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Disclaimer

This presentation, as supplemented or amended from time to time, is for information purposes only and does not constitute an offer to sell or a solicitation of an offer to buy securities. The information contained herein has been
prepared for the purpose of providing interested parties with general information to assist them in their evaluation of the proposed private placement offering (the “Offering”) of unsecured convertible debenture units of LXRandCo, Inc.
(“LXR” or the “Company”) and this presentation should not be used for any other purpose.

This presentation does not contain, nor does it purport to contain, a summary of all of the material information concerning the Company, the Offering or the terms and conditions of any potential investment in the Company. If and when
you determine to proceed with discussions and investigations regarding a possible investment in the Company, prospective investors are urged to carry out independent investigations in order to determine their interest in investing in
the Company. Prospective investors should not construe the contents of this presentation as legal, tax, regulatory, financial or accounting advice and are urged to consult with their own advisers in relation to such matters.

This presentation is not, and under no circumstances is to be construed as, a prospectus, an advertisement or a public offering of securities in Canada, the United States, or any other jurisdiction. No securities
commission or similar authority of Canada, the United States, or any other jurisdiction has reviewed or in any way passed upon this document or the merits of the securities described herein, and any representation to
the contrary is an offence.

This presentation does not constitute an offer or solicitation with respect to the purchase or sale of any securities or financial instruments of the Company where it is unlawful to do so. If the Offering occurs, it would be
conducted by way of a private placement in reliance on exemptions from prospectus and registration requirements and the securities would be subject to resale restrictions. Furthermore, such securities have not been,
and will not be, registered under the United States Securities Act of 1933, as amended (the “Act”), or any state securities laws.

In the event this presentation is considered to be an offering memorandum, a summary of a purchaser’s rights of action and rescission are included in the Appendix hereto.

This presentation is confidential. Under no circumstances may the contents of this presentation be reproduced, in whole or in part, in any form or forwarded or further redistributed or discussed to any other person. Any forwarding,
distribution or reproduction of this document in whole or in part is unauthorized. By accepting and reviewing this document, you acknowledge and agree (i) to maintain the confidentiality of this document and the information contained
herein in strict confidence, (ii) to protect such information in the same manner you protect your own confidential information, which shall be at least a reasonable standard of care and (iii) that you will comply with all laws applicable to
possessing such information, including without limitation insider trading laws, market abuse regulations and applicable regulations and recommendations of any relevant regulator and that you are permitted, in accordance with all
applicable laws, to receive such information.

The Company has not authorized anyone to provide additional or different information. In this presentation all amounts are in Canadian dollars unless stated otherwise.

The information contained in this presentation (including forward-looking information) is current only as of the date hereof (unless otherwise indicated) and may have changed, and, except as may be required by applicable law, the
Company is under no obligation to update any of the information contained herein (including forward-looking statements and forward-looking information), or to inform the recipient of any matters of which it becomes aware that may
affect any matter referred to in this presentation (including, but not limited to, new information, new circumstances, future events or any error or omission which may become apparent after this presentation has been prepared).

E | Looking Inf .

This presentation contains “forward-looking statements” and “forward-looking information” within the meaning of applicable Canadian securities laws. Forward-looking statements are neither historical facts nor assurances of future
performance. Instead, they are based on our current beliefs, expectations, assumptions and analyses made by us regarding the future of our business, future plans and strategies, our operational results and other future conditions. The
purpose of the forward-looking statements is to provide the reader with a description of management’s expectations regarding our anticipated future performance and may not be appropriate for other purposes. These forward-looking
statements appear in a number of places throughout this presentation and can be identified by the use of words, such as “anticipates” or “believes”, “budget”, “estimates”, “expects” or “is expected”, “expected”, “forecasts”, “intends”,
“plans”, “scheduled” or variations of such words and phrases or statements that contains certain actions, events, or results “may”, “might”, “will”, “would”, “could”, “should”, “continue”, or be taken, occur or be achieved. These forward-
looking statements relate to, among other things, our future financial performance, financial condition, liquidity, levels of activity, performance, prospects, growth, goals or achievements or other future events. In addition to other
assumptions used to develop forward-looking information which may be identified in this presentation, assumptions have been made regarding the Company’s growth potential and opportunities to accelerate growth, general economic
recovery, the estimated size of the fashion resale market in the United States and Canada and the estimated growth of the fashion resale market in the United States, the Company’s estimated Canadian market share and customer
conversion rate, the required level of revenue for the Company to become profitable, the level of financing obtained from the Offering, the uses of such financing and related financial metrics and the size of the Company’s total
addressable market.

