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12.11.2018

BSE Limited 1The Secretary,
Phiroze Jeejeebhoy Towers, National Stock Exchange of India Ltd.,

Dalal Street, Exchange Plazza, C-1, Block ‘G’,
Mumbai — 400 001 Bandra-Kurla Complex, Bandra (E),

Mumbai — 400 051.

Scrip Code :541403 Symbol - DOLLAR

Dear Sir(s),

Reg: Presentation to be made at Analyst / Institutional Investor meet

Further to our letter dated 08.11.2018 regarding Schedule of Analyst/ Institutional Investor

Meetings and pursuant to Regulation 30(6) of the Securities and Exchange Board of India

(Listing Obligations and Disclosure Requirements) Regulations, 2015, we are enclosing a copy

of presentation to be made on the financials and other matters of the Company at the aforesaid

Meet on 12.11.2018 and 13.11.2018.

This may please be informed to all the concerned.

Thanking You,

Yours faithfully,

For Dollar Industries Limited

Abhishek Mishra

Company Secretary

Encl: As above
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Earnings CaHQZ 2018-19

12th November, 2018



Dollarhas an extensive productportfolio formen, women and lddsin

c1ass,c1assforn1ass and mass segmentwhich include:

Casual lounge ’Ihermal

wear wear wear

Innerwear

PresentthroughPepe Force Go Wear,Missy, Iehar'

JeansInnerwear Ultra ’1herrna1s,Charnpion, RKG

FashioantItd,a Bigboss Comfort

Jo intVe nture Commando

Company and Force

NXT

Dollarwasbestowed with‘One StarExportHouse’ certification by DGFI;

DepartmentofComnrerce,MinistryofCornmerce and Industry,

GovernmentofIndia in the year2010.



Dollarbrand offerings

- Segment: Class

- Products:

Ve sts,briefs, tninks and T—

shirts

- Targetaudience:Men(20—

40yearsofage)

- Aspirespeople Withhigh
and comfortable

disposable income

- USPs: Intemational

qualjty,globalfashionable

products

- Tagljne: Innerfashion

- fiam headed by—
ZVIn Gaumv Gupta, V'we

Presfient
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Segment: Class formass

Pro duc ts: Ve sts, b rie fs a nd

trunks

Targetaudience:Men

(30-60 yearsofage)

Targetsur‘ban populationwith a

considerable income &value

formoney products

USPs:

Affordable, fashionable,comfo

rtable and sporty

Tagline: FrtHaiBoss

Team headed by 7Mr: Vinod

ImmarGupta and Mr: Binay

IfitmarGupta, Managing

Directorsand Mr: Ifiishanlfitmar

Gupta ,
Whok Tbne Director

Segment: Class formass

Products: Camisoles, panties,

leggingsand lounge-wear

Targetaudience:Women

and girls(18-45 yearsofage)

Mainly targetsaverage

income trend followers

USPs: Comfortable fitsand

productvariety (sizesand

colors),qualityproductinan

affordable price

Tagline:CanyonMissy

Team headed bye
Mr: Ankit Gupta, Vic e

Pie side nt



Dollarbrand offerings

- Segment: Classformass

- Products:Vneckwithtrousers,long

shortcamisoles

- ’lhrgetaudience:Men,womenand

kids

- Cons'flerable income group and

Value formoney

- USPs: Ultra-light, c omfortable, stylish,

winter-wear

- ’lhgline:HotHaiBoss

- Earn headed by iMr. Vinod Ifitmar

Gupta and Mr. B'nay ImmarGupta,

Manag'mg Directors and Mr. Krishan

IfitmarGupta and Mr. Bajang

ImmarGupta, Whok Time Directors

Dollar-Indusuies limited

Segment:C]assformass

Pro duc ts: T—shirts, ben‘nudas a nd

trousers

’Dirget audience: Ifids

Value formoney

USPS: Affordable, sporty and

primarilycatersto suburban and

ruralcustomers

Earn headed bye

Mr. Gaurav Gupta, V'we

President

*Ourproductsare with'm the price range ofINR’50to INFr’650

*Produc ts avafllbk atorganised and re taflMBO. Howe ve errce NXThas an exclushJe distributionchannel
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Segment: Classformass

Produc ts: T-shirts (round neck and

c oflared), Ve sts(innerwearand

sports

Vests), briefs, boxers, ben‘nudas, c ap

risand track-pants

’lhrgetaudienc e: Men

’lhrgetsthose who are trend

followersand yeta generatbn of

growing ec ono my

USPs: Affordable, c omfortable and

catersto the massmarket

Earn headed by 7M1". Vinod Ifitmar

Gupta and Mr. Binay Ktmar

Gupta, Managing Directors and Mr.

