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FOR IMMEDIATE RELEASE

SENSIS TO GENERATE $1.2B REVENUE THIS FINANCIAL YEAR

Well positioned for strong growth and expanded local advertising

SYDNEY: Tuesday 3 June, 2003: Sensis Pty Lid, the wholly-owned adveriising subsidiary of
Telstra Corporation Ltd, today announced it expected to generate more than A$1.2 billion in
revenue this financial year, approaching EBIT growth of nearly 7.0 percent in excess of AS820
million.

The company’s revenue growih forecast of 6.8% is a substantial increase on the 2.2 percent
growth delivered last financial year, and the result of an innovative change program implemented
by the management team over the last three years and a general recovery in advertising. Yellow
Pages® print is forecast to achieve growth of 3.6 percent, White Pages® print growth of nearly 17
percent, and Sensis’ online and electronic businesses growth of nearly 30 percent.

Mr Bruce Akhurst, Telstra Group Managing Director and Sensis Chairman, said Sensis continued
to make a significant financial and sirategic confribution fo the Corporation - on average 10
percent of Telstra’s earnings before interest and tax.

“Sensis is an extremely important growth engine for Teistra. The collective growth assets in my
portfolio — Telstra Wholesale, BigPond, Media {which manages Telstra’s interest in FOXTEL) and
Sensis - are all key to Telstra’s long term future.

“Telstra will confinue o invest in Sensis next financial year to ensure it takes full advantage of its
core print advertising business and also its growing online advertising activities 1o build
shareholder value’, said Mr Akhurst.

Sensis’ growth strategy and confribution to Teistra were announced by Mr Alkhurst and Mr Andrew
Day, Chief Executive of Sensis, at a briefing held in Sydney today. Together, they provided
insights info Sensis’ medium-longer term growth strategy in local, Australian advertising and
overseas direciories’ management.

Mr Day said, “the full-year revenue forecast shouild not be regarded as a one-off results of this
magnitude are achievable for the foreseeable fufure”.

He added that Sensis had a capable and experienced management team that was achieving
growth from its directory and new media advertising businesses through a deliberate focus on
product innovation, enhancing ifs go-to-market capabilities and sales excellence.

“Gur deliberate, grassroots customer approach is paying dividends, with the company achieving
an impressive 7.5 percent revenue growth from its recently concluded non-metropolitan Yellow
Pages® sales campaign — the best result in five years”.

“Cur print directories’ business will maintain growth above four percent per annum for the
foreseeable future, and ocur developing online and elecironic businesses will continue o deliver
growth in excess of 25 percent per annum in an increasingly competitive market”, said Mr Day.

Sensis’ 13 percent share of national adveriising now exceeds that of radio and magazines, and is
approximately one-third the size of television and newspapers.
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In 2002/3, Sensis’ onlineg, electronic and wireless businesses will deliver revenue in excess of 350
million, making it one of the most successful online companies in Australia. Sensis represents 28
percent of Ausiralia’'s online advertising spend, with its online advertising sclutions in the highest

growth areas of search and direciories.

“Sensis intends to grow its 13 percent share of Australian advertising by expanding ifs existing
directory and non-directory advertising assets, and pursuing targeted, "bolt-on” acquisiions similar
in size and type {o the CitySearch® and BMC Media online advertising businesses that we have
successfully infegrated info Sensis.

*Our aim is to establish Sensis as the major player in focal, Australian advertising and we're well
on the way 1o achieving this. We will also leverage our world class directory management
capabilities to pursue potential opportunities to acqguire cverseas directory comgpanies”, said Mr
Day.

Sensis understands the chalienges associated with its growth strategy and will be an intelligent
partner or acquirer of local, adverfising assets in Australia and directory assets overseas.

Mr Day emphasised that Sensis was an advertising business with a different strategy, different
identity and different core competencies from a telecommunications company.

*Gur new corporate identity was introduced last August to provide an umbrelia for all the
company’s advertising activities across prini, voice, online and wireless. The brand reflects the
very essence of our business; keeping people like you and me in touch with the people,
businesses and places they're fooking for - 24 hours a day, seven days a week”, said Mr Day.

