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Disclaimer DATETIX

This presentation has been prepared by Datetix Group Ltd. Each recipient of this presentation is deemed to have agreed to accept the
qualifications, limitations and disclaimers set out below.

None of Datetix Group Ltd and/or its subsidiaries or their respective directors, officers, employees, advisers or representatives
(Beneficiaries) make any representation or warranty, express or implied, as to the accuracy, reliability or completeness of the information
contained in this presentation, including any forecast or prospective information. The forward looking statements included in this
presentation involve subjective judgment and analysis and are subject to significant uncertainties, risks and contingencies, many of which
are outside the control of, and are unknown to, the Beneficiaries. Actual future events may vary materially from the forward looking
statements and the assumptions on which those statements are based. Given these uncertainties, you are cautioned to not place undue
reliance on such forward looking statements.

This presentation is a general overview only and does not purport to contain all the information that may be required to evaluate an
investment in Datetix Group Ltd. The information in this presentation is provided personally to the recipient as a matter of interest only. It
does not amount to an express or implied recommendation with respect to any investment in Datetix Group Ltd nor does it constitute
financial product advice.

The recipient, intending investors and respective advisers, should:

« conduct their own independent review, investigations and analysis of Datetix Group Ltd (as the case may be) and of the information
contained or referred to in this presentation; and/or

» seek professional advice as to whether an investment in Datetix Group Ltd is appropriate for them, having regard to their personal
objectives, risk profile, financial situation and needs.

Nothing in this presentationis or is to be taken to be an offer, invitation or other proposal to subscribe for shares in Datetix Group Ltd.
Except insofar as liability under any law cannot be excluded, none of the Beneficiaries shall have any responsibility for the information
contained in this presentation or in any other way for errors or omissions (including responsibility to any persons by reason of negligence).



DateTix Overview DATETIX

Our mission: make it easy to meet new people anywhere

6,400 3,500 10,300

Active members in Date listings App downloads
March 2016 since February 2016

Globally Scalable Open-Ended Online Marketplace




Corporate Snapshot DATETIX”

Capital structure (ASX:DTX) Directors & senior management Top Shareholders

Market Capitalisation $11M Michael Ye - Founder & CEO Mr Michael Ye: 15.6%

Share Price as of 5 April 2016 $0.39 Anthony Harris — Chairman Gold Resources Ltd: 12.9%

Shares on Issue* 292.06M Leigh Kelson - Non-Executive Director Global Marketplace Limited: 11.9%
Performance Shares? 12.00M Claire Lin - Non-Executive Director Top 20 shareholders: 79.8%
Options® 3.10M David Su - VP of Business Development

Cash Balance as of 31

$3.6M Na You - Head of China Expansion
December 2015

Tanya Liu - Product Manager

ncludes 12.5M shares escrowed until November 2017

?lssuable in 3 equal tranches on achieving share prices of $0.60,$0.80, $1.00 and specific revenue or download milestones

31.7m at $0.40 exp. Dec 2020/ 1.2m at $0.84 exp. July 2019 /.2m at $1.00 exp. Oct 2019



How It Works DATETIX

Meet new people for dates at specific times and locations
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Chat with those who applied to
decide who you like most, then
o0 on your date!

Qualified people see your date

Pick a time and venue and
and choose to apply or pass

the type of people you want
to meet



Why Consumers Use DateTix DATETIX”

DateTix empowers consumers to easily discover and quickly meet like-minded people at nearby establishments

2. 2V

Post and apply to dates Find best matches using Review multiple match
based on personal detailed profile and profiles and choose who to
preferences and budget location-based filters meet

22

Save hours of excessive Enjoy safe and comfortable
online chatting and getting dates held at verified local
nowhere merchants



DateTix Member Base DATETIX

Who uses DateTix? Why use DateTix?
(o] (o]
26y0 87% 58% Casual Friendship Serious Anything Others
Median age Under age 35 Male dating relationship
Date Types Top Platforms
R N . o Ny e
m @ @ ({4 AR

67% 33%

iPhone users Android users

Meal Drinks Fvents



DateTix Combines Online Dating with Offline Dates DATETIX"

Combines scalability of online with monetisation capability of offline

Online Dating Platforms Offline Matchmaking Agencies Our Key Differentiators

Tinder It’s Just Lunch
RSVP

o On-Demand Dates
eHarmony Hong Kong Matchmakers 9 Online-to-Offline
OkCupid

Happn Match & Beyond

Coffee Meets Bagel 9 City-Based Expansion

Date & Match

Lunch Actually
Match.com




Dates on Demand DATETIX

DateTlix applies the “on-demand” economy to dating

Dating Transportation Jobs
. —

DATETIX UBE R freelancercom
The Old Way Post personals ad and Wave hand and hope Post jobs ad and hope

hope matches reply driver notices candidates apply
“On-Demand” Post date listing and Post ride request and Post job request and
Economy multiple matches apply multiple drivers apply multiple candidates apply