Although we base the forward-looking statements contained in this presentation on assumptions that we believe are reasonable, these forward-looking statements involve known and unknown risks, uncertainties and other factors that
may cause actual performance and financial results in future periods to differ materially from those anticipated in our forward-looking statements. Forward-looking statements do not take into account the effect that transactions or non-
recurring or other special items announced or occurring after the statements are made have on our business. For example, they do not include the effect of asset impairments or other charges announced or occurring after the forward-
looking statements are made. The financial impact of such transactions and non-recurring and other special items can be complex and necessarily depends on the facts particular to each of them.

2 LXR | AGM Presentation — June 2023



Disclaimer (continued)

“Future-oriented financial information” is forward-looking information about prospective results of operations, financial position or cash flows, based on reasonable assumptions about future economic conditions and courses of
action, and presented in the format of a historical statement of financial position, statement of comprehensive income or statement of cash flows. Similarly, a “financial outlook” is forward-looking information about prospective
financial performance, financial position or cash flows that is based on reasonable assumptions about future economic conditions and courses of action that is not presented in the format of a historical statement of financial
position, statement of comprehensive income or statement of cash flows. Future-oriented financial information and financial outlook made herein or made elsewhere are made solely based on the information available as of the
date hereof and are subject to the same assumptions, risk factors and other qualifications as all other forward-looking information, and presented solely for the purpose of conveying the current anticipated expectations and may
not be appropriate for any other purposes.

Inherent in the forward-looking information are known and unknown risks, uncertainties and other factors, many of which are beyond the Company’s control, that could cause actual results, performance or achievements, or
industry results, to differ materially from any results, performance or achievements expressed or implied by such forward-looking information. These risks and uncertainties include, but are not limited to: risks regarding the vintage
luxury goods industry, economic factors, changes to demographic and consumer spending patterns, the equity markets generally, changes in regulatory environment or law, failure to obtain required approvals and risks associated
with growth and competition in addition to other risks identified in publicly filed documents under LXR's profile at www.sedar.com as well as other unknown risks.

ITrademarks

This presentation includes certain trademarks that are protected under applicable intellectual property laws and are the property of the Company. Solely for convenience, these trademarks may appear without the ® or ™ symbol,
but such references are not intended to indicate, in any way, that the Company will not assert its rights to these trademarks to the fullest extent under applicable law. This presentation also contains trademarks of third parties which
are the property of their respective owners. The use or display of these third parties’ trademarks is not intended to, and does not imply, a relationship with the Company, or an endorsement or sponsorship by or of the Company.

Market and In D

This presentation also contains or references certain market, industry and peer group data which is based upon information from independent industry publications, market research, analyst reports and surveys and other publicly
available sources. Although we believe these sources to be generally reliable, such information is subject to interpretation and cannot be verified with complete certainty due to limits on the availability and reliability of raw data, the
voluntary nature of the data gathering process and other inherent limitations and uncertainties. The Company has not independently verified any of the data from third party sources referred to in this presentation or ascertained the
underlying assumptions relied upon by such sources. The Company does not assume any responsibility for the accuracy or completeness of this information or for any failure by any such other persons to disclose events which
may have occurred or may affect the significance or accuracy of any such information but which are unknown to the Company.

Non-IFRS

This presentation makes reference to certain non-IFRS measures, such as EBITDA, adjusted EBITDA, break-even revenue, pro forma revenue and enterprise value. These measures are not recognized under IFRS and do not
have a standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures presented by other companies. Rather, these measures are provided as additional information to complement
IFRS measures by providing further understanding of the Company’s results of operations, forecasted or historic, from management’s perspective. Market participants frequently use non-IFRS measures in the evaluation of
issuers.

Note that all references to financial information pertaining to the fiscal year ended December 31, 2022 are preliminary and are subject to change.
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Presenters

Val Sorbie—Executive Chair
Camdi Prata—CEO & director
Nadine Eap—CF&AO

LLaura Swan—CRO
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About
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Our purpose is to extend the lives of luxury handbags and
accessories by providing socially-conscious consumers across
North America with pre-loved affordable, curated and

authenticated collections from iconic brands.

