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Highlights 3 quarter

Group operating revenues MNOK 204.8 (MNOK 258.0)
% Group EBITDA MNOK 14.1 (MNOK 36.2)

Cash flow from operations MNOK - 2.2 (MNOK 23.8)
Strengthens the position within Click & Collect

% Significant growth in Spain

-~

-~

-~

% Significant improvements in Labels
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Operating revenue per business area
in the third quarter

Labels
71 %, 3rd party - Retail
33%
Proprietary
Technelogy - Cash
Security
9%

Technology -
Retail
37%
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3" quarter 2017 revenues by solutions

Q3 2017 Q3 2016

MNOK Revenue EBITDA EBT Revenue EBITDA  EBT
Proprietary Technologies 97,1 41 0.8 1395 305 27 .4
3rd Party Technologies 68,3 4.8 3.4 820 5,4 3.0
Labels 435 8.6 47 395 4,3 1.1
Eliminations / ASA 41 -3.3 4.4 -3.0 -3.9 2.9
Total 204,8 14,1 45 2580 362 286

SBERBANK

&

%

StrongPoint
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3rd quarter 2017 revenues by categories

Q3 2017 Q3 2016
MNOK New sales Service New sales Service
Proprietary Technologies 51,0 46,0 91.9 47 6
3rd Party Technologies 47 .3 21,0 59,0 23,0
Labels 0,0 435 0,0 395
Eliminations / ASA -4.1 0,0 -3,0 0,0
Total 94.3 110.,5 148,0 110.,1

%

StrongPoint
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Aftermarket revenue
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Operating revenue 12 month rolling

Retail Proprietary Technololgies per region

200
180
160
140
120
100

3

¥

o QR

2

'S

Norway

Sweden

mO4-16 mQl-17 mQ2-17 ma3-17

EMEA/APAC



lz_’] StrongPoint

Group balance sheet - Total assets - 30.9.2017

% Inventory up by MNOK
11.3 from end Q2
% A/R up by MNOK 9.0

compared to Q2

30.09.2017 30.09.2016 30.06.2017 31122016
ASSETS
Intangible assets 47 050 55138 51311 55803
Goodwill 116 088 116199 118 060 113253
Tangible assets 82 2498 53 666 84017 85 440
Long term investments 1412 1546 1840 1625
Deferred tax 20 763 189 563 321982 31445
MNon-current assets 276 611 246 111 287 321 287 665
Goods 113648 92 582 102 391 101 200
Accounts receivable 162 3@ 188 841 153 363 161 202
Prepaid expenses 11149 11478 14517 10748
(Other receivables 23111 11286 22616 31367
Bank deposits 24 329 11781 20232 67 090
Current assets 334 592 325 968 323120 371 658
TOTAL ASSETS 611 203 572 079 610 440 659 323

%

StrongPoint
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Group balance sheet - Total equity & liabilities

KNOK 30092017 30092016 30062017 31.122016
% Net interest bearing EQUITY AND LIABILITIES
debt MNOK 68.9 - Share capital 27 513 27 513 27 513 27513
up with 8.5 from end Holding of own shares 65 65 55 E5
02 Other equity 237 650 262 862 239013 203533
Total equity 265 098 290 310 267 361 320 981
% Disposable liquidity
Long term interest bearing liabilities 26 958 22 122 28 345 32982
MNOK 37.8 Other long term liabilities 3668 - 3730 5003
% 104 544 own shares, —Total long term liabilities 30 626 22 122 32 075 38 075
representing 0.2 per Short term interest bearing liabilities 66 236 22 160 62 239 28 706
cent Accounts payable o7 268 70975 102 480
Taxes payable - - - 388
% A/P MNOK 82.0 Other short term liabilities 167 271 140219 177 790 168 682
— up by 11.0 from Total short term liabilities 315 479 259 647 311 004 300 267
TOTAL EQUITY AND LIABILITIES 611 203 572 079 610 440 659 323
end Q2

%

StrongPoint
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StrongPoint reaching its vision

“We have already a good knowledge of
StrongPoint solutions. We will return to the
question of pilot projects after budget process.”

