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Bring the best of the world to Taiwan,               
and the best of Taiwan to the world.

2



Timeline

1990
Formosa International Hotels 

Corporation (FIH) established 

with opening of  Regent Taipei.
2004
Operates multiple

restaurants outside of  the 

hotel including Silks Place.

2009
Silks Place and Just Sleep

introduced in Yilan and 

Taipei Ximending.

2016
Wellspring by Silks

opened in Jiaoxi Yilan. 

2010
Acquires Regent and 

later renamed as Regent 

Hotels Group (RHG).

2018
IHG and FIH formed a joint 

venture to accelerate the growth 

of  Regent brand globally. 

Regent Hotels Group renamed 

to Silks Hotel Group.

Introduced new brand – 

Silks X, targets to open 

in 2027.

2021

FIH Taiwan Stock 

Exchange listing.

1998
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2023
The first overseas Just 

Sleep hotel will expand 

into Osaka, Japan's 

Shinsaibashi district, and 

is set to open in Q1 2023.



Brand Mission

Bring the best of Taiwan to the world 
and bring the best of the world into Taiwan

Bring the best of the local to the world 
and bring the best of the world into local

Regent

晶華

Silks 晶英系列

晶英、晶泉丰旅、晶英薈旅

Just Sleep 捷絲旅

International Five Star

Cultural Luxury

Neighborhood Boutique

Bring the best of City to the world
and bring the best of the world into City

Precise Brand Positioning
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JS

JS

JS

JS

Taipei

Regent Taipei (538 keys)

Wellspring by Silks (100 keys)

Just Sleep Ximending (143 keys)

Just Sleep NTU (76 keys)

Just Sleep Sanchong (95 keys)JS

Hualien

            Silks Place Taroko (160 keys)

Just Sleep Hualien Zhongzheng 

(98 keys)JS

Yilan

 Silks Place Yilan (199 keys)

 Wellspring by Silks (120 keys)

Just Sleep Jaioxi (138 keys)JS

JS

5

Japan

         Just Sleep Osaka (100keys)JS

Existing Network

15 Hotels – 2,444 keys 

1 Regent – 538 keys

3 Silks Place – 614 keys

2 Wellspring by Silks – 220 keys

9 Just Sleep – 1,072 keys

Tainan

 Silks Place Tainan (255 keys)

 Just Sleep Tainan Ten Drum (129 keys)

Kaohsiung

Just Sleep Kaohsiung Zhongzheng (158 keys)

 Just Sleep Kaohsiung Station (135 keys)JS

JS
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Yilan (2028)

                 頭城晶泉丰旅 (68keys)

 

Pingtung (2028)

捷絲旅墾丁白沙灣館 (82 keys)JS

JS
New Taipei City(2027)

                 林口晶英薈旅 (160 keys)

                   捷絲旅新北林口館(65keys)

 
JS

under development hotel

5 Hotels– 430 keys 

1 Wellspring by Silks – 68keys

1 Silks X – 160keys

3 Just Sleep – 202keys

Japan(2029)

          捷絲旅大阪心齋橋二館 (55keys)JS



Wellspring by Silks-Beitou

Hotel / Parking Area 4,903.33 / 1,346.86 Ping

Floor 14F / B3

Room Keys 100 keys

Onsen/SPA Keys 19 keys

Restaurants
2 restaurants, including 1 ADD and 1 

Chinese restaurant with private rooms

Other Facilities
Function Room (10 tables), Public Hot 

Spring Pool, Footbath, Gym, and Yoga

Parking Lots 107 lots

Estimated Timeline Opening in September 2024
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Soft Opening - Wellspring by Silks Beitou, Mihan Beitou, Bando Club 
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Intuitive yet Insightful Service ｜Global yet Local Gourmet Dining｜Modern yet Timeless Design ｜Cultured yet Innovative Festive Experience 

Business Development｜Reaffirmed Partnership with Shin Kong Life
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REGENT®  HOTELS & RESIDENCES
LOCATIONS
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重 慶
C HONGQING