-ends-

About Sensis Pty Lid

Sensis is a leading Australian information, advertising and directories business, providing print,
voice and online products and services to more than 420,000 customers nationally, about 90
percent of whom are small and medium enterprises (SMEs). As a national, wholly-owned
subsidiary of Telstra Corporation Limited, Sensis manages fwo of Ausiralia’s leading brands,
Yellow Pages® and White Pages®, along with the internet city guide, CitySearch®, and the
interactive location and navigation brand, Whereis®. For more information, visit the corporate
Infernet site at www.sensis.com.au.

Eand ™ - registered trade mark and trade mark of Telstra Corporation Limited

CitySearch® - registered trademark of CitySearch Australia Ply Lid

Further information:

Felicity Hand: +561 3 8201 4785 or +61 417 566 061
Prue Christie: +61 3 8201 4203 or +61 438 588 460
Karina White: +61 3 9201 4488 or +61 419 523 776
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Cautionary staterent regarging forward-leoking statements
This preserdation includes cerkain forward-iooking statemnents that are subject to verious risks and
uncertainties, Actual resuits, performznce or achi t= couid &e sionificantly differeat froe: those
axpressed iy, or inglisd by, those forward-looking statements. Such forward-looking staterments are nok
guaranteas of future performance and invelve knewn and unknown risks, urncarkainties and other factors,
many of which are beyond the control of Talstra and Sensis, which may cavse actual results ko differ
meaterially from those axoressed in the staterments contained harein, For axample, the factors that are
fikety to affect the results of Sensis and Telstra include genaral econormic conditicns in Australia; exchange
rates; competition in the markets in which Sensis and Talstra will operate; the isherent regalzdony risks i
the busineszes of Telskra and Sensis and the Australizn market; 2nd the sabstaatizl technoiogical changas
taking place in the directory, advestising and publisking industries, as well a5 in the Interrist, mobile snd
telecominunications arenas.

Mote on refationships between corporate entities
Sensis #y Lid is the wholly-cvened advertising suSsidiary of Yedstra Corgoration Limited. Sensis is
resgponsible for the conduact of certain activities refating to Yellow Pages®™, White Pages®, Gofareka™,
Wheeais® and relzted products and services for Telstra Corporation Limited and is responsdle for the
conduct of similar activities relating to CiySearch? products for C#ySearch Australia 8ty thd. Al references
to Sensis™ {or "we) or to Sensie!™™ (or "our') products, services, brands of company should be construed
secordingly.




Telstra BigPond, Wholesale, Media and Sensis

. Inchludes three of Telstra’s growth engines
- BigPond
- SBensis
- Media {Foxtel}

. World Class Wholesale mode|
. Revenues in excess of $4bn
. EBIT contribution over $2.5bn

. Staff approximately 3,050




The Sensis business

420,000 SME, government and corporate clients

Estimaked weekiy reach of 60% of Australia’s adult populaticn®

YellowPages' BT White Pages’  WWherelS'

fiassf WebWorks:

fuaes; fhediaSrrrart

N
SENSIS]

. 15 service centres nationally

e

= 2,200 total employees ~ 1,200 sales and customer service staff

Over A%l.2bn annual revenue

e

Souite: SOEM Canndlants ([Dctebar JO0F] plud Selsiz eslimees

Sensis makes a significant
financial and strategic contribulion to Telstra
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Annual revenue in excess of A$1.2bn
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Sensis is one of the
world’s top ten directories businesses
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Today's Presenters

Bruce Akhurst
Sengis Chairmar
Talstrz Group Managing Diractor

Andrew Day
Sansgis Chief Exacutive

Sansiz Ganarst Manager Product

iyndell Jehnston
Sansis Ganaral Managar Marlkating & Pring Advartisar Solutions

Greg Ellis
Gansie Ganarst Manager Stratagy & Onding

FPresentation Timings

Entreduction

Operationat Performance of Sensis’ Core and Developing Businesses

Questions and Answears

Entraduction

Sensis’ Medium-Longer Term Growth Strategy
Sensis and the Local Advertising Market
Enternational Directory Opportunities
Questions and Answers

Clasge




Sensis’ portfolic and vision

Crelivering a targeted, multi-channed solutions
portiodic:

Ciractories advartising

Mon-cirackories advartising

Infosrmation sarvicas

+ Leveraging Hve key bBrands:
Zangisi™
White Pagess
allow Pagess
Wharaisy
CitpSearchd

Zmali and mediom antarprises
Govammant
Tha corporata sector

+ A company with the vision to be...

