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Disclaimer

The information and forecast contained in this presentation and released at the same time, including the
information regarding business outlook, financial status, and business forecast, is produced according to the
internal data of this Company and the status of overall macroeconomic development.

The actual operational outcomes, financial status, and sales results in the future may differ from the
forecast for various reasons, including but not limited to market demand; changes in policies, laws and
regulations, and macroeconomic condition; and other risk factors beyond the reasonable control of this

Company.

Information contained in this presentation reflects the future outlook of this Company until the present
time. This Company makes no guarantee, either expressed or implied, for its accuracy, integrity, or reliability.
This Company assumes no responsibility for the update or revision of such information according to its
future changes or adjustments.
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Investment structure
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Group distribution CA US

Holiday Garden SF

Clementine Hotel
and Suites Anaheim
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California Tourism Trend Forecast Summary

Domestic travel spending is projected to grow moderately in 2025. However,
due to a weakening U.S. economy and rising inflation driven by tariffs, the
overall growth in spending is expected to remain constrained.

Forecast Summary

= Calfornia's visitor volume is projected to have grown 2.1% in 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
2024, adding 5.7 million visits for a total of 269.8 million. A Levels
slight decline (-0.7%) in visitation is forecast in 2025. Total Visits (millions) 285.6 140.6 213.4 259.1 2641 269.8 267.8 275.2 2B1.4 287.7 293.3

+ International visits increased an estimated 12.0% in 2024 but ::Jr:mes:c I 2?3; 132? 2023 2;1:’; 2'1‘2:] zﬁgg 2522 2?23 2?;3 2:2; 2:::
are forecast to decline 9.2% in 2025 due to the impact of ernatong ' ' ' ) ) ' : ) ' ' '
higher tariffs on the global economy and negative sentiment Visitor Spending (billions)  $144.9 $68.3 $105.0 $142.5 $152.7 $157.3 $158.1 $165.0 $170.8 $177.4 $183.7
towards the US over the administration’s trade policies. Dormestic $116.7 S63.0 $99.9 $124.9 51301 $131.1 $132.9 $137.8 $141.4 51459 51498

- Visitor spending is estimated to have totaled $157.3 billion in Internat onal $28.1 $5.3 852 HI176 $225 85262 %251 B272 8204 8315 5130
2024 and is projected to reach $158.1 billion in 2025. Growth

* Modest growth in domestic travel spending is forecast in Total Visits -50.7% 51.79% 21.4% 1.9% 21% -07% 28% 22% 23% 21%
2025. Spending is expected to be impacted by a weaker US Dormestic 489% 521% 1B7% 0.7% 16% -02% 27% 21% 21% 1.9%
economy and higher inflation due to tariffs. International -7BE% 37.3% 12B.7% 27.5% 12.0% -9.2% 4.3% 52% 49% 5.1%

* The drop in international visits is forecast to cause Visitor Spending 529% 53.9% 357% 72% 30% 05% 44% 35% 39% 35%
international spending to decline 4.3% in 2025. Domestic -46.1% S58.6% 25.1% 4.2% 0.7% 14% 36% 26% 32% 27T%

International -B1.2% 2.4% 230.9% 28.2% 164% -43% 8.3% BOW 73U 7%

BERIE h' TOURISM ECONOMICS Source. Tourism Economics, Dean Runyon & Associates



U.S. Hotel Industry Performance

US Hotel Performance

Rate growth lifting RevPAR and revenue

« The hotel industry continues to be
characterized by modest demand growth.
Demand rose just 0.5% in 2024 and was up
1.0% in the first quarter of 2025.

2.9% - With occupancy growth constrained by

LS. Hotel Key Performance Indicators
Y¥TD March versus prior year

RevPAR and Revenue growth Is primarily
coming from higher ADR.

1.0%
l B
emand JCCLIRANGY

Source: CoStar

increased supply and modest gains in demand,
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International Tourism

According to data from the United Nations World Tourism Organization,
the number of international travelers grew by 5% from January to June

2025.

International tourist arrivals
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Source: UN Towrism | World Tourism Organization = *H1 2025: first half of 2025 (provisional data).

Drata a= collected by UM Tourism, Septembsr 2025,

International tourist
arrivals (overnight visitors)
grew 5% in the first six
months of 2025
compared to 2024, or 4%
above pre-pandemic year
20109.
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Taiwan Domestic Tourism

According to statistics from the Taiwan Tourism Administration, a key indicator shows
that the domestic travel participation rate among Taiwanese residents in 2024 (Year
113) increased by 0.8% compared to 2023 (Year 112).
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CERE T 66.7% 67.7% W 1 EE 8 2023 (Year 112).
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Talwanese
Residentsincreased by
4.12% in 2024 (Year
113) compared to
2023 (Year 112).
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Operational
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70%, showing steady annual growth.
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Financial Structure

B 75(A 1)

B8 1E&Lh BN1:%
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Adjusting the Financial Structure.The debt ratio (
is gradually declining.
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Dividend Distribution

The company remains focused on optimizing its financial structure with a strategy of gradually reducing

its debt ratio. Through prudent capital management and enhanced operational efficiency, our cash flow
is progressing toward greater stability. Looking ahead, we will continue to strengthen our capital
structure to improve financial flexibility, support business expansion, achieve long-term growth

objectives, and enhance overall shareholder value.
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Providing electric vehicle
charging stations to promote
low-carbon tourism

Providing water pitchers in guest
rooms instead of bottled water.

- : : Using eco-friendly, large-sized
Providing Kaoh PASS 9 Sy LRI,
roviding Raohsiting dispensers for bath and body

products to reduce small plastic
public transportation. bottle waste.

room key cards to promote




Environment
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The entire building uses

blackout curtains and energy-—
saving LED bulbs.
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Education and Training

Safety Care




Objectives and Vision

Iy : Hotel Garden Group envisions its growth through strategic global market
1997 2015 2015 . expansion. While continuing to strengthen our footprint across Asia, we
| e | emam | =2 | 2 actively seek opportunities to inaugurate new properties and acquire well-
; established hotel brands. Looking ahead, we are excited to unveil unique
hotel establishments in Asia, North America, South America, and beyond.
Our mission is to present travelers with a gateway for cultural exchanges

and exceptional accommodation and dining experiences.

At the heart of Hotel Garden Group lies a business philosophy rooted in
harmony and mutual prosperity with local communities. Our quest for
excellence drives us, but equally important is our commitment to creating
value and fostering a sense of social and environmental responsibility.
Fuelled by a spirit of genuine hospitality and a global perspective, we
believe the journey of Hotel Garden Group is boundless.
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Thank You
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