in real-time in real-time in real-time

Connecting people in real life who are nearby and free at the same time




Significant Progress Since Being Acquired

Timeline of key events

. Acquiredby |
| Enverro Limited, |

and launchin

| raised $3 million | Hong Kong
Jan 2016 Mar 2016
@ o o @
Nov 2015 Feb 2016

. Company name |
changed to

launch in

_______________________________

Android app

Hong Kong

_______________________________ —

. DateTix surpasses Tinder |
| indownloads in Hong Kong
on both iOS and Android

' increases 167% month-over-

month in Hong Kong

___________________________________________________ —

Expected app
| launches in |
| Singapore & China |

DATETIX

,

Mar 2016
. . ®
Apr/May 2016
Monthly Active Members

10



Exceptional Growth Momentum in Hong Kong

Strong growth across key operating metrics since app launch

Monthly Active Members Date Listings
6,118
) )
+167% +209% 4592
growth growth
2,290
1,484

Feb-16 Mar-16 Feb-16 Mar-16

DATETIX

11



DateTix Surpasses Tinder in Downloads in Hong Kong

DateTix has quickly become one of the most popular lifestyle apps in Hong Kong

DateTix iOS app launched
in Hong Kong on
5th February 2016

Surpassed Tinder on
i0OS download charts for
first time on 2nd March 20161
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Tinder
Tinder Inc.
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'DateTix surpassed Tinder on multiple days on App Annie download chatrs in Hong Kong since app launch

DateTix
Datetix Limited 1
CDC Mobile

CAFE DE CORAL FAST FOOD LIMITED

Hong Kong Movie

"E}f‘l GreenTomato

SIEE=RHE - F5E - FiIEE - -
HFRHERIN AR

My URBTIX
Leisure & Cultural Services Department

Tinder
Tinder

DateTix Android app
launched in Hong Kong
on 4th March 2016

Surpassed Tinder on
Google Play download charts
for first time on 9th March 20161

DATETIX
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Matchmaking Business Complementing Online DATETIX™

Premium matchmaking service represents an early source of revenue
Provides clients with a highly curated and
personalised experience

Typically guarantees a minimum of 5 to 8 handpicked
dates over a 12 month period

Services are typically priced between A$2,000
to 3,000 per client

High quality leads from DateTix app users

China matchmaking market expected to grow to A$1.3 billion in
2016 and represent 67% of total China dating services market?

YiResearch
13



Our Vision and Roadmap DATETIX”

Vision: To become the world’s largest online marketplace for dates
EBITDA Acceleration

EBITDA growth
accelerates from operating

Revenue Acceleration leverage

Revenue growth

accelerates from user

World's Largest
Online Marketplace
for Dates

Platform Launch growth and monetization

Launch of DateTix website

Start Up Phase and apps Dominant market leader in

Geographic Expansion

Virtual date tickets used to major cities around the

host dates, send virtual

Expand into major cities world
around the world

gifts, etc.

User Acceleration

Become dominant market

R&D

leader in initial target cities

Developed proprietary
technology platform and
algorithms

14



Investment Highlights

Large global market opportunity
Scalable platform and asset-light business model

Barriers to entry created by network effects

Diverse revenue model from engaged user base

Experienced management team with vision and passion

DATETIX

15



Online Dating Is A Massive ~US$4bn Market Globally

/ Onein 10 adults now average more than an
2,200 ' hour every day on a dating site or app?

2014 Online dating market (US$mm)?!

U.S. Europe China India Australia Rest of Wprld

Large population of singles in major cities around the world

Number of singles aged 18-493

8,000,000
7,200,000 7,000,000

5,500,000 5,300,000

4,300,000  3.800,000
O, 3,200,000
, 2,800,000 2,100,000 2,100,000 1.400.000

Shanghai Bijing Guangzhou Nrw York Taipei London Los Angeles Toky o Hong Kong Chicago  Singap ore Sy dney
City

Large and Growing Global Market for Online Dating Services

'The Fiscal Times, leadingdatingsites.c.uk, Troika Consulting IBISWorld
2 The Washington Post
fFacebook, iResearch

16



Large Global Market Opportunity DATETIX”

Global revenue from mobile apps forecast to grow significantly

Global mobile app gross revenue Global mobile advertising spending
Us#% billions uUs% billions
$120.0 $60.0 2540
Q, Q,
+99% 1011 +202%
$100.0 growth $50.0 growth
$80.0 $40.0
$60.0 §50.9 $30.0
$40.0 $20.0 °19.2
$20.0 $10.0
2016F 2020F 2014 2018F
Source: App Annie 2014 Source: eMarketer 2015

17



Large Global Market Opportunity DATETIX”

Dating apps dominate top revenue charts across iOS and Android

Top non-gaming apps by revenue on iOS and Android in 20141
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Proven Willingness to Pay for Dating Apps in Major Markets Around the World

