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VENKATESHGANESH

Bengaluru,March31

Oil major Royal Dutch Shell is

working on designing solu-

tions in renewable energy in

areas such as next-gen battery

technology, in linewith itsCEO

Ben van Beurden’s push to-

wards cleanenergy.

Talking to BusinessLine on

the sidelines of the inaugura-

tion of its new technology

centre in Bengaluru, Nitin

Prasad, Chairman of Shell

Companies in India, said the

Anglo-Dutch company iswork-

ing on ‘sustainable’ energy as

theway forward. “If you lookat

it, there are 300millionpeople

inIndiawhodonothaveaccess

toenergyandanother300mil-

lionwill need access to energy,

which cannot be achieved

through conventionalmeans,”

he said.

Further, Shell plans to

double thecapacityof its lique-

fied natural gas import facility

atHazira to 10million tonnes a

year. With increasing global

population, there is in an in-

crease inenergyrequirements,

said Harry Brekelmans, Shell’s

Projects&TechnologyDirector.

In line with this, Shell is work-

ing on energy storage, which

involves next generation bat-

teries. “Lithium currently has

challenges suchascost toman-

ufacture and ageing off the

battery,” said Prasad.

The Anglo-Dutch company

has been a vocal supporter of

carbon tax andhas committed

to investing$1billion in renew-

able energy as it is seeing a

pushback from people due to

increased pollution as a result

of coal and oil-based fuels.

Shell and Chevron are in the

top 10 list of companies re-

sponsible formore than60per

cent of theworld’s greenhouse

gas emissions since the indus-

trial revolution, according to

study by independent climate

change scientist Richard

Heede.

Newtechnology
Tocounterthis, in India,Shell is

working on a technology

called IH2, which converts

solid waste to hydrocarbons.

“India generates 50 million

tonnesofmunicipalwaste and

200 million tonnes of agricul-

tural waste, which can all be

converted into hydrocarbons,

which can be used for trans-

portation”points out Prasad.

A lotof this technologywork

will happen out of the

Bengaluru centre, which is

Shell’s third such centre, after

Amsterdam and Houston. The

company is also taking the

help of start-ups, globally as

well as in India to fuel its jour-

ney going forward. In India,

Graviky Labs, a Bengaluru-

basedstart-up,hasworkedona

retrofit technology that repur-

poses vehicular air pollution

into screenprinting ink.

Working on energy

storage involving
next-gen batteries

(from right) Dharmendra Pradhan, UnionMinister for Petroleum andNatural Gas; Harry Brekelmans,

Director for Projects and Technologies, Royal Dutch Shell; Alphonsus Stoelinga, Ambassador of the

Netherlands; and Nitin Prasad, Chairman of Shell Companies in India, at the inauguration of Shell

Technology Centre in Bengaluru SOMASHEKARGRN

Shell opens technology centre

RAJESHKURUP

Mumbai,March31

The Advertising Standards

Council of India (ASCI) has

askedBhartiAirtel towithdraw

or modify its advertisement

that claims the operator’s net-

works are the fastest in the

country.

ThemovecameafterrivalRe-

liance Jio Infocomm(RJio)filed

a complaint with the advert-

ising industry watchdog stat-

ing Airtel’s claims were false,

misleadingand incorrect.

ASCI’s Fast Track Complaints

Committee (FTCC), which met

on Thursday, upheld RJio’s

complaint and ruled that TV

commercial was “misleading

by ambiguity and

implication”.

“While the advertiser sub-

mitted an Ookla certificate,

theydidnotprovideanexplicit

testmethodology to substanti-

atethatthemethodisrobustto

capture that the sample; and is

representative and compar-

able across operators, geo-

graphies and consumers,” the

committee said.

Airtel has claimed to be the

fastest network based on a re-

port by Seattle-based broad-

band testing firm Ookla. RJio

has sent a legal notice to Ookla

too.

While Airtel will contest the

decision, Ookla said it fully

stands behind Bharti Airtel be-

ing named ‘India’s Fastest Mo-

bileNetwork’.

The committee also stated

that the claim was not “ad-

equately substantiatedand the

basis of comparison has been

sochosenastobestowartificial

advantage to theadvertiser”.

“We have advised the advert-

iser tomodify appropriately or

to withdraw the said TVC and

the website advertisement by

April 11,” it added.

Airtel, which did not agree

with ASCI’s decision, said it in-

tends to contest thedecision.

