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1975-1979

Early Years

JHT was established in
1975 in Taichung,
Taiwan.Cooperated
with IVANKO to
produce weightlifting
equipment, and
became the largest
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OUR HISTORY

1980-1995

Fitness Manufacturing

Grew OEM & ODM
fitness business with
leading industry
partners like Ross,
Universal, Tunturi,
Schwinn, True, Omron
and Mizuno.

1996-2025

Brand / Market
Development

Developed core
competencies in
international
manufacturing, R&D,
global branding,
channel development
and management

2020
FUJIIRYoKI

Acquisition of
Japan's leading
massage chair
brand company
Fujiiryoki
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2024
& BowFlex

Merged into the
third-largest
global Home
Use brand
BowFlex
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A7\ 40 SBUs Around the World

JOHNSON
S
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@ WHOLLY OWNED SUBSIDIARIES
44 SBUs in 38 countries

@ DISTRIBUTORS in more than 60 countries

2006 2010 | 2012

1975 | 1996 | 1998 | 1999 | 2000
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LN\ Retail Stores around the world
JOHNSON
Total 318Stor,es

America (102) Europe (8) Asia (208)
USA - 101 ltaly - 2 Taiwan- 72 Malaysia- 9
Brazil - 1 Greece- 2 China- 78 Vietnam- 3

Germany —4 , Thailand - 44 Pilippines - 2




Z7N\\.  Global Manufacturing

JOHNSON
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Shanghai, w Shanghai,
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Mass production is expected Vietnam
to begin in Q3 of 2026

JHT,
Taichung,
Taiwan

Osaka,
Japan
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AN Massage Chair Brand

FUJIIRYOKI
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Planet Fithess

1) The number of members and stores continues to grow :

2024 2023 2022 2021 2020
Members 19.7M 18.7M 17M 15.2M 13.5M
Clubs 2,722 2,575 2,410 2,254 2,124

2) 2025 Outlook:

* New equipment placements of approximately 130 to 140 in
franchisee-owned locations

* System-wide new club openings of approximately 160 to 170 _
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of consistent, reliable growth



BNSICFIT The largest fitness chain in Europe

STRONG GROWTH OF CLUBS, MEMBERSHIPS, REVENUE AND EBITDA

1,575 L.25 million €1,215 million

Up 12% year-on-year Up 12% year-on-year Up 16% year-on-year Up 20% year-on-year




The largest fitness chain in South America

smart
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i/ Sl a5 NET REVENUE (1Q25 LTM)
(£ (5%) CAGR
1’759 R0 = LM i R$ 6'0 bn 20%2019-1Q25 LTM

PRESENT IN?

S3MM +e% EBITDA (1Q25 LTM) &

Other Countries:

- EBITDA
4.'2k 55(34(;21)bs In1Q25 LT™M R$ 109 bn 3.'% Margin
+104 LTM
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;{/H}N\s\} Expand the commercial market
with new products/new channels

VALUE MAINLINE MARKET LUXURY
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AN OUTLOOK

JOHNSON

Revenue Growth Stabilized
e Commercial new products injecting Full-Channel development
* Implementation of multi-brand strategy for Home use products, enhancing brand
influence

Gross Profit and Operating Profit Increase
* Optimization of product manufacturing base allocation, increased capacity utilization rate
of each manufacturing plant, reduced production costs
* Expansion of procurement scale, enhanced negotiation capability increase in the
proportion of high-gross margin models
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