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| meaorvioree | > Company Proflle(1/3)

7

- 1. Business Information

e
rd“

@ Farglory Hotel Co., Ltd.
@® Date of Establishment;Jan.15,1991

FARGLORY HOTEIL

@ TSEC : Dec.3,2013 (CODE:2712)  iassnxise

@® Main Products : Resort Hotel , Restaurant and
Commodity sales

@®President : HSIEN-TEH,HONG

® General manager : SHAO-WU,PI

@ Capital : NT$1.05 Bi

llon

@® Employees : 356(April,2015)
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2. I\/Ianagement Regulation

'

Do the best O Be the first i Sustainable

Development

® Commitment

® Prospect
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Fﬁ.% I\/Ianagement Philosophy

1.Degree of Satisfaction’ /2
2.Repeat occupancy

Community [ate

1.Brand value
2.Brand awareness
3.Market share

—

Investor

1.P/E
2.ROE
3.P/B

/ 1.EPS
2. Revenue
Performance
3. Output value

1.Loyalty
2.Innovation
3.Training

4.Risk management,

N
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Il - Market profile

1.Tourism Income Statistics In Talwan
2.Tourism Industry Profile In Taiwan
3. Tourist In Hualien

4. Tourism Activities In Hualien

5.Transportation Diversification
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1 1. Tourism Income Statistics In Taiwan

US$21.59Billion
(NT$636.3 Billion)

US$20.88Billion
(NT$618.4 Billion)

US$21.47 Billion

Total Amount (NT$638.9 Billion)

4.64%

US$11.07
Billion(NT$326.0 Billio

4.39%

US$11.77
Billion(NT$348.5 Billio

% of GDP 4.39%

US$12.32Billion
(NT$366.8 Billion)

Foreign Exchange
Income of tourism

S
2
“— O
GEJ » S ¥ Visitors from abroad] 6,087,484persons 7,311,470persons
O -
o = 9 - -
o | g PercCapitaDaily US$257.82 US$234.31 US$224.07
E > Spending
m Per Capita Average : : :
= Number of Nights 7.05nights 6.87nights 6.86nights
(@]
= US$10.53Billion US$9.11Billion US$9.15 Billion

Total Expenditure

(NT$310.3 Billion) (NT$269.9 Billion) (NT$272.1 Billion)

Domestic Tourism 152,270,000 trips 142,070,000 trips 142,620,000 trips

Domestic
Tourism

NT$1,900 NT$1,908

| REPNSS TSN USRS TR Ty
S R e S S s e s S B

8,016,280persons l

Per Capita Spendingl NT$2,038

Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System
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{"‘ 1-2. Foreign Exchange Income of Tourism and Total Income of ”‘f

Domestic Tourism iIn the Past Decade
N

Unit: NT$ 100 Million

3 3894 3905

43 2193

713

1871 2,721

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

=#=Total Tourism Income  =M=Foreign Exchange Income === Domestic Tourism Income

{
F')g Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System 2 g\(’;
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 2-1. Number of Foreign Visitors and Tourists abroad #

IN the Past Decade

he

Unit * persons
11,844,635

11,052,908 9,910,204

9,415,074

8,963,712
8671375 703
8.208,125 8,465,172 g 147946 8,016,280
7,311,470
087,484
5,567,277
»~8 4,395,004
— — 3,845,187 {
3378118 3519827 116063
—=-]nbound
=—(utbound
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System

Ve N
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5
maorioree |1~ Market profile(4/16)
g . . < TP
» 2-2. Number and Percentage of Foreign Visitors Who Visited #4
Tailwan by Purpose of Visit in the Past Decade
[
Exhibit
Studying 13,316 Medical
Meeting 56,562 0.13% 60,951
63,135 0.57% 0.62%
For Relatives__ 0.64% Other  Business
393,656 1,360,824 769,665
3.97% 13.73% 1.71%

36% of the Total Visitors

43% of the Total Visitors

Year 2001 Year 2006 —> Year 2014
Number of Tourist : b .
1021572 Number of Tourist : o of Tourist :
VS 1,510,207 7,192,095

72.57% of the Total
Visitors who visited
Taiwan

"
Qﬂ Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System

- ;N
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’~ 2-3. Trends of Foreign Visitors by Country in the Past

Decade
| .

