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October 23, 2007

PHILIPS UNVEILS FUTURE DESIGN CONCEPTS FOR EASIER DAY-TO-DAY LIVING AT THE 2007 SIMPLICITY EVENT

Company provides 5-year glimpse into how creative design combined with innovative technology can bring greater simplicity in caring for people’s well-being 

London, United Kingdom – Royal Philips Electronics (NYSE:PHG, AEX:PHI) will today unveil new and innovative design concepts based on the company’s “sense and simplicity” brand at the 2007 Philips Simplicity Event at London’s Earls Court 2 exhibition centre. At the three-day event, Philips will showcase to a select group of customers, business partners, healthcare professionals and public sector representatives its vision of how in five years the clever use of technology married with intuitive, personalized design can lead to unexpected approaches to caring for people’s well-being at home, in the hospital and on the move. 

Philips approaches caring for people’s wellness from three perspectives – caring for guests, caring for families and caring for patients – a focus that reflects Philips drive and commitment to creating concepts and products that are designed around people. Andrea Ragnetti, Chief Marketing Officer of Philips explains: “The heart of our Simplicity Event here in London is showing our stakeholders what the Philips brand of ‘sense and simplicity’ means for our customers when it comes to our vision for tomorrow’s products. And that means designing concepts and products around consumers’ needs. Today’s event is a way to stimulate creative thinking in design, as well as spark a dialogue with our stakeholders on how to address a growing desire for products catering to wellness. And we draw on this feedback when coming up with solutions that are not only easy, but also enjoyable to use.”

The theme at the 2007 Simplicity Event of “caring for people’s well-being” builds on ongoing societal trends that Philips has been tracking closely: populations are getting older, healthcare is increasingly consumer-driven and business travel is now more extensive and hectic. In light of these trends, Philips employed the creativity and expertise of anthropologists, sociologists, designers, engineers and business leaders to come up with design concepts that address these converging trends. The result: Philips will present concepts that take a holistic approach to healthcare, in which health and wellbeing touch on all aspects of a person’s daily life. Focusing on relaxing, healing and providing enjoyment, design concepts at the show explore the role of simplicity in Philips three core businesses – healthcare, lighting and consumer lifestyle.

Design concepts will be demonstrated in ‘real-life’ scenarios, with follow-up discussions allowing viewers the opportunity to provide feedback and give their view on the future of care. One trend Philips will explore is the growing prevalence for couples to start families later in life. For example, according to Eurostat, between 1980 and 2004, the average age for women in the United Kingdom to have their first child jumped from 25 to roughly 30 years of age. Older parents tend to have greater disposable income and means to invest in experiencing and enjoying their pregnancy. In the ‘Celebrating Pregnancy’ design concept, Philips will showcase how through advanced technology and a creative approach to design, prospective parents can experience the wonder of a view inside the womb. Other scenarios include ‘Ambient Healing Space’, offering patients the ability to make their hospital stay more comfortable while allowing hospital staff a method of involving patients in their own care and ‘Daylight’, a hotel scenario suggesting that travel to different time zones can be refreshing rather than exhausting.

Note to Editors:

In addition to the ‘concepts’ presented, Philips also “showcased” an array of consumer lifestyle, lighting and healthcare products in its High Street area. These included products launched in the second half of 2007 and previews of products planned for introduction in 2008.

For further information, please contact:
Philips Corporate Communications

Gert Van Doorn 
Tel: +31 20 59 77208

E-mail: gert.van.doorn@philips.com
About Royal Philips Electronics

Royal Philips Electronics of the Netherlands (NYSE: PHG, AEX: PHI) is a global leader in healthcare, lighting and consumer lifestyle, delivering products, services and solutions through the brand promise of “sense and simplicity”. Headquartered in the Netherlands, Philips employs approximately 128,100 employees in more than 60 countries worldwide. With sales of EUR 27 billion in 2006, the company is a market leader in medical diagnostic imaging and patient monitoring systems, energy efficient lighting solutions, personal care and home appliances, as well as consumer electronics. News from Philips is located at www.philips.com/newscenter.
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