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NOT FOR DISTRIBUTION TO U.S. NEWSWIRE SERVICES OR FOR DISSEMINATION IN THE UNITED STATES 

Urbanimmersive Technologies Inc. ("Urbanimmersive Technologies") (TSX VENTURE: UI), today 
presented its audited consolidated financial results, including those of Urbanimmersive Inc., its wholly 
owned subsidiary, ("Urbanimmersive" and, collectively with Urbanimmersive Technologies Inc., the 
"Corporation"), for the year ended September 30, 2015. 

HIGHLIGHTS :  

• Completion of a commercial strategic turnaround with the development and launch of a new platform 
for real estate marketing content; 

• 51.1% reduction of the operating expenses and a 66.4% reduction of the net loss compared to the 
previous fiscal year; 

• Revenue growth of 36.2% compared the previous fiscal year; 

• Adoption of the new content marketing platform by industry leaders in Quebec: APCHQ (Association 
for Professionals in the Construction and Housing of Quebec), RE/MAX Quebec and subsequent to 
the year-end Proprio Direct and Projet Habitation;  

• Signature of a Memorandum of Understanding agreement with Centris for the establishment of a 5 
year strategic partnership agreement to commercialize Urbanimmersive's real estate visual content 
provider marketplace; 

• Three (3) rounds of financing totalling $700,000 plus a $364,000 financing subsequent to the year 
end, in November 2015; 

• Exercise of 1,400,000 warrants at an exercise price of $0.075 per warrant for total proceeds of 
$105,000 in January 2016. 

ACHIEVEMENTS 

The 2014-2015 fiscal year was marked by the completion of a commercial strategic turnaround with the 
development and launch of a new real estate content marketing platform. This turnaround has allowed 
the Corporation to reduce operating expenses by 51.1% compared to the previous fiscal year and to 
increase revenues through the generation of new sources of income.  

Following the launch of the new content platform announced during the first quarter of the 2014-2015 
fiscal year, the Corporation continued its research and development efforts and has worked closely with 
its customers to improve the solution. The Corporation's content marketing platform now includes a 
content management system, a visual content provider marketplace, an online store (e-store) of exclusive 
real estate articles produced by freelance writers and a discovery content platform for shared and 
sponsored content (Discovery Content).  

The 2014-2015 fiscal year has also allowed the Corporation to validate the commercialisation plan of its 
content marketing platform.  In a first phase, the Corporation signed two strategic agreements, one with 
APCHQ (l’Association des Professionnels de la Construction et de l’Habitation du Québec) and the other 
with RE/MAX Quebec. Those agreements allow the Corporation to generate new revenue streams and 
enable the Corporation to reach their respective member networks. 



The second phase of commercialisation therefore is to convert members (builders and real estate agents) 
of these organizations into customers. The conversion of members is performed initially by offering free 
website newsrooms (a blog web page). These newsrooms offered for free allow members to publish and 
manage their blog posts, automatically share articles published by their parent organization and post links 
to other industry news Web pages.  

Once converted to customers, the third commercialisation phase is to monetize the use of the content 
marketing platform. Monetization is achieved by offering customers the use of the visual content 
marketplace to find, order and pay online architectural photographers, purchasing exclusive long-form 
real estate articles offered by freelance writers, ordering articles about their properties for sale, immersive 
AVU3D® virtual tours and monthly subscriptions to access advanced platform features such as online 
chat, newsletter integration, translation services of articles and more. The Corporation derives revenues 
from commissions on transactions, content production services, publicity and monthly subscriptions for 
premium services and features. 

Ultimately, the adoption of the content marketing platform by real estate organizations and their members 
will allow the Corporation to reach the fourth phase of its strategic commercialisation plan which is the 
monetization of the distribution network through its content discovery platform (Discovery Content). 

The integration of the content marketing solution of the Corporation into the web marketing strategy of the 
APCHQ and RE/MAX Québec has had positive impacts. Subsequent to the year end, the Corporation 
announced the addition of two other important customers within the Quebec real estate industry: Proprio 
Direct real estate agency and Projet Habitation. The Corporation intends to intensify business 
development with real estate agencies. 

In regards to the monetization of the content marketing platform, the Corporation achieved a significant 
milestone during the 2014-2015 fiscal year. Indeed, Urbanimmersive announced the signature of 
Memorandum of Understanding with Centris for the establishment of a 5 year strategic partnership 
agreement to commercialize Urbanimmersive's real estate visual content provider marketplace. Centris® 
is the organization that operates the real estate portal, Centris.ca, and that provides technology resources 
to more than 14,000 real estate agents. The visual content marketplace is an important monetization 
element of Urbanimmersive’s content marketing platform. Once concluded and executed, this partnership 
with Centris® will allow generation of new revenue through the monetization of payment transactions 
performed into the marketplace of visual content providers, will increase the number of customers of the 
content marketing platform (newsroom websites) and ultimately, should increase the potential of 
monetizing other features of the solution.  