The first skep in every Australian contact. .
connecting people, businesses and places
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Full Year 2002/3%:

Forecasting powerful and sustainable revenue growth

Delivering Growth

£.8% extarnal revanus growth Fr2062/3

Tha {auncf of & new brand: Seags™
CitySearchy lifestyle guide and advartising
buginess of 8MC Madgs integrated into tha
business
Yefow Pagast and White Pages® print product
innevation:

- Full & balf page adg

- \hite Pages™ direcery vafour
Yefow Pagas® Online Display and Display Plus
produsts launefed:

- Fiesk genesation in our integrated content pian
Elactrenie Procurement Salutions [auschad
Maw AMDOCS contract
Sensis Customer Charkar aunchect

Zensiy Paopia Commitment launchad

External Revenue Srowth:
FY 2061 /2 and 2062/3 (estimated)
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Full Year 2002/3:

Forecasting strong ERBIT

At millian

EBIT Performance: 28006/1 to 26062/3
{estimated)
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A company-wide focus on
cost control over the last three years

Cost Initiatives

+ Congolidated cali cantrag from 22 o 2 uging
leading technolody (20031)

« Thanga in paper grade for information pagas
(200172y

+ Renegotiated print contract and autsourcing
IT contract {2601/2)

» Incressecd post-consumer recycling from 6%
in 199% Lo over 86% i 2002

» Dutsourced ovarflow daring paak menths of
July and Ausgust 2002

injtiatad real time GA mositoring of staff and
custosner calis

Launched alactronic proofing of
adfverkisamants by customears

Refocated information pagas from tha L-Z
diractoriag

Laading raductions - Yallow Padas® pring

White Pages™ business-residential and
SUMNAME 2UPHTESE0N

Cost Impact
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Sensis is a business with many identities

Content, Management

Advertising Business
= B mmajor player in Australia's
advertising market
= Yelow Pegast directorias:
- 400,008 payirg
CUStOITiers
- Last ¥ day wsage 45%
» White Pagas® directorios:
- = 1.Em business Hstings
- Last ¥ day usage 54%

Buginess

w i oyeide arrd deep ranos of
COEERt ACreEs Ay Channels:
- Print
- Oline
- Woice
- Etectronic

Oniine Business

» Sensis MediaSmart™:
HAustralia’s Numbar One
Iatesnel aduartising aatweork by
reach

» Owee 3 oillicn uisgue agers
visited Sensis sites in May

= Ona of the largest somirces of
interactive geo-data in Rustralia

Pubiishing Business

= $#ubdishing and disteibuting hioh
fuality groducks to meet the
needs of customers and
COMSUINErs:

- 75 Yelfow Pagest directorias
and 55 White Pages®
diractories [some
consokdaked)

- 299 copies distributed
anuzily

Sales Business

= Zedl, publish 2nd service print,
onling and voice solulions
faationadly to SME customers o)
- Ungarallzled reach to tha
SME market with 40 zales
coisuians
- Deliver the benefits of
quakity informakion, services
and COnsUIMer inferaston

App.
dist

29 rriblion
ribution?®

45% usad in
last ¥ days?

Yellow Pages® and White Pages?® directories offers
among the highest returns of all advertising media

B2% contacted
& firrs thay
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revenue
return on
51
investments

" 79% mude a %4 profit
purchasa sr return on
intend to? . $1
- investments
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0.0%
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capabilities into a ¢

Prink elirgctory
Brrand

Tellows Pagez
Pt Er

Feewr rehs
directory
beraneds

Leveraging core advertising
lear strategy for growth

! ey

Inifeamation
SETTICEY

Hew masdia
achvertizing
Brands

CilySearihe

hListinges

Eleerronic While

Macrormareh

Continususly extract value from
core business
- Maw produsls

cplimer fosss
- Walue-bazed priciag
P CRM 2apabiity
- Taclnica! imegration

Irfipioes sales fosee affectivanase sl

our

Grow revanus dnd edrnings frem our
develpping productzs
- Gruwe corporsie/ioversm2 il uptske

