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December 29, 2008
TIMES SQUARE BALL: BIGGER, BRIGHTER AND GREENER THAN EVER BEFORE WITH PHILIPS LED LIGHTING
Philips latest lighting innovations help newly-enlarged Times Square Ball save up to 20 percent more energy than 2007
New York – Philips (NYSE: PHG, AEX: PHI) will once again deliver the very latest in energy-efficient LED lighting in its role as official lighting partner to the world-renowned New Year’s Eve Times Square Ball.  The result of these advancements will mean the Ball, which is twice its previous size, will incorporate more than three times as many Philips LUXEON® LEDs as last year’s version and deliver a brighter, greener and more beautiful experience.

To commemorate the Ball’s 100th anniversary in 2007, Philips helped usher in a new era of lighting technology by converting the Ball’s incandescent and halogen lighting to LEDs for the first time in the event’s history.  In doing so, New Year’s revelers around the world enjoyed a bright and energy-efficient Ball that delivered 16 million vibrant colors and special effects never before possible.
In 2008, the Ball has been doubled in size to 12 feet in diameter and contains 32,256 Philips LUXEON LEDs – more than three times as many as last year.  This increased volume of LEDs will deliver a significantly brighter but also greener experience on New Year’s Eve, as the LEDs used in this year’s Ball are as much as 20 percent more energy-efficient than in 2007.  This year’s LEDs consume about the same amount of energy per hour as it takes to operate just two conventional home ovens.
"The Times Square Ball allows Philips to showcase the power, beauty and energy-efficiency of LUXEON LEDs as well as the range of benefits LED technology can deliver not only to iconic installations like this but to a broad range of consumer and professional applications,” said Kaj den Daas, Chairman of Philips Lighting North America.  “While New Year’s Eve occurs only once a year, the LED technology on display in the Times Square Ball will soon evolve into a very real energy-efficient lighting alternative for consumers around the world, and will help drive a more bright and sustainable future for generations to come."

In addition to lighting the Ball, Philips also is lighting the Times Square Numerals (2-0-0-9) using Philips Halogena( Energy Savers – a family of bright and long-lasting halogen bulbs which are 30-47 percent more energy-efficient than equivalent incandescent lamps.  These are readily available to consumers through national retail outlets.
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For further information please contact:

Susan Bloom
Philips Lighting
Ph: (732) 563-3517 

Email: susan.bloom@philips.com

About Royal Philips Electronics

Royal Philips Electronics of the Netherlands (NYSE: PHG, AEX: PHI) is a diversified Health and Well-being company, focused on improving people’s lives through timely innovations. As a world leader in healthcare, lifestyle and lighting, Philips integrates technologies and design into people-centric solutions, based on fundamental customer insights and the brand promise of “sense and simplicity”. Headquartered in the Netherlands, Philips employs approximately 128,000 employees in more than 60 countries worldwide. With sales of USD 42 billion (E27 billion) in 2007, the company is a market leader in cardiac care, acute care and home healthcare, energy efficient lighting solutions and new lighting applications, as well as lifestyle products for personal well-being and pleasure with strong leadership positions in flat TV, male shaving and grooming, portable entertainment and oral healthcare. News from Philips is located at www.philips.com/newscenter. 

Press Information 








PAGE  
2
2008-12-29 no. 93