Highly-focused on handbags (90% of revenue) and complementary accessories
Top 5 brands — Louis Vuitton, Gucci, Hermes, Chanel and Prada
10 retail stores across Canada
60%+ e-commerce penetration
Montreal | Tokyo

6 LXR | AGM Presentation — June 2023



We enable self-expression through pre-owned luxury

R
g Y‘

Over 20 brands carried.

Top 5 brands are 92% of
2022 revenue.

Atyear-end 2022, 6,425
inventory units,
$4.3M at cost.
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We embrace sustainability, diversity and

OVERVIEW community

* A socially-responsible “circular”
business model

* Diverse team of 57 people across
Canada, the U.S. and Japan

GIVING BACK

Since 2021, we financially supported the
environment, women, the LGBTQ+
community, newcomers and more.

* 83% of senior Leadership Team is
female
* Culture committee

+ 6,000 trees planted

* Top 20 talent pool
P p + 4,700 meals for families with moms undergoing

* Board of directors are cancer treatment
invested and committe

shareholders

+ 600 help lines for at-risk LGBTQ+ youth

+ 8 furnished apartments for recently immigrated
families

CELINE'

2 I'm!_ :_
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Value proposition

We own our merchandise
Asset-light operational model—no long-term store leases—no major inlrastructure

Platform agnostic—operating a balanced B2C/B2B omni-channel model which places
the consumer first

Highly focused merchandising—not everything to all people
Data-focused—productivity driven

Focus on profitable growth—with re-sized expense base, objective in 2023/2024 is to
scale revenue and generate positive cash flow
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Financials
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2020—a paradigm shift for LXR

2020/2022 spent repositioning to a new business model

Revenue 2017-2020 ($M)

Impact of
liquidation of:
Century 21,
Lord & Taylor,
Stage Stores,

$34.2

$13.8

2017 2018 2019 2020

Pre-pandemic

and Stein-Mart.

2020 revenue declined 66% due to COVID-19 impact
4 U.S. retail customer partners filed for bankruptcy

Store count was permanently reduced from 80 to 10 stores—a
permanent loss in revenue of ~$30M

With declining revenue, we right-sized our cost base

Repositioned our strategy to a digital-first one, re-built our culture
and made key hires and recapitalized the business

Secured $3M in additional debt, extended credit line maturity and
raised $7.5M in equity
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2022 revenue up +11%—strong first half followed by weak second half
Adj. EBITDA near flat to prior year

Revenue ($M)

$39.0 _ $401

+3%

$18.0 $20.1

Adj. EBITDA ($M)

$13.8 +30%
(66%)
$a7 933
$12.7
2018 2019 2020 2021 2022 2018 2019 2020 2021 2022

Pre-pandemic

Pre-pandemic
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H1-22 revenue up +48% followed by (10%) decline in H2
Achieved break-even Adj. EBITDA in Q4, despite 17% drop in revenue

Quarterly revenue ($000s) Quarterly Adj. EBITDA ($000s)
$7,000 $400
$0
$5,250 -
-$400
$3,500
-$800
$1.750 -$1,200
$0 " -$1,600
2020 2021 2022 2020 2021 2022
Ho H®@
[ ek Q4
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Revenue

2022 REVENUE
$20M +11%

Canada 26%
USA 74%
Retail 40%
E-commerce 60%

2022 selected highlights

Customer

AOV—$965
Returns—9.7%
Email subs.—250K

(US 80% | Canada 20%)
Repeat cust.—25-30%
NPS—74

14

Productivity

ROI metrics:
GM — 38.2%

Adj. EBITDA — ($1.4M)
Cash earnings —($0.7M)
Inventory turns — 4.5X
ROAS — 3X+

LXR | AGM Presentation — June 2023



2022 P&L and free cash flow

Net Loss Adj. EBITDA Cash Earnings and Free Cash Flow
($000s) 2021 2022 ($000s) 2021 2022 ($000s) 2021 2022
Revenue $18,031 $20,007| |NetLoss (2,898) (1,647) |NetLoss (2,898) (1,647)
Gross profit 6,778 7,639| |Depreciation 320 325/ |Non-cash items 1,108 918
Gross Margin 37.6% 38.2% Interest costs 543 590| |Cash earnings (1,791) (729)
SG&A 8,662 9,651 |Taxes 9 23| |Working capital (1,762) 718
Depreciation 320 325| |Foreign exchange 142/ (1,304)| |Capital expend. (44) (17)
Interest costs 543 590| |Other non-cash 594 584| |Free cash flow (3,597) (27)
Foreign exchange 142/ (1,304)] |Adjusted EBITDA (1,290) (1,429) +59% improvement in Cash earnings
Taxes 9 23 Adjusted EBITDA % (7.2%) (71%) Break-even level of Free cash flow
Net Loss (2,898) (1,647) (11%) weakening in Adj. EBITDA

