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India, which bans direct ad-
vertising of liquor, is set to
announce sweeping rules
that will bar even surrogate
ads and sponsoring of
events, which could force
firms such as Carlsberg,
Pernod Ricard and Diageo
to redraw marketing
campaigns.

Such “surrogate ads” of-
ten get round the ban by os-
tensibly showing less desir-
able items instead, such as
water, music CDs or glass-
ware garbed in logos and
hues linked to their key
product and are often pro-
moted by popular Bolly-
wood film stars.

Now they could bring
fines for companies and
bans for celebrities endors-
ing tobacco and liquor ads
deemed misleading, accord-
ing to the top civil servant
for consumer a�airs and

draft rules being reported
for the first time by Reuters.
“You can’t take a circuitous
way to promote products,”
the o�cial, Nidhi Khare,
told Reuters, adding that fi-
nal rules were expected to
be issued within a month. 

SEA CHANGE AHEAD?

“If we find ads to be surrog-
ate and misleading, then
even those who are endors-
ing (products), including

celebrities, will be held re-
sponsible.” For example,
Carlsberg promotes its
Tuborg drinking water in
India, with an ad showing
film stars at a rooftop dance
party and the slogan “Tilt
Your World”, which echoes
its beer ads elsewhere, em-
blazoned with the message:
“Drink Responsibly”.

Diageo’s YouTube ad for
its Black & White ginger ale,
which has drawn 60 million

views, features terriers
from its scotch of the same
name. The changes threaten
a sea change for liquor
makers in India, the world’s
eighth-biggest alcohol mar-
ket by volume, with an an-
nual revenue of $45 billion,
as per Euromonitor’s
estimates.

PENALTY

Penalties rely on consumer
law, opening manufacturers
and endorsers to fines of up
to ₹50 lakh, while pro-
moters risk endorsement
bans running from one to
three years. Members of the
International Spirits and
Wines Association of India
“are committed to a compli-
ant way of building brand
extension businesses,” said
its outgoing chief executive,
Nita Kapoor. 

The group was in talks
with the government and
supported advertising of
“genuine” brand exten-
sions, she added.

India plans to clamp down
on surrogate ads on liquor
IRON FIST. Draft rules could fine firms and ban celebrities from misleading ads

Reuters

New Delhi

SHAKE-UP. The changes threaten a sea change for liquor
makers in India, the world’s 8th biggest alcohol market by
volume, with an annual revenue of $45 billion

Fast-moving consumer goods
(FMCG) players witnessed a de-
cline in sales of beverages in Q1
owing to consumers preferring car-
bonated drinks during the harsh
summers.

“The ready-to-drink business
was impacted by intense summer
and our ready-to-drink business is
primarily an out-of-home single-
serve business. It is not a take-
home business and that is why we
saw the impact,” said Sunil
D’Souza, Managing Director and
CEO of Tata Consumer Products
Ltd, in an earnings call.

During the quarter, companies
saw a dip in demand for ready-to-
make beverages, juices, nutritional
drinks and hot beverages.

“Coming to performance in
Foods and Refreshment, the seg-
ment witnessed a stable perform-
ance with 1 per cent USG and flat
UVG. The harsh summer season
has a�ected sales of hot beverages
such as tea and nutrition drinks in
this quarter,” said Ritesh Tiwari,
CFO and Executive Director of
Hindustan Unilever Limited
(HUL).

“J&N segment got impacted due
to exceptionally harsh summers
leading the consumer preference

shifting to thirst-quenching
products like carbonated drinks.
Our drinks portfolio grew in
double-digits during the quarter,”
said Mohit Malhotra, Chief Execut-
ive O�cer of Dabur India Limited.

QUICK COMMERCE

During the quarter, FMCG com-
panies saw an uptick in e-com-
merce sales growth across product
categories.

Hindustan Unilever Limited saw
growth in e-commerce, which was
3 times its modern trade during the
quarter. 

“Channels like e-commerce con-
tinue to grow strongly. Modern
trade on the whole and in the
quarter grew around the same

levels, a little bit lower, but I think
that’s more of a blip. But generally,
the fact is that it is growing much
faster. And this then represents the
big cities between e-commerce and
modern trade. General trade,
which is more the mass of the mar-
ket, grew slower than the other,”
said Rohit Jawa, Chief Executive
O�cer and Managing Director of
HUL. Growth was also witnessed in
quick commerce.

“We have seen overall e-com-
merce grow and within e-com-
merce, quick commerce grow quite
significantly,” said Sunil D’Souza. 

He said that their e-commerce is
growing 60 per cent and about 35
per cent of that is coming from
quick commerce.

Aroosa Ahmed

Mumbai

Beverage sales dip in Q1, cold drinks pick up

DIGITAL AGE. During the quarter, FMCG companies saw an uptick in e-commerce sales
growth across product categories 

The Open Network for Di-
gital Commerce (ONDC) on
Monday said its monthly
transactions touched the
12-million mark in July, with
4.3 lakh daily orders. 

With a market share of 3
per cent in the food and
beverage delivery sector, the
network comprises over
6.38 lakh sellers and service
providers, who operate in
more than 609 cities and de-
liver to 1,200 cities. 

“Of the total orders in
July, the mobility domain
accounted for 4.4 million
transactions. The remaining
7.6 million orders were from
non-mobility domains. The
food and beverages category
in the non-mobility domain
saw 1.7 million transactions,
while grocery orders recor-
ded 1.4 million transactions.
The fashion segment ac-
counted for 0.6 million
transactions, with the re-
maining 4 million orders
coming from on-network lo-
gistics, beauty and personal
care, home and kitchen and
retail vouchers,” said the
statement. 

“July also saw the launch
of the auto components and
accessories category on the
network, featuring sellers
like Ess Aay Automotive,” it
added. The network now op-
erates across 10 domains
with 108 participants and
will be launching its ‘Swant-
antra’ sale this month.

ONDC’s
monthly orders
hit record 12-m
mark in July

Our Bureau

New Delhi

India’s SaaS market is projec-
ted to triple its revenue and
reach $50 billion by 2030 on
the back of artificial intelli-
gence (AI), stated venture
capital firm Bessemer Ven-
ture Partners (BVP) in its re-
port titled ‘The Rise of SaaS in
India’.

The report underscored
the growth potential of the in-
dustry, driven by an increased
focus on cybersecurityand in-
creasing cloud adoption in
the banking, financial ser-
vices and insurance (BFSI)
and manufacturing indus-
tries. Listing SaaS unicorns
and centaurs, the report said
such companies collectively
added $5.9 billion in revenue
in 2023 alone.

GROWING INVESTMENT

In 2024, Indian start-ups are
set to attract nearly $1 billion
in new venture funding, with
AI-focused companies cap-
turing approximately $175
million, the report added.
This investment surge in in-
vestment is indicative of a
broader trend where AI is be-
coming integral to SaaS o�er-
ings, and over 60 per cent of
these start-ups are evolving
into AI-enabled SaaS pro-
viders. This shift underscores
the pivotal role AI plays in en-
hancing product capabilities
and driving innovation.

“We believe AI will be a big
boost to this industry by en-
abling better margins and
higher customer value deliv-
ery. In addition to AI, we be-
lieve cybersecurity, wealth
tech and industrial software
are 3 other key trends that will
lead the next leg of software
growth in India,” said Anant
Vidur Puri, Partner, Bessemer
Venture Partners.

AI-driven SaaS
to soar to $50 b
by 2030: Report

Our Bureau

Bengaluru
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India, which bans direct ad-
vertising of liquor, is set to
announce sweeping rules
that will bar even surrogate
ads and sponsoring of
events, which could force
firms such as Carlsberg,
Pernod Ricard and Diageo
to redraw marketing
campaigns.

Such “surrogate ads” of-
ten get round the ban by os-
tensibly showing less desir-
able items instead, such as
water, music CDs or glass-
ware garbed in logos and
hues linked to their key
product and are often pro-
moted by popular Bolly-
wood film stars.

Now they could bring
fines for companies and
bans for celebrities endors-
ing tobacco and liquor ads
deemed misleading, accord-
ing to the top civil servant
for consumer a�airs and

draft rules being reported
for the first time by Reuters.
“You can’t take a circuitous
way to promote products,”
the o�cial, Nidhi Khare,
told Reuters, adding that fi-
nal rules were expected to
be issued within a month. 

SEA CHANGE AHEAD?

“If we find ads to be surrog-
ate and misleading, then
even those who are endors-
ing (products), including

celebrities, will be held re-
sponsible.” For example,
Carlsberg promotes its
Tuborg drinking water in
India, with an ad showing
film stars at a rooftop dance
party and the slogan “Tilt
Your World”, which echoes
its beer ads elsewhere, em-
blazoned with the message:
“Drink Responsibly”.

Diageo’s YouTube ad for
its Black & White ginger ale,
which has drawn 60 million

views, features terriers
from its scotch of the same
name. The changes threaten
a sea change for liquor
makers in India, the world’s
eighth-biggest alcohol mar-
ket by volume, with an an-
nual revenue of $45 billion,
as per Euromonitor’s
estimates.

PENALTY

Penalties rely on consumer
law, opening manufacturers
and endorsers to fines of up
to ₹50 lakh, while pro-
moters risk endorsement
bans running from one to
three years. Members of the
International Spirits and
Wines Association of India
“are committed to a compli-
ant way of building brand
extension businesses,” said
its outgoing chief executive,
Nita Kapoor. 

The group was in talks
with the government and
supported advertising of
“genuine” brand exten-
sions, she added.

India plans to clamp down
on surrogate ads on liquor
IRON FIST. Draft rules could fine firms and ban celebrities from misleading ads

Reuters

New Delhi

SHAKE-UP. The changes threaten a sea change for liquor
makers in India, the world’s 8th biggest alcohol market by
volume, with an annual revenue of $45 billion

Fast-moving consumer goods
(FMCG) players witnessed a de-
cline in sales of beverages in Q1
owing to consumers preferring car-
bonated drinks during the harsh
summers.

“The ready-to-drink business
was impacted by intense summer
and our ready-to-drink business is
primarily an out-of-home single-
serve business. It is not a take-
home business and that is why we
saw the impact,” said Sunil
D’Souza, Managing Director and
CEO of Tata Consumer Products
Ltd, in an earnings call.

During the quarter, companies
saw a dip in demand for ready-to-
make beverages, juices, nutritional
drinks and hot beverages.

“Coming to performance in
Foods and Refreshment, the seg-
ment witnessed a stable perform-
ance with 1 per cent USG and flat
UVG. The harsh summer season
has a�ected sales of hot beverages
such as tea and nutrition drinks in
this quarter,” said Ritesh Tiwari,
CFO and Executive Director of
Hindustan Unilever Limited
(HUL).

“J&N segment got impacted due
to exceptionally harsh summers
leading the consumer preference

shifting to thirst-quenching
products like carbonated drinks.
Our drinks portfolio grew in
double-digits during the quarter,”
said Mohit Malhotra, Chief Execut-
ive O�cer of Dabur India Limited.

QUICK COMMERCE

During the quarter, FMCG com-
panies saw an uptick in e-com-
merce sales growth across product
categories.

