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Board of Directors & % ¢ = R

Solar Jewelers Group Corp.
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Hyperion Trading Co., Ltd.
£ A : Mr. SARAYUTH
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Arianna Investment Co., Ltd.
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Orlog Global Co., Ltd.
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Unique Global Investment Inc.
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Regal Jewelry Manufacture Co., Ltd. £ERR&E
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Regal Jewelry Manufacture Co., Ltd. 55 R&E
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Regal Jewelry Manufacture Co., Ltd. 35524818
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Regal Jewelry Manufacture Co., Ltd. 735RE&E
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40.57%

6.49%

4.61%

7.81%

2.92%

1.51%



Management Team 5. ¥ B F3

$icwli}o MiEaRTE
Production VP
=5 Mr. SARAYUTH
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Marketing & Sales VP
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Marketing & Sales Director
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Jewelry Mquet SIZGS J*? E'%é ‘ ’P\{./Q USD million

2015 % of CAGR 2016 CAGR CAGR
Market Size Market 2010-15 Growth 2015-20 2015-20

World 309,839 100% 9% 4% 387,671 5%
Asia Pacific 183,732 59% 14% 4% 243,842 6%

China 96,760 31% 15% 4% 135,248 7%

India 46,527 15% 20% 6% 60,585 5%
North America 69,239 22% 5% 3% 80,380 3%
Western Europe 29,044 9% -1% 1% 30,426 1%
Eastern Europe 8,306 3% 9% -4% 8,931 1%
Latin America 7,664 2% 7% 4% 9,035 3%
Middle East & Africa 8,567 3% 8% 7% 11,887 7%
Australasia 3,287 1% 2% -5% 3,170 -1%

Note: Market Size as Retail Value in Million USD. Historic CAGR Uses Current Prices. Forecast CAGR Uses Constant 2015 Prices
Source : Euromonitor International , Bloomberg

The USD310 billions global jewelry market is forecast to grow 5% a year
through 2020 at USD390 billions, based on Euromonitor data.



GLOBAL JEWELRY METALTYPE 2 IRk § 7 F%/%

Bloomberg Products v Blog Downloads Help v Client Login REQUEST A DEMO

PROFESSIONAL

BLOOMBERG MAY 22, 2015

This analysis is by Bloomberg Intelligence Deborah Aitken. It originally
~f

appeared in Bloomt berg Brief | Commodities Specie al Edition.

Jewelry remains a key end-use market for precious metals, so shifts in

consumer appetite for luxury products can have a major effect on

D

metals demand, especially gold.

Global jewelry production accounted for 51 percent of gold demand,

31 percent of platinum, 16 percent of silver and 6 percent of palladium

in 2014. The world real jewelry market, which excludes costume

jewelry, is forecast by Euromonitor to grow 6.7 percent this

-

reaching $307 billion in 2015, and 5.3 percent annually to 2019. The
d

slower forecast growth rate to 2019 highlights mid-term subdued

demand in Asia.
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Branded Marketing Research # 3 5% &

20% OF THE GLOBAL JEWELLERY MARKET IS BRANDED
AND SHARE IS GROWING , -
2015Equivalent USD310 Billions

UNBRANDED
60%
38%

WATCH LEATHER GOODS EYEWEAR JEWELLERY

Based on PANDORA"S anabysis of multiple socwrces, including & market study commizzioned by PANDORA fram Eain & Company and infan i ot 2 pbtained from MeKinsey, Verdict, AEM Mindnoser Solut and 18IS Warkd.
Source: Mckinsey projection in & mubtifaceted future: The jewellery industry in 2020°. February 2004

BlEAE - #EEEELuxe.Co ~ Pandora ~ ZEE$3McKinsey

52020 F sk & ¥ 50908 5 5 87 ¥ 230%-40%

3 Types of Customers Identified to Grow Brand Sales: #_i¢ -4 41 & = £ 2_ F] & :
1. New wealth #7§ ¢ 4
2. Emerging market consumers 378 % 3§ # #¥
3. Young customers # #& % ¥



