For Release: August 24, 2005
RESULTS FOR 12 MONTHS ENDED JUNE 30, 2005

KEY POINTS '

ASm 2004 2005 « Profit after tax and pre significant items up £.9% from
Sales 10,406 11,160 +8.7% $387 4 mitlion to $380.7 million.

PRITA B311 B37.8 +(.8%
BAT - pre goadwilt = Earnings per share after goodwill amortisation down 0.4%
amortisation 515.0 517.9  +08% from 44.7 cents to 44.5 cents.

BAT — post goodwill
artortisation 367.4 3007 +0.9% « Bamnings per share pre goodwill amortisation down 0.8%
Significant Rems @ {94 5) {269.8) from 59.4 cents to 58.9 cents.

PAT after significant .
Hems 200 8 120.0 -41.3% * Dividend up 8.3% from 32.0 to 34.0 cents per share.

bl i [3J hl 2 . PR . . .
ggggi?ggggﬂz“ @ ii; fjg vg%: = This dividend payment is underpinned by strong operating

Cash flow from cash flow of $980 million which represents $1.12 per

operations 861.5 980.2 +1.9% share.
Dividend {cents) 320 34.0 +6.3%

Returns for Amcor remain above its weighted average cost
(1) Calculated after deducting the coupon payment of of capitai of 9.5% {pre tax) with PBITA/Average Funds

$52.3 million ($52.4 million last year) for the Perpsatual Invested of 10.9%.

Amcor Convertible Reset Sseurities (PACRS). N . .
(2} The significant items refate 1o the PE(T busmgss Significant items for the year after tax were $269.8 million

restructuring, the Flexibles restructuring and asset and included asset write downs of $208.1 million.
bnpairments.

{31 EPS calculated after deducting the PACRS coupon
from profit after tax and before significant tems.

Although earnings for the full year were up 1%, earnings in
the second half were down 3% and this lower performance
is more indicative of the current trading performance.

During the year there was substantial cost increases for

Key Ratios both raw material inputs, as well as other operating costs.
2604 2005 A substantial majority of the raw material cost increases
were recovered in the market, but most of the other cost
PBITA/Ave Funds lnv. (%) 111 10.8 increases were absorbed by the business units.
Return on Ave Equity (%) 9.4 8.7 . . .
Net DebtiiNet Degt éyE[q:j}ity} (%) 26 a7 « Sound performance in Amcor Australasia with refurns at

Not PBITA interest cover (times)™ 45 4.4 16.9%. The second giass furnace was successfully
NTA per share {A$) 252 280 commissioned, ahead of time and on budget.

13 Convertible notes treated as debt. ; . .
§2§ All hybrids treated as debt. The Amcor PET Packaging earnings were up 2.7% in local

{3) Before significant items. currency terms. In Latin America, the operations had a very
strong year with volumes up 23%.

Eamings growth of 8% in Amcor Flexibles was a solid
result, given the significant raw matera!l cost increases
incurred during the year.

EARNINGS PER SHARE . Thq combined Amcor Renlsch‘ and Amcor Closures
businesses had a good result with earnings up 8% and

Pre Goodwill Amortisation retums improving to 14.4%.
* The Amcor Sunclipse and Amcor Asia businesses both
Conts 8.8 617 59.4 59| Compound had a particularly difficult second haif with earnings for
50.3 earnings both divisions down 30% in that pericd compared to the

§0.6 growth over same period last year.

the past four

25.8 years of 7.2%

" Al figures are after the payment of PACRS interest and before

significant #ems.

2001 2002 2003 2004 2006
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Final Dividend

