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ﬁ;@g@f Disclaimer Statement

FCTlhF

* This presentation contains "forward-looking statements” which may include projections of
future results of operations, financial condition or business prospects based on our own
information and other sources.

e Our actual results of operations, financial condition or business prospects may  differ from
those expressed or implied in these forward-looking statements for a variety of reasons,
including but not limited to market demand, price fluctuations, competition, international
economic conditions, supply chain issues, exchange rate fluctuations and other risks and
factors beyond our control.

* The forward-looking statements in this release reflect the current belief of Farcent as of the
date of this release. Farcent undertakes no obligation to update these forward-looking

statements for events or circumstances that occur subsequent to such date.
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ﬁ:@eﬁf Important Milestones
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1983-1999

2000-2009

2010-2019

2020-Now

Establishment of “Eutech Enterprise Co., Ltd.”in 1983 & Renamed to “Farcent Enterprise Co., Ltd.” in 1996;
Market launch of dehumidifier brand “Kec hao ling”, o o

:{."
air freshener brand “Qu wei da shi”, cleaning tools brand “Qu chen shi” % Eﬂ—-— ﬁrca(é SEEEET

. 6Kk XD CEEEED-
IPO on OTC in 2000 & listed on TWSE in 2001. ’ =D

Establishment of Thailand branch office & Shanghai Branch Office.

Acquired household cleaning brand “JieShuang”.

Obtained distribution rights for American kitchenware brand “Corelle Brands”.

fﬁwu
!EW}"
Supam6p [l Z& it i 15
Launched Natural Detergent brand “Cha shu zhuang yuan”

Launched new brand “Les Parfums de Farcent (LPF)” to provide premium air care products f.fii/'(?ﬁﬂ{f

Establishment of Malaysia Branch Office, Vietham Branch Office & Suzhou Factory

Acquired majority shareholding of Dikai International Enterprise Co., Ltd.

Established ESG committee to support sustainable development of the group

Entering the personal care markets, launched hair products and bathing products .
Launched new brand “xiao wen ging” to provide mosquito repellent products IJ‘&)J{?%:‘
Establishment of Xu Zhen (Taicang) E-Commerce Co., Ltd.



)@ﬁ{f Global Operations
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e 1983 Established in Taiwan

—— Farcent China

e 2001 Thailand Branch Office Shanghai Branch Office

e 2002 Shanghai Branch Office Suzhou Factory

Taicang E-Commerce

2010 Malaysia Branch Office

®

* 2010 Suzhou Factory Farcent Thailand - - Taiwan Operations
. _ @ . Headquarters
* 2017 Vietnam Branch Office , Thaiand BranciOffice. J @ = Saisel Slai fica
* 2024 Taicang E-commerce Office (" Taichung Branch Office )

| Kaohsiung Branch Office )
Farcent Malaysia «— »

Malaysna Branch Off|ce

Farcent Vietham

1" Vietnam Branch Office




ﬁ,@eﬁf Our Brands
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| Air care ‘ | Dehumidifier | Detergent ‘ |Cleaning tools | Personal care
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ﬁl’cg{f Strengths - Market Leader In Taiwan
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Market leader in 7 household categories:

Category Brand Position '\S”;;:‘:t
e EE i i 13 #1 84%
PR 5o 8l 52 #1 80%
B MREL RERX #1 71%
R R Bt i 28 £ #1 51%
a5 e+, =R AEH,FARCENT #1 43%
AR R 2R EER #1 39%
ek B EE £ #1 34%

AR ER AR =AHIRER, NBERBEFHEER IR



ﬁrcg(f Strengths - Global sales network
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. AEELR B BT  BARRE - SHRE
. ESMERS : MISThE - RE - D - A - JERE K BB
2EEERWEEH 32,246 15 (RIILE)

