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DEBASIS MOHAPATRA
Bengaluru, 21 September

After several quarters of slow growth, IT
major Wipro is seen to have regained the
momentum with clinching of the $1.6-
billion Alight deal earlier this month. 

The contract has not only cemented
the position of its chief executive officer
(CEO) Abidali Neemuchwala, but has also
proven the ability of the current man-
agement to successfully chase and close
larger deals that are becoming scarce in
the market.

“This is the second mega deal for Wipro
in the past four years after the ATCO con-
tract. Taken together, these deals help
address the persistent growth issues that
Wipro has experienced in the past couple
of years," said Peter Bendor-Samuel,
founder and CEO of global advisory firm,
Everest Group. “As these factors take hold,
we anticipate that Wipro's growth
prospects are improving, and will start to
look more similar to its peers," he added.

While the Alight contract, which has
a tenure of 10 years, is the largest-ever
won by the company, in June 2014, the
Bengaluru-based firm had bagged a $1.1-
billion outsourcing contract from
Canadian logistics firm ATCO.
According to its contract with Alight,
Wipro has been mandated to digitally
transform the Illinois-headquartered
company's business. 

“Alight deal indicates that
Neemuchwala's efforts of entering into
the big league has started showing results.
It also shows his ability to drive big deals,
which augurs well for the company," said
an analyst from a global research firm
requesting anonymity.

Neemuchwala, a former TCS top exec-
utive, had joined Wipro in 2015 as the
group president and chief operating offi-
cer, before being elevated to the top post
in February 2016. His appointment was
seen as an effort to bring a fresh perspec-
tive into the company that was continuing

to lag peers.
During the past two years that

Neemuchwala had been at the helm,
the company had not shown any
marked improvement in growth param-
eters, owing to a combination of fac-
tors such as macroeconomic events and
company specific issues. The company
had to deal with bankruptcies of two
large clients in Communications and
Energy & Utilities verticals. 

While Aircel filed for insolvency in
January-March quarter, it was British
energy firm Carillion that went belly-up
earlier this year. As these verticals togeth-
er account for around 20 per cent of
Wipro's overall revenues, insolvency
issues proved to be a drag on its balance
sheet. Similarly, the scrapping of Patient
Protection and Affordable Care Act or
Obamacare by US President Donald
Trump also hit Wipro hard as it was a
major focus for the IT services firm
through its subsidiary HealthPlan
Services (HPS). Wipro had acquired HPS
in 2016 for around ~31.3 billion.

Among the macro-economic factors,
fall in oil prices also impacted its energy
and utilities vertical, while migration of
infrastructure management services to
Cloud disrupted its strongest service lines.

These factors translated into low rev-
enue growth numbers for the firm in
the past two fiscal years, compared to its

larger peers. In FY18, Wipro's IT servic-
es revenue growth in dollar terms was at
4.6 per cent, while it was at 4.9 per cent
in FY17. 

When compared with this, larger rival
Infosys's revenue in dollar term rose by 7.2
per cent in FY18 and 7.5 per cent in FY17.
Similarly, industry leader Tata
Consultancy Services showed a revenue
growth of 8.6 per cent in FY18 while it was
6.2 per cent during FY17.

"Abid is fortunate to have his board
dominated by its founder who has
demonstrated patience with his leader-
ship team. There is no doubt that patience
was needed given the repair work which
was needed when Abid took over," said
Bendor-Samuel of Everest Group.

The uptick in growth was already vis-
ible in Wipro's first quarter earnings when
it reported a 2.8 per cent rise in dollar rev-
enue to $2.02 billion. According to a report
by brokerage firm Elara Capital, in the
first quarter of FY19, Wipro's revenue grew
by 8.3 per cent annually, excluding the
one-offs seen in communications, health-
care and energy and utilities.

"Client mining seems to be good for
Wipro with $50-million plus client count
increasing by seven to 40 from 1QFY17 to
1QFY19," the report added.

Wipro had added 75 new customers in
the first quarter of this fiscal year as com-
pared to 58 in the previous quarter.

Wipro bets on Alightdeal
to tide overgrowth woes
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AVISHEK RAKSHIT
Kolkata, 21 September

Emami Paper Mills, part of
the ~600-billion Emami
Group, will invest ~20 billion
to set up a 0.23-million tonne
(mt) multilayer-coated pack-
aging board manufacturing
plant in Gujarat.