Consolidated | Asm 2004 2005 | Directors have declared a final diyidend of 17 cenis per
Statement of share, 22% franked at 30 cents in the dollar. The total
Profit gatf?iles ) ’?:ngg-g 1}23?-2 dividend for the year is 34 cents compared with a tofal
’ Efe’;‘:;?’;:ff;”g (582.7) (ssa.s) | dividend of 32 cents last year. The record date for the final
Brofit befors interest & tax 1635 7ig6 | dividend is 8th Sepiember, 2005 and will be paid to
- Net interest {ex PACRS) {132.8) {t37.2) | sharehoiders on 28th September, 2005.
- BACRS interest (62.4) {62.3)
f’;gf;?g?;i tax (1%% {151271;) The Dividend Reinvestment Plan (DRP) remains in operation
- Minority interests {14.4) (12.0) | with a zero discount. The issue price of DRP shares wili he
Profit after tax before determined from the arithmetic average of the daily weighted
Significant items 3874 396.7 | average market price for the nine business days 12 to 22
September, 2005 inclusive.
Consolidated | Agm 2004 2005 N L.
Cash Flow Accounting Principles
Statement Profit after tax 3874 380.7 | The financial statements are based on the audited accounis
- Dep'n & amort 582 7 588.2 | of Amcor Limited and its controlled entities and have been
- Other terms {8.6} 2.6 d di A I G i A ted
Cash Flow from Operations prepared according to Australian Generally Accepte
before significant items 861.8 ggo.2 | Accounting Principles.
g:’iﬁgﬁ;:ﬁgﬁ:i"““ assets gg'gi Egg-g; in line with Australian GAAP, the Perpetual Amcor
g ' ) Converiible Reset Securities {PACRS) are treated as equity
Neat Capital Expenditure 5070 s05.7 | with disfribution payments treated as an appropriation of
Increase ! (Decrease) in profit. The PACRS cost for the year ended 30 June 2005
working Capitat {116.7) 530 | was $52.3 million compared with $52.4 milion for the
previous year.
Consolidated | A$m 2004 2005 | Significant fems
2:‘3':"9 Custont Assat 2 052 2337 Significant items for the twelve months ended 30 June, 2005
&6 LFrent Assets ' . HiH :
Property, Plant & Equipment 4745 4400 ton;I $269.8 million loss (net after tax) compared with $84.6
fntangibles 2,063 1,767 | million loss last year.
tnvestrnents & Other Assels 426 385
Total Assets 10,286 9.898 [ gignificant items for 2004/2005 relate to Asset Impairments
Short-term debt _— 196 with PET_, Aus?raia&af%embles and Asz_a {$208.1 ml_lilpn),
Long-term debt 1778 1748 | PET bus!ness integration and r'estru'cturmg {837.0 mli!lon)
and Flexibles market sector rationalisation ($24.7 million).
Creditors & Provisions 2,742 2,758
Converfible Notes 332 304 Slgnlfican_t items for 2(_}0_3!2004 reEatg to PET business
restructuring {$19.9 million) and Fiexibles market sector
Shareholder's Equity {incl raticnalisation ($66.9 million) and the write down of residual
PACRS) 4708 4.363 [ agsets for the former Amcor Twinpak group {$7.8 million).
Total Liabitities &
Shareholders’ Equity 10,285 9,898 . . .
Eull details are outlined on page 9 of this release.
Segmental
Analysi
nalysis 2004 2005
Sales PBITA  Goodwili  PBIT  ROAFI Sates PBITA  Goodwill  PBIT  ROAF
{Bm) ($m) {3m) {sm} {%) (¥m) {$m) {3m) (¥m) (%}
Arncor Australasia 28379 3165 (158) 3006 173 258717 3168 (161} 3007 16.9
Arncor PET Packaging 32052  268.2 (68.3) 1999 16.0 3,645.1 2605 (65.9) 1948 9.7
Arcor Flexibles 22410 1312 (17.7y 1438 96 2418.8 143.0 {200y 1230 8.6
Arcor Sunclipse 1,158 57.6 (13.7) 438 12,6 12188 558 {13.2) 428 127
Armcor Renfsch & Closwres | 1.0123 1008 (1.1} 895 13.9 984 1 1091 (118 §6.1 4.4
Arcor Asia 2495 30.5 {0.9) 26.6 13.2 263.3 270 (1.0) 260 10.7
Divisional Total 10,404.0 9048  (127.6) 777.0 11,101.8 9122 (127.2)  785.0
Investments / Other {73.5) - {73.5) {74.4} {74.4)
Itersegmentals 1.8 {2.2% -
TOTAL 10,405.8  83t.1  (127.6) 7035 114 | 11,0986 8378 (127.2) 7108 10.9
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IOR AUSTRALASIA

Net Sales {mill)

Change (%)

PBITA (milf)

Change (%)

Operating Margin (%)
Average Funds invested {mill)
PBITAIAFI {%)

2004 2005
A$ AS
2,538 2,572

1.3

316.5 316.8
12.5 12.3
1,832 1,876
17.3 16.8

Amcor Australasia had a solid year with a strong first half offset by a
poorer second half mainly due {o a weakening Australian economy.
Sales increased by 1% to $2,572 million with PBITA flat at $316.8
million. Funds Invested increased due to the commissioning of the
second glass furnace although sound working capital management
partly offset the increase. Return on Average Funds Invested
declined to 16.9% from 17.3% last year.