198間房間和套房

台 北 TA I PEI

538間房間和套房

上 海 S HANGHAI 

PU D ONG  

187間房間和套房

北 京 B E I J ING 

496間房間和套房

上海 SHANGHAI 

BUND 

1 3 0間房間和套房

黑 山 港 P O R T O  

M O N T E N E G R O

175間房間和套房
(140  套飯店式住宅 )

120間房間和套房
118 VILLAS

(部分飯店式住宅 )

富國島 PHU QUOC香港 HONGKONG 坎城 CANNES 

369間房間和套房

聖莫尼卡
SANTA MONICA

167間房間和套房

峇里島 BALI CANGGU

140間房間和套房
10  VILLAS

503間房間和套房



三 亞 S A N YA (2026)

317間房間和套房

沙烏地阿拉伯
SAUDI ARABIA (2025)  

京都 KYOTO (2025)  

86間房間和套房

吉隆坡 KUALA LUMPUR (2025) 

250間房間和套房

PIPELINE PROPERTIES

REGENT®  HOTELS & RESIDENCES
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利雅德
RIYADH KAFD (2027)  

2 5 0間房間和套房182間房間和套房
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Proportion of Guest Sources at Regent Taipei

2022 Taiwan91.8%

Japan2.1%

Hong Kong0.3%

China0.1%

Southeast Asia1.3%

Korea0.8%

United States1.8%

Europe0.6%

Others1.2%

2021 Taiwan96.4%

Japan1.1%

Hong Kong0.1%

China0.1%

Southeast Asia0.6%

Korea0.0%

United States0.5%

Europe0.4%

Others0.8%

2019
Taiwan17.7%

Japan41.3%

Hong Kong4.5%

China9.8%

Southeast Asia3.8%

Korea6.3%

United States8.2%

Europe4.1%

Others4.3%

2023 Taiwan38.3%

Japan21.3%

Hong Kong4.0%

China1.6%

Southeast Asia5.8%

Korea8.1%

United States11.9%

Europe3.8%

Others5.2%
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2024 Taiwan29.6%

Japan25.5%

Hong Kong3.9%

China3.2%

Southeast Asia5.4%

Korea9.5%

United States13.8%

Europe4.4%

Others4.7%

2025 Q2 Taiwan30.0%

Japan25.6%

Hong Kong4.1%

China3.6%

Southeast Asia4.2%

Korea8.2%

United States15.3%

Europe2.6%

Others6.4%



Silks Hotel Group  – YTD (Jan. – June 2025)
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Regent Taipei

2,334,532 

67.97%

Just Sleep

219,374 

6.39%

Well Spring By Silks 

216,055 

6.29%

Silks Place Tainan

409,119 

11.91%

Silks Place Taroko 

101,314 

2.95%

晶華公寓

30,333 

0.88%

故宮晶華

92,452 

2.69%

晶華管顧

29,304 

0.85%

Silks Global

2,428 

0.07%

Total Revenue:  3,434,911

Unit : NT$ Thousands



Regent Taipei – YTD(Jan. – June 2025)
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Rooms

540,984 

23.17%

F&B

944,362 

40.45%

Function Dining

317,717 

13.61%

ROD

142,645 

6.11%

Regent Galleria

339,805 

14.56%

Others

49,019 

2.10%

Total Revenue:  2,334,532

Unit : NT$ Thousands
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The trend of Operating Profit
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Net income attributable to owners of the parent
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EPS
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Profitability

•
Last 5 

years

Operating 
Profit & 

After Tax 
Profit 

Margin

18.61%
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•
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股東權益報酬率ROE 資產報酬率ROA 21



Comparison of Profitability of Tourist Hotels in Q2 2025
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Silks Group

(晶華)

Ambassador

(國賓)

Leofoo

(六福)

First Hotel

(第一店)

Holidy Garden

(華園)

WANHWA

(萬企)

Humble House

(寒舍)

