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 PRESS RELEASE 

 

BoD APPROVES HALF-YEAR FINANCIAL REPORT AT 30 JUNE 2025 

Palermo, September 25, 2025 - The Board of Directors of GIGLIO.COM S.p.A (Company or 
GIGLIO.COM) - a Company operating in the online sales sector for multi-brand luxury 
fashion, listed on the Euronext Growth Milan - approved today the results for the first half of 
2025 according to the national accounting standards (OIC).  

 

Revenue amounted to 17.4 million euros in the first half of 2025, -23% compared to 
the first half of 2024, due to the difficult exogenous context that the sector is going through. 

    Significant cost savings, thanks to a well-executed cost optimization strategy, 
which has kept the Company close to profitability. In 2025, the incidence of variable costs on 
revenues decreased compared to the first half of 2024 (from 16.5% to 15.8%) while fixed 

costs were reduced in absolute value by 0.55 million euros. 

EBITDA stood at -0,8 million euros, a decrease of only -0.5 million euros compared to 
the first half of 2024, thanks to prudent cost management. 

Community Shopping was launched during the semester: the new digital platform 
that synergistically connects the catalogs of our partners' multibrand stores. 

The Fall-Winter 2025 Collection recorded an increase in GMV of 5% in August and 
September (up to the 21st) compared to the corresponding period of the 2024 season. This 

result is in line with the company's expectations in light of the improving exogenous and 
endogenous context.  

 

Main results of the first half of 2025 compared to the first half of 2024: 

●​ Gross Merchandising Value1: 20.5 million euros, a decrease of 23% compared to 
26.5 million euros in the first half of 2024. 

●​ Average Order Value: increased by 3% compared to 2024, supported by a 9% 
increase in the average selling value; 

●​ Revenues from sales and services: 17.4 million euros, a decrease of 23% 
compared to 22.6 million euros in the first half of 2024; 

●​ EBITDA2 Margin: -4.7% (-0.8 million euros) compared to -1.3% in the first half of 
2024 (-0.3 million euros); 

●​ Net Result: -1.3 million euros compared to -0.8 million euros in the first half of 
2024; 

2 EBITDA: Earnings Before Interest, Taxes, Depreciation, and Amortization represents a measure of gross operating profit and 
indicate the result before financial charges, taxes, and depreciation of fixed assets. 

1 Gross Merchandising Value: value of sales before returns. 

 



 

 

●​ Adjusted Net Financial Position3: cash positive and equal to 2.8 million euros.  

 

"Despite the challenging macroeconomic and unstable geopolitical environment, we continue 
to hold the helm, confirming the economic-financial solidity of the company. We are aware 
that a turning point is near, and we are ready to best handle what we hope will be a swift 
recovery in consumer spending," commented Giuseppe Giglio, President and CEO of 
GIGLIO.COM. 

 

In the first half of 2025, GIGLIO.COM achieved Revenues from sales and services of 
17.4 million euros, a decrease of 23% compared to the first half of 2024, as a direct 
consequence of the weak demand that has marked the sector, or the so-called "luxury 
e-commerce slowdown". This was compounded by a structural weakness in demand from 
the United States, driven by announced protectionist policies, as well as a strong Euro that 
dampened demand from international markets. 

The Company has reacted to this context by avoiding price wars and excessive discounts that 
have a negative impact in the long term and, on the contrary, has kept the first margin 
equal to 27.7% close to that recorded the previous year. 

Fundamental to the containment of losses was the sudden cut in variable costs, reduced 
by almost 1 million euros in absolute value and by 0.7 percentage points in terms of 
incidence on revenues. To this end, the Company has strategically refocused its business on 
Southern European markets, driven by the strong Euro and the challenging environment in 
the United States. As a result, Italy, Spain, and Greece posted considerably higher growth 
rates than more distant markets. 

The cost revision also concerned fixed costs, which were reduced by more than 0.45 million 
euros in absolute value.  