Hindustan Unilever Limited saw
growth in e-commerce, which was
3 times its modern trade during the
quarter. 

“Channels like e-commerce con-
tinue to grow strongly. Modern
trade on the whole and in the
quarter grew around the same

levels, a little bit lower, but I think
that’s more of a blip. But generally,
the fact is that it is growing much
faster. And this then represents the
big cities between e-commerce and
modern trade. General trade,
which is more the mass of the mar-
ket, grew slower than the other,”
said Rohit Jawa, Chief Executive
O�cer and Managing Director of
HUL. Growth was also witnessed in
quick commerce.

“We have seen overall e-com-
merce grow and within e-com-
merce, quick commerce grow quite
significantly,” said Sunil D’Souza. 

He said that their e-commerce is
growing 60 per cent and about 35
per cent of that is coming from
quick commerce.

Aroosa Ahmed

Mumbai

Beverage sales dip in Q1, cold drinks pick up

DIGITAL AGE. During the quarter, FMCG companies saw an uptick in e-commerce sales
growth across product categories 

The Open Network for Di-
gital Commerce (ONDC) on
Monday said its monthly
transactions touched the
12-million mark in July, with
4.3 lakh daily orders. 

With a market share of 3
per cent in the food and
beverage delivery sector, the
network comprises over
6.38 lakh sellers and service
providers, who operate in
more than 609 cities and de-
liver to 1,200 cities. 

“Of the total orders in
July, the mobility domain
accounted for 4.4 million
transactions. The remaining
7.6 million orders were from
non-mobility domains. The
food and beverages category
in the non-mobility domain
saw 1.7 million transactions,
while grocery orders recor-
ded 1.4 million transactions.
The fashion segment ac-
counted for 0.6 million
transactions, with the re-
maining 4 million orders
coming from on-network lo-
gistics, beauty and personal
care, home and kitchen and
retail vouchers,” said the
statement. 

“July also saw the launch
of the auto components and
accessories category on the
network, featuring sellers
like Ess Aay Automotive,” it
added. The network now op-
erates across 10 domains
with 108 participants and
will be launching its ‘Swant-
antra’ sale this month.

ONDC’s
monthly orders
hit record 12-m
mark in July

Our Bureau

New Delhi

India’s SaaS market is projec-
ted to triple its revenue and
reach $50 billion by 2030 on
the back of artificial intelli-
gence (AI), stated venture
capital firm Bessemer Ven-
ture Partners (BVP) in its re-
port titled ‘The Rise of SaaS in
India’.

The report underscored
the growth potential of the in-
dustry, driven by an increased
focus on cybersecurityand in-
creasing cloud adoption in
the banking, financial ser-
vices and insurance (BFSI)
and manufacturing indus-
tries. Listing SaaS unicorns
and centaurs, the report said
such companies collectively
added $5.9 billion in revenue
in 2023 alone.

GROWING INVESTMENT

In 2024, Indian start-ups are
set to attract nearly $1 billion
in new venture funding, with
AI-focused companies cap-
turing approximately $175
million, the report added.
This investment surge in in-
vestment is indicative of a
broader trend where AI is be-
coming integral to SaaS o�er-
ings, and over 60 per cent of
these start-ups are evolving
into AI-enabled SaaS pro-
viders. This shift underscores
the pivotal role AI plays in en-
hancing product capabilities
and driving innovation.

“We believe AI will be a big
boost to this industry by en-
abling better margins and
higher customer value deliv-
ery. In addition to AI, we be-
lieve cybersecurity, wealth
tech and industrial software
are 3 other key trends that will
lead the next leg of software
growth in India,” said Anant
Vidur Puri, Partner, Bessemer
Venture Partners.

AI-driven SaaS
to soar to $50 b
by 2030: Report

Our Bureau
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Êæã¨ÜÆ ±Üâo©í¨Ü

ÊÜáíWÜÙÜÊÝÃÜ, 6 BWÜÓ…r, 20242

ÊÜáñæã¤í Ü̈á ®æãàqàÓ…
ÍæãàPÝÓ… ®æãàqÓ… hÝÄ ÊÜÞvÜáÊÜ ÓÝ«ÜÂñæÀá¨æ Gí¨Üá 

£Ú Ü̈áŸí© æ̈. ÓÜPÝìÃÜ̈ Ü ±ÜÃÜÊÝX ÊÜááSÂPÝ¿áì Ü̈Îì¿áÊÜÃÜá 
¯àwÃÜáÊÜ EñÜ¤ÃÜPÜãR, ±ÜÅPÜÃÜ|PÜãR ÓÝPÜÐÜár ÊÜÂñÝÂÓÜË æ̈. ×àWÝX 
ÊÜáñæã¤Êæá3⁄4 ÍæãàPÝÓ… ®æãàqÓ… ¯àvÜáÊÜíñæ ÃÝgÂ±ÝÆÄWæ 
ÓÜÌñÜ@ PÝ®Üã®Üá ñÜgnÃæà ÓÜÆÖæ ÊÜÞw¨ÝªÃæ Gí¨Üá ÊÜáãÆWÜÙÜá 
SbñÜ±ÜwÔÊæ.

¯®æ° æ̈ÖÜÈÀáí Ü̈ BWÜËáÔ Ü̈ ÃÝgÂ±ÝÆÃÜá ÓÜPÝìÃÜ ÊÜááSÂ 
PÝ¿áì Ü̈Îì ÍÝÈ¯ ÃÜg¯àÍ… ¯àwÃÜáÊÜ EñÜ¤ÃÜ̈ Ü ŸWæY PÝ®Üã®Üá 
ñÜgnÄí Ü̈ ÊÜÞ×£ ±Üvæ©¨ÝªÃæ.

±ÜÅPÜÃÜ|ÊÜ®Üá° ÓÜPÝìÃÜ ŸÆÊÝX ÓÜÊÜá¦ìÔPæãíw Ü̈áª, BÃæãà² 
ÓÝ§®Ü̈ ÜÈÉÃÜáÊÜ Ô Ü̈ªÃÝÊÜá¿áÂ®ÜÊÜÃÜ®Üá° ÃÜPÜÒOæ ÊÜÞwPæãÙÜÛÆá ÓÜbÊÜ 
ÓÜí±Üâo ÓÜ»æ¿áÈÉ ÍæãàPÝÓ… ®æãàqÓ… A®Üá° ×í±Üvæ¿ááÊÜíñæ 
ÊÜá®ÜË ÊÜÞvÜÇÝX¨æ. ×àWÝX GÃÜvÜ®æà ¸ÝÄ ®æãàqÓ… ¯àw 
ÊÜááí©®Ü PÜÅÊÜá gÃÜáXÓÜÆá PÝ®Üã®Üá ñÜgnÃÜá ÓÜÆÖæ Pæãqr̈ ÝªÃæ.

ÊÜÞi ÊÜááSÂÊÜáí£Å ¹.GÓ….¿áw¿áãÃÜ±Ü³ ±ÜÅPÜÃÜ|¨ÜÈÉ 
®Üvæ̈ ÜÜ̈ æªà ÃÝgÂ±ÝÆÃÜ DX®Ü ®ÜvæWæ PÝÃÜ| G®Ü°ÇÝX æ̈. Aí©®Ü 
ÃÝgÂ±ÝÆ ÖÜíÓÜÃÝh… »ÝÃÜ̈ ÝÌh… B æ̈àÍÜÊÜ®Üá° ¿áw¿áãÃÜ±Ü³ ±ÜÅÍæ° 
ÊÜÞw Ü̈ªÃÜá. ÃÝgÂ±ÝÆÃÜá A®ÜáÊÜá£ PæãvÜáÊÝWÜ BÃæãà±Ü̈ Ü ŸWæY 
ÊÜááSÂÊÜáí£ÅWÜÚí Ü̈ ÊÜÞ×£ ±Üvæ¿ááÊÜ ±ÜÅQÅÁá¿á®Üá° ÓÜÄ¿ÞX 
®ÜvæÔÆÉ. BñÜáÃÝñÜáÃÜÊÝX ¯«ÝìÃÜ ÊÜÞw ®æãàqàÓ… Pæãqr̈ ªÝÃæ. 
ÃÝgÂ ÓÜPÝìÃÜÊÜ®Üá° A»Ü̈ ÜÅ ÊÜÞvÜáÊÜ PæÆÓÜPæR Pæç ÖÝQ ª̈ÝÃæ Gí Ü̈á 
BÃæãà²Ô Ü̈ªÃÜá.

BWÜ Pæàí Ü̈Å Ü̈ÈÉ ¿áá²G ÓÜPÝìÃÜ CñÜá¤. ×àWÝX ÃÝgQà¿á 
ÇÝ»Ü ±Üvæ¿áÆá D ¯«ÝìÃÜ ÊÜÞw Ü̈ªÃÜá Gí Ü̈á ¿áw¿áãÃÜ±Ü³ 
ÊÝ¨Ü ÊÜÞw¨ÜªÃÜá. ¿áw¿áãÃÜ±Ü³ ÊÝ¨ÜÊÜ®Üá° ÖæçPæãàp…ì 
J²³ñÜá¤. g®Ü±ÜÅ£¯˜WÜÙÜ ÓÜPÝìÃÜ̈ Ü ®æàñÜêñÜÌ ÊÜ×ÔÃÜáÊÜÊÜÃÜ ËÃÜá Ü̈œ 
±ÝÅÔPÜãÂÍÜ®…Wæ PæãvÜáÊÝWÜ ÊÜáãÃÜá ¸ÝÄ ®æãàqàÓ… ÖÝWÜã 
ÊÜáãÃÜá ¸ÝÄ ÈàWÜÇ… K²¯¿á®… ±Üvæ̈ Üá ÊÜááí Ü̈áÊÜÄ¿á æ̧àPÜá 
Gí Ü̈á ÖæçPæãàp…ì B æ̈àÍÜ ÊÜÞwñÜá¤. 

