Financials

Key financial figures

Earnings per share Cash flow from operating activities/share
NOK NOK
10.00 8.00
7.94
8.00 6.00 463 4.98
6.00
4.00
2.00 -
0.00 -
-2.00
-4.00 4.00 -3.54
-6.00 -4.62 -6.00
Q212 Q312 Q412 Q113 Q213 Q313 Q413 Q114 Q214 Q212 Q312 Q412 Q113 Q213 Q313 Q413 Ql14 Q214
CAPEX Net interest bearing debt N B TOA
CAPEX (NOK million) and CAPEX/Sales (%) Net interest bearing debt (NOK) and according to
Ratio of Net interest bearing debt/LTM EBITDA  bank definition.
225 563 3000
200 2585
171
2183
175 150 2111
150 131 2000 1771
125 101
100 92 92 94 1131
75 S35 1000 -
3.7
50 2.6 N 2.7 N 2.6 [ 2 4 _ .
25 -
0 0
Q212 Q312 Q412 Q113 Q213 Q313 Q413 Q114 Q214 Q212 Q312 Q412 Q113 Q213 Q313 Q413 Q114 Q214
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Financials

High reported tax rate.
Underlying rate of around 30%

Schibsted reports a high tax rate mainly because tax benefits from

losses in Online classifieds Investment phase are not recognized

1H 2014
Reported profit (loss) before taxes 291
Share of profit (loss) of joint ventures and associated companies 418
Other losses for which no deferred tax benefit is recognized* 290
Gain on remea§ure_ment of_previo_usly held equity interest in .40
business combinations achieved in stages
"Adjusted" tax base 959
Taxes 287
Adjusted effective tax rate (287/959) 30 %

*) Mainly online classifieds New ventures that are not in JVs.
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Outlook
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_ . Solid footprint of market leading positions in Europe secures
Online Classifieds platform for future growth

Positioning Leboncoin.fr and Blocket.se to capture the real estate
and car potential

Building next generation online classifieds in Norway and new
mobile services across the portfolio

Continued relatively high investments in high growth emerging
market sites

Digital transition program progressing as planned

Media Houses _ _ o
Online growth and cost reduction set to partly mitigate effects of

print revenue declines

Structural changes expected to put pressure on print advertising
— particularly recruitment

Continued some margin contraction in media houses during the
print-to-digital transition period going forward
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Appendices

Spreadsheet containing detailed Q2 2014 and Historical and analytical
Information can be downloaded from www.schibsted.com/ir
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Schibsted ASA basic data

Ticker Oslo Stock Exchange: SCH
Reuters: SBST.OL
Bloomberg: SCH NO

Number of shares (17 July 2014) 108,003,615
Treasury shares (17 July 2014) 606,220
Number of shares outstanding 107,397,395
Free float* 73%
Share price (17 July 2014) NOK 329.70
Market cap (17 July 2014) NOK 35.6 bn., EUR 4.4 bn.,

USD 5.9 bn., GBP 3.4 bn.
Average daily trading volume LTM 252,000 shares

*) Total number of shares excluding treasury shares and shares owned by Blommenholm Industrier AS.
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Financials

Continued good online performance,
Increased Investments in New ventures

Reported Online
Revenues change  share of EBITDA margin

Q22014 yly revenues Q214 Q213

Schibsted Media Group

Online Classifieds
*) 15 % growth ex Spain

Online Classifieds ex Investment phase

- Finn.no 388 3% 100 % 47 % 55 %
- Blocket.se/Bythil.se 227 9% 100 % 52% 53 %
- Leboncoin.fr 325 20 % 100 % 69 % 68 %

Schibsted Norge media house

Schibsted Sverige media house
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Key financial figures

Per Q2 Full year

2014 2013 2013

Gross operating profit (EBITDA) (NOK million) 984 859 1777

Gross operating profit (EBITDA) ex new ventures (NOK million) 1262 1302 2647
Operating margins (%):

Operating margin (EBITDA) ’ 13 ’ 12 ! 12

Operating margin (EBITDA) ex new ventures ’ 17 ’ 18 ! 18

r r

EPS (NOK) (0.27) 2.22 9.43

Net cash flow from operating activities (NOK million) 348 (145) 716

Cash flow from operating activities per share (NOK) ’ 3.24 (1.36) f 6.67

Profit attributable to owners of the parent (29) 238 1011

Average number of shares (1 000) 107.365 107.213| 107.274

SCHIBSTED MEDIA GROUP

Q2 2014




Capital structure

Per Q2 Full year
2014 2013 2013
Investments (NOK million):
Operational investments (capex) 321 186 520
Shares and other holdings 671 38 935
Interest bearing borrowings (NOK million) 2641 3304 2317
Net interest bearing debt (NOK million) 2183 2185 1115
L4 r r
Interest bearing debt ratio (%) 17 20 14
Equity ratio(%) ” ’ as " a0 | 46

1) Treasury shares are offset against equity
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Appendices

