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Press Information 
          November 14, 2012
Philips and the Royal Netherlands Football Association (KNVB) announce new partnership in rural Africa and South America
KNVB’s corporate social responsibility WorldCoaches program to be expanded in rural areas by lighting up soccer pitches using innovative Philips solar powered LED lighting.
Amsterdam, The Netherlands- Royal Philips Electronics (NYSE: PHG, AEX: PHIA) and the KNVB today announced a three year partnership, which will be built around the creation of 90 so called solar ‘light centers’ across the African & South American continents. Light centers are areas of approx 1000m2, or the size of a small soccer pitch, which are lit using a new generation of highly efficient solar powered LED lighting. 

The idea is to create areas of light for rural communities which live without electricity thus effectively ‘extending the day’ and creating numerous opportunities for social, sporting and economic activities in the evening. These new light centers will enable and support the KNVB’s WorldCoaches program in Africa and South America. The WorldCoaches program trains football coaches in using football for social development, focusing on communities in developing countries. 
Bert van Oostveen, General Secretary KNVB, is very pleased with the new partnership. “Since the start of WorldCoaches in 2009, the KNVB has trained over 3.800 coaches in more than fifteen countries in Asia, Africa and South America. The Philips Light Centers will enable the training of even more coaches. This new partnership of Philips and KNVB emphasizes the innovative power of these two Dutch brands and is a great addition to our WorldCoaches program.”

“By teaming up, Philips and the KNVB join efforts in helping develop rural communities in Africa and South America’ said Ronald de Jong Chief Market leader and member of the Philips executive committee. ‘Together we now have a really exciting opportunity to demonstrate the power of football and technical innovation to the world. We consider this a great proof point of Philips providing locally relevant solutions in growth markets and improving peoples lives”.     

The partnership will cover in total some 90 light centers across Africa and South America, the first of which are scheduled for installation in early 2013, will be focused on schools which are closely linked to villages and towns in off-grid or semi-grid areas (this can also include parts of cities). 

Some 1.6 billion people worldwide have no access to electricity. For people living near the equator, darkness falls around 7pm all year round, slowing down or completely stopping many vital tasks.

For further information, please contact:
Nick Kelso
Senior Communications Manager, 
Royal Philips Electronics
Telephone: +31 6 100 39 296
E-mail: Nick.Kelso@philips.com
Floris Roos

KNVB press office

Telephone: +31 343 499 224 (option 2)

E-mail: persvoorlichting@knvb.nl
About Royal Philips Electronics
Royal Philips Electronics (NYSE: PHG, AEX: PHIA) is a diversified health and well-being company, focused on improving people’s lives through meaningful innovation in the areas of Healthcare, Consumer Lifestyle and Lighting. Headquartered in the Netherlands, Philips posted 2011 sales of EUR 22.6 billion and employs approximately 122,000 employees with sales and services in more than 100 countries. The company is a leader in cardiac care, acute care and home healthcare, energy efficient lighting solutions and new lighting applications, as well as male shaving and grooming, portable entertainment and oral healthcare. News from Philips is located at www.philips.com/newscenter.
About the KNVB

The KNVB (Royal Netherlands Football Association) has the task of promoting the active and passive enjoyment of football by and for everyone, in a socially responsible way. The KNVB is the connecting factor in the sport of football and is aware of its leading role as the largest single sports association in the Netherlands. The key duties of the KNVB are to organise competitions and events, to organise representative football, to organise and develop the business side of football and to take part in social projects. 

Currently, the football association organises about 35,000 matches a week. Sporting activities which bring around a million football players together. Men, women, boys and girls, who compete with each other for sporting reasons, but also social ones. Social responsibility is therefore an ongoing consideration for the KNVB, with Sportsmanship & Respect as one of its main pillars. More information: www.knvb.nl
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