×àWÝX D ±ÜÅPÜÃÜ| Ü̈ÈÉ ÊÜááSÂÊÜáí£Å Ô Ü̈ªÃÝÊÜá¿áÂ ÊæáàÇæ 
BÃæãà±Ü PæàÚ Ÿí©ÃÜáÊÜâ Ü̈Äí Ü̈, PÝ®Üã®Üá ±ÜÅQÅÁá ÊÜÞvÜáÊÝWÜ 
¿ÞÊÜâ æ̈à Çæãà±Ü BWÜ̈ Üíñæ ÃÝgÂ±ÝÆÃÜá ±Ü̈ æà ±Ü̈ æ ®æãàqàÓ… 
¯àvÜá£¤̈ ªÝÃæ.  ÃÝgÂ±ÝÆÃÜá gáÇæç 26PæR ÊÜááSÂÊÜáí£ÅWæ ÊÜáávÝ 
ÓÜíŸí«Ü ÍæãàPÝÓ… ®æãàqÓ… PÜÙÜá×Ô¨ÜªÃÜá. D ®æãàqÓ…®ÜÈÉ, 
»ÜÅÐÝraÝÃÜ ̄ ÊÜáãìÆ®æ PÝÁáª 1988ÃÜ ÓæûÜ®… 7, 9, 11, 12, ÊÜáñÜá¤ 
15ÃÜÈÉ ÖÝWÜã »ÝÃÜ£à¿á ®ÝÂ¿á ÓÜí×ñÜ 2023ÃÜw ÓæûÜ®… 59, 61, 
62, 201, 227, 228, 229, 239, 314, 316(5), 318(1)(2)(3), 
319, 322, 324 (1)(2)(3), 335, 336, 338 ÊÜáñÜá¤ 340ÃÜÈÉ ¯ÊÜá3⁄4 
ËÃÜá Ü̈œ A1⁄4Áãàg®æWæ A®ÜáÊÜá£ ̄ àvÜáÊÜíñæ PæãàÄ q.hæ.A¸ÝÅÖÜí 
ÊÜá®ÜË ÓÜÈÉÔ ª̈ÝÃæ. »ÜÅÐÝraÝÃÜ ̄ ÊÜáãìÆ®æ PÝÁáª ÖÝWÜã ¹G®…GÓ… 
PÝÁáª¿á ËË«Ü ÓæûÜ®…WÜÙÜ®Üá° EÆÉí\Ô ÊÜáávÝ Ü̈ÈÉ ¯àÊÜâ ÊÜáñÜá¤ 
PÜáoáíŸ ÓÜ̈ ÜÓÜÂÃÜá Ÿ Ü̈È ±ÜÄÖÝÃÜ ̄ ÊæàÍÜ®ÜWÜÙÜ®Üá° ±Üvæ©ÃÜáÊÜâ¨ÝX 
q.hæ.A¸ÝÅÖÜí BÃæãà²Ô ª̈ÝÃæ Gí Ü̈á EÇÉæàUÔ Ü̈ªÃÜá.

»ÜÅÐÝraÝÃÜ ¯ÊÜáãìÆ®æ PÝÁáª¿á ÓæûÜ®… 17í ÊÜáñÜá¤ 19 ÖÝWÜã 
»ÝÃÜ£à¿á ®ÝWÜÄPÜ ÓÜáÃÜûÝ ÓÜí×ñÜ PÝÁáª¿á ÓæûÜ®… 218ÃÜw¿á 
¯¿áÊÜá Ü̈íñæ Aiì¨ÝÃÜ®Ü ÊÜá®ÜË¿á ÊæáàÇæ PÜÅÊÜá PæçWæãÙÜáÛÊÜ 
AWÜñÜÂ C¨æ’ Gí¨Üá ÍæãàPÝÓ… ®æãàqÓ…®ÜÈÉ ÃÝgÂ±ÝÆÃÜá 
£ÚÔ Ü̈ªÃÜá. ×àWÝX, A1⁄4Áãàg®æWæ HPæ A®ÜáÊÜá£ ¯àvÜ̧ ÝÃÜ̈ Üá 
Gí Ü̈á ÓÜPÝÃÜ| æ̈ãí©Wæ ÓÜãPÜ¤ ¨ÝSÇæWÜÙÜ ÓÜÊæáàñÜ ¯ÊÜá3⁄4 ËÃÜá Ü̈œ̈ Ü 
BÃæãà±ÜWÜÙÜ ŸWæY HÙÜá ©®ÜWÜÙæãÙÜWÝX ÓÜ³ÐÜr®æ ÓÜÈÉÓÜáÊÜíñæ 
ÃÝgÂ±ÝÆÃÜá ÓÜãbÔ Ü̈ªÃÜá.

AñÜáÂ®Ü°ñÜ WèÃÜÊÜ..
µi¿á A«ÜÂûÜ ÃÜñÜá ËÈ¿áÊÜå… ÊæáçÊÜÈÈ PÜpæãà¯ÊæÃæ AÊÜÃÜá 

¨èÅ±Ü© ÊÜááÊÜááì AÊÜÄWæ BvÜìÃ… B¶… µi¿á JvÜ®Ýw¿á®Üá° 
¯àw Ü̈ÃÜá. C Ü̈á µi¿á AñÜáÂ®Ü°ñÜ ®ÝWÜÄPÜ ±ÜÅÍÜÔ¤¿ÞX æ̈ Gí Ü̈á 
A«ÜÂûÜÃÜ PÜaæàÄ¿áá GP…Õ®ÜÈÉ®Ü ±æäàÓ…r®ÜÈÉ £ÚÔ æ̈.

µiWæ GÃÜvÜá ©®ÜWÜÙÜ »æàq¿áÈÉÃÜáÊÜ ÊÜááÊÜááì, D WèÃÜÊÜÊÜâ 
»ÝÃÜñÜ ÊÜáñÜá¤ µi ®ÜvÜáË®Ü Óæ°àÖÜ¨Ü BÙÜÊÝ¨Ü ÓÜíŸí«Ü¨Ü 
±ÜÅ£¹íŸÊÝX¨æ Gí¨Üá Ÿ~¡Ô¨ÜÃÜá. »ÝÃÜ£à¿á ÃÝÐÜó¨Ü 
ÊÜááSÂÓÜ§ÃæãŸºÃÜá ©Ìà±ÜÓÜÊÜáãÖÜ ÃÝÐÜóPæR C Ü̈á Êæã Ü̈Æ »æàq¿ÞX æ̈.  
ÊÜááÊÜááì AÊÜÃÜá µi¿á®… ÓÜíÓÜñÜ¤®Üá° E æ̈ªàÎÔ ÊÜÞñÜ®Ýw Ü̈ÃÜá.

»ÝÃÜñÜÊÜâ hÝWÜ£PÜ ÊÜáor̈ ÜÈÉ ŸÆÊÝX ÖæãÃÜÖæãÊÜáá3⁄4£¤̈ Üªíñæ, ̄ ÊÜá3⁄4 
B Ü̈ÂñæWÜÙÜ ±ÜÅPÝÃÜ, ŸÆÊÝ Ü̈, aæàñÜÄÔPæãÙÜáÛÊÜ ÊÜáñÜá¤ ÖæaÜác ÓÜÊÜáƒ Ü̈œ 
ÃÝÐÜóÊÜ®Üá° ¯ËáìÓÜÆá ®ÝÊÜâ µiÁãí©Wæ ±ÝÆá¨ÝÃÜÃÝWÜÆá 
Ô Ü̈œÃÝX æ̈ªàÊæ. ±ÜÃÜÓÜ³ÃÜ ±ÝÆá¨ÝÄPæ¿áÈÉ ±Üä|ì ÓÝÊÜá¥ÜÂìÊÜ®Üá° 
A®ÝÉP… ÊÜÞvÜÆá ®ÝÊÜâ JWÜãYvæãà|. ®ÜÊÜá3⁄4 ²Åà£¿á GÃÜvÜã 

æ̈àÍÜWÜÙÜ g®ÜÄWæ ±ÜÅÁãàg®ÜÊÝX æ̈, Gí Ü̈á AÊÜÃÜá ÓÜíÓÜ£¤®ÜÈÉ 
ÊÜÞñÜ®ÝvÜáñÝ¤ ÖæàÚ Ü̈ÃÜá.

WÝñÜÅ¨ÜÈÉ AWÝ«Ü ÊÜÂñÝÂÓÜË¨ÜªÃÜã, »ÝÃÜñÜ ÊÜáñÜá¤ µi¿áá 
ÃæãàÊÜÞíaÜPÜ ±ÜÅhÝ±ÜÅ»ÜáñÜÌWÜÙÜ®Üá° JÙÜWæãívÜíñæ ŸÖÜÙÜÐÜár 
ÓÝÊÜáÂñæWÜÙÜ®Üá° Öæãí©¨æ Gí¨Üá AÊÜÃÜá ÖæàÚ¨ÜÃÜá. ÓÜáÊÜÞÃÜá 
10 ÊÜÐÜìWÜÙÜ ×í æ̈ C æ̈à ÓÜ»ÝíWÜ| Ü̈ÈÉ ÊÜÞñÜ®Ýw Ü̈ ±ÜÅ«Ý¯ 
®ÜÃæàí Ü̈Å Êæãà© AÊÜÃÜá »ÝÃÜñÜ ÊÜáñÜá¤ µi¿á®Üá° Jí Ü̈áWÜãwÓÜáÊÜ 
PæÆÊÜâ ÊÜáãÆ»ÜãñÜ ÊÜåèÆÂWÜÙÜ®Üá° J£¤ÖæàÚ Ü̈ªÃÜá Gí Ü̈á AÊÜÃÜá 
®æ®Ü²ÔPæãívÜÃÜá. 

CÈÉ ®Ü®Ü° AÇÝ³ÊÜ̃ ¿áÈÉ, ±ÜÅ±ÜíaÜ̈ Ü EÚ Ü̈ »ÝWÜWÜÙÜá µiÀáí Ü̈ 
PÜÈ¿áÆá ñÜáí¸Ý C æ̈ Gí Ü̈á ®Ý®Üá ®æãàvÜáñæ¤à®æ. ÓèÊÜáÂÊÝ Ü̈ 
µi¿á®… iàÊÜ®Ü Ë«Ý®Ü, ÓÜí±ÜÅ¨Ý¿áWÜÙÜá ÊÜáñÜá¤ ±Ü¨Üœ£WÜÙÜ 
BÙÜÊÝ¨Ü ¸æàÃÜãÄÃÜáÊÜ WèÃÜÊÜ, ÊÜááPÜ¤ ÊÜáñÜá¤ ŸÖÜáÓÜíÓÜ¢£¿á 
±ÜÄÓÜÃÜÊÜâ µi¿á®Üá° ÖÝWæ ÊÜÞvÜáñÜ¤̈ æ. ÖæaÜác£¤ÃÜáÊÜ ZÐÜìOæ¿á 
gWÜ£¤®ÜÈÉ ËÍæàÐÜÊæí Ü̈Ãæ µi ±ÜÅ±ÜíaÜ̈ Ü EÚ Ü̈ »ÝWÜWÜÙÜá ñÜ®Ü° 
ÓÜíñæãàÐÜÊÜ®Üá° PÜívÜáPæãÙÜáÛÊÜ ÓÜ§ÙÜÊÝX æ̈ Gí Ü̈á AÊÜÃÜá ÖæàÚ Ü̈ÃÜá.

¸ÝÂíP… ÊÜíaÜPÜ
Ÿí˜ñÜ BÃæãà²¿á®Üá° Ë aÜÆ±Ü£ ÃÝÊ… Gí Ü̈á WÜáÃÜá£ÓÜÇÝX æ̈. 

DñÜ  ñÜ®Ü° WÜáÃÜáñÜá ÊÜáñÜá¤ ÓÜ§ÙÜÊÜ®Üá° ÊÜáÃæÊÜÞb iàÊÜ®Ü ®ÜvæÓÜá£¤̈ Üª, 
PÜí±ÜäÂoÃ…B±ÜÃæàoÃ… BX ®ÜíñÜÃÜ ÓÝÌËáài  ÊæàÐÜ «ÜÄÔ Ü̈ªÃÜã 
BñÜ®Ü®Üá° Ÿí˜ÓÜáÊÜÈÉ Ô¹I A˜PÝÄWÜÙÜá ¿áÍÜÔÌ¿ÞX¨ÝªÃæ.