“We do not agreewith ASCI’s

decision andwill file an appeal

as per guidelines. Our cam-

paign is based on findings by

Ookla, a globally recognised

leader in mobile speed tests

and a benchmark for reputed

global operators.

“We have shared all support-

ingfactswithASCIandstrongly

believe that our campaign is

compliant with all guidelines.

We will be happy to provide

more details, if required, and

hope ASCI will reconsider its

decision,” Airtel said in a state-

ment.

Ookla stated it fully stands

behind the “accuracy and reli-

ability of the methodology”

used to designate Airtel as ‘In-

dia’s FastestMobileNetwork’.

IPmethodology
Theawarddesignationwas val-

idated using the IP methodo-

logy described above for all

speedtest results during the

last sixmonths of 2016 (Q3 and

Q4). When analysing the data

for 2016, Airtel was still the

clear leader, it added.

“When analysing data for

2017 to date, Airtel is still the

clear leader. It is worth noting

that after correcting for theAn-

droid limitation, Airtel’s lead

over Jio increases for all afore-

mentioned date ranges,” it

added.

Airtel to appeal;

Ookla backs its claim

ASCIasksAirtel towithdraw
‘misleading’ advertisement

VENKATESH GANESH

Bengaluru, March 31

Oil major Shell plans to

add another 1,500 re-

searchers in India.

Addressing reporters,

Nitin Prasad, Chairman

of Shell Companies in

India, said that cur-

rently the company has

5,500 employees across

Chennai and

Bengaluru. “We will

take our headcount to

7,000,” he said.

One of the reasons

Shell is doing this is due

to the fact that the com-

pany wants to have its

R&D as well operations

under one roof and

wants to take some of

its solutions faster to

the market. Harry

Brekelmans, Shell’s Pro-

jects and Technology

Director, said this will

enable the company's

processes to be more

efficient.

Collaboration across

different disciplines

and with other sectors

externally is a key ena-

bler of successful innov-

ation, he added.

Oilmajor to
hire 1,500
researchers

pilotstartedbythetwo(Aricent

and Nasscom) who trained

2,700+studentsonemployabil-

ity-driven skills. Most of the

trained students are currently

working in companies, such as

Amazon, Dell, Tech Mahindra,

and Wipro, said Santosh Abra-

ham, Vice-President, Nasscom

Foundation.

Ashwani Lal, Chief Opera-

tions and Quality Officer and

Chairman of the CSR Board at

Aricent, said: “With the help of

this programme, we intend to

create a win-win situation for

students and industry—where

the industry gets highly skilled

graduates right from the col-

legeand the studentsget vastly

enhanced employment

opportunities.”

OURBUREAU

NewDelhi,March31

Nasscom Foundation and

global design and engineering

company Aricent on Friday an-

nouncedthelaunchof ‘Ariseby

Aricent’ – Aricent Skills for Em-

ployability (ARISE) programme

— a corporate social responsib-

ility (CSR) initiative to create

greater employability oppor-

tunities for 3,400 college stu-

dents.

Theprogrammewill provide

training to engineering under-

graduates across Delhi-NCR,

Karnataka, Tamil Nadu and Tel-

angana. The Delhi-NCR region

itself will have 1,300+ students

trained under the ARISE pro-

gramme.ARISEisaprogramme

firmedupby the success of the

Nasscom,Aricent to train
3,400 college students

SANGEETHACHENGAPPA

Bengaluru,March31

Red Hat India, which employs

over 1,000 people in India, is

looking to ramp up its engin-

eering, sales & marketing and

consulting headcount on the

back of growing demand for

its open source software ser-

vices and support, which is

driven by BFSI, government

and telecomverticals.

India revenues grew more

than double the rate of Red

Hat Inc, which posted revenue

of $629 million in the fourth

quarter and total revenue of

$2.4 billion, up 18 per cent YoY

for the full fiscal year ended

February 28, 2017.

“FY2017hasbeenagoodyear

for us. Currently, we seek tal-

ent in software development,

sales&marketing andconsult-

ing across RedHat locations in

India.

“We have signed up a new

60,500 sq ft facility that can

seat 400 people onOuter Ring

Road,Bengaluruwhereouren-

gineering team will work out

of, in September, when it is

ready. We have moved into a

larger 14,000 sq ft office in

Bengaluru’s city centre earlier

this month, that can accom-

modate 75people andwill also

houseourtrainingandenable-

ment centre for customers

and partners,” Rajesh Rege,

ManagingDirector, RedHat In-

dia, told BusinessLine.