Shareholder reqgister

Data as of 30 June 2014

Rank Name Holding Share
1 Blommenholm Industrier AS 28 188 589 26,1 %
B P EEE—— Caseore 6.9%
3 NWT Media As 4292 239 4,0 %
B Z"'Mar'ééﬁ"éiéﬁllléy'é”éé”i:i'_'é; ..................................................................................................................... Loooaos 375
5 JP Morgan Clearing Corp. * 3302 000 31%
6 TheNortherm TrustCompany Lid Serman 255
7 Goldman Sachs & Co Equity Segregation * 2542 180 24 %
G UBS AG, London Branch ks S 1ag T4 205

9 The Bank Of New Y ork Mellon * 1980 200 1,8% % of foreign shareholders** 56,7 %

10 Ciibank, NA.* 1902283 1,8%  Number of shareholders 4576

- 11 Clearstream Banking S.A. * 1889134 1,7 % Number of shares 108003615

............. 12 3P Morgan Chase Bank NA. London® T lassaoe17%  sharesownedby Schibsied 606220
13 Montague Place Custody Services * 1760 994 1,6 %

............ 14 IP. Morgan Chase BankNA. London* 1zoiese  11%

15 Credit Suisse Securities (USA) LLC* 1154447 1,1%  Norway™ 433 %

16 J.P. Morgan Chase Bank N.A. London * 1138128 11% uUsA  282%

17 The Northern Trust Co.* 1107493 1,0 % United Kingdom  135%

18 State Street Bank & Trust Company * 11079586 10%  Sweden™  49%

19 State Street Bank And Trust Co. * 11078051 1,0%  Luxembourg ~ 26%

20 Citibank, N.A. * 955 577 0,9 % Australia 25%

Source: VPS
*) Nominee accounts

*) NWT Media AS is counted for as a Sw edish shareholder.

Data as of 30 June 2014. Updated information at: www.schibsted.com/en/ir/Share/Shareholders/
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Appendices _
Shareholder analysis

— top 25 holders

Rank Fund manager % Shares
1 Blommenholm Industrier AS 26,10 28 188 589
2 Luxor Capital Group, L.P. 9,68 10451173
3 Folketrygdfondet 6,62 7 151 062
4 Baillie Gifford & Co. 5,96 6 431 754
5 NWT Media As 3,70 4 000 000
6 Caledonia (Private) Investments Pty Limited 3,21 3466 417
7 Alecta pensionsforsakring, dmsesidigt 3,06 3302 000
8 SAFE Investment Company Limited 1,87 2 023 657
9 Capital Research Global Investors 1,76 1902 283
10 Marathon Asset Management LLP 1,72 1860 390
11 Adelphi Capital LLP 1,65 1784 496
12 Cadian Capital Management LP 1,50 1624 032
13 Taube, Hodson, Stonex Partners, LLP 1,42 1531 968
14 Tweedy, Brow ne Company LLC 1,39 1 505 622
15 Swedbank Robur AB 1,32 1422 900
16 Nordea Funds Oy 1,13 1215254 Source: Nasdag OMX.
17 Danske Capital (Norw ay) 1,03 1108100 Data as of 25 June 2014.
18 The Vanguard Group, Inc. 0,99 1 065 989
19 Fidelity Worldw ide Investment (UK) Ltd. 0,95 1024 322 The shareholder ID data are provided by Nasdaq OMX. The data are
e obtained through the analysis of beneficial ownership and fund
20 KLP Forsikring 0,90 975 342 manager information provided in replies to disclosure of ownership
21 Storebrand Kapitalforvaltning AS 087 94299 Whitt every reasonable efort is made 1 verty alldate, neither
22 DNB Asset Management AS 0,85 922 639 :?;I(}ilzicl.OMX or Schibsted can guarantee the accuracy of the
23 Platinum Investment Management Ltd. 0,77 836 098
24 MSD Capital, L.P. 0,75 814 677 Updated information at:
25 Miura Global Management, LLC 0,72 780 000 www.schibsted.com/en/ir/Share/Shareholders/
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Key operations — Online classifieds

Q2 Q2 1st half-year FY
2013 2014 Finn.no (MNOK) 2014 2013 2013
376 388 Operating revenues 764 708 1,406
208 182 EBITDA 337 353 691
55 % 47 % EBITDA margin 44 % 50 % 49 %
Q2 Q2 1st half-year FY
2013 2014 Blocket.se/Bytbil.se (MSEK) 2014 2013 2013
232 252 Operating revenues 475 424 866
124 131 EBITDA 245 214 448
53 % 52 % EBITDA margin 52 % 50 % 52 %
Q2 Q2 1st half-year FY
2013 2014 Leboncoin.fr (MEUR) 2014 2013 2013
33.0 39.6 Operating revenues 75.4 61.4 124.3
22.4 27.2 EBITDA 51.7 42.2 83.6
68 % 69 % EBITDA margin 69 % 69 % 67 %
SCHIBSTED MEDIA GROUP Q2 2014