2002ÃÜÈÉ Öæç¨ÝÃÝ¸Ý Ü̈…®Ü Óæràp… ¸ÝÂíP… B¶… Cíw¿Þ Ü̈ 
aÜí¨ÜáÇÝÇ… ¹ÃÝ¨ÝÀá ÍÝTæ¿áÈÉ PÜí±ÜäÂoÃ… B±ÜÃæàoÃ… 
BX PÝ¿áì ¯ÊÜì×ÓÜá£¤̈ ÜªÃÜá. B ÓÜÊÜá¿á Ü̈ÈÉ AÊÜÃÜá ¸ÝÂíP…Wæ 
50 ÆûÜ ÃÜã. ÊÜíbÔ Ü̈ªÃÜá. 2006ÃÜÈÉ Ô¹I GÃÜvÜá aÝh…ìÎào…
WÜÙÜ®Üá° ÓÜÈÉÔñÜá¤, ±ÜÅPÜÃÜ| Ü̈ÈÉ BÃæãà²¿ÞXÃÜáÊÜ dÜÆ±Ü£ ±Ü£° 
PÝ±Ýq±ÜâÃÜ ±æäÈàÓ… sÝOæ¿áÈÉ ®Ý±Üñæ¤ Ü̈ãÃÜá ¨ÝSÈÔ Ü̈ªÃÜá. 
HÙÜá ÊÜÐÜìWÜÙÜ ®ÜíñÜÃÜ AÊÜÃÜá ±Ü£ ÊÜáƒñÜ±Üqr̈ ªÝÃæí Ü̈á ÖæàÚ ÔËÇ… 
®ÝÂ¿ÞÆ¿á Ü̈ÈÉ AiìÓÜÈÉÔ Ü̈ªÃÜá. Öæç Ü̈ÃÝ¸Ý¨… ®ÝÂ¿ÞÆ¿á 
AÊÜÃÜ ±ÜÃÜÊÝX B¨æàÍÜÊÜ®Üá° ¯àwñÜá¤. ñÜ®Ü° ±Ü£¿á BÔ¤¿á®Üá° 
ÊÜááoárWæãàÆá ÖÝQPæãÙÜÛÆá ñæÆíWÝ| ÖæçPæãàoì…¯í Ü̈ ñÜvæ¿Þþæ 
±Üvæ© Ü̈ªÃÜá.

2013ÃÜÈÉ Ô¹I ®ÝÂ¿ÞÆ¿á aÜÆ±Ü£¿á®Üá° NãàÑñÜ 
A±ÜÃÝ˜ Gí Ü̈á NãàÑÔñÜá. aÜÆ±Ü£ ÓæàÆíWæ KwÖæãàX ñÜ®Ü° 
ÖæÓÜÃÜ®Üá° Gí Ë¯àñ… PÜáÊÜÞÃ… Gí¨Üá Ÿ¨ÜÇÝÀáÔ, B«ÝÃ… 
ÓÜíTæÂ¿á®Üá° ±Üvæ̈ ÜáPæãíw Ü̈ª.  2007ÃÜÈÉ æ̧àÃæãŸº ÊÜá×Ùæ¿á®Üá° 
ÊÜá Ü̈áÊæ¿ÞX Ü̈ª, B Ü̈Ãæ Êæã Ü̈Æ ÊÜáWÜ®Ü gñæ ÓÜí±ÜPÜìÊÜ®Üá° Öæãí© Ü̈ª 
Gí Ü̈á GÃÜvÜ®æà ±Ü£° £ÚÔ ª̈ÝÃæ.

Ô¹I AÊÜÃÜ®Üá° ±Üñæ¤ÖÜaÜcÆá ±ÜÅ¿á£°Ô¨ÝWÜ, aÜÆ±Ü£ AÊÜÃÜá 2014 
ÃÜÈÉ ÓæàÆí¯í Ü̈ ±ÜÇÝ¿á®Ü ÊÜÞw Ü̈ÃÜá ÊÜáñÜá¤ »æãà±ÝÆ…Wæ ñæÃÜÚ 
AÈÉ ÓÝÆ ÊÜÓÜãÇÝ£ Hhæíp… BX PæÆÓÜ ÊÜÞw Ü̈ÃÜá. EñÜ¤ÃÝSívÜ̈ Ü 
ÃÜá Ü̈Å±ÜâÃÜPæR ÍÝÇæÁãí Ü̈ÃÜÈÉ PæÆÓÜ ÊÜÞvÜÆá ÍÜáÃÜáÊÜÞw Ü̈ÃÜá. 2016 
ÃÜÈÉ LÃÜíWÝ¸Ý¨…®Ü BÍÜÅÊÜáPæR ñæÃÜÚ Ü̈ÃÜá, AÈÉ AÊÜÃÜá ñÜÊÜá3⁄4 ÖæÓÜÃÜ®Üá° 
ÓÝÌËá Ë˜ñÝñÝ3⁄4®Üí Ü̈ £à¥Üì Gí Ü̈á Ÿ Ü̈ÇÝÀáÔPæãívÜÃÜá ÊÜáñÜá¤ 
ÊÜáñæã¤í Ü̈á B«ÝÃ… PÝv…ì ±Üvæ̈ ÜáPæãíw Ü̈ª.

¸ÝÃÜ̈ Ü ñÜí æ̈
®ÜWÜÃÜ̈ Ü PÜ®ÜPÜXÄ ¯ÊÝÔ PÜÊÜ®Ü ÊÜáêñÜ±Üor Ü̈á æ̈çìË.
ÖÜãoWÜÚÛ ÓÜËáà±Ü Óæ°à×ñÜÃÜ hæãñæ ÓÜãRoÃ…®ÜÈÉ ñæÃÜÙÜá£¤¨ÝªWÜ 

wÊæçvÜÃ…Wæ wQR Öæãvæ̈ Üá PæÙÜWæ ¹ Ü̈ª ±ÜÄOÝÊÜá ¿ááÊÜ£ ÓÜ§ÙÜ̈ ÜÇæÉà 
ÊÜáêñÜ±Üqr̈ ÝªÙæ. TÝÓÜX PÝÇæàhæãí Ü̈ÃÜÈÉ Aí£ÊÜá ÊÜÐÜì Ü̈ ¹PÝí 
K Ü̈á£¤ÃÜáÊÜ PÜÊÜ®Ü ±ÜÅ£»ÝÊÜíñÜ Ë¨ÝÂ¦ì¯¿ÞX Ü̈ªÙÜá. PÜÙæ̈ Ü ÊÜáãÃÜá 
£íWÜÙÜ ×í æ̈¿áÐærà DPæ¿á ñÜí æ̈ ®ÝWÜÃÝh… ÊÜá®æ¹oár ÖæãàX¨ÝªÃæ. 
A±Ü[ÝñÜ̈ ÜÈÉ ÊÜáWÜÙÜá ÊÜáêñÜ±Üqr̈ ÝªÙæ. ¯ÊÜáWÝX ÊÜáêñÜ̈ æàÖÜÊÜ®Üá° 
CÄÔPæãíw æ̈ªàÊæ. ¿ÞÊÜâ æ̈à æ̧àÓÜÃÜË Ü̈ªÃÜã ÊÜáÃæñÜá ÊÜá®æWæ Ÿ¯° 
Gí Ü̈á ®æãí Ü̈ PÜáoáíŸ ÓÜ̈ ÜÓÜÂÃÜá ÊÜÞ«ÜÂÊÜá ÖÝWÜã ÓÝÊÜÞiPÜ 
hÝÆñÝ| Ü̈ÈÉ ÊÜá®ÜË ÊÜÞw¨ÝªÃæ.

AíñÜÂQÅÁáWæ ÊÜáá®Ü° PÜÊÜ®ÜÙÜ ñÜí æ̈ ÊÜá®æWæ ×í©ÃÜáWÜÈ GíŸá æ̈à 
®ÜWÜÃÜ̈ Ü g®Üñæ¿á BÍÜ¿áÊÝX æ̈.

æ̧ù®… µàÊÜÃ…
D ÃæãàWÜ ±Üñæ¤¿Þ Ü̈ ÊÜáãÊÜÃÜá ÃæãàXWÜÙÜá ±ÜÅÓÜá¤ñÜ £ÃÜáÊÜ®ÜíñÜ±ÜâÃÜí 

Êæç Ü̈ÂQà¿á PÝÇæàgá BÓÜ³ñæÅ¿áÈÉ bQñæÕ ±Üvæ¿áá£¤̈ ªÝÃæ. ÓÜbÊÜÃÜ 
±ÜÅPÝÃÜ, D GÇÉÝ ÃæãàXWÜÙÜá AÊÜÃÜá ÓÝ°®Ü ÊÜÞw Ü̈ PæãÙÜ©í Ü̈ ÊæçÃÜÓ… 
ÓÜí±ÜPÜìPæR Ÿí© ª̈ÝÃæ.

£ÃÜáÊÜ®ÜíñÜ±ÜâÃÜí®ÜÈÉ AËáà¹P… Êæá¯íWæãG®æÕ¶ÝÈqÓ… 
±ÜÅPÜÃÜ|WÜÙÜá ¨ÜƒyÜ±ÜqrÃÜáÊÜ ×®æ°Çæ¿áÈÉ, BÃæãàWÜÂ CÇÝTæ 
ÓÜÆÖæ¿á®Üá° ¯àw æ̈. ±ÝÅ~WÜÚWæ ÓÝ°®Ü ÊÜÞvÜáÊÜ PæãÙÜWÜÙÜ ¯àÃÜ®Üá° 
ŸÙÜÓÜáÊÜ g®ÜÃÜá A¥ÜÊÝ ¯àÄ®Ü ÖÜ¿áÔíñ… CÃÜáÊÜÈÉ GaÜcÄPæ 
ÊÜ×ÓÜÆá ÓÜÆÖæ ¯àvÜÇÝWÜáñÜ¤¨æ. ÓÝ°®Ü ÊÜÞvÜáÊÜâ¨Ü®Üá° A¥ÜÊÝ 
PÜÆáÑñÜ ¯àÄ®ÜÈÉ ÊÜááS ñæãÙæ¿ááÊÜâ Ü̈®Üá° ñÜ²³ÓÜáÊÜíñæ ÓÜÆÖæ¿áá 
Î¶ÝÃÜÓÜá ÊÜÞw æ̈.

AËáà¹P… Êæá¯íWæãG®æÕ¶ÝÈqÓ… AËáà¸Ý ®æàWæÉàÄ¿Þ 
¶èÇæÄÀáí Ü̈ EípÝWÜáÊÜ A±ÜÃÜã±Ü̈ Ü ÊÜáñÜá¤ BWÝWæY ÊÜÞÃÜOÝí£PÜ 
PÝÀáÇæ¿ÞX¨æ. gáÇæç £íWÜÙÜ BÃÜí»Ü¨ÜÈÉ ÓÝÊÜ®Ü°²³¨Ü 14 
ÊÜÐÜì Ü̈ ¸ÝÆPÜ PæàÃÜÙÜ̈ ÜÈÉ AËáà¹P… Êæá¯íWæãG®æÕ¶ÝÈqÓ…Wæ 
ŸÈ¿ÞX¨ªÝ®æ. Êæáà £íWÜÚ¯í¨Ü ÃÝgÂ¨ÜÈÉ ÊÜÃÜ©¿Þ¨Ü 
A±ÜÃÜã±Ü̈ Ü Êæá Ü̈áÚ®Ü ÓæãàíQ®Ü ®ÝÆR®æà ±ÜÅPÜÃÜ| C¨ÝX Ü̈áª, GÇÉÝ 
ÃæãàXWÜÙÜá ÊÜáPÜRÙÝXÃÜáÊÜâ Ü̈á ËÍæàÐÜÊÝX æ̈.

