
 

Azerion makes significant progress with the consolidation and integration of 
previous acquisitions 

Amsterdam, 31 May 2023 – Today, Azerion has shared further details on the progress made in consolidating and integrating previously 
acquired businesses, which led to the launch of new products, market expansions, technological improvements and expected cost 
savings.  

Azerion’s initiatives to integrate and consolidate the different technologies, teams, brands, offices and back-office activities have progressed 
well in Q1 2023 and are expected to result in annualized savings of at least EUR 15 million compared to January 2023 baseline. This is a 
significant improvement to the previously communicated expectation of at least EUR 10 million annualized savings. 

After its listing on Euronext Amsterdam in early 2022, Azerion completed several acquisitions, most of them during the second half of last 
year. Since the beginning of 2023, Azerion has set out as one of its priorities to accelerate the integration of past acquisitions and make 
Azerion’s platform more efficient and fit to scale up later in 2023. Below some examples of successful integration initiatives: 

Ad sales 

Over the last few years Azerion has built direct sales capabilities and expertise across various markets, working closely with 
advertisers and media agencies to maximise their results.  

� Infinia (audience targeting technology with local direct sales presence in the Iberia and LATAM regions - acquired in March 2022) 
was rebranded into Azerion and completed the integration of teams, offices and back-office. Furthermore, Infinia’s technical 
capabilities to create and target audiences to better reach exact audiences has been integrated and shared with other regions and 
Azerion offices. 

� Hybrid Theory (audience targeting technology with local direct sales presence in the UK, US and APAC regions - acquired in 
November 2022) has rebranded into Azerion and also merged all its teams into the Azerion teams for the relevant markets. As with 
Infinia, their technology and knowledge are now used group wide to offer our clients expertise and execution in brand performance 
marketing.  

� Mmedia (local direct sales presence in the Netherlands - acquired in October 2022) has been further integrated in the Dutch 
operation, merging sales, publisher and monetization expertise into the Dutch operation. 

Overall, the sales teams in the UK, Germany, France, Nordics, US, Italy and Benelux regions have further integrated offerings and products 
and are increasingly selling easy-to-use, brand-safe and competitively priced solutions to advertisers and media agencies, so that they can 
reach affordable audiences at scale everywhere and receive better outcomes.  

Adtech 

Azerion continuously invests in launching creative ad formats and optimising its advertising technology. The focus has been on 
innovating with unique proprietary ad formats as well as using technology to reduce complexity for advertisers and publishers. 

� TargetSpot (audio ad format technology - acquired in November 2022) has enabled its audio supply technology into Azerion’s wider 
SSP platform. Product development has been centralized in Amsterdam, while teams in the US and Belgium have been integrated 
into the relevant Azerion teams. Offices and back-office activities have been merged and centralized. 

� Vlyby (video ad format technology - acquired in October 2022) has integrated into Azerion’s German operations. It also further 
integrated with previously acquired company Zoomin (video development) to offer smart content propositions to advertisers and 
publishers. This new video product is currently under expansion.  

� Madvertise (mobile advertising technology - acquired in July 2022) has been integrated into Azerion’s French and German 
operations, including teams and back-office. 

Curated content 

One of the key elements of Azerion value proposition is to offer unique reach to advertisers. In order to bring audiences 
together at scale, Azerion develops its own digital content and partners with thousands of digital publishers. Over the last few 
years Azerion has built publisher monetization capabilities and expertise, working closely with publishers to maximise their 
results. 

� AdPlay (publisher monetization services - acquired in November 2022) has integrated into Azerion’s operations in Italy and has been 
chosen as Azerion’s publisher monetization services offerings for the Italian market. 

� Takerate (publisher monetization services - acquired in October 2022) has merged into Adplay, generating the efficiencies relating to 
sales teams, operations, analytics, development and back- office.  

Overall, Azerion is further consolidating its publisher monetization services into a single stack. The first step was to consolidate the 
offerings per region (Italy: Adplay; France: Adverline; US and Nordics: Pubgalaxy; DACH, Benelux and UK: Mmedia; Nordics: Keymobile). 



Full global integration is expected to be initiated later in 2023. 