—&—Japan ——HK Macau ——Korea === China ==U.S.A —&—FEurope —+—South-East Asia 3.087.152

Unit : persons

2,874,102

2,586,428 _/

1,784,185
1,630,735 - 1,634,790
— 1432315 1421550
1,294,758 -~ 1,388,305
1,124,334 1,161,489 1,166,380 - ’
‘7 4. F 1,086,691 1,000,6 1,080,153 \ I1’975 1’132,I9 1’375,770
725,751 575123 LI 1,183,341
636.925 643,338 700,287 1200 e T L0165
077 T3 88a 01437 _—i— 689,027 794,362 el 1416 414060 507,684
55y . £OTIOTR 7707 360058 395720 12,617 HL00 oo
’ 394730 225814 IS I280320, 200 X 216001 212,143 218,02
172,494 314 e 167,64 EXPA B e _°
182517 /0,260 180,483 200,914 197,070 203,301 47902 259,089 203060 264,880

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

- -

F')g Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System i 3«({
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»2-4. Numbers Changes of Domestic Tourism in the Past®
Decade

Unit: 1,000 Persons

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

3
"g Source: “Tourism Yearly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System i ;\(‘
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Il ~ Market profile(7/16)

2014

%

Inbound

%

Domestic

2013

%

Inbound

%

2-5. Visitors Statistics of Tourism Hotel in Taiwan

T
Unit : 1,000 persons * %

YVﬂC

Growth rate

Domestic

Inbound

HC(;KI 2631 |555% | 6,321 |90.5%| 2,437 |54.2%| 6,105 | 91.3% | 8.0% 3.5%
Resort 1 b e ~ 5 >
Hotel 2,107 |44.5% 662 9.5% 2,063 |[45.8% 580 8.7% 2.2% 14.1%
Total 4,739 (100.0%| 6,983 [100.0%| 4,500 |(100.0%| 6,685 ([(100.0%]| 5.3% 4.5%

E){g‘_ Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information SystleAr'r] Ac\\(!‘
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Il ~ Market proflle(8/15)

3 1. Tourist in Hualien in the past seven years

[
Unit : 1,000 persons
Year 2008 2009 2010 2011 2012 2013 2014
Persons | 9,520 11,552 7,733 8,389 10,989 | 12,125 | 15,377
Growth
ota - 21.35% | -33.05% | 8.48% | 30.99% | 10.33% | 26.82%
20,000
15,377
15,000
R «#=1,000persons
5,000
0
2008 2009 2010 2011 2012 2013 2014
g Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System \d
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3-2. Tourlst In Hualien

7

Unit : 1,000 persons * %
Year 2014(Jan-Mar) 2015(Jan-Mar)

Persons 2,827 2922
Growth
¥ 3.37%
rate

2,950

2,900

2,850

2,800 i I 1,000 persons

2,750

2014 2015
(Jan.-Mar.) (Jan.-Mar.)

16
2{; Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System Acxxd
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e L L &

3-3. Occupancy rate in Hualien in the past five years
[

R 7

Unit : %
Year 2010 2011 2012 2013 2014

International
Tourism hotel 64.46% 61.21% 63.82% 59.98% 69.04%

General hotel | 42.89% 38.31% 46.37% 45.13% 50.76%

Homestay 16.72% 17.59% 19.10% 21.19% 25.23%

0) ’ (o)
80.00% ‘62171'67—63_8217—69_0447 A 61.21% 82% £9.98%
60.00% 5.4—’/ «®=[nternational Tourism

hotel
40.00% 46.37% 45 13% 50.76% dl=(;eneral hotel

: (o)
DL R 38.31% b 2
| z X 25.23%  ““Homestay
0.00% 16.72% 17.59% 19.10% 21.19%
2010 2011 2012 2013 2014

17
f}{ Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System }ﬁ
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D 4 vc/r
w

Y Vc/f)

