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MATERIAL CHANGE REPORT

1) REPORTING ISSUER

SENCO SENSORS INC. (the “ Company”)
1408 - 700 West Pender Street

Vancouver, B.C. V6C 1G8

2) DATE OF MATERIAL CHANGE
December 20, 2000

3) PRESS RELEASE
Issued December 20, 2000 and distributed through the facilities of
Canada Stockwatch Magazine, Market News, Reuters News Agency and the Canadian Press/Broadcast News.

4) SUMMARY OF MATERIAL CHANGE
The Company has announced that it has completed production on its Infomercial.

5) FULL DESCRIPTION OF MATERIAL CHANGE
See attached news release.

6) RELIANCE ON SECTION 85(2) OF THE SECURITIES ACT
Thisreport is not being filed on a confidential basis.

7) OMITTED INFORMATION
There are no significant facts required to be disclosed herein which have been omitted.

8) SENIOR OFFICER
Contact: Nasim A. Tyab, CEO
Telephone: (604) 687-6011

9) STATEMENT OF SENIOR OFFICER
The foregoing accurately discloses the material change referred to herein.

“Nasm A. Tyab”

Nasim A. Tyab
CEO

DATED this 20" day of December, 2000.
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SENCO COMPLETES CARBON MONOXIDE INDUSTRY’S
FIRST INFOMERCIAL

VANCOUVER — Nasim Tyab, CEO of Senco Sensors Inc. is pleased to announce that the Carbon Monoxide (CO) industry’s
first infomercial is now complete and ready for television. Senco’s Direct Marketing Campaign is designed to raise consumer
awareness to the dangers of Carbon Monoxide and utilize the powerful medium of television to generate sales.

Hosted by Marc Coons, aredl life firefighter, Senco’s television sales campaign highlights real life Carbon Monoxide
emergencies, including a couple who were saved by their Senco Carbon Monoxide Alarm.

Linda French, aleading North American Direct Response executive from Media Retail Consultants, says that the Senco
infomercial is excellent, one of the best she has seen with superb information for the public.

Already this winter there have been numerous Carbon Monoxide related incidents throughout North America. From the death
of a 74 year old woman and her son in Texas, to the evacuation and hospitalization of 11 Children in Pittsburgh, Carbon
Monoxide is once again rearing its ugly head during the heating season. CO incidents like this can be prevented with proper
maintenance of fuel burning appliances and the installation of areliable CO Alarm with a digital display.

Highlighted in Senco’s Direct Marketing Campaign are the dangers associated with low levels of Carbon Monoxide. The Senco
CO aarm featured for sale via the infomercial alarms to these hazardous low levels, protecting even the most vulnerable
members of the family.

Along with Senco’ s Direct Marketing Campaign, the Company is actively expanding its distribution in North America and the
UK. Orders are now coming in from Tru-Serve in the United States and Kevin Stockwell, Senco’s UK Managing Director, is
pursuing potential partnershipsin the United Kingdom and Europe.

About Senco Sensors Inc.
Senco Sensors is a high-tech manufacturer/wholesaler of carbon monoxide (CO) alarms that incorporate proprietary, patented
electrochemical sensor technology.

The Model One CO alarm provides the very best in carbon monoxide sensing technology differentiating itself from others on the
market by offering reliable CO detection at levels as low as 30 ppm and alarm points as low as 40 ppm with the accuracy of
higher-cost industrial sensors. It features state-of-the-art electrochemical sensor technology, high and low level alarm points,
digital display with easy to read action icons, an audible alarm, and Senco's unique manual test mode which allows the
consumer to instantly test the detector with a known source of CO.

ON BEHALF OF THE BOARD

“Nasim A. Tyab”

Nasim A. Tyab, CEO

THE CANADIAN VENTURE EXCHANGE ASSUMES NO RESPONSIBILITY FOR THE ACCURACY OF THIS RELEASE AND NEITHER
APPROVES NOR DISAPPROVES OF THE SAME.

Any forward-looking information contained in thisrelease is provided pursuant to the "safe harbor" provisions of the PSLR Act of 1995. Forward-looking statements
are based on information currently available to the company and are not a guaranty of future performance.