Of its 1,000 plus employees,

900 are engineering, shared

services and global support

staff. Asked how many would

behired this fiscal, he said “We

are still in the process of de-

termining the number. India

is the largest operations inRed

HatAsiaPacificand I seehiring

happening throughout the

year.” Last year, the company

had ramped up its India head-

count by 40 per cent from

January– September.

Focuson smart cities
Stating that the company’s

geo-expansion strategy initi-

ated last fiscal would continue

this year, Rege said, “There is

scope to grow our business

outside of the top6markets of

Bengaluru, Hyderabad, Chen-

nai, Mumbai, Delhi and Kolk-

ata. This year, the focus is on

the next 25 cities including

State Capitals where we are

looking to tap smart city deals

and smaller cities such as In-

dore, Amritsar, Kanpur, Coim-

batore, Vishakapatnam and

Nashik, where IT infrastruc-

ture is being set up.”

Since open-source software

is free for everyone to use, Red

Hat’s revenue model is de-

pendent on subscription-

based sales of the support and

services that it offers to its cus-

tomer base.

For fiscal 2017, subscription

revenue contributed to 89 per

cent of the company’s global

revenue.

“Our goal is to work very

closely with the top 250 enter-

prise and public sector cus-

tomers and their ecosystem to

make sure that Red Hat tech-

nologies are onboarded by

them in their digital trans-

formation journey,” said Rege.

James Whitehurst, Presid-

ent & CEO of Red Hat Inc, has

said that India is oneof thekey

growth engines to help

achieve the company’s rev-

enue goal of $5 billion by 2021.

Will hire software

development,

consulting,
sales and

marketing talent

RedHat to rampupheadcount

OUR BUREAU

Mumbai, March 31

In a bid to wean away more

customers from incumbent

operators, Reliance Jio has

announced that it will offer

free services for another

three months to all users

who subscribe before April

15. Consumers will have to

pay a one-time membership

fee of ₹99 and subscribe to

the ₹303 per month plan.

RJio had earlier said that its

Prime membership offer

would be open only till

March 31.

Close to 72 million sub-

scribers have signed up

already for this offer. How-

ever, the company had nearly

100 million users when ser-

vices being given completely

free.

By offering free services for

another three months till

July, the telecom operator is

hoping to bring on board the

other 30 million who did not

continue with their RJio con-

nection after it went paid.

Announcing the extension,

Mukesh Ambani, Chairman,

Reliance Industries, said, “We

have heard your voice, and

we are extending the dead-

line for purchasing Jio’s ₹303

(and other) plans till April 15.

This extension will provide

the necessary breathing

room for users to avoid ser-

vice disruption during the

transition from free to paid

services.”

Users who do not recharge

by the extended date of April

15 will experience degrada-

tion and/or discontinuation

of services.

“Every Jio Prime member –

when they make their first

paid recharge prior to April

15 using Jio’s ₹303 plan (or

any higher value plan) – will

get services for the initial

three months on a compli-

mentary basis. Your paid tar-

iff plan will be applied only

in July, after the expiry of the

complimentary service,” Am-

bani said.

Thismeans a user will have

to pay a minimum of ₹303

plus ₹99 for membership be-

fore April 15 and after that he

will have to pay only in July.

Addingmore towers
RJio has created the world’s

largest greenfield 4G LTE

wireless broadband network,

with over one lakh mobile

towers. The company is

adding another one lakh

towers.

“This greenfield invest-

ment – of over ₹2 lakh crore –

is the largest anywhere in the

world. We are acutely aware

that we have small pockets of

congestion on our network.

With our investment in net-

work expansion, you will see

a dramatic improvement in

service quality in the coming

weeks,” Ambani said.

Sweetens deal

by offering free

services for
3 more months

Casting awide net To lure asmany customers as possible at the last hour, Reliance Jio set upmobile

outlets in various parts of NewDelhi on Friday RAMESH SHARMA

RJio extendsPrimemembershipoffer till April 15

OURBUREAU

Mumbai,March 31

Idea Cellular, the country’s

third largest mobile operator,

has launched a new pack that

offers 1GB data per day for a

month on 4Ghandsets.

The new pack, rolled out for

post-paid subscribers, comes

with rental plans of ₹199 and

above. The new pack is avail-

able for subscription till April

30, and is onheavydiscount of

up to ₹300 (value of the pack)

for the first three months of

subscription.

Separately, the companyhas

launched 4G services in Assam

circle, starting with five towns

of Jorhat, Tezpur,Nagaon, Bon-

gaigaon and Lumding.

Idea offers 1GB
4Gdata/day for
post-paid users