+43% improvement in Net loss
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Total Revenue—balanced North American omni-channel focus

Total LXR USA Canada
wholesale
28%

retail
38%

retail
43%

stores
1%

2022 2022
2022 revenue revenue revenue
$20.1M web
28% $14.7M $5.4M
e-comm
digital e-comm 57%
33% 62%
Retail = wholesale + stores U.S.—74% of total revenue Canada—26% of total revenue
E-comm. = web + digital partners Mostly B2B focused All B2C
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Total Revenue—driven by a digital first strategy
E-comm. was 60%-+ of total revenue—catering primarily to younger consumers

Navigating the pandemic
(E-comm. in 2019 < 10%)

__e-comm.
37%

2020
revenue
$13.8M

. e-comm.
retail

Post-transformation

__e-comm.
60%

2022
revenue
$20.0M

17

E-comm priorities:
* Maintaining 60%-+ revenue
focus on digital platforms

* Keep LXR web ~50% or
higher of mix

* Adding new digital
relationships
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Web Revenue— a loyal community of 250K engaged subscribers
In 2022, organic revenue was ~52% of total Web Revenue

Revenue mix Subscribers

Canada

Flywheel effect:

* Platform ROAS >3X

* Conversion w/AOV $965
Repeat purchases >30%

* Generate organic revenue
Product returns <10%
NPS 74+

2022

Engaged subs.
‘ ~250K

USA

Paid ads
® Organic

1. Engaged subscribers over a go-day period — Subscribers as at Dec 31, 2022 18 LXR | AGM Presentation — June 2023



Gross Profit Margin—achieved record level in 2022
SG&A expense—reduced by 52% since 2019

SG&A expense ($M)
- (excl. stock-based
Gross profit margin (%) marketing compensation)
$1,808
38.3%
$19.2
= people
$4,099
2022
product and SG&A
product expenses
. overhead
$3,238

2019 2020 2021 2022 2019 2020 2021 2022
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SG&A expense—focused on return on capital spent
$linvested in marketing generated ~$3.10 of revenue
$1invested in inventory generated ~$4.50 of revenue

2022 ROAS:
Digital revenue — $5,656

Marketing spend — $1,808
Return on ad spend: 3.13X

2022 Inventory turns:
Revenue — $20,089
Inventory 2022 — $4,261
Inventory 2021 — $4,608
Average inventory — $4,435
Inventory turns: 4.53X

marketing
$1,808

- people
$4,099

2022
expense base

($000)

product

____overhead
$3,238
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We track Adj. EBITDA, with focus on Cash Earnings and Cash Flow

2022—achieved operating cash flow break-even and repaid $1M in debt

Cash flow ($000) 2022

Cash (Jan12022) $3,696
Reported net losses v cash earnings
+ Non-cash charges 925
“$17m —— |Cash earnings -786
+ Working capital changes 783
Operating cash flow break-even
- Capex -17
- Debt repaid -1,023
+ Other -68
Net change in cash -1,109
Cash (Dec 31, 2022) $2,586
2020 2021 2022 2020 2021 2022
Net losses Cash earnings
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Capitalization

Dec 312022 % Q12023 %

Cash on hand $2.6M $2.9M Events of note:

Debt $5.3 $6.0 * On March 31, closed on a

Net debt $2.7 21% $3.1 23% i‘gg?ﬂ;‘mvemb'e debt

Market capitalization $10.1 79% $10.1 () 77% * On May 25, the working

Enterprise value $12.8 100% $13.2 100% capital line and term loan
were renewed until 2025

Shares outstanding (LXR.TO) 91,425,500

52-week share price (high-low) $0.09-$0.13
Market capitalization (high-low)| $8M-$12M

Shares held by directors 39%
Shares held by top ten 75%

(1) Reflective of stock price as at June 2, 2023—$0.11
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Q12023—Financial highlights
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Revenue and Adj. EBITDA—trailing nine quarters
Macro headwinds still present in Q1 2023—revenue down (13.5%) v Q12022

Quarterly revenue ($000s)