PÜpæraÜcÃÜ AWÜñÜÂ
 ¸ÝíWÝÉ æ̈àÍÜ̈ æãÙÜWæ PæÆÊÜâ ÓÜÊÜáñæãàÆ®ÜÊÜ®Üá° PÜívÜáPæãÙÜÛÆá 

®ÝÊÜâ Ë1⁄4®Ü° ÃÝgQà¿á ÍÜQ¤WÜÚWÝX PÝ¿á¸æàPÝX¨æ Gí¨Üá 
AÊÜÃÜá ÖæàÚ Ü̈ÃÜá.   2012 Äí Ü̈ 2015 ÃÜÊÜÃæWæ yÝPÝ Ü̈ÈÉ »ÝÃÜñÜ̈ Ü 
ÖæçPÜËáÐÜ®ÜÃ… BX ÓæàÊæ ÓÜÈÉÔ Ü̈ ÓÜÃÜ®… PÜÙæ̈ Ü PæÆÊÜâ ÊÝÃÜWÜÚí Ü̈ 
G¨ÜáÄÓÜá£¤ÃÜáÊÜ ñæãí¨ÜÃæWÜÙÜá æ ÊÜáñÜá¤ A¨Ü®Üá° ¯¿áíñÜÅ|PæR 
ñÜÃÜÆá AÈÉ®Ü ÓÜPÝìÃÜPæR ÓÝ«ÜÂÊÝWÜÈÆÉ Gí¨Üá ÖæàÚ¨ÜÃÜá.
  PÜÙæ¨Ü GÃÜvÜá ©®ÜWÜÚí¨Ü ±ÜÅ£»Üo®æ¿á ÊÜáor¨ÜÈÉ £àÊÜÅñæ 
PÜívÜáŸí©¨æ. B¨ÜªÄí¨Ü, ±ÜÅ£»Üo®æWÜÙÜ®Üá° ¯¿áí£ÅÓÜáÊÜÈÉ 
ÖæàWæ ÊÜááí¨ÜáÊÜÄ¿á¸æàPÜá GíŸá¨ÜÃÜ PÜáÄñÜá PæÆÊÜâ 
¯«ÝìÃÜWÜÙÜ®Üá° ñæWæ¨ÜáPæãÙÜÛ¸æàPÝXñÜá¤.  PÜ¶ÜãÂì ÊÜáñÜá¤ CñÜÃÜ 
¯Ÿìí«ÜWÜÙÜá ÓÜÊÜá±ÜìPÜÊÝXÆÉ GíŸá¨Üá ÓÜ³ÐÜrÊÝWÜáÊÜ ÖÜíñÜPæR 
±ÜÄÔ§£ ñÜÆá²¨æ Gí¨Üá ®Ý®Üá »ÝËÓÜáñæ¤à®æ. ±æäÈàÓ… ÊÜáñÜá¤ 
»Ü̈ ÜÅñÝ ±ÜvæWÜÙÜ PÜÅÊÜáWÜÙÜá ÓÜÊÜá±ÜìPÜÊÝXÆÉ ÊÜáñÜá¤ Óæà®æ¿á®Üá° 
PÜÃæñÜÃÜáÊÜâ¨Üá ÊÜÞñÜÅ EÚ©ñÜá¤ Gí¨Üá AÊÜÃÜá £ÚÔ¨ÜÃÜá.
  BWÜ ÖÜÔà®Ý A˜PÝÃÜ©í¨Ü PæÙÜXÚ¿ááÊÜâ¨Ü®Üá° ¹oár ¸æàÃæ 
¨ÝÄÀáÆÉ.±ÜÅÓÜá¤ñÜ AÊÜÃÜ ÓÜáÃÜûÜñæ¿á®Üá° TÝ£Å±ÜwÓÜáÊÜâ Ü̈á ÊÜÞñÜÅ 
EÚ©¨æ, A¨Ü®Üá° (¸ÝíWÝÉ¨æàÍÜ) Óæà®æ¿áá ÊÜÂÊÜÓæ§WæãÚÓÜÆá 
ÓÜÖÝ¿á ÊÜÞwñÜá. B¨ÜªÄí¨Ü, DWÜ ®ÝÊÜâ ÊÜáãÆ»ÜãñÜÊÝX 
Óæç®ÜÂÊÜ®Üá° ÓÝÌ˜à®Ü±ÜwÔPæãíwÃÜáÊÜ ±ÜÄÔ§£¿áÈÉ¨æªàÊæ.
    ÊÜááí©®Ü Jí æ̈ÃÜvÜá ©®ÜWÜÙÜá ̄ OÝì¿áPÜÊÝWÜÈ æ̈ ÊÜáñÜá¤ AÊÜÃÜ 
ÃÝià®ÝÊæá¿áá B æ̈àÍÜ̈ Ü ±ÜÄÔ§£¿á ÊæáàÇæ ¿ÞÊÜ ±ÜÄOÝÊÜá 
¹àÃÜáñÜ¤̈ æ GíŸá Ü̈®Üá° ®æãàvÜ̧ æàPÝX æ̈. ̄ ÓÜÕ$íÍÜ¿áÊÝX, A£¿Þ Ü̈ 
±ÜÅ£QÅÁá¿áá WÜw¿áÈÉ PæÆÊÜâ ñæãí Ü̈ÃæWÜÙÜÈÉ ±ÜÅPÜoÊÝWÜŸÖÜá Ü̈á, 
PæÆÊÜâ »ÝÃÜñÜ ËÃæãà˜ ÖæàÚPæ ŸÃÜŸÖÜá¨Üá Gí¨Üá ÖæàÚ¨ÜÃÜá.
  B¨ÜªÄí¨Ü, C¨Üá ¸ÝíWÝÉ¨æàÍÜ©í¨Ü »ÝÃÜñÜPæ R  ¿ÞÃÜá 
ŸÃÜ̈ Üíñæ SbñÜ±ÜwÔPæãÙÜÛÆá ®ÝÊÜâ WÜw¿áÈÉ hÝWÜÃÜãPÜÃÝXÃ
Ü̧ æàPÜá,A Ü̈á ñÜûÜ| Ü̈ AÊÜÍÜÂPÜñæ¿ÞX æ̈ Gí Ü̈á ÓÜÃÜ®… ÖæàÚ Ü̈ÃÜá. 
.  »ÝÃÜñÜ ÊÜáñÜá¤ ¸ÝíWÝÉ¨æàÍÜÊÜâ 4,096.7 QËáà WÜw¿á®Üá° 
ÖÜíbPæãíw¨æ.D ±ÜÄÓÜÃÜÊÜâ ÖæaÜác PÝÆ ÊÜááí¨ÜáÊÜÄ¿ááñÜ¤¨æ, 
¸ÝíWÝÉ¨æàÍÜ¨Ü B¦ìPÜñæ¿á ÊæáàÇæ A¨Üá ÖæaÜác ±ÜÄOÝÊÜá 
¹àÃÜáñÜ ¤¨æ HPæí¨ÜÃæ A¨Üá »ÝÃÜ£à¿á B¦ìPÜñæÁãí©Wæ 
AíñÜWÜìñÜÊÝX ÓÜíÁãàiÓÜÆ³qr¨æ Gí¨Üá ÓÜÃÜ®… ÖæàÚ¨ÜÃÜá.
  B Ü̈ªÄí Ü̈, B¦ìPÜ »ÝWÜ̈ ÜÈÉ ̧ ÝíWÝÉ̈ æàÍÜ̈ Ü ±ÜÄÔ§£¿áÈÉ ÊÜáñÜ¤ÐÜár 
PÜáÔñÜ EípÝWÜÈ æ̈. B Ü̈Ãæ, JÊæá$3⁄4 ËÐÜ¿áWÜÙÜá ®æÇæWæãíwÊæ 
ÊÜáñÜá¤ PæÆÊÜâ £íWÜÙÜáWÜÙÜ®Üá° ñæWæ̈ ÜáPæãÙÜÛŸÖÜá Ü̈á... ®ÝÊÜâ Ë1⁄4®Ü° 
ÃÝgQà¿á ÍÜQ¤WÜÙÜ®Üá° PÜívÜá×w¿ááÊÜÊÜÃæWæ PÝ¿á¸æàPÝX¨æ. 
¸ÝíWÝÉ¨æàÍÜ¨æãÙÜWæ ÓÜÌÆ³ ÓÜÊÜáñæãàÆ®Ü, AÊÜÃÜá ÖæàÚ¨ÜÃÜá.
  ÓÜPÝìÃÜ©í Ü̈ ÓÜPÝìÃÜ̈ Ü ®ÜvÜáË®Ü ÓÜíŸí«ÜÊÜâ ¯ÓÜÕ$íÍÜ¿áÊÝX 
±ÜÄOÝÊÜá ¹àÃÜáñÜ¤̈ æ¿Þ Ü̈ÃÜã, g®ÜÃÜ&g®ÜÃÜ ÓÜíŸí«Ü ÊÜáñÜá¤ Ê…
¿Þ±ÝÃÜÊÜâ ÊÜááí Ü̈áÊÜÄ¿ááñÜ¤̈ æ Gí Ü̈á ÊÜÞi ÃÝ¿á»ÝÄ ÖæàÚ Ü̈ÃÜá.

