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Elica Corporation

N#1 PLAYER WORLDWIDE IN
HOODS 13% MARKET SHARE

zelca

2016 TURNOVER 439.3 € M

3,600 EMPLOYEES

we are the AlRchitects
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19 MIn
Cooking products
+ Motors

Cooking Net Sales:
Own Brand 44%
Client Brand 56%

< >

2’ & 3’ Player produce
respectively 30% &
60% less than Elica’

*Source: Elica Group Estimates
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Cooking Revenues by Business Streams
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World Wide Player

@ DIRECT PRESENCE
O PRODUCTION NETWORK
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JAPAN

ELICA CORPORATION INDUSTRIAL SITES: 8
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Cooker Hoods Market Scenario

Volume Data

4.4%

3.3%

-16%

Demand drivers

» GDP growth (developing countries)
» New housing construction
* Replacement

STAR Conference 2017

Western Europe 3.0%
Eastern Europe (including CIS) 1.1%
Europe 2.3%
North America 4.8%
Latin America 0.6)%
Americas 2.6%
Rest of the World (0.1)%
World 1.0%
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Consolidated Net Sales by Geography

2014 2015 2016

. l €M 275 289 300
B I B B |

2014 2015 2016 v'Started in 1970 2014 2015 2016
€M 57 73 73 v'"Market Share 32% €M 60 60 66
AMERICAS v'2,426 employees ASIA*
v'Started in 2006 v'Started in 2002
v'Market Share15% v'"Market Share 2%
v'675 employees v'562 employees

COOKER HOOD WORLD WIDE LEADER: MARKET SHARE > 13%**

*Rest of the World Revenues included * * Volumes data
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Last 4Y Performance Development

STAR Conference 2017

Me Revenue 439.3
421.6
3918 391.9
2013A 2014A 2015A 2016P
Me NFP
60.8
56.7
53.0
51.4
2013A 2014A 2015A 2016P

MéE EBITDA Adj

35.3
324
28.9 30.8
2013A 2014A 2015A 2016P
ROCE*
9.6%
7.4% 8.1% 8.1%

2013A 2014A 2015A

*Calculated on EBIT Adjusted

2016P °
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Long Term Strategy
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Renew the Organization

STAR Conference 2017

PRESIDENT
| D New People
GROUP VP
CORPORATE&STRATEGY CEO
ELICA CHINA GUTMANN
GROUP HR MOTORS
DIRECTOR DIVISION
GROUP QUALITY WCM
GROUP CFO &EHS DIRECTOR
GROUP VP GROUP R&D GROUP VP
GROUP CIO OPERATIONS DIRECTOR GO TO MARKET e
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Key Drivers to Create Long Term Sustainable Value

LEVERAGE ON OWN BRAND BUSINESS MODEL ENANCHING

OPERATIONS’
EFFICIENCY
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Brand Portfolio

4
GUTMANN
|
PREMIUM=—— T @™\
ARTATFITNNA
Elica Brand
P4
2 e“ca Pl ~150
MASS =——
turbogé
e Pure ltalian Technology
PuTi=
N P ) ] A
VALUE=——
>

STAR Conference 2017

SELECTED MARKET GLOBAL MARKET @
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2016 Market Share % Growth YoY

Volume Data

STAR Conference 2017

21.7%
12.1%
CONSOLIDATED
0
MS YoY% P
0,
1.8% 2.5%
0.6%
WE EE NA LA RowW ww
41.9%
36.3%
0
OWN BRAND 12.7% 14.6%
MS YoY% 5.0% l
WE EE NA LA RoW WwW
-8.3%
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High Growing Categories

ASPIRATION HOB CEILING
WA TTH 2 8

DOWNDRAFT

A
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New Business Segment: NIKOLATESLA Aspiration Hob

K€

18

HIGH POTENTIAL
GROWTH CATEGORY

717 660

247
97

1,032

Aug 16

©

Sep 16 Oct 16 Nov 16 Dec 16

Jan 17
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Addressing Market Regulation Changes

TACTIC Make compliant and competitive ‘ ngillENCE'I'SISN
APPROACH products
RATIONALI

STRATEGIC Flexible platform ready for next steps ‘ | ZATION

APPROACH

MARGIN RECOVERY BY UPGRADED CONFIGURATION ] e
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Engage Cross Selling of Air Treatment & 0T