As a result of the points mentioned above and despite the challenging environment, the 
Company successfully maintained an EBITDA of -0.8 million euros. This represents a decline 
of only 0.5 million euros compared to the same period in 2024, which was achieved despite a 
1.7 million euros decrease in gross margin. Net Result amounted to -1.3 million euros, 
compared to -0.8 million euros in the first half of 2024. 

The first half of the year was also marked by significant developments, most notably the 
launch of the new Community Shopping platform. This digital platform provides affiliated 
multi-brand stores with a virtually unlimited catalog of clothing and fashion accessories. 
Through this system, each GIGLIO.COM partner can serve their in-store clients by drawing in 
real time from a digital catalog containing nearly 100,000 items per season. 

The Fall-Winter 2025 Collection recorded signs of a significant change in the sales 
trend in August and September 2025 - up to the 21st - witnessed by an increase in the 

3  Adjusted Net Financial Position: calculated including the VAT credit, equal to 2 million euros as of June 30, 2025 and including 
the financial investment in bonds, equal to 0.2 million euros (NFP reported 0.6 million euros + 2 million euros of VAT credit + 0.2 
million euros of bonds). 
 



 

 

GMV of 5% compared to the corresponding season during the same weeks of 2024. This is 
due to a focus on luxury that is increasingly central to the Company's strategy, which has 
driven the average selling value up by 13% versus the same period in 2024. This result is in 
line with the Company's expectations in light of the improving exogenous and endogenous 
context.  

Shareholders' equity amounted to 7.8 million euros. 

The Adjusted Net Financial Position as at 30 June 2023 stood at 8.5 million euros 
compared to 11.9 million euros as at 31 December 2024. This negative change is driven by 
two main factors: an ongoing operating loss, where costs continue to exceed revenues, and 
the normal fluctuations in net working capital (3.1 million euros), given that the first half of 
the year is not impacted by major commercial events like Black Friday.  

Foreseeable management evolution 

In light of the uncertain macroeconomic scenario and consistent with the priorities already 
pursued in the first half, the Company will continue to aim for a return to profitability through 
prudent and forward-looking management of fixed and variable costs. Growth will therefore 
be pursued through cost-effective strategies and by consolidating new, capital-light business 
lines.  

*** 

This press release is available in the Investors / press releases section on GIGLIO.COM 

*** 

GIGLIO.COM S.p.A. transmits and stores Regulated Information through the eMarket SDIR 
dissemination system and the eMarket STORAGE mechanism available at 
www.emarketstorage.com managed by Teleborsa S.r.l. - based in Piazza Priscilla, 4 - Rome. 

*** 

 GIGLIO.COM 

GIGLIO.COM - a Company operating in the online sales sector for multi-brand luxury fashion on a 
global scale - is a style destination that reaches its customers in over 150 countries, featuring some of 
the most prestigious fashion and luxury brands for women, men, and kids. The Company was founded 
in 1965 by the Giglio family, owners of high fashion boutiques in the city of Palermo, and in 1996 
became the first online fashion store in Italy, placing itself among the pioneers of the sector in our 
country. 
GIGLIO.COM is an international e-tailer operating in the fashion & luxury sector, thanks to a 
proprietary platform, developed and managed internally with innovative technological solutions. Today, 
GIGLIO.COM is a community of independent boutiques that share the same values by constantly 
dedicating themselves to the quest for beauty and innovation and offering collections by the most 
creative and iconic designers. 

  

For further information: 

 

https://www.giglio.com/azioni-giglio-com/
http://www.emarketstorage.com/
http://www.emarketstorage.com/
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Investor Relation 
GIGLIO.COM S.p.A. 
Laura Favaretto  
Investor Relator  
7, Via Solferino 
20121 – Milan  
+39 091 7339980 
ir@giglio.com  

Media Relation  
Twister Communications Group 
3, Via Valparaiso 
20144 – Milan  
+39 02 438114200 
giglio@twistergroup.it 

Euronext Growth Advisor 
EnVent Italia Sim S.p.A. 
Via degli Omenoni, 2  
20121 – Milan  
+39 02 2217 5979 
ega@envent.it 
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