  ¸ÝÂíP… E æ̈ãÂàX
IwG¶…Ô E æ̈ãÂàX Gí.ÓÜíñæãàÐ…(40) ®æà|á ¹X Ü̈áPæãívÜá 

BñÜ3⁄4ÖÜñæÂ ÊÜÞwPæãíw¨ªÝÃæ. æ̧íWÜÙÜãÄ®ÜÈÉ IwG¶…Ô ¸ÝÂíP… 
E æ̈ãÂàX BX Ü̈ª ÓÜíñæãàÐ… AÊÜÄWæ PæÆ ©®ÜWÜÙÜ ×í æ̈ ÊÜá«ÜÂ±ÜÅ æ̈àÍÜPæR 
ÊÜWÝìÊÜOæ ÊÜÞvÜÇÝXñÜá¤. B Ü̈Ãæ A®ÝÃæãàWÜÂ PÝÃÜ| ÓÜíñæãàÐ… 
AÊÜÃÜá PÜ®ÝìoPÜ̈ ÜÇÉæà CÃÜÆá Ÿ¿áÔ Ü̈ªÃÜá. ×àWÝX IwG¶…Ô 
¸ÝÂíP… ÊÜááSÂÓÜ§ÃÜá 2 ©®ÜPÝRX ÖæãÓÜ̈ ÜáWÜì Ü̈ÈÉÃÜÆá PÜÚÔ Ü̈ªÃÜá. 
ÓÜíñæãàÐ… AÊÜÃÜá ÖæãÓÜ¨ÜáWÜì¨Ü IwG¶…Ô ¸ÝÂíP… PÜorvÜ¨Ü 
ÊæáàÇÝ1⁄2WÜ̈ ÜÈÉ®Ü ÇÝv…j®ÜÇÉæà ®æà|á ÖÝQPæãívÜá ±ÝÅ|¹qr̈ ªÝÃæ. 

væñ… ®æãàp…®ÜÈÉ ̧ ÝÂíP… ÊæáàÇÝ˜PÝÄWÜÙÜ QÃÜáPÜáÙÜ ËÊÜÄÔ¨ÝªÃæ 
C Ü̈ÆÉ̈ æ  IwGí¶…Ô ¸ÝÂíP… ®Ü®Ü° ÓÝËWæ ±ÜÄÖÝÃÜ ¯àvÜ̧ æàPæí Ü̈á 
®ÜÊÜáã©Ô¨ÝªÃæ .ÆíaÜ ¯àw¨ÜÃæ ÊÜÞñÜÅ PæÆÓÜ BWÜáñÜ¤¨æí¨Üá 
BÃæãà²Ô¨ªÝÃæ.  ÖæãÓÜ¨ÜáWÜì sÝOæ ±æäÈàÓÜÃÜá ÓÜ§ÙÜPæR Ÿí¨Üá 
±ÜÄÎàÆ®æ ®ÜvæÔ ±ÜÅPÜÃÜ| ¨ÝSÈÔPæãívÜá ÊÜááí©®Ü ñÜ¯Tæ 
®Üvæ¿áá£¤̈ æ.

¸ÝíWÝÉ ±ÜÅ£»Üo®æ
ÊÜáñæã¤í æ̈væ ®æãàTÝÈ GíŸÈÉ ×í Ü̈ãWÜÙÜ ÊÜá®æWæ E©ÅPÜ¤ÃÜ 

WÜáí±Üâ ®ÜáXY ÖÜÇÉæ ®ÜvæÓÜá£¤ÃÜáÊÜ ËwÁãàWÜÙÜá »ÝÄ ÊæçÃÜÇ… BWÜá£¤Êæ. 
D ÊÜá«æÂ  ×í Ü̈ã ÊÜá×ÙæÁãŸºÃÜá »ÜWÜÊÜíñÜ »ÜWÜÊÜíñÜ Gí Ü̈á 
PÜãWÜá£¤ÃÜáÊÜ Ü̈êÍÜÂ ×í Ü̈ãWÜÙÜ PÜOÝ¡ÈWÜÙÜÈÉ ¯àÃÜá ñÜÄÓÜá£¤̈ æ.

±ÜÅ£Êæá «ÜÌíÓÜ: ¸ÝíWÝÉ̈ ÜÈÉ ±ÜÅ£»Üo®Ý ¯ÃÜñÜ ¿ááÊÜÓÜÊÜáãÖÜ, 
¸ÝíWÝÉ̈ Ü ÓÝ§±ÜPÜ ÖÝWÜã ÊÜÞi ±ÜÅ«Ý¯ ÍæàT… ÖÜÔà®ÝÃÜ ñÜí æ̈, 
ÊÜÞi ±ÜÅ«Ý¯ ÍæàT… ÊÜááiŸáÃ… ÃæÖÜÊÜÞ®… AÊÜÃÜ ±ÜâñÜ§Ú¿á

®Üã°«ÜÌíÓÜWæãÚÔ¨ªÝÃæ. ±ÝQÓÝ¤®Ü̈ Ü ±ÜäÊÜì»ÝWÜÊÝX Ü̈ª ¸ÝíWÝÉ 
ÓÜÌñÜíñÜÅ æ̈àÍÜÊÝWÜ̧ æàPæí Ü̈á ÃæÖÜÊÜÞ®…ÃÜ ÊÜááí¨ÝÙÜñÜÌ̈ ÜÈÉ AÊÝËá 
ÈàW… ÖæãàÃÝo ®ÜvæÔñÜá¤. 1971ÃÜÈÉ ¸ÝíWÝÉ̈ æàÍÜ AÔ¤ñÜÌPæR Ÿí¨ÝWÜ 
Êæã Ü̈Æ ±ÜÅ«Ý¯¿Þ Ü̈ CÊÜÃÜá, A«ÜÂüà¿á ÊÜÞ Ü̈Ä¿á ÓÜPÝìÃÜ̈ Ü 
ÓÜíË«Ý®ÜÊÜ®Üá° hÝÄWæ ñÜí Ü̈ ÖæWÜYÚPæWæ ±ÝñÜÅÃÝX Ü̈ªÃÜá.

ÃæçÆá ÓÜíaÝÃÜ ÃÜ¨Üáª:  ¸ÝíWÝÉ¨æàÍÜ¨ÜÈÉ ×íÓÝaÝÃÜ 
£àÊÜÅWæãíwÃÜáÊÜâ̈ ÜÄí Ü̈ PæãàÆRñÝ ÖÝWÜã yÝPÝ ®ÜvÜáÊæ ÓÜíaÜÄÓÜá£¤̈ Üª 
Êæáç£Å GP…Õ±æÅÓ… ÃæçÈ®Ü ÓæàÊæ ÃÜ¨ÜáªWæãÚÓÜÇÝX¨æ. ¸ÝíWÝÉ¨ÜÈÉ 
Ë¨ÝÂ¦ì ÓÜíZÐÜì hæãàÃÝ Ü̈ æ̧®Ü°ÇÉæà D ÃæçÆá gá.19Äí Ü̈Çæà 
ñÜ®Ü° ÓÜíaÝÃÜÊÜ®Üá° ̄ ÈÉÔñÜá¤. B Ü̈Ãæ ̧ ÝíWÝÉ̈ ÜÈÉ®Ü A˜PÝÄWÜÙÜ ÓÜãaÜ®æ 
ÊæáàÃæWæ ÓÜíaÝÃÜÊÜ®Üá° ÃÜ̈ ÜáªWæãÚÓÜÇÝX æ̈ Gí Ü̈á ±ÜäÊÜì ÃæçÇæÌ ÖæàÚ æ̈. 
D ÃæçÆá ÊÝÃÜPæR GÃÜvÜá ̧ ÝÄ PæãàÆRñÝ©í Ü̈ ÖæãÃÜoá ̧ ÝíWÝÉ̈ æàÍÜ̈ Ü 
ÃÝg«Ý¯ yÝPÝWæ ñÜÆá±Üâ£¤ñÜá¤. 2008ÃÜÈÉ ÇÝÆá ±ÜÅÓÝ¨… ¿Þ Ü̈Ê… 
AÊÜÃÜá ÃæçÇæÌ ÓÜbÊÜÃÝX ª̈ÝWÜ E¨Ý^qÔ Ü̈ªÃÜá.

HÃ…±æäàp…ì PÝ¿áìaÜÃÜOæ Ÿí¨…;  ¸ÝíWÝÉ̈ æàÍÜ̈ Ü ±ÜÅÊÜááS 
AíñÝÃÝÑóà¿á ËÊÜÞ®Ü ¯ÇÝª|ÊÝXÃÜáÊÜ yÝPÝ Ü̈ ÖÜhæçÅñ… ÍÝÖ…
gÇÝ AíñÝÃÝÑóà¿á ËÊÜÞ®Ü ̄ ÇÝª|ÊÜâ ñÜ®Ü° PÝ¿ÞìaÜÃÜOæ¿á®Üá° 
ÓÜ§XñÜWæãÚÔ æ̈. ×íÓÝaÝÃÜ £àÊÜÅWæãívÜá ±ÜÅ£»Üo®ÝPÝÃÜÃÜá ËÊÜÞ®Ü 
¯ÇÝª|PæR ÊÜáá£¤Wæ ÖÝQ ª̈ÝÃæ. ×àWÝX ËÊÜÞ®ÜWÜÙÜ ÖÝÃÝoWÜÙÜ®Üá° 
ÓÜ§XñÜWæãÚÓÜÇÝX æ̈ Gí Ü̈á ¯ÇÝª| Ü̈ PÝ¿áì¯ÊÜìÖÜPÜ ¯ æ̈àìÍÜPÜ 
PÝÂ±Ür®… PÜÊÜááÅÇ… CÓÝÉí ÖæàÚ¨ªÝÃæ. HÃ… Cíw¿Þ ËÊÜÞ®Ü 
ÖÝÃÝo ÃÜ¨Üáª;  ¸ÝíWÝÉ ×íÓÝaÝÃÜ ×®æ°Çæ HÃ…Cíw¿Þ 
ËÊÜÞ®Ü¿Þ®Ü ÓÜíÓæ§ ÓæãàÊÜáÊÝÃÜ yÝPÝWæ ñÜ®Ü° ËÊÜÞ®Ü ÖÝÃÝoÊÜ®Üá° 
ÃÜ̈ ÜáªWæãÚÔ æ̈. ̈ æÖÜÈÀáí Ü̈ yÝPÝWæ ±ÜÅ£©®Ü GÃÜvÜá HÃ…Cíw¿Þ 
ËÊÜÞ®ÜWÜÙÜá ÖÝÃÝvÜá£¤̈ ÜªÊÜâ. ¸ÝíWÝÉ̈ Ü E©ÌWÜ° ±ÜÄÔ§£ PÝÃÜ| D 
ÓæàÊæ¿á®Üá° ÃÜ̈ ÜáªWæãÚÔ æ̈. C æ̈à ÊæàÙæ CíwWæãà PÜãvÝ yÝPÝ Ü̈ 
ñÜ®Ü° ËÊÜÞ®ÜWÜÙÜ ÓÜíaÝÃÜ ÃÜ̈ Üáª±ÜwÔ æ̈.

CŸºÃÜá ŸÈ..
 PÜÇÝÊÜ£ ¹à Ü̈ÃÜÊÝw ÊÜáñÜá¤ ÓÜËñÝ Jíq ÊÜáêñÜ±Üor ̈ Üá æ̈çìËWÜÙÜá.  

PÜÙæ̈ Ü ÃÝ£Å ÊÝÈ$3⁄4àQ æ̈àÊÜÓÝ§®Ü ÓÜÌaÜfWæãÚÔ ÍæoÃ… GÙæ¿ááÊÝWÜ 
Ü̈áÃÜíñÜ ÓÜí»ÜËÔ æ̈.Zo®æ¿áÈÉ  ÊÜáêñÜ PÜÇÝÊÜ£ ±Ü£ ÊÜÞÃÜá£ 

¹à¨ÜÃÜÊÝwWæ WÜí1⁄4àÃÜ WÝ¿áÊÝX¨Üáª, ¸æÙÜWÝË Êæç¨ÜÂQà¿á 
PÝÇæàgá BÓÜ³ñæÅ¿áÈÉ bQñæȬ àvÜÇÝX¤̈ æ.