“Thanks for your hospitality in Stockholm. It
was a pleasure deep-diving into your SCO
solution. We’ll keep in touch — our 5000 SCOs
may be replaced in the next 3-5 years and
StrongPoint is in our mind”

“Vielen dank fiir ihre Cash Management Presidio
Testprojekt. Wir sehen Mdglichkeiten”
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Two years since transition!

@ StrongPoint

Silos conglomerate

S NEWVISION )y Sntonson
PsI Antonyon : > "

Group
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StrongPoint
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Two years since transition!

Seven front-runners become
one market leader

<2
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SOS vend® StrongPoint
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Showroom Moss 2015
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Showroom in Kuala Lumpur
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Showroom in Kuala Lumpur
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Showroom in Kuala Lumpur

Trusted bY
retailers

“TRANSFORMING THE

WAY RETAILERS
DO BUSINESS *
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Showroom in Stockholm




[«_" StrongPoint

New solutions - SIX months since launching!

Single slot Cash Mgt Click & Collect

Tﬁﬂ@g

everything
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Outlook Home Markets

N

Cash handling potential in Norway & Sweden diminishing - as
planned and predicted.

We expect growth within new solutions areas - Click & Collect

and Self-Checkout.

Three Swedish grocery chains prefer Select & Collect (Vensafe)
We expect renewal RFP’s for older ESL installations in Norway

Significant recurring revenues base - Labels growth

N

L K B
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Outlook International Markets

% Cash handling market growing, but volume not matching
previous home market levels - yet

No of CashGuards 2014 2015 2016 2017/Q3 >‘
Home Markets 1376 1345 1111 267 7
International Markets 784 828 1841 1074 —
Total 2160 2172 2951 1341 P d

nternational Ratio 36% 38% 62% 80 % I

% Increasing interest for Click & Collect, Select & Collect and Self
Checkout - however no quick sales!

% Continuously improved strategic key account management -
learning from home markets
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Solutions/Markets Matrix

DIRECT SALES NOR SWE BAL RUS ESP GER FRA BEL MAL SIN
Cash Management (CashGuard)
Select & Collect (Vensafe)

Click & Collect

Self Checkout

Cash Security

Electronic Shelf Labels (Pricer)

PARTNER SALES DEN UK IRL AUS AUT ITA SLO ZAF FRA ESP USA
Cash Management (CashGuard)
Select & Collect (Vensafe)

Click & Collect

Self Checkout

Cash Security

Electronic Shelf Labels (Pricer)

Installed base/Continued sales -
Sales & marketing activities

Not applicable/Not targeted -
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Proportion of Consumers who have shopped online for
groceries in 2016

41%

31%

Germany France Spain Poland

Base: 1,000+ Internet users aged 16+ in each country
Source: Mintel
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eCommerce will account for 25 per cent of all chain retail
sales by 2022

B Ecommerce M Store-Based
$8,000 7,676

$7,000

$6,298

$6,000
$5,217

$5,000

$4,000
25%

Retail Sales (USD bn)

$3.000

$2,567

18%
$2,000

8% $1,357

$0 ] .

Sales 2012 Sales 2017 Sales 2022

$1.000

$455

Source: Planet Retail RMNG
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Zuchandrive.fr

{0 Auchan Drive

° Je fais mes courses en On les charge gratuitement dans
ligne 3 prix Auchan mon coffre en moins de 5Smn
ol je veux 240 sur 26h du lundi 2u samedi, de 8h30 2 20030
votre sac
€ multi-rangements
offert

DS (QMPAEHMINIQ
POUR DES COURSES
BIEN RANGEES !

offerts

dés S0€ d'achats
AVEC LE CODE AVANTAGE

JEDRIVE

de 35L offert*!