The Australasian business is managed as four divisions, being Fibre,
Flexibles, Rigid and Glass. The Fibre division consists of the
caorrugated and carton converting businesses, as well as the
manufacture of recycled papers for corrugated boxes and board for
folding cartons.

in the Corrugated Packaging segment, volumes were slightly down
overall. In Australia, volumes were down 3%, a reflection of a
stowing economy, the continuation of the drought affecting the dairy,
fruit and produce segments, parlly offset by stronger demand in the
meat segment. In New Zeatand, volumes were down 5% mainly due
to the poor kiwifruit season but compounded by the loss of a major
customer early in the year. Significant senior management changes
atsp occurred during the year and the business has been re-
organised on a regional rather than national structure.

The Recycled Paper Mills were negatively impacted by the reduced
domestic demand from the corrugated box plants, a very competitive
export market and a strong Ausirafian dollar. Mill efficiencies were
sound while ongeing cost increases, especially for wastepaper, were
generaily not recoverable in a competitive market. The business has
taken an additional charge for accelerated depreciation on the paper
recycling milis of $90 million pending a decision on upgrading the
manufacturing capabiiities.

The Felding Carton Converting business benefited from the
restructuring that commenced in 2003/04 on the Australian east
coast. Volumes were slightly lower in Australia due to reduced off-
take in the wine and cereal segments. In New Zeatand volumes were
steady.

The Petrie Mill, located in Queensland, had a difficult year impacted
by weaker domestic demand and increased imports of cheaper
Korean board. Although this importation was the subject of a
successful anti-dumping case, it lowered margins and reduced
domestic volume. The upgrade of the Mill has taken longer than
expected to achieve the quality required to replace imported
whiteboards.

Overall, the Fibre division earnings were down for the year with a
small improvement in the first half, offset by lower eamings in the

second half mainly cdue to lower volumes and unrecovered
cost increases.

The Flexibles business had a solid year with volume up
nearly 2% and resin cest increases generally recovered from
the market in a timely fashion with only a modest impact on
earnings. Rationalisation down o one site in NSW is
nearing completion and, combined with recent capital
investment, this business now has a cost effective
manufacturing footprint with appropriate state of the art
equipment. The business continues to benefit from its strong
relationship with the global Flexibles group. For the full vear,
earnings were higher although the first half was stronger
than the second half which was impacted by slowing
economic conditions.

The Rigid Packaging group comprises the beverage, food,
aerosol cans, PET and closures businesses. The two main
businesses of Beverage Can and Food Can both had a good
year resulting in improved earnings for the Rigid division.
In the Beverage Can business, volumes were up 4%, mainly
in the ready to drink, mixer and soft drink segments. Plant
efficiencies improved foliowing the extensive capital
investment program on the new 202 super end in the
previous year.

Volumes in the Food Can business were down on the
previous year due to the impact of poor crops, increased
imports of filled product and, in the second half, significantly
higher tinplate costs. Somewhat offselting these impacts
were a more favourable sales mix and continued
improvement in manufacturing efficiencies.

The glass wine bottle operation again exceeded
expectations. The commissioning of the second furnace was
ahead of plan and sales for the year were consequently
higher than anticipated, while productivity was in line with
expectations. Continued strong customer support and an
increase in the range of products contributed to an increase
in earnings.

The outlock for the business remains sound, although in the
short term the slower second hailf run rate is continuing into
the current year.



PET PACKAGING

Net S8ales {mill)

Change (%)

PBITA (milf)

Change (%)

Operating Margin (%)
Average Funds invested {mill}
PBITAIAFI (%)

Average exchange rafe $A/US

2004 2005 2004 2005

A$ AS$ us$ Us$

3,205 3,645 2,275 2,733

13.7 20.1

268.2 260.5 190.3 195.4

(2.9) 2.7

8.4 7.1 8.4 7.1

2,678 2,694 1,801 2,020

10.0 9.7 10.0 9.7
0.71 0.75

Amcor PET Packaging had a satisfactory year with PBITA earnings in US
dolfars up 2.7% to $195.4 million and return on average funds invested at
8.7%.