Ë Ü̈áÂñ… ÊÜ¿áÃ… ®æãàvÜ̈ æ PÜ¹º| Ü̈ ÍæoÃ… GÇæ̈ ÝWÜ A Ü̈á ñÜívÝX 
Ë Ü̈áÂñ… ±ÜÖÜÄÔ æ̈. æ̧ÙÜWÝË WÝÅÊÜÞíñÜÃÜ sÝOæ ±æäÈàÓÜÃÜá ÓÜ§ÙÜPæR 
»æàq ¯àw ±ÜÄÎàÈÔ¨ÝªÃæ.±ÜÅPÜÃÜ| ¨ÝSÈÔPæãívÜá ÊÜááí©®Ü 
ñǕ Tæ PæçWæãÙÜÛÇÝX æ̈.

Íæãà«Ü..
  ÍÝÇæ ÓÜËáà±ÜËÃÜáÊÜ ®Ü©, WÝÅÊÜá ÊÜáñÜá¤ ®Ü©¿á PæÙÜ»ÝWÜ̈ ÜÈÉ 

Íæãà«Ü PÝ¿ÞìaÜÃÜOæ ®ÜvæÓÜÇÝWÜáÊÜâ¨Üá Gí¨Üá iÇÉÝ˜PÝÄ 
ÊæáàZÎÅà  w BÃ… ÓÜá©ªWÝÃÜÄWæ £ÚÔ¨ÜÃÜá. £àÊÜÅ Íæãà«Ü 
PÝ¿ÞìaÜÃÜOæ ®Üvæ¿áá£¤̈ æ Gí Ü̈á AÊÜÃÜá ÖæàÚ Ü̈ÃÜá.

Gwi² Gí BÃ… Aiñ…PÜáÊÜÞÃ… ÊÜÞñÜ®Ýw, aÝÈ¿ÞÃ… 
®Ü©¿áá Ü̈ªPÜãR ̈ ÜáWÜìÊÜá ±ÜÅ æ̈àÍÜWÜÚ Ü̈áª, PÜÙæ̈ æÃÜvÜá ©®ÜWÜÙÜÈÉ PæÆÊÜâ 
ÓÜ§Úà¿á ÓÜÌ¿áíÓæàÊÜPÜÃÜá ÔQR¹©ª̈ Üáª, AÊÜÃÜ®Üá° ÃÜüÓÜ̧ æàPÝX æ̈ Gí Ü̈á 
ÊÜÞ×£ ¯àw¨ÝªÃæ. B Ü̈ªÄí Ü̈, ®ÝÊÜâ ÓÜ§Úà¿á ÓÜÌ¿áíÓæàÊÜPÜÃÜ®Üá° 
ñÜÆá±ÜÆá ÊÜáñÜá¤ ±æäÈàÓ… GÓ…Ji ÊÜáñÜá¤ Óæà®Ý PÜÊÜÞívæãàWÜÙÜ 
GÃÜvÜá ñÜívÜWÜÙÜ®Üá° ÃÜbÓÜÆá ̄ «ÜìÄÔ æ̈ªàÊæ, AÊÜÃÜ®Üá° B ±ÜÅ æ̈àÍÜWÜÚWæ 
HÃ… vÝÅ±… ÊÜÞvÜÇÝWÜáñÜ¤¨æ. AÊÜÃÜá ¿ÞÊÜâ¨æà ÍÜÊÜWÜÙÜ®Üá° 
PÜívÜáPæãívÜÃæ, A Ü̈®Üá° AÈÉí Ü̈ ËÊÜÞ®Ü̈ ÜÈÉ ñÜÃÜÇÝWÜáÊÜâ Ü̈á Gí Ü̈á 
Aiñ…PÜáÊÜÞÃ… ÖæàÚ Ü̈ÃÜá. 

±Ý Ü̈¿ÞñæÅ AŸºÃÜ
wÔGí ÎÊÜPÜáÊÜÞÃ… BWÜá£¤¨ÝªÃæ. ±Ý Ü̈¿ÞñæÅ ±ÝÅÃÜí»ÜPÜãR 

ÊÜáá®Ü°Êæà ÓÜPÝìÃÜ̈ Ü ËÃÜá Ü̈œ g®Ýí æ̈ãàÆ®Ü ÃÜã²Ô Ü̈ª ÎÊÜPÜáÊÜÞÃ… 
ÊÜááSÂÊÝX Pæàí Ü̈Å ÓÜbÊÜ Ga….w.PÜáÊÜÞÃÜÓÝÌËá, ÃÝgÂ ¹hæ² 
A«ÜÂPÜÒ ¹.Êæç.ËgÁáàí Ü̈Å, ÊÜÞi ÔGí ¹.GÓ….¿áw¿áãÃÜ±Ü³ 
ÓæàÄ Ü̈íñæ ¹hæ² ÊÜáñÜá¤ hæwGÓ… ®Ý¿áPÜÃÜ®Üá° WÜáÄ¿ÞXoárPæãívÜá 
PæÜívÜ PÝÃÜá£¤̈ ÝªÃæ. 

C¨ÜPæR ±ÜÅ£¿ÞX ®ÝÊæà®Üá PÜwÊæá GíŸíñæ PÜáÊÜÞÃÜÓÝÌËá, 
ËgÁáàí¨ÜÅ ÓæàÄ¨Üíñæ GÃÜvÜã ±ÜPÜ ÒWÜÙÜ ®Ý¿áPÜÃÜá 
Ô¨ÜªÃÝÊÜá¿áÂ®ÜÊÜÃÜ®Üá° Ÿ©XÄÔ, w.Pæ.ÎÊÜPÜáÊÜÞÃ… AÊÜÃÜ®Üá° 
Êæç¿áQ¤PÜ ®æÆWÜqr®ÜÈÉ ¨ÝÚ ®ÜvæÓÜá£¤ÃÜáÊÜâ¨Üá ±Ý¨Ü¿ÞñæÅ¿á 
ËÍæàÐÜÊÝX æ̈. ±Ý Ü̈¿ÞñæÅ¿áá Ü̈ªPÜãR w.Pæ.ÎÊÜPÜáÊÜÞÃ… ÊÜáñÜá¤ 
PÜáÊÜÞÃÜÓÝÌËá AÊÜÃÜáWÜÙÜá ñÜÊÜá3⁄4 PÜáoáíŸ¨Ü BÔ¤ ËÐÜ¿áÊÜä 
±ÜÅÓÝ¤±ÜÊÝX æ̈. A Ü̈ÃÜÆãÉ ±ÜÅ£©®Ü g®Ýí æ̈ãàÆ®Ü ®ÜvæÓÜá£¤ÃÜáÊÜ 
wPæÎ GÃÜvÜã ±ÜPÜÒWÜÙÜ »ÜÅÐÝraÝÃÜÊÜ®Üá° g®ÜñæWæ ÊÜá®ÜÊÜÄPæ 
ÊÜÞwPæãvÜáÊÜ ±ÜÅ¿áñÜ° ÊÜÞvÜá£¤̈ ÝªÃæ.

C Ü̈PæR ±ÜÅ£¿ÞX ÓæàÄWæ ÓÜÊÝÌ ÓæàÃÜá GíŸíñæ PÜáÊÜÞÃÜÓÝÌËá PÜãvÜ 
wPæÎ¿á®Üá° WÜáÄ¿ÞXoárPæãívÜá ×í æ̈í©XíñÜÆã BPÜÅÊÜá|PÝÄ 
ÍæçÈ¿áÈÉ ÊÝWÝªÚ ®ÜvæÓÜá£¤̈ ÝªÃæ.

wPæÎ »ÜÅÐÝraÝÃÜ¨Ü ²ñÝÊÜáÖÜ. AÊÜÃÜá »ÜÅÐÝraÝÃÜ¨Ü ŸWæY 
ÊÜÞñÜ®ÝvÜ©ÃÜáÊÜâ æ̈à ÇæàÓÜá Gí Ü̈á ¹.Êæç.ËgÁáàí Ü̈Å ÊÜÞw Ü̈ 
BÃæãà±ÜÊæà C Ü̈PæR ÊÜáá®Üá°w ŸÃæ©ñÜá¤.

¿ÞÊÝWÜ ËgÁáàí Ü̈Å ñÜÊÜá3⁄4 ÊæáàÇæ CÐÜár Êæç¿áQ¤PÜ ®æÆWÜqr®ÜÈÉ 
BÃæãà±Ü ÊÜÞw¨ÜÃæãà BWÜ PæÃÜÚ PæívÜÊÝ¨Ü wPæÎ¿áÊÜÃÜá 
¿áw¿áãÃÜ±Ü³ ÖÝWÜã ËgÁáàí¨ÜÅÃÜ hæãñæWæ PÜáÊÜÞÃÜÓÝÌËá 
PÜáoáíŸ Ü̈ÊÜÃÜ ËÃÜá Ü̈œ BÃæãà±ÜWÜÙÜ 
ÓÜáÄÊÜáÙæWæç Ü̈ÃÜá.

Cwà ±Ý¨Ü¿ÞñæÅ¿áá 
PÜáÊÜÞÃÜÓÝÌËá ÖÝWÜã wPæÎ AÊÜÃÜ 
BÔ¤ ÓÜÊÜáÃÜÊÝX ÊÜÞ±Üìqr¨æ. 
®Ý®Üá ¯®Ü° ÖÝWæ APÜÅÊÜá BÔ¤ 
ÓÜí±Ý Ü̈®æ ÊÜÞwÆÉ Gí Ü̈á JŸºÃÜá 
ÖæàÚ Ü̈Ãæ, ÊÜáñæã¤ŸºÃÜá PÜ®ÜPÜ±ÜâÃÜ̈ Ü 
pæíp…®ÜÈÉ Ô¯ÊÜÞ ñæãàÄÔ BÔ¤ 
ŸÃæÔPæãíw¨æªà®æÁáà Gí¨Üá 
£ÃÜáWæàoá PæãvÜá£¤̈ ÝªÃæ.

¿ÞÊÜ ±Ý¨Ü¿ÞñæÅ¿áÈÉ 
Ô¨ÜªÃÝÊÜá¿áÂ WÜáÄ¿ÞWÜ 
¸æàPÝXñæã¤à Ÿ¨ÜÈWæ CÈÉ 
ÎÊÜPÜáÊÜÞÃ… GÃÜvÜã ±ÜPÜÒWÜÚWæ 
BÖÝÃÜÊÝX¨ÝªÃæ.

C£¤àaæWæ ®Üvæ¨Ü ÇæãàPÜÓÜ»Ý 
aÜá®ÝÊÜOæ¿áÈÉ ÖÜÙæ ÊæáçÓÜãÃÜá 
Ë»ÝWÜ¨Ü ±ÝÅíñÜÂ¨ÜÈÉ G®…wG 
¯ÄàPæÒWÜã ËáàÄ Ü̈ WæÆáÊÜâ ÓÝ˜ÔñÜá¤. 
14 ÇæãàPÜÓÜ»Ý PæÒàñÜÅWÜÙÜ ±æçQ ÖÝÓÜ®Ü, 
aÝÊÜáÃÝg®ÜWÜÃÜ ÖæãÃÜñÜá±ÜwÔ Ü̈Ãæ 
12 PæÒàñÜÅWÜÙÜ®Üá° ¹hæ²&hæwGÓ… 
Êæáç£ÅPÜão Wæ̈ ÜáªPæãíwñÜá¤.