$7,000
Macro headwinds still present in Q12023
+36% | b 7%
$5,250 070
Xl B | el | | B Q12023: Q1and Q22022
Jan 15%)  will be tough
Feb (30%) comps to beat in
$1,750 Mar (7%) 2023
$0
2020 2021 2022 2023
Mo B
Mos @ s
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Q120235 P&L

Net Loss Adjusted EBITDA Cash Earnings and Free Cash Flow
Revenue $4,296)  $3,715| |NetLoss (924) (338)| |NetLoss (924) (338)
Gross profit 1,516 1,334 Depreciation 74 82 Non-cash items (11) (426)
Gross Margin 35.3% 35.9% Interest costs 142 136 Cash earnings (935) (764)
SG&A 2,002 1,434| |Taxes - -| |Working capital 394 409
Depreciation 74 82| |Foreign exchange 222 20| |Capital expend. 5
Interest costs 142 136/ |Other non-cash (89) (502)| |Free cash flow (546) (355)
Foreign exchange 222 20| |Adjusted EBITDA (575) (602) +35% improvement in Cash earnings
Taxes - -| |Adjusted EBITDA %  (13.4%) (16.2%)
Net Loss (924) (338) (5%) weakening in Adj. EBITDA

+63% improvement in Net loss
despite (13.5%) decline in revenue
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Key priorities for 2023 and 2024

Grow revenue across all channels—achieve scale

Increase marketing—expand brand awareness within DTC by investing in
digital marketing + email marketing

Open new markets—leverage opportunity across new B2B channels
Canada—consolidate fragmented market—double market share by 2024

Expand AOV—acquire/add new brand formats to leverage growing
customer base of 250K engaged subs

Achieve profitability
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People
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Leadership and succession planning

In March, we announced the following leadership changes to take effect April 1, 2023:

Nadine Eap, promoted to Co-president and Chief Financial & Administrative Officer

With LXR since 2018, Nadine held the following positions of increased responsibility: Financial Controller, Interim CFO,
CFO, Chief Financial and Administrative Officer, and now Co-President and Chief Financial and Administrative Officer.

Prior to joining LXR, Nadine spent 7 years at Deloitte in Montreal and Australia, 2 years at Logibec and 4 years at AIMIA,
the parent company of Aeroplan.

Laura Swan, promoted to Co-president and Chief Revenue Officer

* With LXR since 2019, Laura held the following positions of increased responsibility: Wholesale and Partnerships Director,
Director of U.S. Sales, Chief Stores Officer, Chief Revenue Officer and now Co-President and Chief Revenue Officer.

* Prior tojoining LXR, Laura was VP Merchandising for accessories and handbags at The Bon Ton, a member of the
Executive Leadership team at Kohl's for 10 years as SVP Merchandising, SVP of Merchandising at Zales and held various
progressive leadership positions at Macy’s over a ten year period.
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Leadership operating model as of April 1, 2023

Executive Chair Providing transitional oversight on behalf
+ the CEO of Board with no executive compensation

Co-president & Chief Co-president & Chief

Revenue Officer Financial & Admin. Officer

Business Development Accounting Strategic initiatives
Web activities Human resources Inventory
Wholesale Payroll Sourcing
E-comm partners Working capital Logistics
Stores Japan personnel

Total headcount—g7
Canada—46
Japan—io
USA—1
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Wrap-up
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Three-year financial recap

Financial highlights FY 2020 FY 2021 FY 2022
Revenue $13.8M $18.0M $201M
Gross profit $4.3 $6.8 $7.7
Gross margin 31.2% 37.6% 38.3%
Adj EBITDA ($3.3) ($1.5) ($1.4)
Total SG&A expenses $10.4 $8.7 $9.7
Adj. EBITDA % (24%) (8%) (7%)
Reported net loss ($7.7) ($2.9) ($1.7)
Cash earnings ($5.8) ($1.8) ($0.8)
Operating cash flow ($1.5) ($3.6) Break-even
Inventory on hand $3.7 $4.6 $4.3
Inventory turns 2.4x 4.3x 4.5x
% E-comm to total revenue 32% 58% 60%
Total shares outstanding (M) 92.8 92.8 91.4
Warrants outstanding (M) 28.9M 28.9M 1.4M

31
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Our vision

A consumer tech-enabled company
Enabling self-expression through pre-owned luxury
Across all platforms, directly & indirectly
Growing profitably with our key partners
With a focus on the people and communities we serve
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Enabling self expression.