Partnerships, Data,
Software / Upgrade

Functions in Remote Lo Lrzuzz i oy

Hoods &
Cooking
Platform

5. Enlarge IoT
Platform with 2. Engage
more info and ) Consumers
create new. , [ (Account) -
Products & G ¢ «Gaming»
Services

4. Direct 4 Products &
Cross & Up Services for SNAP, SNAP 2.0,
Selling DUERICER N Marie Accessories,
Up Selling Spares, Services
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2016 Preliminary Financial Statements
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Elica Sales 12M 2016

Sales Trend vs. 12M '15

_ 12M ‘16
« Cooking 5.7%

- Own Brands: increase 14.5%

Americas 0.6%
- Client brands: decrease 0.2% Europe 3.9%
« Electric Motors decrease 5.0%, Rest of the World 9.7%

mainly due to heating segment
trend Total 4.2%
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12M 16 Preliminary Consolidated Income Statement

€M
12M’'16 12M’15

Net Sales 439.3 421.6 4.2%
EBITDAAd] 32.4 35.3 (8.2)%
% 7.4% 8.4% (1.0) p.p.
EBIT Adj 13.7 17.9 (23.6)%
% 3.1% 4.3% (1.2) p.p.
EBIT 3.6 16.2 (78.0)%
% 0.8% 3.8% (3.0) p.p.
Net Result Adj 3.2 9.4 (66.0)%
% 0.7% 2.2% (2.5) p.p.
Net Result (5.5) 7.4 (173.9)%
% (1.3)% 1.8% (3.2) p.p.
EPS* — Euro cents (8.97) 9.98 (189.9)%

* EPS as at December 31 is calculated by dividing the Net Result pertaining to the Group by the number of ordinary shares outstanding,

excluding treasury shares at the same data.
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12M ‘16 Marginality Key Drivers

Change vs. 2015

12M 16

Volume/Price/Mix

+
Production efficiency ++
Currency +

Cost efficiency

EBITDA Adj (2.9)
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Net Working Capital as of December, 31

Enn T

€M

Trade receivables
% on annualized sales

Inventories
% on annualized sales

Trade payables
% on annualized sales

Managerial Working Capital
% on annualized sales

Short term assets & liabilities
% on annualized sales

Net Working Capital

% on annualized sales

70.6 68.5 2.1
16.1% 16.2% (0.1) p.-p.
67.7 62.7 5.0
15.4% 14.9% 0.5 p.p.
(114.8) (99.5) (15.4)
(26.1)% (23.6)% (2.5) p.p
23.5 31.7 (8.3)
5.3% 7.5% (2.2)p.p
(11.8) (14.1) 2.3
2.7% (3.3)% 0.6 p.p
11.7 17.7 (6.0)
2.7% 4.2% (1.5) p.p
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Consolidated Cash Flow as of December, 31

12M '16 12M ’15

€M

Operating Cash Flow 28.8 26.1
CapEx (28.3) (19.9)
Cash Flow from Financing Activities (7.2) (7.5)
FX impact on NFP (1.0) (0.3)
A Net Financial Position (7.7) (1.6)
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Net Financial Position Evolution
€M

e NFP

e MWC % *

11.6%

8.8 4.4

Q1'13 Q213 Q3'13 Q4'13 Q1'14 Q214 Q3'14 Q4'14 Q1'15 Q2'15 Q3'15 Q4'15 Q1'16 Q2'16 Q3'16 Q4'16

* Managerial Working Capital a
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Disclaimer

This presentation contains forwards-looking information and statements about Elica S.p.A and its Group. Forward-looking
statements are statements that are not historical facts. These statements include financial projections and estimates and
their underlying assumptions, statements regarding plans, objectives and expectations with respect to future operations,
products and services, and statements regarding future performance.

Although the management of Elica S.p.A. believes that the expectations reflected in such forward-looking statements are
reasonable, investors and holders of Elica are cautioned that forward-looking information and statements are subject to
various risk and uncertainties, many of which are difficult to predict and generally beyond the control of Elica S.p.A.; that
could cause actual results and developments to differ materially from those expressed in, or implied or projected by, the
forward-looking statements.

These risks and uncertainties include, but are not limited to, those contained in this presentation. Except as required by
applicable law, Elica S.p.A. does not undertake any obligation to update any forward-looking information or statements.
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