Pour votre 3*™ commande

Pour vous remercier de votre fidélité,
un cadeau surprise vous st offert

*vor condtions sur le sae

Je [ais [nes courses en li§ne, )
je les recupere dans mort Auchan Drive

Faites vos courses en ligne et venez Jes retirer dans votre Orive. Nous chargeons votre
coffre avec vos achats en moins de 5 minutes

Vous retrouvez chez Auchan Drive tous nos rayons, les produits frais comme les
praoduits de la maison, en passant par les promotions, comme un supermarché Profitez
de ce service gratuitement et bénéficiez des mémes prix et promotions quen
hyparmarché

A bientdt dans votre magasin !

Pour votre 2*"* commande
Votre sac isotherme

’
eom— {4 o) 3
Département, Code postal, Vitle ... JE VALIDE

Je chobsis
mon drive

Autour de moi

02 - St Quentin
02 - Viry Noureuil
05- Gap

06 - Grasse

06 - Nice Cote dAzur

NOUVEAU

simPLYDRIVE Y devient Zuchandrive.fr

69 - Villefranche sur Sadne

63 - Beaumont 2

91 - Saint Germain Les Corbeil

VOS COURSES PRETES EN 5 MINUTES
Faites vos courses en ligne depuis votre ordinateur, votre mobile ou

votre tzblette et venaz les retirer dans votre Drive préféré. Nous
chargeons vos achats dans votre coffre en moins de 5 minutes !

UN SERVICE 100% GRATUIT
© Pas de minimum d'achat ni de frais de préparation de commande :
Vos courses sont chargées gratuitement dans votre coffre, et avec le

sourire !

LES PRIX ET PROMOTIONS AUCHAN
Auchan Drive s'engage 2 vous proposer un large choix de produits et

de promotions du quotidien, & prix Auchan !

France has one of
the world’s
leading online
grocery markets.

The share of
grocery sales made
online in France is
one of the world’s
largest. Germany
lag France
considerably in
terms of e-
commerce’s share
of grocery sales
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Click & Collect market

Germany lag
France
considerably in
terms of e-
commerce’s share
of grocery sales
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amazon.
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& Gurdrne L el & wotee A o Arason Paty

CYBERMONDAY

Bis zu 50% Rabatt

auf Produkte des
taglichen Gebrauchs

Angebote & Aktionen

W 0 AGETRT UG ARSOran PN 56 Sl MAJITAIE Aarnliag UG Mt AT IR ATl OO U ARG Ta GNP
T etan S e wie Aol v Aeanie Pasiey i et

Prices °A

A Rt Bem Ko ., Fir 224 Novmn Pt A hn s
E von Drogede- uns Mastataprosame & . S USRI on e
- . — ‘ f—

1A Rttt o Con PRIGe Avert Ratyphore SCDA0Y

—_—

Source: Amazon
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Edeka-Lebensmittel.de Online Supermarket Homepage

BYEISE

Drugitare Pt Howier ol

Lidl Online Grocery Store

Ui de - Lis lohnt sich B Veataomng  Ustemetvmes  Xawem  Terice L Ho%e
o —

A , B & 80 & = T

15 Protomts  Newsemer  Nace Fise AN MeAliste Woaesard

B frocbote il e —— s i Co A ke
... Kaufland.de Online Supermarket Homepage

| 14 2 Voade Necharmie

Phome? . REWE.de Online Supermarket Homepage

Argebote

P
Pltiiietinpdarin l  REWE
BN MR Deln REWE Markt 5 Online destelles

Source: EDEKA Das Sort|ment REWE Deioe Kiche T Bt Mot s S Natbaghen P <
Kotegorien
I ofen Kotegoren M
e i Deln REWE Markt Online bestelien REWE Delne Kiche
botoy &
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Source: Lidl
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2017 Summary

Basically “recurring” revenues only.