- Cinadl a-procirament offarings

- Expand location and naeigetion selvicas

- Repoetion CilyFesels web ot se a iy
Huice

- Growe Salwis MediaSmart™ market shate

Front line capabilitie

Growth is being driven by a strohg
focus on seven key elements of the business

s

Underpinned by structural and cultural assets

Business

EGrowth

Sustainable




F’i’{}éﬁuct innovation: Core Advertising Business

fnnovations

-~ White Pages® direciories process &
two-spok coloar

» White Pages® directories surname
SUpPressicn

» White Pages® directories business /
residential split

+ Yelow Pages¥ directories inside and
back covers and filer / banner ads

» Fulf and 1/2 page display ads
A Fel 2003, incremental sevenue
&85 above target

- New Yellow Pages® focal directories

» Yellow Pages® Gniine Display and
Chsplay Pius products

- White Pages® Ontine Duo

Birectories

Yellow Pages™p)
‘ellow Pag) @’*

Yoflowe Pagas”
Connect 12451

Performance
. Circiation sinost 38 milion --atmost 40 editiors -
-.. 'imst ¥ day’ print mete seagal: )

. 544y Witkite Fages¥ directories .
.. - 45% Yoliow RagesY directosies - - - - -

A_"_‘faikow Pages® directories the mpst used buying
. I_n{m—mat'éon SOUTLEt L L R
w433 oo, 473 regional - -

" Yeitow Peges® Onling srd White Fages® Onting
| divectories gach app. L.5m unigue users i May? -

. Yefow Peges® Cormect approx. SO0, 000 catisfrth

Indapendany recagseh of people aged 15 - B4 by DSF Conzollants i Ty, Mell, Srie, Adal, Fanh, O JOCL - Sem 2002
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Product innovation: Developing advertising products

fnnovations

- Sensis WebWorks™ Web Starter

- New orine advertising Formats and
ad delivery technelogies {for Sensis
MediaSmmart™

-~ Yeliow Pages® Onbine directory and
CitySearch city guide bundle

» CitySearch® web site redesign and
repesiticning as a city guide
A Colsistent, raticnal user and
advertiser value proposition

» Launch of Basic Enclusion low-level
entry and Premium Positioning
products for CitySearch® web site

+ Integraticn of CitySearch® web site
with ¥Whereis® location and
navigation functionality

f;;_;n%fjj WetWorks

Advertising

Performance

- BMZ Mediz (Sansis MediaSma:t} [ fnt&gr&zeﬁ
_' Ando the business - - - . .

S&nsis MediaSmant™ online mediet:

. CltySeamh@ liFastyle guidet:

" Sensis WebWorks™ web zite facifity expenenced &

CitySearch® city guide and advertizing assets of

.. Alnost 4 midlion unigae wsers/eth
- A Reach 52% of Australizn onfine. audzt’.‘nc&jmil’!
- Biggy include AFL, #RL, &SX

- Guer 700,800 users ant Gm page vidws i ay -

consigtent growths teend over 20052

PRed Sharilf, Fay 2003, & Sansiz

St

fnnovations

- Enhancements to Whereis® iocation
based services

Strewefiat *hepbeid” for the Logistics and
Tracking mariet
Wiaareis®™ fur the FOA& marketadace

Werzion @ Whereis® COs for a selection of
wahitle manufacturers

- Through-seller agreements for
Macromatch® data matching service
and Electromic White Pages®
directory

-+ Launach of Blectronic Procurement
Selutions
Suppliar anaglament
Elpctroqic catalvgae sarvice
Srata service
CUSEONE DrOLUEmEent services

Wnereis® Guidsnve Cali Cestre Avplication

Pe_r_f_ormaﬂée

| Wiheres® Ontine site viewerd by almost VEI
.. Lligue poers in Mays, .
- mepvedfmoth - P

_' Strong growth in Macroimateh® 2ad Hectronic
CWhite Pages® from through-celier agreements ... .

. Efectronic Proclirenaent SoILzuorz . !irsc cusmmar :
- project progresslng - -

" Lurrent focls of Flectronic Procurement
. Bolations s Data Services and Customer

O\.'er e miil[cm Maps

Procurermant sofations

i Red Sherilf, Fiay, * Sensis







Enhanced ao to market: a tactical approach

{nnovations

- ReHout of new segmentation variables
for Yellow Papes¥ directories Driving a tactical
sales apsroach

- A tactical appreach te Yellow Pages®
direckories sales channels
- Fwo cross-gortfiolic channeis:
+ Key aoopants
+ ACCssition
- felesales For fowes valee accolnts
+ Reduce sales ovarhaad

- Strong focus on fead generation

» From telesalzs to acguisiion

Perfc:rmance

. A rore itegrated snd Largat&d rasearch salef‘ &4 . "
- markeing 3ppreach .