The business in Latin America had a strong vear with sarmings well up on
fast year. The business in North America was steady with last year, while
eamings for the European business were lower.

Unit volumes grew by 5% 1o 34 billion. The custom segment, including
higher margin custom containers and multilayer preforms, grew by 8%.
This strenger growth pattern reflects the business strategy te focus capital
on this higher technology market segment.

The North American operations, including Canada, experienced volume
growth of 3% with the business making an active decision to exit margina!
volumes and focus on higher value added segments.

Volume increases came primarily from the continued strength of the
custom market which was up over 10% versus prior year, driven by strong
growth in the juice and sporis drinks categories. The CSD and water
valumes were flat.

Earnings in Nerth America were down slightly when compared to the prior
year. Although the cost reduction programs have deliversd the benefits
anticipated and differential pricing initialives have knproved eamings at
some plants, these increases were more than offset by the inflationary
pressures in costs that were absorbed by the business and some ptice
concessions on longer term contracts,

in the short term there are some further price concessions expected, as
well as ongoing increases in eperating costs. The target for management
is to more than offset these impacts with cost reductions and an improved
mix to the higher value-add custom products.

The business has also been notified of the loss of around 800 million
containars in volume at the end of the current contract in January 2006,
The supply of this voluitte is predominately from plants located in Canada.
After examining a number of options, the decision has been made to
close the three small Canadian planfs, being Vancouver, Calgary and
BMontreal. This has required an asset write down on these plants and
refated equipment of USSE34 million and 2 cash restructuring cost of
US318 million. Both these amounts will be taken as significant tems.
The ongoing earnings impact beyend the 2006 year is anticipated to be
tless than USES millkon per annuirt,

in Latin America, volume growth, including the impact of acquisitions, was
23%.

Custom volumes continued o deliver strong growth and were up 13%.
Mew customt developments for sports drinks, food products and personat
care items across the region fuelled this growth.

Earnings in Latin America were up significantly both for the base business
and after including the impact of acquisitions. There were particularly
strong performances in Argentina, Brazil and Venszuela,

The performance of the Brazillan operations s padicularly gratifying as
the local and regional management teams, through a well-executed
program of restructuring and cost reductions, made significant progress in
inproving profitabifity and returns.

For Mexico, the integration of the Arca acquisition proved more complex
than originally anticipated.  While the management team remains
confident that the synergistic benefits anticipated from the acquisition will
be fully realized, the impact will now be realised throughout the 2005/08
fiseal year.

in Europe, volumes wers down 4% and earnings were subsiantially lower.
Lower volumes were primarily due to a cool summer in 2004 compared to
the unusually hot summer in 2003 and the significant reduction in
refillable PET containers in Germany.

Custort volumes continue to be strong and now represent 23% of the
total volumes for the region. The rmultilayer juice and besr bofile
containers continue to deliver strong volumes and good growth.

Across Europe, performance was mixed. In the UK and Spain the
performances wers breadly sleady on the previous vear, however the
operations in Turkey and Poland both made losses. The Turkish plant
has now been closed and the Polish plant is undergoing substantial
change by way of strengthening relationships with muiltinational
customers, establishing more long ferm supply agreements and
diversifying away from the CSD and water markets.

Eor the current year, there i3 an improved outlook with a new
management team looking to address the key issues facing the business
in Germany and Eastern Europe.

Other significant items for the vear, relating to previously announced
projects, included a UJSD24 5 million charge largely dedicated 1o funding
the North American restructuring effort and overhead cost reduction
inifiatives in all three regions.

The outfook for Amcor PET Packaging is for steady improvement, driven
by continued emphasis on structural cost improvements and focused
capital spending to support and expand the higher value added custom
business portion of the portfolio,




FLEXIBLES

Net Sales {mill)

Change (%)

PBITA (milf)

Change (%)

Operating Margin (%)
Average Funds invested (mill}
PBITAIAF] {36)

Average exchange rate $A/E

2004 2008 2004 2005
AS AS € €
2,241 2,418 1,336 1,431

7.9 7.1

131.2 143.0 78.2 84.6

9.0 82

58 5.9 5.8 5.9

1,373 1,486 818 872

0.6 9.6 8.6 8.6
0.60 0.50

Amcor Flexibles had a good year, under difficult circumstances, with
PBITA, in Euro terms, up 8.2% to €84.8 million. Sales increased 7%
to €1,431 million, primarily due to an increase in raw material costs.