Hyper 2,783 3,801
PCS 3,660 - 240 3,900
CVS 4,500 1,783 13,000 19,283

GT 2,629 1,753 839 5221
EC 23 8 10 41

Total 11,238 4,136 16,872 32,246
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Jarcbi Income Statement & Key Indices

e —
e KTWD 32024  QoQ  Yo¥
Operating revenue 628,390 4% -1%
Gross profit 295,614 -2% -4%
Operating expenses 206,712 -9% -16%
Operating income 88,902 18% 45%
Earnings Before Tax 95,709 12% 31%
Net income attributable to owners of the parent company 68,235 3% 33%
EPS 1.08 4% 33%
GP% 47.0% +3.0ppt  -1.4ppt
OP% 141% +l6ppt +4.5ppt
EBT% 152% +1.0ppt +3.7ppt

GP% —OP%

Q3YTD '2024

1,896,081
902,023
680,935
221,088
253,690

185,856

2.94

YoY
-3%
-3%
-4%
-2%

0%

4%

4%

47.6%
11.7%
13.4%

+0.0ppt
+0.1ppt
+0.5ppt

v______—

11.7%

3Q 2024




ﬁ;’cg(f Balance Sheets & Key Indices
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K'TWD
Cash and cash equivalents
Financial assets - current

3Q 2024

Accounts receivable &Notes receivable, net

Inventories

Total Assets
Current liabilities
Total Liabilities
Total Equity

Quick Ratio
Current Ratio
Debt Ratio

Quick Ratio

Current Ratio

980,495
100,250
416,964
259,532
2,485,171
450,135
470,297
2,014,874

334.1%
396.4%

18.9%

QoQ

-12%
73%
-16%
2%

-6%
-37%
-36%
6%

+99.5ppt
+123.8ppt
-8.9ppt

—Debt Ratio

YoY

48%
-43%
-25%
-27%
0%
-14%
-18%
5%

+67.1ppt
+57.5ppt
-4.1ppt

18.9%

3Q'2024



ﬁl’cg{f Geographical information
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Regional Sales %

m 2 e e

Y2021 Y2022 Y2023 Y2024Q3

Overseas % ™ CN %




)@ce% Product line revenue
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Product Line 2024Q3

1%

™

—

12% 12% 14% 13%

22% 23% PRV 21% 23% 25%

2018 2013 2020 2021 2022 2023 202403 Air care Dehumidifier ™ Cleaning tools

Aircare ~ Dehumidifier ™ Cleaning tools * Detergent  Personal care ™ Dealership Personal care * Detergent ¥ Dealership

* Dealership B11&12BE .



fgfc_é}%f Stable dividend payout
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Dividend pay out %

70.1% ‘

2021 2022 2023 3Q 2024

EPS ww Cash dividend Dividend pay out %
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f_aj:cg{(f Y24-25 Air Care_Full price range products to keep leading position
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Y24-25 Detergent_Product upgrades & communication enhancement
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arce _f Y24-25 Cleaning tools_Green products & Brand image enhancement
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/_Lc Y24-25 Digital marketing

KOL/Social Media Marketing
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]gfcg(_(f Y24-25 Overseas_OBM + ODM to keep revenue growth
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f@c@f Group vision
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@% Core Strategy
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B Focus on core brands and enhance profitability

B Extension of high-end product lines & Brand premiumization

m OBM+ODM strategy to expand overseas market

m Diversification of channel deployment; enhance EC & B2B
channel

B Improve operational efficiency and continuously optimize

organization and business processes

m Keep looking M&A opportunities and new partnerships
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f aré&—f ESG Implementation strategy
2
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arag(f Governance
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fé&% Environmental — Green product & Carbon Management
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)@.ﬁf Environmental — Water, Energy & Waste Management
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FINKE M EERL T K ERER

2023 FEXEMAXIGAESEE 419,026 [ - #8ES 1,508.49G)
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o4, —f Social - Employees
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ﬁr > Social - Farcent Foundation
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Sustainability Report

Download
2023 Farcent
Sustainability Report
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