Next steps 

The integration efforts are expected to continue through Q2 and Q3 2023 to make Azerion’s platform more efficient and ready to further 
scale up. These efforts will include the roll-out of the acquired products and services across all Azerion regions to ensure one single set of 
offering to advertisers and publishers, as well as rebranding of products and entities and legal mergers and acquired subsidiaries. More 
updates will be provided over the course of 2023.  

About Azerion 

Azerion is a high-growth digital entertainment and media platform. We bring globally scaled audiences to advertisers in an easy and 
affordable way through our technology and in a safe, engaging and high quality environment, thanks to our owned and operated content with 
entertainment and other publishing partners. 

Having its roots in Europe with its headquarters in Amsterdam, Azerion believes in a personal and local approach and has teams based in 
over 26 cities around the world to closely support our clients and partners to find and execute creative ways to really make an impact 
through advertising. 

Founded in 2014, Azerion is listed as AZRN at the Euronext Amsterdam. 

For more information visit: www.azerion.com 
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DISCLAIMER 

This communication contains information that qualifies as inside information within the meaning of Article 7(1) of the EU Market Abuse 
Regulation. 

This communication may include forward-looking statements. All statements other than statements of historical facts are, or may be 
deemed to be, forward-looking statements. Forward-looking statements include, among other things, statements concerning the potential 
exposure of Azerion to market risks and statements expressing management’s expectations, beliefs, estimates, forecasts, projections and 
assumptions. Words and expressions such as aims, ambition, anticipates, believes, could, estimates, expects, goals, intends, may, 
milestones, objectives, outlook, plans, projects, risks, schedules, seeks, should, target, will or other similar words or expressions are 
typically used to identify forward-looking statements. Forward-looking statements are statements of future expectations that are based on 
management’s current expectations and assumptions and involve known and unknown risks, uncertainties and other factors that are 
difficult to predict and that could cause the actual results, performance or events to differ materially from future results expressed or implied 
by such forward-looking statements contained in this communication. Readers should not place undue reliance on forward-looking 
statements. 

Any forward-looking statements reflect Azerion’s current views and assumptions based on information currently available to Azerion’s 
management. Forward-looking statements speak only as of the date they are made and Azerion does not assume any obligation to update 
or revise such statements as a result of new information, future events or other information, except as required by law. 

The interim financial results of Azerion Group N.V. as included in this communication are required to be disclosed pursuant to the terms 
and conditions of the Senior Secured Callable Fixed Rate Bonds ISIN: SE0015837794. 

This report has not been reviewed or audited by Azerion’s external auditor. 

Certain financial data included in this communication consist of alternative performance measures (“non-IFRS financial measures”), 
including EBITDA and Adjusted EBITDA. The non-IFRS financial measures, along with comparable IFRS measures, are used by Azerion’s 
management to evaluate the business performance and are useful to investors. They may not be comparable to similarly titled measures 
as presented by other companies, nor should they be considered as an alternative to the historical financial results or other indicators of 
Azerion Group N.V.’s cash flow based on IFRS. Even though the non-IFRS financial measures are used by management to assess Azerion 
Group N.V.’s financial position, financial results and liquidity and these types of measures are commonly used by investors, they have 
important limitations as analytical tools, and the recipients should not consider them in isolation or as a substitute for analysis of Azerion 
Group N.V.’s financial position or results of operations as reported under IFRS. 

For all definitions and reconciliations of non-IFRS financial measures please also refer to www.azerion.com/investors.   

This report may contain forward-looking non-IFRS financial measures. We are unable to provide a reconciliation of these forward-looking 
non-IFRS financial measures to the most comparable IFRS financial measures because certain information needed to reconcile those non-
IFRS financial measures to the most comparable IFRS financial measures is dependent on future events some of which are outside the 
control of Azerion. Moreover, estimating such IFRS financial measures with the required precision necessary to provide a meaningful 
reconciliation is extremely difficult and could not be accomplished without unreasonable effort. Non-IFRS financial measures in respect of 
future periods which cannot be reconciled to the most comparable IFRS financial measure are calculated in a manner which is consistent 
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with the accounting policies applied in Azerion Group N.V.’s consolidated financial statements. 

This communication does not constitute an offer to sell, or a solicitation of an offer to buy, any securities or any other financial instruments. 

 


