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Disclaimer

       The information and forecast contained in this presentation and released at the same time, including the 
information regarding business outlook, financial status, and business forecast, is produced according to the 
internal data of this Company and the status of overall macroeconomic development.

        The actual operational outcomes, financial status, and sales results in the future may differ from the 
forecast for various reasons, including but not limited to market demand; changes in policies, laws and 
regulations, and macroeconomic condition; and other risk factors beyond the reasonable control of this 
Company.

        Information contained in this presentation reflects the future outlook of this Company until the present 
time. This Company makes no guarantee, either expressed or implied, for its accuracy, integrity, or reliability. 
This Company assumes no responsibility for the update or revision of such information according to its 
future changes or adjustments.
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Company History

4

1958年

公司創立

1965年

股票上市

1997.12 購入                    
Residence Inn by 

Marriott

2012.08 購入
Residence Inn 

Natomas

2015.09 購入
TownePlace Suites 

Marriott 及 Embassy 
Suites By Hilton

2016.07 購入

Holiday Inn Express 
Walnut Creek

2018.02 出售
Residence Inn 

Natomas

2018.10 品牌更名

Clementine Hotel & 
Suites Anaheim

2018.11 

草衙館開幕

2019.04 購入

 Hyatt Place 
Emeryville

2020.09

大魯閣草衙道開立
「獅寶煲」港式餐廳

2021.07

處分六合館

2021.08 

館外餐飲-獅寶煲

漢神百貨本館美食街

2021.10

 館外餐飲-獅寶煲

義享天地美食街

2021.10 

館外餐飲-獅寶煲

新光左營美食街

2021.12 

館外餐飲 

旺角鄭和店

2021.12 購入
SpringHill Suites by 

Marriott San Jose 
Fremont

2022.01 

館外餐飲-獅寶煲

新光SKMP美食街

2022.10 出售 
TownePlace Suites 

Newark Silicon Valley

2024.8 結束

館外餐飲

2025

積極拓展中



Investment structure
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華園飯店股份有限公司

華園開發股份

有限公司

Holiday Garden

International 
Ltd.

Holiday Garden

U.S.

Holiday Garden 
SF

Holiday Garden 
VC

Holiday Garden 
WC

Holiday Garden 
EV

Holiday Garden 
FM

2025.06.01
與華園合併



Locations
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CA
  843

TW

■ 200間

■ 175間

■ 草衙館 96間

■ 156間

■ 148間

■ 164間



Group distribution

Clementine Hotel  
and Suites Anaheim
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Holiday Garden SF 房間數  200間
營運年份  1997

CA  US



Group distribution

Holiday Garden VC
Embassy Suites 

by Hilton Valencia

Holiday Garden WC
Holiday Inn Express 

 Walnut Creek
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房間數  156
營運年份 2015

房間數 164
營運年份 2016

CA  US



Group distribution

Holiday Garden EV
Hyatt Place Emeryville
San Francisco Bay Area

Holiday Garden FM

SpringHill Suites 
by Marriott San Jose Fremont

房間數 175
營運年份 2019

房間數 148
營運年份 2021

CA  US



Group distribution

華園飯店
草衙館 

房間數 96間

營運年份 2018 10

KHH  TW



Group distribution

華園飯店
草衙館 

2024.11 全新主題房
11

KHH  TW
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California Tourism Trend Forecast Summary
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Domestic travel spending is projected to grow moderately in 2025. However, 
due to a weakening U.S. economy and rising inflation driven by tariffs, the 
overall growth in spending is expected to remain constrained.

資料來源



U.S. Hotel Industry Performance
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International Tourism
According to data from the United Nations World Tourism Organization, 
the number of international travelers grew by 5% from January to June 
2025.

15

International tourist 
arrivals (overnight visitors) 
grew 5% in the first six 
months of 2025 
compared to 2024, or 4% 
above pre-pandemic year 
2019. 



Taiwan Domestic Tourism
According to statistics from the Taiwan Tourism Administration, a key indicator shows 
that the domestic travel participation rate among Taiwanese residents in 2024 (Year 
113) increased by 0.8% compared to 2023 (Year 112).
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■Total Domestic 
Travel Trips by 
Taiwanese 
ResidentsIncreased by 
7.39% in 2024 (Year 
113) compared to 
2023 (Year 112).
■Total Domestic 
Travel Expenditures by 
Taiwanese 
ResidentsIncreased by 
4.12% in 2024 (Year 
113) compared to 
2023 (Year 112).
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Operational
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國內、外營收占比 5 : 95



US
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TW

Occupancy rates are between 60% and 
70%, showing steady annual growth.



Financial Structure

單位:仟元(台幣)

       年度 總資產 總負債

2022年 8,648,934 5,458,519

2023年 8,303,860 5,116,433

2024年 8,621,277 4,929,939

2025年Q2 6,380,000 3,352,991
0%
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30%

40%

50%
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80%

2021年 2022年 2023年 2024年 2025年Q2

負債比
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單位:%

Adjusting the Financial Structure.The debt ratio 
is gradually declining.



Dividend Distribution 

    年度 每股盈餘 股利(元/股)

2021年 16.53 4.5

2022年 2.7 0.7

2023年 0.16 -

2024年 0.26 -

(5.00)

0.00

5.00

10.00

15.00

20.00

2019年 2020年 2021 年 2022 年 2023年 2024年

每股盈餘
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The company remains focused on optimizing its financial structure with a strategy of gradually reducing 

its debt ratio. Through prudent capital management and enhanced operational efficiency, our cash flow 

is progressing toward greater stability. Looking ahead, we will continue to strengthen our capital 

structure to improve financial flexibility, support business expansion, achieve long-term growth 

objectives, and enhance overall shareholder value.
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Environment 
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Eco-Friendly Hospitality

Providing electric vehicle 
charging stations to promote 

low-carbon tourism

Providing water pitchers in guest 
rooms instead of bottled water.

Using eco-friendly, large-sized 
dispensers for bath and body 

products to reduce small plastic 
bottle waste.

Providing Kaohsiung iPASS

room key cards to promote 

public transportation.



Environment 
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2024 TP Energy Carbon 
Reduction Performance

Class 1 Energy Efficiency Heat Pump

The entire building uses 
blackout curtains and energy-
saving LED bulbs.
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Strict quality control of raw materials

Eat with peace of mind and stay healthy

Environment 



Public Welfare Support and Social Contribution
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Group Photo of Team and Volunteers

Donated Supplies 
Sorting

Participate in fundraising activities



Training and Staff care 

Safety Care

Education and Training

陪伴時刻



Objectives and Vision
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Hotel Garden Group envisions its growth through strategic global market 
expansion. While continuing to strengthen our footprint across Asia, we 
actively seek opportunities to inaugurate new properties and acquire well-
established hotel brands. Looking ahead, we are excited to unveil unique 
hotel establishments in Asia, North America, South America, and beyond. 
Our mission is to present travelers with a gateway for cultural exchanges 
and exceptional accommodation and dining experiences.

At the heart of Hotel Garden Group lies a business philosophy rooted in 
harmony and mutual prosperity with local communities. Our quest for 
excellence drives us, but equally important is our commitment to creating 
value and fostering a sense of social and environmental responsibility. 
Fuelled by a spirit of genuine hospitality and a global perspective, we 
believe the journey of Hotel Garden Group is boundless. 



Thank You
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