3-4. Tourism hotel In Hualien in the past five years —Iin operatlon

Unit : Number of Rooms
Year 2010 2011 2012 2013 2014

International
TolUrisnThot 1,542 1,543 1,530 1,530 1,518
General hotel 5,303 5,745 6,083 6,404 6,753

Homestay 2,818 2,968 3,084 3,769 4,666
8,000 6,404 6,753
000 5% «®=[nternational Tourism
f 3769 hotel
4,000 e ZSZ’S 3(234 A 2 #=General hotel

5 1,542 1,543 1,530 1,530 1,518 A-lome stay

2010 2011 2012 2013 2014

Instructions : The homestay in Hualien ranks number one in Taiwan ,with 4, 666 rooms
altogether , accounting for 19.82 percent of the homestay accommodation in

Taiwan.
t}{ Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information Systern }ﬁ
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% 3-5. The number of new Tourism Hotels and rooms in Hualien irv&

The Next Two Years
[

Unit : Number of Rooms

Year 2016 2017
International 1 hotel 2 hotels
Tourism hotel {198 Number of Rooms|478 Number of Rooms

General 0 1 hotel
Tourism hotel 172 Number of Rooms

% Source: Taiwanstay 19 (\\(“
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.~ Source : Hualien tourist service network

(maonrorl | ~ Market proflle(13/16)

4 Tourism Activities In Hualien

2015 Hualien annual events

JAN- 2015 Pacific Tourism Festival

FEB- Left Bank of the Pacific Festival of the Arts

MAR-Carp Lake firefly butterfly ecology feast,
Pomelo Blossom Youth

APR- Bunun Ear Shooting season

MAY- Taroko Spring Song

JUN-Dragon Boat Race Festival
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;‘\JV 4 4 vc"‘
¥) go

4. Tourism Activities In Hualien =S

- ” f.;,mf' A Wk wtev

2015Hualien annual events

JUL-Bicycles Fiesta, summer love Fiesta, Harvest
Festival

AUG-Llilies flowering season, Harvest Festival

SEP-Taroko Music festival, Samba Fiesta Parade
Events

NOV-Taroko Gorge Marathon, Hakka Cultural
Festival

DEC-Hualien blessing activities around the border

OCT-Sakizaya Vulcan Festival, Chishingtan concert | DN

Y
2% Source : Hualien tourist service network
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5 1.Transportation Diversification

Increase transport capacity.

€ Railway- Taiwan railways administration will offer
more seats in July and August , so people can
visit east coast in holidays easily.

v

& Airport - Direct charter flight between Taiwan
and China from time to time, such as Jinan.

& Cruises - There were 11,679 international
passengers and 19,622 domestic passengers
visited Hualien Harbor from January to April in
2015. There were 20,185 international
passengers and 86,666 domestic passengers
visited Hualien Harbor in 2014 annual.

3
2% Source : MOTC ~ TIPC
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5-2. Transportation Diversification In Hualien
EE
Unit: %
Occupancy Rate 2014 Growth rate
Interational | 69.04% 59.98% 15.11%
General hotel 50.76% 45.13% 12.48%

Unit : 1,000 persons * %

Number of
sy Growth rate
International
el iy 768.5 660.6 16.34%
General hotel 2,669.8 1,974.4 35.22%
Total 3,438.2 2,634.9 30.49%

5’ Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System \(‘
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Il - Performance

1. Source Analysis of Customer

2. Area Analysis of Customer

3. Performance

4. Operating Results

5. Financial Situation

6. Resort Hotels Operating
Ranking In Scenic

/. Resort Hotels Operating
Ranking In Hualien

2
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1. Source Analysis of Customer (Number of Rooms )

Unit : Number of Rooms * %

Q1 (2015 VS 2014) Annual(2014 VS 2013)

Type/Year

2015 Growth

% 2014 % 2014 % 2013 %  Growth

FIT

10,870

55%

11,735

73%

rate

-7.4%

55,534

65%

rate

46,475

65%

19.5%

GROUP

8,931

45%

4,417

27%

102.2%

29,804

35%

25,312

35%

17.7%

19,801

100%

16,152

100%

22.6%

85,338

100%

71,787

100%

18.9%

%ﬁource:Farglory Hotel Co.,Ltd.