Farglory

Hotel (雲品)

 Revenue

(NT$ thousand)
3,434,911 682,276 1,054,769 175,561 705,040 126,012 2,598,086 1,247,915

Net Income after Tax

(NT$ thousand)
709,887 (153,540) (61,992) 161,995 (133,240) 115,938 96,897 81,389

Earnings per Share

(NT$)
5.60               (0.42) (0.32) 0.32 (0.85) 0.26 1.06 0.77

Return on Assets (ROA) 7.36% -0.39% 0.06% 1.42% -0.43% 1.21% 1.30% 1.65%

Return on Equity (ROE) 17.07% -0.57% -1.28% 1.64% -4.19% 1.41% 6.36% 2.82%



2024/4/1 2024/9/10

Business Leaders of the Year

Corporate Social Responsibility 

Taiwan’s Best MICE Hotel

World MICE Award 2024 Winner
SPA Best Luxury Spa in Taiwan

Best Urban Escape in Asia

Global & Regional Award Recognition
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Global & Regional Award Recognition
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Silks Hotel Group Triumphs at Taiwan’s Inaugural Sustainability Awards
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F&B ｜Global and Regional Recognition for Culinary Artistry Award
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Function Dining Upcoming｜Trusted by Gourmet Industry Leaders

August 7th, 2025 

2025

台北餐廳週
Define Taipei特別企劃 Sep. 8th

September 24th , 2025



F&B ｜The One & Only Micheline 3-Star Chinese Restaurant in Japan
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Wellspring by Silks BEITOU Grand Opening & Group Okami Training

- 女將研習課程 -
以人為本 ‧ 共學真誠款待之心
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F&B｜Curating Summer-Perfect Culinary Highlights



Key to Success – Korea Wave, Phased PR Exposure, PC Hype  

• Sales Record 

- 11,000pcs

- Valentine weekend average 600pcs/day

• Operational Excellence

- Cross Kitchen Manning Support

- Production Kitchen Space

- Packaging Coordination

- Promotion Period Extension 

   (20days to 44 days)
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Retail｜Korean Waves Instagrammable Bakery
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Retail｜Tapping into Mother’s Day Demand with Exclusive Pop-Up
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Retail｜Regent x Les Amis
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Regent Brand Culinary Collaboration

2024 Jul ｜ Nov Upcoming2025 Jun 2025 Q3
35



F&B ｜Bring the Best of Taiwan to the World
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F&B Upcoming｜Building Global Ties Through Culinary Exchange

August 12th - September 30th

- Brasserie ‧ azie - 
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F&B ｜Culinary Masters Take the Stage

September 12th - September 14th

- Robin’s Grill -
38



Rooms ｜Winning Government Bids Through Strategic Initiative

5/17

｜

5/30

2025雙北世界壯年運動會賽務團隊人員住宿服務案

協調整合雙北共8家酒店，串接賽事期間住宿安排
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Function Dining｜Seizing the Met Exhibition Opportunity
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Silks Palace NPM｜Seizing the Met Exhibition Opportunity

8/5 起 品茗體驗進駐
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Function Dining｜Proven Excellence that Earns Repeat Partnerships
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Regent Galleria｜ Driving Exposure through Curated Campaigns

COAST by Chef Richie LinCircum- by T+T Bar Impromptu by Paul LeeGolden by Chef Kim

星級美食獵遊 Restaurant Safari

appetizer surf & turf main dessert
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Regent Galleria｜ Leading a Unique Retail Innovation

三宅一生男裝IM MEN海外首店在中山！
超台鐵窗店裝、朝聖一塊布神剪裁
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Regent Galleria｜ Home to World-Class Luxury & Craftsmanship

手工藝匠之家 台灣之光保存技藝 極致工藝 永恆之作
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Regent Galleria ｜Celebrating a Fruitful Year

- September 3rd -
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Reinvigorating Low Season with Product Innovation

47



Driving Revenue Through Travel Fair Offers
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