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REA Group 

• REA Group operates digital advertising 
businesses specialising in the real estate 
sector in Australia, Europe and Hong 
Kong.  

 

• We are focused on delivering innovative 
digital products, tailored to the needs of 
our customers 

 

• Our depth listing products were the key 
driver of first-half growth, delivering 
excellent returns for shareholders 

Market Leaders in growth & innovation 
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Key highlights of our performance for the half year 
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• Group revenue growth at 20%  

• Continued EBITDA growth across the 

Group at 30% 

• Key drivers of growth are: 

• Revenue growth continues in core 

Australian market at 21% 

• Revenue growth of 13% for Italy 

(24% in local currency) continued 

positive growth in EBITDA 

• Average Property Listings for the 

group are stable at 1.6m as at 31 

December 2012 

• Cash balance growth of 15% to 

$209.5m compared to $181.6m at 30 

June 2012 

(1) The information additional to IFRS measures contained in this presentation is derived from the Half-year Financial Report for the 6 months ended 

31 December 2012 (has been subjected to Auditor’s Review). EBITDA is reconciled to Profit in slide 13.  

(1) 



Improved Group margin driving ASX over-performance 
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REA operates throughout the property life cycle… 

Property 
Life 

Cycle 

Buy and 
Lease 

Existing 
Property 

New 
Property 

Renovate 

Finance 
Property 

Data & 
Analytics 

Customer 
Digital 
Office 

• Diamond 
• Advertising 

upgrades 
• Social Media 

• Valuation 
• Market Share 
• Moving 

• Mortgage 
Calculators 

• Finance solutions 

• Home Ideas 
• Sponsorships 
• Editorial  

• Developer  Display 
• Project Profiles 

• Premiere Property 
• Highlight  
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Accelerated performance from the Australian business 

(1) ‘Other’ category was previously combined with media display. Prior period comparatives have been restated for consistency.  
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Innovative strategy delivering growth in Australia 

6 February, 2013 

7 

Key Highlights 

• #1 Australian residential property site  

• Accelerated growth in value-added products 

• Depth listing revenue strategy delivers value to 

agents who are taking up REA’s new products 

including Residential : Highlight; Commercial: Elite+;  

and Media: Project Profiles 

• Consumers continue to choose realestate.com.au 

and realcommercial.com.au with increased visits to 

our sites including standout mobile growth (88%) 

 

* Average for the 6 months ended 31 December. Prior period comparatives have been restated to monthly averages for consistency (previously disclosed one month at a point in time).  

(1) REA Internal Statistics 

(2) Nielsen Online Market Intelligence Total Traffic for Audited sites, average monthly desktop visits for the 6 month period for realestate.com.au, realcommercial.com.au and property.com.au 

(3) Adobe Omniture Site Catalyst – m.site average monthly visits for the 6 month period for realestate.com.au and realcommercial.com.au 



#1 digital property advertising business 
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(1) Nielsen Online Market Intelligence Total Traffic for Audited sites, average monthly desktop visits for the 6 month period inclusive of realestate.com.au, realcommercial.com.au and property.com.au, 

compared to domain.com.au and commercialrealestate.com.au.       

(2) – (3) Nielsen Online Market Intelligence Total Traffic for Audited sites, average monthly time on site for the 6 month period for realestate.com.au, realcommercial.com.au and property.com.au, compared 

             to domain.com.au and commercialrealestate.com.au.  

(4)        Nielsen Online Market Intelligence Total Traffic for Audited sites, average monthly minutes for all sites divided by average monthly visits as noted above. 



Mobile visits continue to soar 
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(1) Adobe Omniture Site Catalyst. Monthly average Visits growth in the 6 month period from June 2012 to December 2012 for realestate.com.au and realcommercial.com.au combined.     

(2) Adobe Omniture Site Catalyst. Average monthly Visits growth for the 6 months ended 31December 2012 and 31 December 2012 for realestate.com.au and realcommercial.com.au combined.       

(3) Googleplace store and Apple app store. iOS and Android downloads as at December 2012 for realestate.com.au and realcommercial.com.au combined.     

(4) Adobe Omniture Site Catalyst. Apps average monthly visits growth via phone and tablet for 6 months periods ended December 2012 and December 2011 for realestate.com.au and 

realcommercial.com.au combined.     

(5) Nielsen Online Market Intelligence Total Traffic for Audited sites, average monthly desktop visits for the 6 month period for realestate.com.au, realcommercial.com.au and property.com.au .     