The investment will help
the Emami Paper Mills, one
of the major producers of
multilayer packaging board
in the country, expand direct-
ly in western India. The com-
pany has been catering to the
western region from its two
plants in eastern India —
Odisha’s Balasore Odisha and
Dakshineshwar in West
Bengal. Expected to be com-
missioned by early 2020, the
facility will be spread across
103 acres in the Saykha
Industrial Area in Bharuch
district. Additionally, an 18
megawatt captive power
plant is being constructed at
an investment of around ~10
billion in the first phase.

“Keeping in view the high-
quality infrastructure and
ease of doing business in
Gujarat, we target to complete
the first phase of the project
by early 2020 and commence
our commercial production
in the first half of the same
year. This project will play a
key role in establishing
Emami Paper Mills as one of
the largest packaging board
manufacturers in India,” said
Aditya V  Agarwal, director at
the Emami Group.

In the second tranche of
expansion, the company is
expected to double the
capacity in Gujarat to 0.45
mt. 

Emami Paper
Mills to invest
~20 billion for
Gujaratplant

Board to push for fresh
GI label for Sikkim tea
AVISHEK RAKSHIT
Kolkata, 21 September

The Tea Board of India is con-
sidering a fresh geographical
indication (GI) label for Sikkim
tea. Experts believe that the
move will create a brand iden-
tity for this variety, and boost
its export potential while pro-
tecting the Darjeeling brand. 

“It is our plan to have a GI
tag for each of the specific tea
growing regions. We are,
presently, considering one for
Sikkim tea,” Tea Board Deputy
Chairman Arun Kumar Ray
told Business Standard,
adding such a move would
help each of the tea varieties
from Darjeeling, Assam,
Dooars, Nilgiris, Kangra and
Sikkim establish their own dis-
tinct identities.

All the major tea regions
have GI labels and a logos, but
the most recognised one is
Darjeeling, which is used
across the globe to certify its
authenticity. Tea varieties from
Darjeeling, Sikkim, and Nepal
are very identical in appear-
ance, texture and aroma. It is
difficult to discern one from
the other, until they are
brewed. At times, even tea con-
noisseurs are confused about
the quality of leaves from these
three regions. It is here that the
problem arises.

Officials said cheap quality
brews from Nepal and Sikkim
are passed on to blenders and
packeters as Darjeeling tea.
Knowingly, or unknowingly,
companies put Darjeeling GI
labels on tea varieties from
Nepal and Sikkim. This prob-
lem is acutely felt by sellers in
the loose tea segment. 

Darjeeling variety fetches a
hefty premium over other vari-
eties, including the Chinese
green tea. Prices of Sikkim and
Nepal varieties are no match. 

On the other hand, while
tea from Sikkim is identical to
that from Darjeeling in aroma,
only extremely high quality
orthodox Nepal tea is valued
in the markets of Germany,

Japan and Western Europe. 
“Often tea from Nepal is

confused not just with
Darjeeling, but with Sikkim
also. Many a times, tea from
Nepal is sent to Sikkim.   

At times it is blended with
Sikkim tea, and passed onto
Darjeeling or other marketers
in Kolkata, where further
blending takes place,” an own-
er of several tea estates in
Darjeeling said.

Experts believe that if a GI
can be given to Sikkim tea,
packeters might refrain from
cross-blending of varieties from
these three regions to protect
the Darjeeling and Sikkim
brands. Moreover, a concerted
effort in branding, put together
with a GI recognition, is expect-
ed to open up the lucrative
export market for orthodox
varieties from Sikkim.

“It would be good to roll
out a GI tag for Sikkim as it will
also protect the Darjeeling
brand by laying down two
clearly demarcated territo-
ries,” Azam Monem, president
at the ITA said. 

The tea landscape in
Sikkim is primarily dominat-
ed by the Sikkim government-
owned Temi Tea Garden — the
only tea estate in the state
established in 1969 — and var-
ious other small tea growers. 

With only one garden and
other small backyard pro-
ducers, Sikkim produces an
estimated 0.5 million kg
(mkg) of tea every year. In
comparison, the produce
from 87 gardens and other
small growers in Darjeeling
totals to around 8 mkg.

The Temi Tea garden has
been exporting its finest vari-
eties to countries such as the
US, UK, Germany, Italy, Japan,
Australia, among others. Two
months ago, it won a gold
medal in China for its quality.

