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Company Overview

€ Brand Name : v

€ Founder/CEO : Wu, Cheng-Hsueh

€ Paid-in Capital : NT$1.80 billion

€ Focusing on chain stores of fresh bread, cakes and

beverages




Progress & Initiatives......

Z - China SSSG focus

New format stores roll-out in
Talwan

- New growth engine from the US

+

Z - Streamlining store/production/logistic




Up & Coming café brand in the US

Chino Hill store, California



Financial Results
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Balance Sheet Unit : NT$ mn

2023.12.31 % 2024.12.31 % 2025.12.31 %

e REBRERE 5,543 29% 4,869 25% 4,387 25%
HE 863 4% 851 4% 873 5%
JEUT R ZX 330 2% 234 1% 278 2%
Hi e &= 532 3% 664 3% 697 4%
JEREIE E 12,167 63% 12,897 66% 11,255 64%
& YA A 19,435 " 100% 19,515 ' 100% 17,490 100%
TRENEE 5,366 28% 4,990 26% 5,033 29%
JEREIAE 3,109 16% 3,284 17% 2,348 13%
A EYERE 8,475 ' 44% 8,274 ' 42% 7,381 42%

He B 7 2

10,960 56% 11,241 58% 10,109 58%




Income Statement

S

Unit : NT$ mn
YoY 2025 YoY

=EUIA 20,424 20,424 47% 18,979 (7.1%) 18,107 (4.6%)
e Eovil 12,025 12,025 6.9% 11,255 (6.4%) 10,764 (4.4%)
e 10,924 10,924 3.9% 10,113 (7.4%) 10,089 (0.2%)
e SE ] 1,101 1,101 50.6% 1,142 3.7% 676 (41%)
MR FH] 1,054 1,054 455% 1,110 5.3% 97 (91%)
M8 F 1] 757 757 56.6% 590 (22%) (444)  (175%)
F A2 58.9%  58.9% 59.3% 59.4%

=ERAR 5.4% 5.4% 6.0% 3.7%

i | B 3.7% 3.7% 3.1% (2.5%)
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Revenue by Segments
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US & other o 19% 22% 249%
™ Taiwan 15% 359
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Business plan for 2026

China-
Restructure and improve
operation efficiency

Other Regions-

New store openings in the
U.S. following the operation i
of central kitchens )