2015Q1

2014Q1

W FIT
W GROUP

N
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ParciorvHoree [I] Performance(Z/ 12)

("\_)" T 4 wc’
a,

"~ 2. Area Analysis of Customer

b}

A

i AC

Unit : persons * %

Country
/Year
TAW 41322 | 86.97% | 37,582 | 95.67% | 198,656 | 96.05% | 163,384 | 94.92%
CHI 5,377 11.32% 1,219 3.10% 5,993 2.90% 6,640 3.86%
JAP 63 0.13% 70 0.18% 190 0.09% 174 0.10%
USA/EU 161 0.34% 122 0.31% 650 0.31% 568 0.33%
Others 589 1.24% 289 0.74% 1,333 0.64% 1,367 0.79%
Total 47512 | 100.00% | 39,282 | 100.00% | 206,822 | 100.00% | 172,133 | 100.00%
2014Q1 0.31% ¥
2015QL -, (0-34% O 0,74 |
11.32% 0-13%/  1.24% i 3.10% ™ CHI

i JAP

W USA/EU

M others

L :
74 _ Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System }P,

)
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y

- 3-1. Occupancy Rate

B
72 769%
80% gl 62.13%
60% 44.73%
“*=7014
40% £
e 7" 46.14% =-2015
20% :
O% | [ |
Jan Feb Mar
Unit : %

Year

S57.76%

PAONRS 38.95% 62.13%

73.76%

2014 44.73% 50.76% 46.14% 47.09%

Growth rate -12.92% 45.31% 34.66% 22.66%

L
% Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System 1
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3-2. Average Room Prices

V

E—

5,000 4,454

: 4,443
UL 3,430 42014
2,000 2,753 2015
1,000

0 . . .
15 2H 3H
Unit : NT$1

Year

2015 3,430

2,753

2014 3,940 4,443 3,236 3,871

IO -12.94% 0.25% -14.93% -7.36%

28
% Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System o
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: 4 1, Operatmg Results (Operating Revenue)

*
4

i

i

Unit : NT$1,000 * %
2015Q1 2014Q1 Growth Growth
ltem Year rate rate
$ % $ % % %
Rent 79.168 | 64.5%| 69,177 60.8%| 14.4% | 374167 | 62.0% | 320,703 | 61.7% | 16.7%
Food& | 35 030 | 31.09% | 37.434 32.9% 1.7% | 195857 | 32.5% | 168,418 | 32.4% | 16.3%
Beverage
Others | 5,524 45% | 7,214 6.3% | -23.4% | 33,013 | 55% 30,635 | 5.9% 7.7%

Total
Revenue

2015Q1 2014Q1

4.59 6.3% M Rent
— W Food &
Beverage
M Others
. . 29
% Source:Farglory Hotel Co.,Ltd. financial statements for Q1 y b0
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>

4-2. Operating Results (Comprehensive Income)

Unit : NT$1,000 * %

2015Q1 2014Q1  Growth
rate
Item Year
$ % $ % %
Total
operating[122,772| 100 |113.825| 100 | 7.9%|603,037| 100 |519,756| 100 | 16.0%
revenue
Profit 13,187 11 5,157 5 155.7% | 98,266 16 65,178 13 50.8%

. . 30
gﬁource:Farglory Hotel Co.,Ltd. financial statements for Q1 L‘(\@
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‘

4 3. Operating Results (Various Indicators)
|

2014

Ambassador Chateau
Hotel Hotel

Cash Dividends
(NT$) (note 1) 1.00 0.55 0.70 0.50
P/E (note 2) 23.05 37.89 24 .91 27.06
ROE 7.54% 5.61% 4.55% 12.06%
P/B (note 3) 1.75 2.19 1.14 2.79

Note: 1. Upon the approval of the annual meeting of shareholders in 2015 and 2014,annual earnings
per share dividend distribution in 2014 and 2013 -
2. P/IE = Market Value per Share / Earnings per Share - calculation date on December 31 -
3. P/B = Stock Price ~ Book Value Per Share - calculation date on December 31 -

