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Disclaimer

This presentation is prepared according to the reviewed
financial statements by CPA and the financial numbers hereby are
based on IFRS, please refer to the published financial statements
for full content.

The presentation may contain forward-looking information
and may differ materially from the actual results. KNH does not
warranty as to the accuracy or completeness of such information
and nor assume any undertaking further information becomes
available or in light of changing circumstances. You shall not
place undue reliance on any forward-looking information.

The presentation and its contents may not be reproduced to
a third party without the prior written consent of KNH.
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Company Profile__ Company Background

€ Founded in 1969. Taiwan's first manufacturer of feminine and

children’s sanitary products
€ Listed on Taiwan Stocked Exchange (code: 9919) since 1994

€ Employees : 765 (2026/05/31)
€ Total Assets 5,921 Thousand (2026/03/31)

€ KNH Brands : e PN
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Headquarter & Operations
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Quality Certifications
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Core Technology and Applications

—  Mechanical Design

|

Development Product Design

Package Design

—  Engineering B—
— Mechanical Assembly I
Technical
Center ] Nonwoven and
" Related Raw Material
Product I




Milestone FOR PRODUCTS
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Feminine CARE PRODUCTS

Sanitary Panty Maternity
Napkins Liners Pads

Tampon




Baby/Adult Care Products

Baby care Adult care

Baby Panty Panty Disposable
Diaper

Underpads




Skin Care Products

General Purpose Facial Cosmetic Cosmetic
Wet Wipes Tissues Puffs Masks
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Medical Products
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Milestone for Nonwoven Material

1969 1988 1998 2005 2010

Resin Air Through Meltblown Spunlace Composite
Air Laid & Spunlace

Calender Air Laid Composite Spunbond 32 segment
Bond Air Laid Nonwoven microfiber
1997 1999 2008 nonwoven
2019

Top 40 Nonwoven Manufacturers




Nonwovens

Air Through/

Air Laid
Calender Bond Spunlace
Meltblown Printing/PE Coated Composite
/Release Spunlace
SAP-Sheet Laminated Elastic
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FINANCIAL INFORMATION SUMMARY




Financial Results

Rate of

AIeE Change%

202501

2025

Operating Revenue

Gross Profit

Operating
Income/Loss

Income/Loss before
Income Tax

Net Income/Loss

Profit/Loss
Attributable to Owner

Gross Profit Margin

Operating
Income/Loss Margin

677,599
65,342

(103,074)

(99,596)
(100,694)
(100,694)

10%
-15%

677,650
51,984

(93,553)

51,105
48,718
48,718
8%
-14%

0
26

(10)

(295)
(307)
(307)
25
(7)

2,665,869
67,050

(551,921)

(474,350)
(473,988)
(473,988)
2%

-21%

2,937,257
341,679

(273,643)

(333,121)
(368,465)
(368,465)
11%
-10%




Non-operating Income and Expenses

Rate of

2026Q1 2025Q1 Change%
Interest income 3,278 252 1201 15,880 32,665
Other income 13,289 9,651 38 48,421 34,470
Pther gains ana 4,408 149,487 (97) 77,044 (62,325)
0sses
Finance costs (17,497) (14,732) 19 (63,774) (64,288)
Share of profit or
loss of associates 0 0 0 0 0
and joint ventures
Total non-operating
income and 3,478 144,658 (98) 77,571 (59,478)

expenses




Selected Cash Flow Statement Items

NT$ Thousand

202601 202501 Rate of

Change%

Cash from Operating

Activities (71,630) 27,787 (358) (97,975) (418,248)

ia?h.ffom Investing (19,212) (197,777) 90 (136,509) 845,063
Citvities

Cash from Financing

Activities (37,109) (231,913) 84 (71,828) (492,095)

Effects of Exchange

Rate Changes on Cash 19,681 21,311 (8) (6,106) 64,885

and Cash Equivalents

Net Increase/(Decrease)

in Cash and Cash (108,270) (380,592) 72 (312,418) (395)

Equivalents




Percentage of Revenue by Segment of Products

2026Q1 2025Q1 2025
Feminine care 52% 46% 47% 55%
Baby/Adult care 13% 14% 14% 13%
Wipes 23% 31% 28% 21%
Masks 2% 2% 2% 3%

Nonwoven and

Others 10% 7% 9% 8%




Distribution of Profits in past 5 years

(2.43) (1.89) (1.34)

Dividends

Cash 0 0.20 0.30 0.15 0.30
Share 0 0 0 0 0
Payout Ratio 0 0 9% * 60%






Major Points of Operational Strategy

Optimize Operating Costs

Integration production center A
Improvement overall = I
operational

efficiency

Develop New Products /
Technologies

High-end Nonwovens

New Business /Markets
development

High-end nonwovens
market
Southeast Asia market

environmentally friendly /Green
Products Activ tlng Strategy




Good Faith Management

The Company set up
HR Division dedicated
to boosting the ethical
corporate management ,
propagated and
implemented the same
periodically.

The “Principle for Ethical
Corporate Management
Best Practice and
Guidelines for Codes of
Ethical Conduct” have
been disclosed on the
Company’s website.

The internal/external
educational training for
Codes of Ethical Conduct
was attended by a total
of 1,065 persons for
1,289 working hours in
2025.
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Thank you

BEAN  RHE

EMAIL :
DELIAWU@KNH-GLOBAL.COM
& &&: (02)2345-9909 #2800
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