* App Annie Top App Trends of 2014 18



Scalable Platform and Asset-Light Business Model

Highly scalable platform in place to support large growth in member base

,,-f"'-’-_--_--_ _--_---H“'
//’ \q Global revenue base with minimal physical presence
f//
)/
_/' Software-driven business model with high margins

( I ) e Centralized R&D and online marketing

\_\ Asset-light business model o Multilingual and localisation engine minimises incremental R&D
\. enables rapid global scalability ,

Massive operating leverage at scale

Minimal variable costs and capex as member base expands

DATETIX

19



Multiple Potential Strategic Investors and Acquirers DATETIX™

Online dating assets have become popular takeover targets in recent years

Consortium
|nc||_1d|n0 Allbaba Group

- match.com July 2015 US$575mm 100%

©® momo US$3.3 billion 100%

match.com August, 2014 N/A 100%
aﬂh%t match.com July 2014 N/A 100%
meﬁ'tlc match.com September 2013 US$40mm 6.7%
unfformdaﬁng:‘mﬁ cupfﬂ(l!* September 2012 US$10mm 100%

match.com February 2011 US$50mm 100%



Barriers to Entry Driven by Network Effects DATETIX™

Localised network effects drive long-term barriers to entry

More members posting dates L More date listings
.
Local user density enables marketplace Better value proposition for members
liquidity applying to dates

More date applications More members applying to dates

Better value proposition for members
posting dates

Barriers to entry driven by network effects

21



Diverse Revenue Model from Engaged User Base

Multiple ways to monetise large & engaged user base

Premium
Subscriptions

Advertising

eCommerce

Online Revenues Offline Revenues

A%$8-$200 per order A%$2,000-$3,000 per package

Used to post dates, send virtual gifts, etc. Matchmaking| prqfessional and personalized consultation
and guaranteed dates

A%$12-$80/month A$20-$80 per ticket

- . . Events _ :
Recurring membership subscriptions for Fun social events for meeting new people

enhanced functionality such as unlimited
chatting, featured dates, etc.

A%$200-$500/month

Targeted and contextually-relevant ads Online user.base _
for local merchants to get featured and 7 generates high quality
highlighted when users decide where to leads for offline

go for dates

A$30-$500 per voucher
Dies e vere s marrals @ st l5ms . Focus on facilitating offline dates creates opportunity to |
merchant partners . monetise from merchants by driving consumers to them

U

+ Detailed revenue and pricing models above are Indicative only and subject to

change

DATETIX

22



Experienced Management Team with Vision and Passion

DATETIX

Michael Ye David Su Na You

Founder and VP of Business Head of China

CEO Development Expansion

Tanya Liu Yuan Gao Pascal Sam-Soon

Product Country Country

Manager Manager,China Manager,Singa
Morgan Stanley \;,% 58@% Taowmeeidik Deloitte.

JEPMorgan CREDITSUISSE™ esﬂﬂ%ﬂmﬁﬁ

30+ Years of Combined Experience in Internet and Online Dating Industry

23



Growth Strategy

Replicate business model to rapidly expand into major cities globally

o Achieve dominant market share in

initial cities

. Aprps rolled out in Hong Kong

. Achieving exceptional user growth S
Increase monetisation

. Early monetisation through premium

Replicate proven successful model matchmaking service
to enter new cities . Monetisation to follow user growth

. Singapore & China launch expected in the next

quarter Enhance proprietary technology
. Launches planned in other major cities in 2017 platform

. Introduce new features and enhance product

9 Pursue strategic partnerships scalability and performance
. Localise product for new markets

- MenClub & Launchpilots partnerships in place

. Continue to explore new partnerships to build
user base

DATETIX

Major English

speaking cities

Major non-English
speaking cities
Greater

China

24



DATETIX

“Join us in building the world’s largest
online marketplace for dates”

Thank you !



Appendix - lllustrative Screenshots DATETIX™

weaco BELL F £ PM {100 -

weeco BELL B 21 PM

i New Date Bt

What do you want to do?

When are you free?

March 2016

Flaasa confierm vau want o joi this date.

Friday, May 18 @ 6:30pm
Drinks at Befing Club

7 B g 10 11
14 e (=1 1 Fi 8
21 22 23 24 25 R
P g
25 29 30 <1

2
‘ 4 as
Where do you want to meet? i " v

Host Dates Find Dates Apply to Dates

26



Appendix - lllustrative Screenshots

SoeolL s i Pary foe Gl Oy

View Applicants

wewoo BELL F 421 PM 1100 -
£ Date Mateh

Anna has selected you 1o be her date
o May 14 at 6:30 pm

Choose Applicant

DATETIX

waaoo BELL F 421 PM D0 .

L4 Get Date Tickets

HKS68
: L] HIKS128 u
-4 d HKE328

Buy Date Tickets

27
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