+ From sriat to online
- Print face to face retention channel

- Agency/through-sefer channels: Sensis

MediaSmart™ and Business Services o Increased focus an

o lpad gemeratian .
" #Egration from print to anfne -

- Business Commercialisation unit:
- SME market accelesation
- Cross-comgany government foous

.. CGreates “selution sall' capabitities ~

+ Macromatch® through-seller agrosments resuited Ire . . B
L CYTE Feb O3 rsing sharply with 50% iesc sales - . . . -
Pes e

Sales excellence

Best of Breed Environment,
Remmunaration f Sales channal and toely [/ Cofturat change and Pasple Commigmant
Cusgtamar process selukion support [ Laad refarrad

Knowledge & Capability Technology-Enabled

« Training: » Balas foroa automation
- 2raduct » Shabed
+ Salag + Capability i vallow

Pages®, coming for
Wwhita Pagass
products

» Business arvironsnent

+ Markat rassanch
+ TRM in gevalopment
+ Haading research

» Mabila tachnologias

+ Sagmertation » Hardwars

Performance
- Sirongest Yellow Pages® directories aoo-roetrn sales serformance in the last five v&ars T S% n’_\xenur_ growth
+ “Total saies performance for Yeiiow Peges® print directorles op by 3.6% .

. 16.B8: grawedl in total White Fages® print directories sales performance
e Launched 1/2 and full page adds in 24 books non rmetzo boaks - A0 additional and A$Sm icremeital revenle




iy
Ernhanced Technology

Sales Force Automation

« Siebel enzbied: Increased Siebel rsape

frmprove sales consultant effectivenass
Fasker proof terraround

Generate greater efficiences in the
tracking of specified work iterms

«  Bnling procfing:
« Work ltem tracker:

Catl Centre Excellence

«  Crptimizse commarcial
« performanca: First call resolidion

Multi-giiiled workforce

EZ piatform stability
frive IVR b0 Bnorove LUSLeMer SErvics

« State of Art Yechnology:

CRM
+  Marketing Align product offesing to customer naed
+  Sales: Plan account, contact customers, sef

»  Custorper garvice: Manzge castomers ralakonshios

+ Finapce: Manzge CustoIner Sayments and credit

Content Management
« Point of truth content storags for fon pring
o Multi media publication

s :
Cur People: aligning values with strategy

Sensis Values
and Behaviours
Pagpla
Growth
Learming

Sensis People
Commitmeant

Sengis Culture
Programme

Sensis
teadership
Programme




B'uiEdmg' our brand and reputation from the inside out

New Corporate Brand v B

_Sﬁngiﬁ/)”

Yeliow

MNaw Meadia

YaHow P y <
il @” Vithere i

Cannecd 1245t

Industry Developmaent
Fhusitsss Ldeasa

Yelbow Pagest E-Susineds Repos

Customer

Paopie Strategy Strategy

Above and
betaw the dine

Leaderstip Power brands

Credible change initiakives

ttigh profile based on ieadership

Our CﬂStc}m@rs:

celivery founded on our people and cultural strategies

The Sensis Customer Charter

»  Fipsk direciory companyy §Ehe world 1o lauach &
Customer Tharter

+ A three-phase commiEmant £o customars
dasigned ko

- Dwiprove ordar burnarcuernd and costorner
servica lavils

- Drive enproverments in fulfimant
« Drive production efficiencies

+  Fhaze 1 lzuinched 19 Febroary 2043

+ Addreszing print and oaline directories
fulfilment processes

+  Haged on three promises:

< Wl wili daliver pyoducts and zervicas ag
znavified and on time

- wle wili fisten bo you and hafp you get the
maost cut of doing bezinezs with ug

- IE we make o mistake, please let us kaew
+ A forus on taanible, measurable outcomes

. ONooing IMedsLremant regime
+ Reported weoeily to zenior managernant

Peﬁormanc& o

Yeiiaw Pages? directory print dispiay proaf turna{aund B

» B0 average within 15 days )

+ ‘Custamer infermation pack turnarodod;

e BE.9% within ¥ days

a. _Dnline contract furnaround time .