~ &

L,, Source : TWSE and financial statements for Q1 31 -\

-
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5 Financial Report (Balance Sheet )

FARGLORYHOTEL III - Performa nCE(8/12) B

Unit : NT$1,000 * %
March 31,2015 December 31,2014 March 31,2014
Item Year
$ % $ $ %
Total assets 1,581,707 100 1,611,140 100 1,653,615 100
Total liabilities| 245,769 16 288,389 17 366,406 22
Total equity | 1,335,938 84 1,322,751 83 1,287,209 78

L) . Source:Farglory Hotel Co.,Ltd. financial statements for Q1

32

L4
-

2
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C"y
) g0

. 6-1. Resort Hotels In Scenic Operating Ranking by Total Revenue

Unit : NT$1,000 * %

NO.

i Hote! R‘a’;' Chiao-| g1 9504 7.583 107,942 | 72,772 27.036 207,750 | 13.57%

2 F'e“rH%?efh'”e 70.21% 8.103 108,038 61,416 12 455 181,908 | 2.61%

3 Caesi;ig;';”"te' 84.31% 4,644 99.008 36,036 8,508 143,643 | 2.37%
Howard Beach

4 Resort Kenting | 72:45% 2,971 88,721 39.324 7.638 135,683 | 17.43%

5 Chateau ; , 101,797 | 30,040 2.419 134,256 | 10.78%
Far%:ﬁg{ig':te" 57.76% 122,772

7 ('jh‘meiogg; 69.79% 4,562 52,145 27,934 13.458 93,537 6.76%

T S'lks _'?;?SEOHOte" 54.45% 6,594 51,700 19.878 9,406 80,984 | 20.94%

3
¥4

33
. Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System _

4
af
L
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FarcoRvHoTEL JJT Performance(lO/ 12)

?f“)62 Resort Hotels In Scenic Operating Ranking by Number of %“’

Tourists

Unit: Number of Rooms -~ persons * %

NO.
g Howard Beach Resort 1,374 29.864 41,501 34,411 75,912
Kenting
2 CRizsEl (PRl (R 843 21321 44.361 12.050 56,411

Kentino

Farglory Hotel, Hualien

4 Hotel Royal Chiao-Hsi 579 14,234 26,143 10,730 36,873
5 Fleur De Chine Hotel 633 13,333 18,708 14,997 33,705
Sl ROgS;Ch'hpe” 546 11,431 22,021 5500 27,521

7 Silks Place Hotel, Taroko 480 7,841 12,793 4 260 17,053
34

A
g

-5, Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System _
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Revenue

Performance(11/12)

% 7-1. Resort Hotels In Hualien Operating Ranking by Total

Unit:NT$1,000 - %

I &

g
1

Farglory Hotel,

Hualien >7.76% L2212
2| Parkview Hotel | 64.85% | 2,586 51,769 | 40,128 3,710 95,607 | 2.01%
3 R _?;?SEOHOte" 54.45% | 6,594 51,700 | 19,878 9,406 80,984 | 20.94%
4 Hdl“('ealci;?n(;hsgi;u 56.58% | 2,365 23726 | 35518 2,956 62,200 | 2.39%
3| Marshal Hotel | 57.71% | 1,462 20,500 | 19,461 1,313 41273 | 8.69%
S| AstarHotel | 57.56% | 1,744 15,090 2,794 114 17,008 | -16.84%

’\ﬂ

35
. Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System _

Q(‘
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Tourists

Performance(12/12)

’% 7-2. Resort Hotels In Hualien Operating Ranking by Number of “

Unit: Number of Rooms -~ persons * %

Farglory Hotel,

Hualien
2 Parkview Hotel 1,029 20,018 18,996 27,112 46,108
3 Marshal Hotel 810 14,024 20,154 10,725 30,879
;0| Hualien Chateau de 591 10,032 9.803 12,009 21,812
Chine Hotel
5 Astar Hotel 501 8652 3,882 14,737 18,619
6 Silks Place Hotel, 480 7 841 12,793 4.260 17,053
Taroko

fw

36
. Source: “Tourism Monthly Statement” of Tourism Bureau, Ministry of Transportation Executive Information System _