MNOK 50 in R&D - 13,4 per cent of 2016 proprietary product sales.
MNOK 20 in marketing & branding.

Assuming the same ordinary dividend as in 2016 - 5 per cent yield.
We are working with exciting M&A opportunities and team is
strengthened to three FTE.

We cannot decide roll-out projects for our customers

LACK OF ORDERS * LOOSING ORDERS
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Top 50 shareholders per September 30"

Mo Mame Mo. of shares #
1 STRAMSTAMNGEM AS 3933092 89 27 FRANKMO, ASE 3034 0.7 %
2 HOLME M SPESIALFORD 2290 000 513 28 JOHAMMESSEM, Jak] TOMMY 31000 0734
T AVANZA BANE AR 2072 148 47 23 EVEMNSEM, TOR COLKA 30000 0.7
4 SKEAGEMVEEST 2 003 554 453 30 MORDMET LIVMSFORSIKRING A5 233 263 0.7
§ HSEC TTEE MARLE EUROPEAM TRUST 1976000 453 31 UGELSTAD. FEREINAR 264720 DB
E PROBITAS HOLDING AS 1788 276 103 32 FARSTAD. FETTER HAAVARD 263714 0B
7 ZETTERBERG, GEORG [incl. fully owned comparies] 1610000 36% ji EL“NTELEE"T"HEIE;‘EE%“:S 225%201013 gg ;
2 MNORDHET BaAbE. A8 T14E3 B27 33 -
w2 EomEE
10 waALER, JORGEM [incl. Fully ovned companies) ! 1000 000 23 27 NE UHDKIHd IMVEST AS 295 00 Elr5 .
11 GLAAMEMNE INDCUSTRIER A5 ar3549 20z 38 MSIP EQUITY J— 0:5 .
12 RING, Jah) g393r2 19 .
13 GRESSLIER, ODD ROAR 828 202 192 ig EEEGSHLSEESAT;HING As ;2331 :gi gz ;
W MP PENSJON PR fridne 18 41 HEIMDAL, MORTEN 220000 05%
15 SKANDINAVISKA ENSKILDA BAMKEM AB 34952 12% 42 GAMMELSRED, GLNNAR S0OEE 5%
1B JOHAMSEM, STEIM 450000 10 43 NASS, BERMHARD 207 000 053
77 WERDADERO AS 443780 0% 44 BERMTSEN, HARALD 200000 05%
18 WORDE A BAk AB 427 430 10 45 MIDDELBOE AS 200000 053
19 SYENSKA HAMDELSBAMKEMN AB 410435 09 46 GRAMWBERS. KARL TRYGVE 190 000 043
20 BUDVILAITIS, EVALDAS [inl. fully owned companies] ! 408 5E1 09z 47 CITIBAMK, WA, 185 864 04
21 MHO - PEERALK, 405 342 09 4a WEIBULL, JOAZUIR [incl. Fully owned companies) 185 000 03x
22 IACOBSEM, SWYEIM [incl. Fully owned cormparies] ! 400 000 039z 439 G-EIENDOM &5 152 627 03%
23 PERSHIMG LLC 391160 093 A0 SKOGEM. JOHM INGE PARDURD 151639 0.3%
24 BJARMSTAD, DAMIEL 385185 0,97 Surmn 50 largest sharehaolders 32942268 T42 %
28 MISTAD GRUPPEM &5 333300 nasx Surn 1782 other shareholders N433775  2587%
26 AMDERSEN, EARSE 335 000 0.8 Surn all 1832 shareholders 44 376 040 100,03

"Primary inziders

Published monthly on StrongPoint.com - Subscription at netfonds.no provide updated every day
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Share statistics

2016 trade volume StrongPoint shares:
8,053 million shares — MNOK 102,435
Average share price kr 12,72

YTD 2017 (oct 15th)trade volume StrongPoint shares:
13,409 million shares - MNOK 181 891
Average share price kr 13,57

v

StrongPoint