Earnings were negatively impacted by substantial raw material cost
increases, which had the largest impact on earnings in the second
half. Significant success was achieved in passing on these cost
increases although they were not fully recovered. This partial under-
recovery reflected continuing retailer pressure on the supply chain,
weakness in a number of central European economies and a strong
Euro depressing exports. Although raw material input costs have
now stabilised, this is mainly due to weakening demand across much
of Europe and with the il price remaining high, it is possible that raw
materiai costs will increase if there is an improvement in economic
activity.

Offsetting this negative, was a substantial positive contribution from
a range of cost cutting and restructuring intiatives. During the year,
the toss making plant in the Netherlands was closed and there was a
significant reduction in overhead costs as well as ongoing
restructuring at a number of plants. In all, around 700 people, out of
7.820, have left the business over the past 12 months. The
significant item booked for the year to cover this restructuring was
€20.2 mitlion. The benefits from this restructuring for a full year are
anticipated to be around €30 millicn per annum and in the 2005 year,
around half of this amount was reflected in earnings.

Stowing economic conditions across much of Continental Europe
during the second half of the year also impacted earnings. With the
weakening demand and consequent lower wvolumes it was
considerably more difficult to recover cost increases.

Gther input costs, mainly relating to energy and transport, resuited in
higher than inflation cost increases which were generally not able o
be passed onio customers. These increases were absorbed by the
business and impacted negatively on earnings. Energy price
pressure continues to be a major concem.

The high Eure exchange rate continues to put pressure on export
marging of both Eurczone manufacturing plants and their customers.

The operational positives, besides the restructuring program, include
the ongoing strong performance in America, improvement in
Processed Foeds and the continued success of product innovation in
delivering new value add products to the market.

The Processed Food sector achieved solid improvements during the
year, especially in the second half. The closure of the plant in the
Netherlands, combined with a number of other individual
restructuring programs and improved performance in some market
segmeants were the primary drivers of the earnings increase.

Construction of the new plant in Russia is proceeding o
schedule and it will be in operation by September 2005,
enabling Amcor Flexibles to meet the local needs of a
number of its key customers.

Due to the ongoing difficult operating conditions in some
market segmenis and geographic regions, the assets at
three sites, predominately servicing the Processed Food
markets, have been written down by a combined amount of
£16 million. This is treated as a significant item.

The Fresh Food sector continued to make good progress,
particularly in the bread and produce markets, building on its
tleading position. Owerall, sales for the sector were ahead
and bhoth margins and returns remain above the Amcor
Flexibles' average.

The European Healthcare business benefited from the
integration of the former Rexam businesses, although the
film based businesses suffered from the lag in recovery of
raw material cost increases and operational issues. Good
progress was made in the pharmaceutical market.

The American business, which comprises mainly the former
Rexam Healthcare operations in the US, Puerto Rico and
Brazil, plus a focused Fresh Food operation, had an
excellent year with sales, margins and returns ahead of last
year.

The overailt results of Amcor Flexibles confirm the valicity of
the strategy to focus on specific market segments,
particularly in Healthcare and Fresh Food, and on
developing regional markets like [Eastern Europe,
underpinned by a commitment to innovation and customer
service,

Overall, the business is commencing the current year in a
better structural position than last year. The high oil price
will continie to have a negative influence on raw material
and energy costs and pressures will continue in the supply
chain. However, with a lower cost base, fitter and more
focused plants and a continued drive on innovation, Amcor
Flexibles is confident of achieving improved returns in
2005/2008.



SUNCLIPSE

Net Sales {mill)

Change (%)

PBITA (milf)

Change (%)}

Operating Margin (%)
Average Funds invested {mil)
PBITAIAFI (%)

Average exchange rate $A/US

2604 2005 2004 2005
A$ A$ us$ US$
1,158 1,219 822 914
5.3 11.2

57.6 55.8 40.9 41.9
(3.1) 2.4

5.0 4.6 5.0 4.8
456 441 323 331
12.6 12.7 12.6 12.7

0.71 0.75

Amcor Sunclipse achieved a flat result with PBITA up
2.4% to US$41.9 milion. Afiter a strong first half,
eamnings in the second half were down 30.2% on the
same pericd last vear, reflecting substantiaily more
difficult operating conditions.