“(‘
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IV * Development Strateqy
1. Develop and upgrade products
2. Expand target market
3. Enhance corporate governance

4. Training planning for tourism
iIndustry

- N

37 n



o M5 R KBRS

mrciorvHoreL IV~ Development Strategy(1/11)

)’ ° S o |
d.

r

g Develop and upgrade products

€ Special tourism journey in Hualien
(Hunter journey, Bicycle journey and Dyeing)
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—f.jﬁf-}"'pARGLORYHom IV - Development Strategy(2/11)

D -

;.) 7y

" 1-2. Develop and upgrade products 3

& Featured dishes used Hualien local ingredients.




o M5 R KBRS

’??FARGLORYHOTEL IV - Development Strategy(3/11)

o N

Y ﬂ(.q

r

1-3. Develop and upgrade products

€ Wedding products with great value.




llﬂf&%ﬁf&% IV - Development Strategy(4/11)

r 1

- 1-4. Develop and upgrade products

.
-
&

€ Ocean Adventure Theme Suite

To build wonder land of ocean for children -
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rrcrorvHotEL 1V ~ Development Strategy(5/11)

% 1-5. Develop and upgrade products

€ Upgrade leisure activities and equipment.
1.Diversity activities at hotel. (DIY, Stargazing etc.)

2.new sport facilities like badminton, billiard , and table

tennis.




]((chﬁiyﬁﬁoﬁ'm IV - Development Strategy(6/11)

?‘\72—1. Expand target market ]

| 1. Market operation :
Provide promotion to

different customers.

. Inbound tourism:
Expand market of
Singapore, Malaysia, Hong
Kong, Macau, China,
Muslim, India.
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| BciomHore,. 1V + Development Strategy(7/11)

% 3-1. Enhance corporate governance — 7

ol Corporate Social Responsibility Fulfillment

@®Recycle system of rainwater.
@®Provide staff shuttle to reduce

the CO2 emission.

@®Low-carbon hotel authenticate.
@®Include public welfare activities

Into annual operation. (Sponsor

and donate disadvantage group.)

., @ Build stakeholders Area in website. " & .

| N P .,
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| marcrorvHoteL IV~ Development Strategy(8/11)

s 3-2. Enhance corporate governance — 7
Relative parties management
L .

€ Maintain customer relationship.

——

¢ Project of stockholder equity. | (S

st DL
i
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- ,

r

£ R R A RIS

7

[ ] [ ] ‘
3-3. Enhance corporate governance — Brand maintain -
.

& The results for the 12th information disclosure

and transparency rankings evaluation : A+(Among
the top 12% of 1,393 listed companies)
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- 3-3. Enhance corporate governance — Brand maintain -
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@ The results of the 15t corporate governance
[ ] : O 0 [ )
evaluation : top 6% to 20% of 1,393 listed
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R -
4. Training planning for tourism industry -

€ Set up hotel elite college to train mid-level executive
 Hire someone who graduated from university

and had 2 years work experiences.
» Total enrollment 4 on June , number of

applicants 106 on 2015 annual. |
- Training staff to work 3 years. =" o
« Raise mid-level executives

to work 5 years.
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Mountain :
Yangmingshan

Preserve the beauty of Taiwan. © - | Farglory Dome | &

> o
TREO CAZE

Form a new recreation chain. Clie g

: e Spring :
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Planning idea is
N -~ ™ .u| Sea : Hualien
from mountain, ; Cloud : Alishan J@»
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spring, sea, cloud
and city.
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[Mountain] "Yangmingshan .
Located at Yangmingshan National Park.
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- [Spring] T"Chiaohsi .

Located at Wufongci scene, Yilan County.
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- [Cloud] Alishan

Located at Chiaya County.
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[City] 'Farglory Dome i

Located at Zhongxiao E. Rd and Guangfu S.Rd intersection.
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