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Driving retailers’ productivity 

by providing innovative integrated

technology solutions 

StrongPoint Mission



Highlights 4th quarter 2015

Group operating revenues: MNOK 309.6 (MNOK 252.2)

Group EBITDA: MNOK 20.0 (MNOK 26.8)

First National Bank in South Africa – 150 CashGuard systems

NorgesGruppen – renewed cash handling agreement

BOD propose 29 per cent increase in dividend to NOK 0,45 per share (0,35)



Highlights 2015
Group operating revenues: MNOK 1 146.0 (MNOK 828.5)

Group EBITDA: MNOK 90.5 (MNOK 61.0)

Share price development 2015: 95 % (7,25– 14,15) 

Successful rollout of CashGuard upgrades for new notes & coins in Sweden

Successful rollout of Pricer ESL to Meny grocery chain - 175 stores

StrongPoint Cash Security – turnaround - regained trust in Russia through own 

StrongPoint operation in Russia: Sberbank – Absolute Bank

All-time high number of CashGuard systems internationally – 828 (784)

ONE Company – re-branding



Revenues per quarter  12 months rolling



EBITDA per quarter            12 months rolling



Revenues categories – 2015



Revenues per geography - 2015



Inventory up by MNOK 

22.3 from end Q3

A/R down by MNOK 61.1 

compared to Q3

Group balance sheet - Total assets



Group balance sheet – Total equity & liabilities

Total net interest 

bearing debt MNOK 

68.6 – down by 43.4 

from end Q3 

Disposable liquidity 

MNOK 59.8

104 544 own shares, 

representing 0.2 per 

cent

A/P MNOK 96.0 

– down by 49.5 from 

end Q3 



Cash flow from operational activities: MNOK 54.2 (MNOK 62.3)

Working capital increased by MNOK 10.7 during 4th quarter

Financials – Cash flow statement



Segments



4th quarter and 2015  - highlights 4th quarter and 2015 - key figures

ESL Pricer roll-out with Meny 

supermarkets chain, 175 stores, 

completion November

Installations to COOP/RIMI continues

Continued work towards non-food

Baltic 4th quarter revenues MNOK 46.4

EBITDA MNOK 0.8

First Pricer order delivered in Estonia

Market leader Digi scales

Third party technologies



Proprietary Technologies - Cash Security

Successful turnaround

Chosen as the preferred partner for 

Sberbank in Russia

Chosen as a partner for Absolute Bank 

in Russia

Own StrongPoint operation/legal entity 

in Russia critical success factor

4th quarter and 2015  - highlights 4th quarter and 2015 - key figures



Heavy investments in Cash Management 

software

Some obsolete inventory

Heavy investments in APAC

Pilot installations in KL/Singapore on-

going. 10 systems run as CashGuard as 

a service

Prepare for new notes in Norway –

possibly 4000-5000 systems upgrade

4th quarter and 2015  - highlights 

Proprietary Technologies - CashGuard 

4th quarter and 2015 - key figures



Finally, on the positive side

Upgrade campaigns in Norway & 

Sweden initiated

Continued positive development 

in Belgium & Germany

Pilots in South Africa

4th quarter and 2015  - highlights 

Proprietary Technologies – Vensafe, Loss prevention

4th quarter and 2015 - key figures



7 % increase in turnover

Significant annual improvement of 

EBITDA

Integration of manufacturing facilities 

in Norway completed 

4th quarter and 2015  - highlights 

Labels

4th quarter and 2015 - key figures





REDUCE THEFT  

INCREASE SECURITY

CHECKOUT CONVENIENCE

INCREASE REVENUE 

REDUCE COST SHOP FLOOR 

SERVICE AND EFFICIENCY

REDUCE QUEUES 

PRICE INTEGRITY

PAYMENT SIMPLICITY

STORE MANAGERS’ DAILY WORRIES

HOW CONSUMERS BUY
HOW CONSUMERS ARE 

REWARDED
HOW CONSUMERS PAY

CONSUMER BEHAVIOR AND TRENDS

Driving consumer shopping efficiency

• Retail technology consulting

• Innovation

• System integration

• Installation and education

• Project planning and rollouts

• Service & support

Enabling store owners to reach their full potential



Norway Sweden
Baltics & 

Russia
EMEA APAC

Proprietary Technologies 

Third Party Technologies

Labels

Solutions & Markets



Growth strategies



Significant market investments in APAC & EMEA – consolidate offerings and 

organizations. “Must” win efforts essential.

Consolidate R&D – common API/GUI – StrongPoint Retail Highway StrongPoint 

Retail Suite

StrongPoint growth – combine organic with value based M&A

StrongPoint e-Commerce footprint – Retail applications

Summary – growth strategy going forward



2016 - Alimerka

5- year rental – CashGuard as a service

Top 20 grocery chains in Spain

170 stores

Planned 50 systems installed per month

StrongPoint partners



StrongPoint marketing



StrongPoint marketing



StrongPoint marketing



StrongPoint marketing



StrongPoint marketing



StrongPoint Vision

Becoming a recognised

global provider of

retail technology solutions



Coverage



Welcome to the next StrongPoint public appearance



Questions?



Top 50 shareholders per January 31th 2015