(6) m.site and Apps visits - Adobe Omniture Site Catalyst. Average monthly visits for the 6 month period for realestate.com.au and realcommercial.com.au. 

 

 

 

 

6 

5 

6 6 

6 
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total visits: 28.8m total visits: 22.8m 



Commitment to innovation continues 
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New tailored weekly Campaign 

Performance Reports to demonstrate 

advertising value to agents and vendors.  

 

Marketing a 

property with a 

Embedded video 

increases 

engagement and 

enquires to your 

listing. 

Mobile design award winner 
for Best Mobile Expanded 

Services or Application Award 

category 

Shortlisted as AIMIA finalist for 

realestate.com.au’s iPhone® and iOS app 

for Best Application on a Mobile category 

and 

REA Group for Best Publisher category 

Customer Consumer 

Home owner 

® iPhone is a trademark of Apple Inc, registered in the US and other countries 



Casa.it delivers EBITDA growth in challenging market  
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• Italy’s # 1 property site 

• Strong revenue growth 24% 

• ARPA growth of 35% 

• EBITDA profit increased 383% 

• Average Unique Audience 1.5 times more than the second 

ranked site 

• Lost customers represent low-end volume of market due to 

economic conditions and firm application of our Credit 

Policy 

 

* Average for the 6 months ended 31 December. Prior period comparatives have been restated to monthly averages for consistency (previously disclosed one month at a point in time).  

(1) Average monthly ARPA has changed for HY2013 and is now calculated net of Media revenues. If calculated on the same basis as prior period, Italy’s HY2013 average monthly ARPA would be €150 for 

6 months ended  31 December 2012 versus €108 for 6 months ended 31 December 2011.  

(2) REA Internal Statistics as at December 2012 and 2011.      

(3) Adobe Omniture Site Catalyst - Average site visits per month for the 6 month periods ended 31 December 2012 and 2011.  

(4) Netview statistics. Average UA’s per month for the 6 month periods ended 31 December 2012 and 2011. Previously disclosed one month at a point in time.  



Revenue & EBITDA growth across Europe and Hong Kong 
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atHome.lu /atHome.de/ immoregion.fr  

• #1 in Greater Luxembourg 

• Paying agents growing in France and Germany 

• 63% EBITDA growth 

 

squarefoot.com.hk 

• Excellent online growth driving EBITDA results 

• ARPA decrease due to transition to online (lower cost of ads online vs print) 

• Paying agents increased 40% 

*  Average for the 6 months ended 31 December. Prior period comparatives have been restated to monthly averages for consistency (previously disclosed one month at a point in time).  

(1) Average monthly ARPA has changed for HY2013 and is now calculated net of Media revenues. If calculated on the same basis as prior period, GLR’s HY2013 average monthly ARPA 

would be €513 for 6 months ended 31 December versus €458 for 6 months ended 31 December 2011. 

(2) - (3) Adobe Omniture Site Catalyst. Average site visits per month for the 6 month periods ended 31 December 2012 and 2011.  



REA Group’s growth record 
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EBITDA growth continues across all countries 
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14 (1) Strengthening of AUD compared to Euro € from comparative half year has negatively impacted revenue in Italy and GLR by $1.1m and $0.4m 

respectively. 

(2) Corporate overhead allocations reduced from prior period as result of decrease in due diligence costs and review of group costs allocation 

methodology. 



Continued growth in dividend payout 
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All dividends are fully franked 



Product summary 
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** Footnotes 

Residential product examples 
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Premiere Property details page Product Hierarchy  Feature Agent 



Commercial product examples 
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Elite PLUS details page Elite PLUS, Elite and  

Enhanced listings 

Professional Agent 
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Vendor  Mail 

realestate.com.au/sellingguide 

Vendor marketing brochures 

Supporting agents with new tailored marketing tools for vendors 
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Community Events 

Coffee Trucks at 

auction sites 

Local community initiatives engaging buyers, vendors & agents 

Billboards 

Catching topical attention 

Press ads 



Disclaimer 
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The material herein is a presentation of non-specific background information about the Company’s current activities. It is 

information given in summary form and does not purport to be complete. Investors or potential investors should seek their own 

independent advice. This material is not intended to be relied upon as advice to investors or potential investors and does not 

take into account the investment objectives, financial situation or needs of a particular investor. These should be considered 

when deciding if a particular investment is appropriate. 


