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AkzoNobel publishes 2022 annual report 
 

(AKZA; AKZOY)  

 

AkzoNobel has published its digital Report 2022, which gives details of the company’s ongoing 

transformation during a challenging year of persistent worldwide uncertainty. 

 

The dedicated Report 2022 website includes extensive coverage of AkzoNobel’s financial results and 

key business developments, while the company’s progress on its sustainability ambitions is 

highlighted throughout. 

 

 
 

Opening with a user-friendly homepage, the online report offers a wide range of interactive content 

and infographics. Visitors can also make use of various tools to compare key data and download 

tables. 

 

Meanwhile, the Sustainability statements – traditionally one of the most visited sections – has been 

revamped and is themed around the key areas of climate change, circularity, and health and well-

being. Several case studies also feature prominently.   

 

Says CEO, Greg Poux-Guillaume: “I’ve been impressed by the enthusiasm and dedication of the 

colleagues I’ve met since I joined. There’s both an energy and a determination to succeed which 

makes me excited about leading AkzoNobel on the next phase of its journey.” 

 

To visit the Report 2022 website, click here. 
  
 
About AkzoNobel  
We supply the sustainable and innovative paints and coatings that our customers, communities – and the environment – are increasingly relying 
on. That’s why everything we do starts with People. Planet. Paint. Our world class portfolio of brands – including Dulux, International, Sikkens 
and Interpon – is trusted by customers around the globe. We’re active in more than 150 countries and have set our sights on becoming the global 
industry leader. It’s what you’d expect from a pioneering paints company that’s committed to science-based targets and is taking genuine action 
to address globally relevant challenges and protect future generations. 
 
 
 
 
 
 
 

https://report.akzonobel.com/2022/ar/
https://report.akzonobel.com/2022/ar/


   

 

 2 

 
Not for publication – for more information  

 
AkzoNobel Media Relations    
T +31 (0)88 – 969 7833     
Contact: Hugo Stienstra 
Media.relations@akzonobel.com   

  
  

  

 

mailto:Media.relations@akzonobel.com