The Corporation has financed the development and commercialization of its content marketing platform 
through the successful completion of three fundraisings totalling $1,364,000 in which the Caisse de Depot 
et Placement du Quebec and Directors of the Corporation participated. This amount includes a financing 
of $364,000 closed in November 2015, just a few weeks after the fiscal year ended September 30th. The 
Corporation believes it has sufficient short-term liquidity to execute its commercialisation plan. However, it 
may have to conduct further fundraising before reaching profitability and / or to support a more aggressive 
growth plan as business opportunities arise. 

  



ABOUT URBANIMMERSIVE  

Based in Laval, Quebec, Canada, Urbanimmersive is a digital media corporation dedicated to the online 
real estate market. The Corporation provides marketing content production services and innovative 
technology solutions specifically designed to increase productivity and business revenues of its 
customers. The Corporation's customers are primarily home builders, promoters, real estate brokers, 
brokerage agencies and real estate portal operators. 

On October 1st, 2015, Urbanimmersive Technologies Inc. amalgamated with its subsidiary 
Urbanimmersive Inc. The Amalgamated Corporation will continue operating under the name of 
Urbanimmersive Inc. 

SELECTED FINANCIAL INFORMATION 

The following information is a summary of the Corporation’s financial information. For further detail, 
readers are invited to refer to the Corporation's audited consolidated financial statement as well as the 

Management Report for the year ended September 30, 2015 on www.sedar.com 

INFORMATION ON OUTSTANDING SECURITIES 

The Corporation’s authorized share capital consists in an unlimited number of Common Shares of which 
34,852,957 are currently outstanding as well as 1,324,750 stock options and 7,460,000 warrants. Each 
stock option and warrants are convertible into one common share of the Corporation. The Corporation 
may also have to issue a total of 3,000,000 common shares in the event that the convertible debenture 
conversion options are exercised. 

FINANCIAL POSITION ANALYSIS 

 
September 30, 2015 September 30, 2014 September 30, 2013 

$ $ $ 

Assets 697,596 762,959 1,210,894 

Liabilities 652,628 665,186 759,405 

Equity 44,968 97,773 451,489 

OPERATING RESULTS ANALYSIS 

 
Three months 

ended 
September 30, 

2015 

Three months 
ended 

September 30, 
2014 

Twelve months 
ended 

September 30, 
2015 

Twelve months 
ended 

September 30, 
2014 

 $ $ $ $ 

Revenue 119,043 139,828 886,009 650,740 

Cost of sales 151,114 140,346 654,584 694,490 

Gross profit (loss) (32,071) (518) 231,425 (43,750) 

Operating expenses 153,068 301,745 784,541 1,605,254  

Other expenses 18,233 11,615 61,839 34,054 

Net loss and comprehensive loss (154,234) (313,878) (565,817) (1,683,058) 

Basic and diluted net loss per common share (0.01) (0.02) (0.03) (0.10) 

  

  

http://www.sedar.com/


CAUTION CONCERNING FORWARD-LOOKING STATEMENTS 

Certain statements made in this press release that are not historical facts are forward-looking statements 
and are subject to important risks, uncertainties and assumptions. The results or events predicted in 
these forward-looking statements may differ materially from actual results or events. As a result, readers 
are cautioned not to place undue reliance on these forward-looking statements. For additional information 
with respect to certain of these and other assumptions and risk factors, readers are invited to refer to the 
Corporation's audited consolidated financial statement as well as the Management Report for the year 
ended September 30, 2015 dated January 27, 2016 and filed with the Canadian securities commissions. 
The forward-looking statements contained in this press release represent our expectations as of the date 
hereof. We disclaim any intention and assume no obligation to update or revise any forward-looking 
statements. 

This news release does not constitute an offer to sell or a solicitation of an offer to buy any of the 
securities in the United States or to any U.S. Persons. The securities have not been and will not be 
registered under the United States Securities Act of 1933, as amended, or the securities laws of any state 
of the United States of America and may not be offered or sold within the United States of America or its 
territories or possessions unless pursuant to an exception therefrom. 

Neither TSX Venture Exchange nor its Regulation Services Provider (as that term is defined in 
policies of the TSX Venture Exchange) accepts responsibility for the adequacy or accuracy of this 
release. 

Urbanimmersive Technologies Inc. 
Ghislain Lemire, President and CEO 
514-394-7820 
ghislainlemire@urbanimmersive.com 

 