Branded Marketing Research # 3 5% #A &

Branded share of the Jewelry Indusiry

" Unbranded

M Branded

2003 2005 2007 2009 2015 2020
iE 5 2020# R A ¥ & % B 5 R F 230%~40%



Jewelry Price Segment and Market Share Sk F i =% F 2 3 | ¥

§
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0 Folli Folli Links
25% Pandora Swarovski Tiffany VC&A o
0 Morellato Monica Vinader Bulgari Cartier |uyarry winston
{2 3 £ ¥ (affordable luxury) F 5wk ERIEF
€1500 €1500 - 10000 € 10000

> ﬁr;fgé(aﬁordable luxury)zk & # &4 @ iR ﬁf%ﬁa}‘k%)ﬁ F B4 8 5E57%
> ’#M;T\%(Branded) fgE & f ERF AL FEWEEF @t25%
> SMEFIELLE kp TR EXK ;L@Lﬁr;«g EFIRFAFH G

A RARE A RIbE e R ER T o W R BT B RS

ERIAE © #EREEE Luxe.Co ~ Pandora ~ McKinsey



World Jewelry Show 2% ¥ & |

January&

BASEL WORLD e .
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Jewelry Show sk ¥ & W
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Co - Design 3% 3+




Positioning # * = >

R

Consumers
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Fashion Trend ;= (7384

Contemporary

¥ o 0

y
w /

Luxury

Industry developing direction:

1.Internationalization of brands and industry consolidation
2.Growth of branded jewelry

3.Reconfiguration of the channel landscape
4.Polarization and hybrid consumption

5.Fashionability and acceleration

/ Affordable

>

Personal
Expression

B




Events & Campaigns % & p /& #
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Friends Love Mom Travel Baby Special Event Memory

Valentine’'s Day High Summer
1 2 3 4 5 6 7 8 9 10 11 12
Spring Summer Autumn:Winter

1
Garnet Emerald Ruby S Sapphire ‘ Citrine @
q ’r 'l v

Amethyst Diamond Pearl Peridot Opal Blue Zircon

Aquamarine

A
] —
- ———— — — -
D e ——

Q------------



Our Customers Type &' & % = %54

70.00%

60.00%

53.36%

50.00%

M Global Brand
@ Area Brand
W Others

40.00%

30.00%

20.00%

10.00%

0.00%
2013 2014 2015 2016H1



Competitive Edge In Thailand § Rl #t£ B4t

OPEN AND WELCOMING ECONOMY % 3 e 34~
DIVERSE MANUFACTURING SECTOR % ~ g ¥4
PRO-ACTIVE GOVERNMENT POLICIES itl,ﬁv:}k:é‘ eFC
hzde

A LARGE, ADAPTABLE AND SKILLFUL CRAFTSMANSHIP

Pet A fed ARl ek A
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Our Products & & % 3]

Category #g %] Plating 45 %
* Pendants b & e Palladium 47 &
* Earrings 2 7% * Rhodium v £
* Rings 3% + » Karat Gold K £
* Necklaces 78 4%  Rose gold &
* Bracelets £ 4 &

* Bangles + 7%




Strengths E %

Desigh R&D Craftsmanship
® P W

Production Capacity Z ] i
R R 25 LRI

a Flexibility High Performance Total Solution Provider







Production Process % & /i 42

Casting Jios

N Y. Setting
Hit s E pass

Grinding Polishing Packing

R HI T B b R (2ES

Soldering &
Stamping Laser Treatment

o D! Eani &k

Plating
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Operating Perfformance ¥ i 5§ 3%

¥ %o (i %)
Net sales (NTD’000)

. ?IJ _;’4
Gross Profit %

¥ EEF
Operating Margin %

ok >l &
mES
Net Income %

KR E RS

Return on Equity %

IR FARGRT R )

EPS(NTD)

1,440,935

21%

5%

6%

12%

2.43

2,259,618

28%

14%

10%

33%

5.96

1,281,634

31%

18%

12%

25%

4.01
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