» Avarage 15 days - Jﬁme 58% he&n_\gu'_ e chaner
Quary FRERONENVENESS:

'. ...... - Average A0% for ads and £1% forsaies in 24 .. )
fours










Sensis will become the leading
plaver in local, Australian advertising

Organic Growth

+ Core directory & non-directory advertising
Yellow Pages® and White Pages® directories
Sensis MediaSmart™ media service, Sensis WebWorks™ web services
Wherais® location based services and Electronie Procurement Solutions

Partnerships and acquisitions

+ Recent acquisitions successfully intagrated
« CitySearch® city guide
+ BMC Media

+  Future targeted, ‘bolt-on’ acquisitions

Organic growth: expanding from print directory
advertising to online & then enhanced services

| Yallow pages®
Online Business
Profilas

Yoltow PFageat

Yeltow Pages® peint OnLine Display




+  Basic migration to orifing

v Wherais® weh gite -

axrellant ysar axperianca
+ CD-ROM gec-smapping o

pramiurm vahicla
manufactiurars

+ Syndicated maoping in

wiits Pagas® Orrling and

Yallow Padas® Online

Organic growth:
extending online experience into

Mass market reachad

Targeting later adoptar
CONSmErs and
advartisars

Advartisar modal

Multi-geresn location and
rizvigation

All digpiay ads

wiraless innovation

Targating early adopbar
customers

Content model - contant
diggerinated by carrien

SMSWARPDAS
COFBTansing

Higfy yieid
Smaf custormer Dase

+ Taxi location

+ Buddy findar

+ Brand lecation

+ Wiralass cataiogues

+ Wirslazs push advertising

Application intearation
and personaisation

« Any device, anytime,
anywhare

rgan%c growth: Sensis’ content and multimedia
capabilities will allow users 1o "search once” for the
information they need via the channels they choose

i Creper )
| white Prges” 5 sdvertisar Razégne Sehadiles
H Custormer : Evant/flifastyle content

Liskings Conkaat Lan-data contant

Sensis Content Third Party Content (exampies)

G




Local advertising:
Buvers are going online to research purchases

Regular Content Activities of Ostine Consumers

Wiewed classifiads about jobs

Visited ongine direcory sita fo find addresses o
phona numbears

Wisitad Wab gite or onlira varsion of nawspapears

Lzad [nbarnab b gat daily naws
Gatherad infosmation on loci avants, rastasranls,
maps oF traffic
Rassarchad products and services
Usad saarch anging/portsl {e.g. Yahon!, MSN o
saarch for infarmaticn

30 40 5 &0 74

Parcantags of Onling Consumers

Dot JupEten The $PD Groop, Tis. Tndividuas Brar Soreey (5702)

80

G L

Organic growth: Sensis is therefore uniguely
positioned to reach the ‘sweet spot’ in local search

The Sweet Spot:
= YeHow Pages®
High directory
Local content
@
&
[t - Overt 1
£ VEFIUMY | cituSearch® Single Search
] city guide
3 Mediun: = White Pages*’
> directpry Reatch
H
] = Google
Monetised results
Low » Whereis®
location £ ;
cervicon First choice brand
Luws Heddiom Hagh
seabiity

Sinrti: ensis aoimalas

G




In Australia, five media activities accounted for
96% of total advertising in main media during 2002

levision:
Radio
Ag7OIm (8%)

shars

F2, 901 {34;’/0) Wwhita Pagesd directosies:
A%1,075m (13%)

Dot | OCEASA, dvartinng EXpenditure in Main Fadie®, Jan o Dac Z003 ]




Online advertising grew by 19% half on half 2002
This growth was driven by local advertising

aesHiads
AFE0 milkos

Search & Dirackoriag
Ganaral [nternet Advertising Akas million
A%E2 millicn 59% growts half on half
Steady

Sondte: ol Borezo of Verificalion Services, “Daling Advartizing Expanditaie Repon” Iz Lo Dz 2002

k]

Dot

Newspapers, magazines & free TV will continue to account
for most advertising spend between 2002 & 2005

50.0%

435.0%

40.0%%

MARGIN

&.0% 1.0% 2.0% 3.0%: 4.5% 50%
CAGR 2000-2005

CERGA, WAdvartizing Expenditure in Main Madie®, Jan vo Dec ZD0Z, Bansiz, Campeny Repors

H.0%




Users are demanding more personalised and
relevant advertising via the channels they choose
Sensis (s well positioned to meet their needs

High - Granufar
Intarnet @

Pay-Tv 8

Magazinas O

Rain

Audlignog

Fragmentation Talenision

Diractorias j Mewspapers

Low - Mazs Market

Low - Broadeast

Parsonaiisation f [nteractivity

High - Parsonalizead

ocal Advertising: buyers are doing more and more
research hefore they make a purchase
This creates significant opportunities for Sensis

.