The main reasons for the reduction in eamnings in the

second half werse:

+ A slowing in some of the imporiant market segments
that Amcor Sunclipse services, resulting in lower
volumes across all three business units.

« Higher input costs, which became increasingly difficult
to recover in the marketplace. Gross margins in the
second half were lower.

« Higher transport costs due mainly fo fuel surcharges
that were not fully recovered in higher prices.

+« More difficult market conditions for the Corrugated
business, compared to the first half, due to increased
competitive activity and more aggressive pricing.

Notwithstanding these half on half impacts, returns for the
business overall remained broadly in line with last year at
12.7%.

The Amcor Sunclipse business s divided inio
manufacturing and distribution divisions.  Distribution
includes all types of industrial packaging including flexible
packaging. Manufacturing produces corrugated sheels
and converis them into boxes and is predominantly
located in California.

The corrugated business had a solid year overall with
volumes up 4.7%, aithough this growth was assisted by a
competitor's corrugator being down for two months in the
first half. In the second half, the increased competitor
volumes and somewhat slower economic conditions
meant that earnings were well down on the second half
last year. In June, there was a modest reduction in
linerboard prices, reflecting the overall weaker demand
and some siock was sold at lower prices o meet
competition in the market. The short ferm outlook for this
business remains challenging.

The manufactured products group alsc had a sfrong first
hal¥f but a much weaker second half, atthough earnings
for the full year were higher than last year.

Volumes for the year were 7.7% lower as the business
made a conscious effort {o concentrate on higher value
products. During the first half of the year, cost increases
were generally passed on to customers, but this became
increasingly difficult in the second half This business
confinues fo work on the cost base to help improve
margins.

The Distribution division consists of 38 operations across
14 siates in the US and four in Mexico. A small
distributor was acquired during the year in New Jersey fo
further expand the fooiprint on the east coast.

The Distribution business had a sold year, atthough
earnings were slightly lower. Two corrugated cost
increases, as well as numerous other cost increases
caused by rising oil prices, were absorbed by the
business during the year.

As a result, trading margins suffered during the year as
the fult impact of these price increases were not able to
be passed on o customers. The business is working to
eliminate unprofifable customers as well as farget margin
improvement across the business base.

The focus for the overall business is o work to reduce
costs where it can and improve the gross profit margin to
recover both raw material and other cost increases. A
new business Service Centre localed in Arizona has
centralised the back office accounting functions fo a
iower cost region. A second indiative is a sales force
effectiveness program to help ensure increases in raw
material costs are passed on fo customers in a more
timely fashion.

If is aniicipated profit will improve from the current run
rate towards the end of calendar 2005 as margins
increase; however the first half earnings are expected to
be lower than the corresponding period last year.



RENTSCH

CLOSURES

Net Saies (mill}

Change (%)

PBITA {mill)

Changs (%)

Operating Margin {%)
Average Funds Invested (mill)
PBITAIAFI (%)

Average exchange rate SA/€

2004 2005 2004 2005
AS A% € €
1,012 984 504 582

(2.8) (3.6)

100.6 109.1 0.0 64.5

8.4 7.7

9.9 111 9.9 11.1

722 757 431 448

13.9 14.4 13.9 14.4
0.80 0.59

Amcor Rentsch

Amcor Rentsch, which produces foiding carlons
principally for the fobacco industry, had a solid year
with higher earnings despite sales being 6% lower at
€306 million.

The lower sales were a result of conlinuing pressure
on tobacco markets in Western Eurcpe, driven
primarily by substantial fax increases in major
markets such as Germany and France.

This decrease in Western Europe was partiaily
compensated by increased production in Russia and
Poland with both these plants running at full capacity.

This growing demand in Eastern Europe, fogether
with ongoing reductions in the cost base in Wesiern
Europe ensured improved eamings for the year.

As part of the process fo improve the cost base, as
well as prepare for the increased technical
complexity reguired with the introduction of new
graphical health warnings, a new generation press
will be installed in the plant in France. This press will
have higher cutpul, lower waste and a reduced
manning level than older generation machines.

To further improve the plant focus and following the
continued growth of the non tobacco carton business,
a new offset machine will be installed at the plant in
Laupen, Switzerland.