Strong growth in new ads per day
INn Online classifieds new ventures

Daily new ads, investment phase companies
+60%

320,000

\ 4
280,000
240,000
200,000
160,000
120,000
80,000
= 11111
.
Q2

Ql‘QZ‘QB‘Q4 Ql‘QZ‘Q3‘Q4 Ql‘QZ‘Q3‘Q4 Ql‘
2011 2012 2013 2014

Note: the graph include figures for (alphabetical order): Ayosdito, Berniaga, Bikhir, Bomnegocio, Custojusto, Chotot, Jofogas, Kapaza,
Kufar, Segundamano.mx, Tocmai, Tori, Tutti and Yapo.
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Key operations — Media houses

Q2 1st half-year FY \
2013 2014 Verdens Gang (MNOK) 2014 2013 2013
490 512 Operating revenues 1,004 967 1,951
348 330 of which offline 650 688 1,365
142 182 of which online 354 279 586
81 83 EBITDA 155 154 313
17 % 16 % EBITDA margin 15 % 16 % 16 %
Q2 Q2 Schibsted Norge subscription 1st half-year FY > Norway
2013 2014 newspapers (MNOK) 2014 2013 2013
947 880 Operating revenues 1,738 1,844 3,571
855 745  of which offline 1,479 1,679 3,214
92 135 of which online 259 165 357
131 104 EBITDA 149 208 365
14 % 12 % EBITDA margin 9 % 11 % 10 % J
Q2 Q2 1st half-year FY \
2013 2014 Aftonbladet (MSEK) 2014 2013 2013
516 528 Operating revenues 1,014 1,010 2,051
360 342  of which offline 657 701 1,430
156 186 of which online 357 309 621
56 57 EBITDA 102 113 287
11 % 11 % EBITDA margin 10 % 11 % 14 %
Q2 Q2 1st half-year FY
2013 2014 SvD (MSEK) 2014 2013 2013 > Sweden
273 246 Operating revenues 488 526 1,033
4 12 EBITDA 14 () 1
1% 5% EBITDA margin 3%  (1%) 0%
Q2 Q2 Schibsted Growth 1st half-year FY
2013 2014 (MSEK) 2014 2013 2013
205 225 Operating revenues 465 407 857
19 40 EBITDA 98 40 131 J
9 % 18 % EBITDA margin 21 % 10 % 15 %
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Advertising — Print editions

Volume? Change Revenues Change

2014 2013-2014 (NOK million) 2013-2014
Schibsted Norge,

subscription newspapers 54 114 (11) % 684 (19) %
Verdens Gang 5500 (5) % 116 (18) %
Aftonbladet 2 8 679 3% 132 (13) %
Swvenska Dagbladet 2 10 432 (12) % 195 (14) %
1) Column meters
2) SEK million
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Historical development

1839 Chr. Schibsted Forlag (publishing house) founded 2006 Schibsted International Classifieds & Search — launch of

Willhaben.at and LeBoncoin.fr
1860 Christiania Adresseblad launched in Oslo — renamed

Aftenposten in 1861 2006 Acquisition of selected assets of Trader Classified Media

(International Classifieds Acquired)
1966 Takeover of VG

) o 2006 Divestment of ownership in TV 2
1989 Reorganisation from a private family company to a limited

company 2006 Divestment of ownership TV4
1992 Listing at the Oslo Stock Exchange with a growth strategy 2007 Media Norge approved by Schibsted’s general meeting
declaration

2009 Rolv Erik Ryssdal new CEO
1992 First TV and film investments
2009 Media Norge and Schibsted Sverige established
1995 First New Media/Internet investments
2009 Increased ownership in Finn.no and InfoJobs.net
1995 First investments in Kanal 2 in Estonia
2009 Non core activities Metronome, Retriever, Basefarm,

1996 Acquisition of Aftonbladet Teleadress divested

1998 Acquisition of Svenska Dagbladet 2010 Increased ownership in Leboncoin.fr from 50% to 100%
1998 Investment in Eesti Meedia Group 2011 Merger with Media Norge.

1999 Launch of the free newspaper concept 20 Minutes 2011 The Blocket-copy Bomnegocio.com launched in Brazil
2000 Launch of Finn 2011 Schibsted Norge AS established

2003 Acquisition of Blocket 2013 Full ownership in Anuntis Segundamano

2005 Acquisition of Hitta.se 2013 SnT Classifieds established with Telenor as partner

2005 Launch of Sesam and acquisition of Internettkatalogen See also: http://www.schibsted.com/en/About-Schibsted/History/
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Investor iInformation

Visit Schibsted’s homepages
www.schibsted.com/ir

Jo Christian Steigedal, VP Investor Relations
jcs@schibsted.no

Tel: +47 2310 6600

Mobile: +47 415 08 733

Schibsted ASA
Apotekergaten 10, P.O. Box 490 Sentrum, NO-0105 Oslo
Tel: +47 23 10 66 00. Fax: +47 23 10 66 01. E-mail:
schibsted@schibsted.no
www.schibsted.com
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