Subramaniam M.V, senior
consultant of marketing and
sales at Temi Tea said, “A GI
tag would definitely help boost
our exports. Its been a long
time that Sikkim tea has come
out of the shadows of
Darjeeling tea, and has created
an identity of its own”.

AT A GLANCE
376 hectares

TToottaall  aarreeaa
110,000 kg

TToottaall  pprroodduuccttiioonn  
$60-240/kg

EExxppoorrtt  pprriicceess

EXPORT MARKETS: US,
UK, Japan, Germany,
Italy, Australia, Malaysia

Accolades: Gold medal in
12th International Premium
Tea competition, 2018, China

Reliance Jio and Star India
have announced a five-year
partnership, making all tele-
vised India-cricket matches
available to users of JioTV and
Hotstar in India.

The partnership will extend
to all formats of India's interna-
tional and domestic matches
organised by the Board of
Control for Cricket in India.

This is for the first time

cricket production, streaming
platform, and high-speed data
network come together to deliv-
er cricket content in India.

"Jio continues to bring the
most exclusive content to its
users, this time around through
the JioTV app. Cricket is not just
played, its worshipped in India.
Every Indian must have access
to the best sporting events as
well as quality and affordable

bandwidth to consume the con-
tent," said Akash Ambani, direc-
tor, Jio.

Star won the BCCI rights ear-
lier this year for the 2018-23 peri-
od for ~61.38 billion. Apart from
the BCCI media rights, Star also
holds the rights to the
International Cricket Council
matches up to 2022, and the IPL
among the major cricket media
rights. URVI MALVANIA

Jio, Star sign deal to telecast India cricketmatches

NHPC to set up solar
project in Odisha

Colorbar plans to have 250
standalone stores by 2020
URVI MALVANIA
Mumbai, 21 September

Make-up and beauty brand Colorbar will be
expanding its retail footprint aggressively over
the next couple of years. 

The company, valued at around $300 million
(~21 billion approx.) is eyeing a bigger share of the
~180-billion beauty market in India. It has tough
competition from Indian and international
brands, as the segment sees consumer interest
grow with rising disposable income. Founder
and Managing Director Samir Modi believes
that a keen focus on innovation, coupled with
high quality at affordable retail prices, is what
holds the brand in good stead.

“India poses a lot of challenges for a segment
like make-up and beauty. A large part of the
country has still not moved to incorporating
cosmetics in their daily beauty routine. We are
still, in many parts, a country for which make-up
means kaajal and at most a lipstick. Urban India
has changed from that and that is where the
growth has come from. But the potential for
growth is massive,” says Samir Modi, founder
and managing director of Colorbar. 

A part of the retail strategy also focuses on
education and interaction. With many con-
sumers being new adopters of make-up prod-
ucts, Modi feels educating them about different
kinds of products, techniques to use them and
ways to experiment — are all important aspects
of the retail strategy.

The brand is bringing an overhaul to its
look and feel. The first change has been in the
logo, adopting a softer and more sophisticat-
ed font, and incorporating a sigil. Packaging
will follow in the coming months. The change
will be completed with an overhaul of retail
touch points that will incorporate changes in
the brand identity.

The brand also plans to expand the scope of
its product portfolio. “Around Diwali, we’ll be
launching the first range of men’s grooming

products. We will start will skin care (face
wash, etc) and beard care products, but will
expand the range with time,” Modi added.
Men’s grooming is fast catching the eye of
Indian brands give the category gets more
traction every year. Beauty retailer Nykaa
recently introduced a new website dedicated
to men’s grooming in order to better focus on
the category.

The fourteen year old make-up and beauty
brand is also eyeing foreign shores for expansion
of its retail business. Already present at retail
touch-points in West Asia (mainly Dubai and
Abu Dhabi), the company has set sight on Asia-
Pacific and Europe.

“Although Colorbar an Indian brand, we
aspire to go global. We are the fastest-growing
Indian brand and have maintained a steady pace
of growth, both in financial and in terms of inno-
vation. The next step is to have a strong retail
presence abroad,” Modi said.  

The brand will start with Singapore,
Thailand, and Malaysia, and progress to Europe.
It also plans to strengthen its presence West
Asia. For now, Modi believes the Americas can
wait, since those markets are more saturated
with big commercial brands.

The firm is getting aggressive in expansion
plans as it continues to grow its portfolio

Four arrested in connection with loan racket in PNB
PRESS TRUST OF INDIA
New Delhi, 21 September

Four people, including an official of Punjab National
Bank’s Brady house branch in Mumbai whose name
figured in the Nirav Modi controversy, were arrested in
connection with a loan racket, the police said on Friday.