Advertisers




Souite: | Rad Shaif¥, Januacy Le Apil 2003, * Sensis

Sensis holds the necessary building

blocks for success in the jocal advertising market

Brands

HWihiite Pages”
Yellow Bages *
Whared®

Approxinatedy 10 million #stings

Lreeger business content
acqaired throtgh srint and online
adwvertising eperaticns

LitySearch® city quide the
leading content <ite within the
lifestyle vertical

Content

Reach
Cowver 400,008 paying customars

Almost aniversal print reach

U3t online uniguee users i May?

Yellow Pages® Conmect 508,030
calls per rmonth?

Accelzrating growth srovides
stronrg opticns for investment

A recogrized growth ergine with

slrong sumport from Telstra

Financial

Mudti-media Publishing

Already hold the capabifity to
plblish via:

Print

Cialine

Wireless

Wigice

Fvolving capabilities wil

Dhyee 1,080 sales and custormiar
sepvice skaff reacking some 0%
of Australiz’s SME base®

2,200 stadf = tokad across
Aulstrata

Offices in 7 of § Austreifan states
and territories

Operaticnal

Partnership and acquisitions:

growing our share of the Australian local advertising market

Brands

Ontine advertising
{l.o. site regragentatizn)

Content

Applications




The Giobal Directories Marketplace




A focus on Asia with
a watch on European

opportunities

.2 Europe.

+ Proven business moded for
vallow Pagas dirackorias
businass

+ Market characterized by high
degres of consantration

« Copyright protection offarad
in oSt courdrias

» Potertial for groweh

» Low devel of ragutation
axcent LK

« Conzolidstion corrantly
taking place

« Private Equity firms
incragzingly activa in thea
markat,

» Rzzet owenars highly gearad

- porsntisd w offar
directories business for sals

3. North America

us
» N copyright protection

« [ncreasingly compatitive -
farga aumbear of directorias

» Matura markear with faw
arowth apportanitisas

» Srrong ording poition of non-
dirackorias tusinesses
Canada

» Dorrinant player or Eastarn
side - Bed Actimedia

» Mora compatiiva in West -
provines hasad

» Cogyright profaction availzbia




In summary

- Organic growth fevaraging the cora product portfolio nie new online and offline golutiens
«  Parafel scouigition apportunitias where they acod vaiue







Sensis structure and

Sensis Services

arrangements with Telstra Corporation Limited

|

‘

«Pallow Bages®™ print directorias (except salas,
cornmilation and marketing fanction.

«hite Bages™ print directorias
« Specialised printed direckories

v Prowiding prodacts - a0, White Pages® Snling & Yeliow
Fapes® QurLine

« Qpecator assisted sorvices being Yellow Pages®
inforeration databases - e.q. Yellow Pages® Canngct

W hereis™ Geo-Mapping sesvices

« Providing additional services that may be agreed or
required

v Onfne advertising selling sarvices {Sensis
MadiaSmart'™ online media services)

« SBelling, compiling and marketing Yellow
Pages® printad directories

. CitySearch® services

Current Assat Ownership

Asset ownership structure and key financials

Telstra-Owned Assets
+ 1P rights {copyright)
+  Majors third-pasky contracks
+  Pradgossinantly in printing and prodection
+ Rasidual azzats including plant
+  Ramistered tradesmark rights, excleding
CitySaarchs

+ Goodwilt for direcioriag business (including
cammer v brand names)

Sensis-0Owned Assets
+ Empioyess

.+ Lnder core sarvicss sgreamants
Sedt Yelow Pages® directories
Agencyfmanans White Pagass
directoriag and othar
Agsacy/manage White Pagast andg
vafiow Pagas® publishing

Contribution to Talstra: 2002
Total asset value A%2.8bn
External Revenue: A%1,139m
EBIT A% EB4m
free cashflow: A% E2Bm