PÜÙæ¨Ü Ë«Ý®ÜÓÜ»Ý aÜá®ÝÊÜOæ
¿áÈÉ ÖÜÙæ ÊæáçÓÜãÃÜá Ë»ÝWÜ 
ŸÖÜáñæàPÜ PÝíWæÅÓ…ÊÜá¿áÊÝXñÜá¤. 
hæwGÓ…®Ü »Ü̈ ÜÅPæãàpæ¿á®Üá° wPæÎ 
¿áÍÜÔÌ¿ÞX æ̧à˜Ô Ü̈ªÃÜá.

bPÜRÊÜáWÜÙÜãÃÜá, B.6& PÜÇÝË¨Ü®æãÙÜWæ ÃÜíWÜ±ÜÅþæ¿á Ÿ¨Üœñæ ÊÜáñÜá¤ 
Ô¨ÜœñæWÜÚ¨ÝªWÜ ®ÜãñÜ®Ü ñÝÃæãà¨Ü¿áÊÝWÜáñÜ¤¨æ Gí¨Üá PÝÓÜÃÜWæãàw®Ü 
PÜ~±ÜáÃÜ ±ÜñÜÅPÜñÜì  Gí.®Ý.aÜíŸÈ¤ÊÜÞÃ… A1⁄4±ÝÅÀáÔ¨ÜÃÜá.

®ÜWÜÃÜ̈ Ü ÖÜÊÝÂÔ PÜÇÝË Ü̈ÃÜ “¿áPÜÒÔÄ’ ®ÝoÂÊÜêí Ü̈ ̄ ®æ° ÓÜíhæ PÜáÊæí±Üá 
PÜÇÝÊÜáí©ÃÜÈÉ ÎÅà¨æàË ÊÜáÖÝñæ$3⁄4¿á ÊÜá×ÐÝÓÜáÃÜ ÊÜá˜ì¯ BTÝÂ®ÜPÜ¨Ü 
¿áPÜÒWÝ®Ü ±ÜÅ¨ÜÍÜì®Ü ÓÜí¨Ü»Üì¨ÜÈÉ ¿áPÜÒ ±ÜÅaÝÃæãàñÜ¤ÊÜá ±ÜÅÍÜÔ¤ ÔÌàPÜÄÔ 
AÊÜÃÜá ÊÜÞñÜ®Ýw¨ÜÃÜá.

ñæíPÜá£oár ñÜÊÜÃÜá PæàÃÜÙÜ¨Ü PÜáí¸æÛ¿áÈÉ aÜívæàÓÜ¨Üáª, »ÜãñÜ, ñæç¿áÂí 
FÄ®ÜÊÜÃÝ¨Ü ñÝÊÜâ ¿áPÜÒWÝ®Ü ÊÜÞvÜáÊÜâ¨Üá ¨æãvÜx¨ÜÆÉ.  PÜÃÝÊÜÚÀáí¨Ü 
Zor HÄ PÝµ®Ýw®ÜÈÉ ÓÜÌ¿áí ±ÜÅaæãà©ñÜÃÝX ñæíQ®Ýo¨Ü ±ÜÅ¨ÜÍÜì®Ü 
¯àwÃÜáÊÜâ Ü̈á ËÍæàÐÜ.   PÜÇæÁãí Ü̈á ñÜ®Ü° ÊÝÂ²¤ ±ÜÅ æ̈àÍÜ̈ Ü ÖæãÃÜWæ g®ÜÄí Ü̈ 
²Åà£ÓÜÆ³oár ÓÜÌ¿áí Eñæ¤àiñÜÃÝX ±ÜÅ Ü̈ÍÜì®Ü ̄ àvÜÆá ÊÜááí¨ÝXÃÜáÊÜâ Ü̈á 
¿áPÜÒPÜÇæ¿á ËÓÜ¤ÃÜOæ¿á ÓÜíPæàñÜ Gí¨ÜÊÜÃÜá ËÊÜÄÔ¨ÜÃÜá. 

PæàÃÜÙÜ©í¨Ü HPæçPÜ PÜ®Ü°vÜ ÊÜÞÔPÜ ¿áPÜÒWÝ®ÜPæR ÓÜíŸí«Ü±Üor ±Ü£ÅPæ¿á®Üá° 
11ÊÜÐÜìWÜÚí¨Ü ÖæãÃÜñÜÃÜá£¤¨Üáª ñæíPÜá ÊÜáñÜá¤ ŸvÜWÜá £oár ËáàÄ ÓÜÊÜáWÜÅ 
¿áPÜÒWÝ®Ü ±ÜÅ£¯˜ÓÜá£¤ æ̈.  ÊÜááí æ̈ GÆÉ PÜÇæWÜã ñæÃæ̈ ÜáPæãÙÜÛÈ Ü̈áª B®…Çæç®… 
ÊÜáãÆPÜÊÜä BÓÜPÜ¤ PÜ®Ü°wWÜÄWæ Æ»ÜÂÊÝXÓÜÇÝWÜá£¤¨æ Gí¨Ü aÜíŸÈ¤ÊÜÞÃ…,  
PÜÇæWÝX Ÿ¨ÜáPÜáÊÜ APÜÒÃÜiàË¿á Ÿ¨ÜáQ®Ü ±Üá®ÜÃÜáijàÊÜ®ÜPæR D ±ÜáÃÜÓÝRÃÜ 
FÃÜáWæãàÇæí¨Üá ÖÜÑìÔ¨ÜÃÜá.

Ÿ¨ÜáPÜá£¤¨æªàÊæ ®ÝÊæÆÉ Ÿ£¤Öæãà¨Ü ®Ü©WÜÙÜíñæ GíŸ PÜËÊÝ~¿áíñæ 
²Åà£ ÓÜÊÜÞg¨ÜÈÉ Ÿ£¤ÃÜáÊÜ ÓÜí¨Ü»Üì¨ÜÈÉ,  PÜÒ~PÜ&ÊÜÂÊÜÖÝÄPÜ iàÊÜ®ÜÊæà 
ÊÜááSÂÊæ¯ÓÜáÊÜ ÓÜí¨Ü»Üì¨ÜÈÉ ¿áPÜÒWÝ®Ü ±ÜÅ¨ÜÍÜì®Ü PÜ®Ü°vÜ¨Ü aæçñÜ®ÜÂPæR 
BñÜ$3⁄4ËÍÝÌÓÜ ÊÜáãwÔ¨Üí£¨æ.  ÊÜê£¤±ÜÃÜ PÜÇÝË¨ÜÄWæ PÜwÊæá CÆÉ¨Üíñæ 
CÈÉ¿á PÜÇÝ±æÅàËáWÜÙÜá ±ÜÅ¨ÜÍÜì®Ü ¯àvÜá£¤¨ÝªÃæí¨Üá aÜíŸÈ¤ÊÜÞÃ… 
A1⁄4±ÝÅÀáÔ¨ÜÃÜá.

ÖÜ®ÜãÃÜá, B.6& ®ÜÃæàWÝ Áãàg®æ WÝÅËáà| »ÝWÜ¨Ü g®ÜÄWæ 
ÊÜÃÜ¨Ý®ÜÊÝX¨Üáª C¨ÜÃÜ ÓÜ¨Üá±ÜÁãàWÜ ±Üvæ¨ÜáPæãÙÜáÛÊÜíñæ ñÝÆãÉPÜá 
ÓÜíÁãàgPÜ ®ÝÃÝ¿áO… £ÚÔ¨ÜÃÜá. ñÝÆãQ®Ü GÇÉæàÊÜÞÙÜ WÝÅÊÜá 
±ÜíaÝÀá¤ BÊÜÃÜ| BÁãàiÔ Ü̈ª 2023&24®æà ÓÝÈ®Ü ®ÜÃæàWÝ Áãàg®æ 
ÓÝÊÜÞiPÜ ±ÜÄÍæãà«Ü®Ý WÝÅÊÜáÓÜ»æ¿áÈÉ ÊÜÞñÜ®Ýw Ü̈ AÊÜÃÜá GÇÉæàÊÜÞÙÜ 
WÝÅÊÜá ±ÜíaÝÀá£ ÊÜÂQ¤¿áÈÉ PÜêÑ CÇÝTæ 04 ÃæàÐæ$3⁄4 CÇÝTæ 08 ÓæàÄ Ü̈íñæ 
Joár 144 PÝÊÜáWÝÄWÜÙÜ®Üá° PæçWæ£¤Pæãíw æ̈. ±ÜíaÝÀá¤ ÊÜÂ²¤¿áÈÉ 2320 
PÜáoáíŸWÜÚ Ü̈áª 7400 g®ÜÓÜíTæÂ Öæãí© æ̈. ®ÜÃæàWÝ Áãàg®æ¿áÈÉ 2190 
PÜáoáíŸWÜÙÜá ®æãàí¨Ý~ Öæãí© æ̈. 1198 PÜáoáíŸWÜÙÜá E æ̈ãÂàWÜ bàq 
±Üvæ̈ Üá Pæãíw æ̈. ÊÜáñÜá¤ 573 PÜáoáíŸWÜÙÜá PæÆÓÜ ̄ ÊÜì×ÔÃÜáñÜ¤Êæ.  C Ü̈ÃÜÈÉ 
31,725 ÊÜÞ®ÜÊÜ ©®ÜWÜÙÜÈÉ PÜãÈ ¸ÝŸá¤ 1,00,25,100  Pæãàq  ÓÝÊÜáXÅ 
¸ÝŸá¤ 82,00,420 ÆûÜ Joár ÊæãñÜ¤ 1,82,25,520 Pæãàq ÃÜã. SaÜáì  
BXÃÜáñÜ¤̈ æ. PÝÊÜáWÝÄ ®Üvæ©ÃÜáÊÜ ÓÜ§ÙÜPæR »æàq ¯àw ±ÜÄÎàÆ®æ ®ÜvæÓÜÇÝX æ̈ 
ÖÝWÜã PÜãÈ PÝËáìPÜÃÜ ÊÜá®æWæ »æàq ¯àw ÖÜ| Ÿí©ÃÜáÊÜ ŸWæY ÊÜÞ×£ 
±Üvæ̈ Üá PÜvÜñÜ ±ÜÄÎàÆ®æ ÊÜÞvÜÇÝX æ̈. ®Üvæ©ÃÜáÊÜ PæÆÓÜ̈ ÜÈÉ Çæãà±Ü æ̈ãàÐÜ 
C Ü̈ªÃæ ÓÜ»æ¿áÈÉ ÊÜáíwÓÜŸÖÜá Ü̈á Gí Ü̈á £ÚÔ Ü̈ÃÜá.

¿áPÜÒÔÄ ®ÝoÂ ÊÜêí¨Ü©í¨Ü 
¿áÍÜÔÌ ¿áPÜÒWÝ®Ü ±ÜÅ¨ÜÍÜì®Ü

®ÜÃæàWÝ Áãàg®æ  
ÓÜ¨Üá±ÜÁãàWÜ ±ÜvæÀáÄ