The accused were identified as Amarjeet Singh,
Ajay Kumar Sharma, Suresh and P K Varun (assistant
General manager) of PNB, they said. 

Police said the accused Singh in connivance with
PNB officials got sanctioned a loan to the tune of ~75

million to open a luxurious F Bar and Lounge at Delhi's
Connaught Place.

After the Nirav Modi incident, the accused Singh
left his address and switched off his phone since his
loan was also connected with the same branch as that
of Nirav Modi’s. The accused operated the F Bar &
Lounge for three years and later closed it without
repaying the loans and other liabilities, said Suvashis
Choudhary, additional commissioner of police (eco-
nomic offences wing).

Nirav Modi and his uncle Mehul Choksi, in con-
nivance with certain bank officials, allegedly cheated

PNB of over ~130 billion through fraudulent Letters of
Undertaking (LoUs). Based on a tip-off, a raid was con-
ducted by the Economic Offences Wing of the Delhi
Police on September 11, following which the accused
Singh was arrested, he said.

During interrogation, it was learnt the accused
used to obtain loan on the basis of forged and fabri-
cated sale deeds of the property being offered as col-
lateral security with the banks, he added. On the basis
of fake documents, the accused opened an account at
PNB's Mayur Vihar branch in the name of one Sarita
with the help of the then Bank Manager Sheetal Garg.

Hydro power generation firm
NHPC will set up a 40-Mw
solar plant in the state with
an investment of about ~1.96
billion.  BS REPORTER

INVITATION FOR RESOLUTION PLANS
VBC Industries Ltd., went into CIRP process
under IBC.Form G inviting EOI was realeased in
Economic Times (Hyderabad) on 12.09.2018.
The plant is located at Kurnool (in Ac 28) Andhra
Pradesh, plant capacity 16.5 MVA or 30TPD.The
company also owns properties at Vizag (the Vizag
Bottling Company IE Marripalem), commercial
complex at Bhubaneswar, Ac 250 land at Sirpur
Kakaz Nagar Village (Akkalapally).

FOR DETAILS CONTACT 

Mr.P.Apparao (9848086970), Authorised Representative,

VBC Industries Ltd.,

(rprep@vbcindustries.in)

Whereas,
The undersigned being the Authorised Officer of the Bank of India under the 

Securitisation and Reconstruction of Financial Assets and Enforcement of 
Security Interest Act, 2002 and in exercise of powers conferred under Sub-
Section 12 of Section 13 read with Rule 8 of the Security Interest (Enforcement) 
Rules, 2002 issued a Demand Notice dated 17.01.2018 calling upon the 
Borrower Mr. Gajanand Babulal Saini to pay Rs. 11,52,000/- and further 
interest thereon within 60 days from the date of the said notice.

The borrower having failed to repay the amount, notice is hereby given to the 
Borrower and public in general that the undersigned has taken Symbolic 
possession of the immovable property owned by Mr. Gajanand Babulal Saini 
described herein below in exercise of powers conferred on him under Sub-
section (1) of Section 14 of Act read with Rule 8 of the Security Interest 
Enforcement Rule, 2002 on this the 18th day of September of the year 2018.

The Borrower in particular and the public in general is hereby cautioned not to 
deal with the immovable property and any dealings with the immovable property 
will be subject to charge of the Bank of India, Pinguli Branch for an amount of 
Rs. 11,52,000/- and further interest thereon  from 01.01.2018.

The Borrower's attention is invited to provisions of Sub - Section (8) of 
Section 13 of the Act, in respect of time available, to redeem the secured assets.

POSSESSION NOTICE 

DESCRIPTION OF IMMOVABLE PROPERTY
Flat No. S-7, Second Floor, Neon Square, Mhapsekar Titha, Plot No. 11B1 
in village Pinguli, Tal. Kudal, Dist. Sindhudurga. Property owned by Mr. 
Gajanand Babulal Saini.

Relationship beyond banking

BANK OF INDIA - PINGULI BRANCH
Kudal, Sindhudurga. Phone : 02362-222570
E-Mail : Pinguli.Ratnagiri@bankofindia.co.in

Date : 18.09.2018
Place : Pinguli

Sd/- 
Authorised Officer

Bank of India

APPENDIX - IV [See Rule - 8(1)] 
(For immovable property)