IfifihanlfitmarGupta ,
Whob Time

D'Vector
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Dollar’s distribution network

° Dollarhasdeveloped

a robust distfibution 3 years geographic alsalesbreakup in %

networkacrosslndia

and also exportsits

productsto 19

counums
44.36% 25.04%

° Do lla r p re d uc ts e njo y I 2015-15
I 2015-15

sup e rio r visib ility a c 10 ss I 2015-17
I 2016-17

rural a nd m e tro Ind ia I 2017-18
I 2017-13

° Do lla r’ s re la tio nship s 42.70%

with Who le sale rs a nd

retailersenhanced North East

logistic aleffic ie ncy

and revenue

a c c re tio n

.

'

n rin inDo lla r is

ve
tu g to

I 201545 I 2015-15

ne W re ta 11 to nna ts
I 201647 I 2015-17

(II‘SS, e -c o mme re e

I 201748
I 2017-18

portals and EBOs)

We st South
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FinancialI-Iighlights forQuarterended 30th Sep, 2018 (min Lakhs)

Quarterended Halfyearended

Panic ulars 30-09-2018 30-06-2018 30-09-2017 30-09-2018 30-09-2017

(Unaudited) (Unaudited) (Unaudited) (Unaudited) (Unaudited)

Revenue from operations 24,278.02 24,365.02 19,559.96 48,643.04 43,067.10

Otherinc ome 24.68 16.04 96.65 40.72 108.93

'1me inc ome 24,302.70 24,381.06 19,656.61 48,683.76 43,176.03

Expe nse s :

Co st 0 f mate rials c o nsume d 10,932.31 14,101.92 10,393.41 25,034.23 22,602.06

Change 3 in inve nto rie 3 (1,393.08) (4,056.54) (1,369.61) (5,449.62) (2,518.39)

Sub -c o ntrac t e xpe nse 3 5,750.71 5,104.26 3,293.59 10,854.97 8,067.18

15,289.94 15,149.64 12,317.39 30,439.58 28,150.85

Gross Margin 9,012.76 9,231.42 7,339.22 18,244.18 15,025.18

Enplo yee benefits expense 845.33 746.86 644.41 1,592.19 1,169.56

Otherexpense 3 4,523.84 5,642.44 3,690.28 10,166.28 8,259.15

EBIJDA 3,643.59 2,842.12 3,004.53 6,485.71 5,596.47

Fina nc e c o sts 351.02 344.48 460.20 695.50 919.74

De pre c iatio n and amo Itizatio n e xpe nse 273.37 259.41 296.44 532.78 590.30

Profitbefore tax 3,019.20 2,238.23 2,247.89 5,257.43 4,086.43

'lax e xpe nse s

(1) Curre nt tax 1,118.64 817.46 775.77 1,936.10 1,414.23

(2) De fe 1T8 d tax (52.37) 40.21 (15.43) (12.16) (66.61)

'11) tal ta x e xpe nse s 1,066.27 857.67 760.34 1,923.94 1,347.62

Profitbefore otherc ompre he nsive Income 1,952.93 1,380.56 1,487.55 3,333.49 2,738.81

Othercomplehensive income (netoftax) 47.55 (0.74) (0.64) 46.81 (128)

Profitafte rtax 2,000.48 1,379.82 1,486.91 3,380.30 2,737.53



Financialpetformance
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Revenue 'Lakhs EBITDA 'Lakhs

3643.59

24302.7 24381.06
3004.53

19656.61
2842'”

Q2 2019 Q1 2019 Q2 2018 Q2 2019 Q1 2019 Q2 2018

EBITDA Margin % PBT %

14.99% 15-29%
12.42%

11.44%

11.66% 9.18%

Q2 2019 Q1 2019 Q2 2018 Q2 2019 Q1 2019 Q2 2018



Revenue break-up forHl 2019

8%
Do Ila r Missy

8%
Women’s

innerwearand

casualwear

0.5%
Champion Ifids

2%
’lhermalwear



’Tha 11k yo u

ShashiAgarwal

(SeniorVic e PIe sident—Corporate

Strategy & Investors Relation)

shashiagarwal@doflarglobalin
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