The outlock for the 2005/2006 year remains positive,
however growth is uniikely to be al the same rate as
the past few years, given that the planis in Eastern
Europe are operating at full capacity.

Amcor Closures

The Closures business consists of 11 metal, plastic
and composite closure plants in 10 countries,
including the Bericap joint venture.

Sales for the Amcor Closures business were 1%
lower with profit in line with [ast year.

The business was significantly impacted by an
increase in tinplate prices of 20% on January 1 in
Europe and even larger increases in Asia. Amcor
White Cap was committed to recovering raw material
cost increases and this was largely achieved,
atthough at the expense of some volume.

Overall, aithough volumes declined in Western
Europe, the business benefited from good growth in
the regions of Eastern Europe, Asia and the Middle
East.

in Euroge, Amcor White Cap continued its efficiency
improvement program by closing the loss making
Hungarian operation and fransferring production to
other sifes. In  Asia, Amcor White Cap
commercialised a new patented composite cap for
food applications. This new plant is now fully
operational producing at capacity with forward orders
requiring additional capacity expansion.

The Bericap joint venture’s revenue and sales were
broadly in line with last year. Profit continued o be
negatively impacied by the strength of the Canadian
dollar against the S dollar for those products
exported from Canada to the US. The plant in
California delivered stronger results than the prior
year. The outlook for this plant is promising, with the
continued expansion of its product offering.



Net Sales (mili)

Change (%)

PBIiTA (miil}

Change (%)

Operating Margin {%)

Average Funds Invested (mill)
PBITAIAFI (%)

Average exchange rate $A/Sing

2004
A$
250

36.5

12.2
232
13.2
1.22

2605
A$
263
5.2
27.0
(11.5)
10.3
252
10.7
1.25

2004
Sing$
304

37.2
122

282
13.2

20056
Sing$
328
82
337
(9.4)
10.3
3155
10.7

Amcor Asia had a mixed year. After a solid first half with
eamings up 15.1%, the second half was considerably more
difficult with earnings down 30% for an overall performance
for the year down 10% to $%33.7 million.

The major contributor to a poor second half result was a very
disappointing performance in the corrugated businesses in
KMalaysia and Indonesia due to excess capacity and a highly
competitive markat. Although sales and velumes increased,
there was an inability to pass on linerboard raw material cost
increases. The carrying values of the corrugated assets have
been written down by 5$48 million.

The Tobacco Carton business had another good year with
sales and earnings higher and an improved performance in
the three countries where plants are located.

In January 2005, Amcoer acquired a 18.67% share in the Hong
Kong listed company, Vision Grande Group Holding Limited
that operates three tobacco packaging businesses in China.
This is a sfrategic investment in the rapidly consolidating
Chinese tobacco market.

The Fexibles business, which consists of a medical
packaging ptant in Singapore and two food flexible packaging
plants in China, had another solid year with geod returns and
raw material cost increases were generally passed on to
customers in a timely manner with minimal impact to
eamings.




SIGNIFICANT ITEMS $m 2004 2005
Significant items before income tax
PET business integration and restructure {19.9) {51.8)
Flexibles market sector rationalisation {69.3) {34.2)
Wite down residual assets of the former Twinpak group {10.86) -
Asset impairmenis - (2424}
Significant items before income tax (99.8) {328.4)
Related income tax on significant items {where applicabie}
Income fax benefit on PET business integration and restructure - 14.8
Income tax benefit on Flexibles market sector rationalisation 2.4 9.5
Income tax benefit on write down residual assels of the former Twinpak group 2.8 -
Income {ax benefit on asset impairments - 34.3
Income tax on significant items 52 586
SIGNIFICANT ITEMS AFTER INCOME TAX ATTRIBUTABLE TO MEMBERS (94.8) {269.8}
OF THE PARENT ENTITY
DETAILS OF CONSOLIDATED SIGNIFICANT ITEMS BEFORE INCOME TAX
Restructuring Piant
Redundancy Piant Onerous Goodwill Asset Totai
$m Closure Lease Impairment Impairments
$m $¢m $m $m

Pet 20.7 19.1 12.0 56 499 107.3
Australasia - - - - 108.7 108.7
Flexibles 27.7 8.5 - 272 61.4
Asia - - - 0.7 44.2 44.9
Corporate - - - - 8.1 6.1
Total 48.4 25.6 12.0 6.3 236.1 328.4




