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Who is Crowd Media

Crowd Media is
considered a pioneer in
influencer and social
media marketing

Crowd Media is a tech-based,
vertically integrated social
commerce business selling
exemplary products & services
that are integral to the lives of
its customers

53 L) LY d

Collaboration with over  Millennial focused.
10,000 influencer the last Acquired over 5 million
5 years across 30 millennial customers in
countries and 10+ the last 5 years
languages
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Crowd Media
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Crowd Media

Crowd Media leverages the company’s proprietary
technology platforms and eminently experienced
team to reach millions of social media users via both
social media and influencer channels, managing
more than 200 social media marketing campaigns
each month.

ASX:CM8 and FWB:CM3
Crowd Media (previously Crowd Mobile Limited)

has two platforms:

Crowd Media &
Crowd Mobile

Crowd Mobile

Crowd Mobile sells mobile-phone related services
and apps to millions of customers in more than 50
countries worldwide

VPO ECHD
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Crowd Media Meet Crowd Media

Our team has a Global
presence with local

cultural expertise
We understand the Global Millennial

~ Generation
NG
200+ Influencer campaigns per month 30+ Languages
55+ Active Markets 1 0,000+ Influencers collaborations in the past 4 years

Crowd Media has helped provide creative solutions for the following Brand Clients

BOUR]JOIS LOREAL FOREO decluttr & Expedia N26 " Jolo/s B ; moneyfarm
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Crowd Media

Millennials and Gen Z Globally
becoming the largest
demographic with >4.9b
worldwide by 2020

Millennials and Gen Z
purchasing power is
increasing rapidly as they
enter actively the workforce

Influencer Marketing

| Influencer Marketing
‘ " Is growing rapidly,

* with an estimated market of
| USS$ 20 billion by 2020

G,

Millennials and Gen Z spend
more than 5 hours daily on
social media

CROWDMEDIA



How we are transforming Crowd Media Millennial insights

Start with the customer
Millennials:
Generation of me

Sources
Destatis, Eurostat, Statista

My Stuff My people My lifestyle
Own less but more of the same More connections, but more independent Active lifestyles driven by experience
[] 9% 909 2.1 So 75%
Own Smartphones (& Average number of household members —— Have travelled at least once in past year
81% £% 53% =, 59%
—— QOwn Laptops Of Households owns at least 1 pet () Expect self-employment during their career
80% & 57% ?OI 45%
Own Bikes Q0 Have no kids < Do sport more than 3x/week
m S0K E@ 649 0. 50%
Average household content value Average number of Facebook friends Dl:] More spending on education than previous

CROWDMEDIA



Our Target Market Millennial insights

400m+ population of
Digitally minded

Europeans
Sources
Eurostat, Statista
Quantitative - Qualitative
Demographic Demographic
by age (25-40) by Millennial mindset
828 Population 123m 400m+
7% Households 50m 165m
= Use internet Daily 100m 280m

Own Smartphone 93% 85%

CROWDMEDIA



Strategic Review in 2019 Focus on 2020

The objective of the
Strategic Review was to
restructure & repurpose
the organisation

Legacy Mobile business is mature and hence restructured to be
more operationally efficient (over $3.5m in savings implemented)

Established our core strengths around

& ? =3

Digital Influencer Q&A Subscription & Strengthened New board, Vision
Marketing Platform E-commerce balance sheet and Strategy

That can create technology

“conversations” with our To drive revenue

customers

CROWDMEDIA



Strategic Opportunity

Instead of simply being a
fee-earning agency for the
big brands, we will earn a
larger slice of the retail
sale proceeds of brands
that the Company is
strategically aligned with.

Outcomes of IIC strategic investment

We can now focus on
earning a bigger share
of the retail
ecommerce price pie

Crowd Media lIC investment

Crowd Media has the people and |IC investment and people will
expertise to drive advertising for  bring new opportunities for new
brands and selling ecommerce revenue streams

products over social media, by

leveraging the technology

platforms

CROWDMEDIA
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https://thelondonlabs.com
https://thelondonlabs.com

Horizon Model McKinsey 3 horizon model

3 Horizon growth strategy

A

Horizon 3 (2022 CY)

High Expanding the way we interact with our
favorite influencers - creating authentic
and real time experiences that stimulate.

> Think conversational commerce.
el

‘S Horizon 2 (2021 CY)

© Sell digital products or services via

E collaborations, partnerships, or strategic

(o] alliances. Initially this will be in the

E (regulated) travel insurance and fintech

space.

Horizon 1 (2020 CY)

Direct to consumer (D2C), thereby

Low capturing a larger slice of the retail
spend. Crowd will sell products and/or
services that it either owns, or part-owns,
or is strategically aligned with)

Short Time Long

CROWDMEDIA
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Crowd Media Board of Directors

' 0

Steven Sophie Robert
Schapera Karzis Quandt

Chairman Non-Executive Director Non-Executive Director

Steven has more than 30 years of experience Member of the Law Institute of Victoria and Robert worked for 10 years as a consultant

in founding and building businesses across the Institute of Chartered Secretaries. Sheisa  for Booz & Company serving large corporate
agricultural, wine, and cosmetics industries. practising lawyer with over ten years clients on strategy, operation and

He co-founded BECCA Cosmetics in 2001 experience as a commercial lawyer, and organisation. Subsequently Robert has

and sold to Estee Lauder in 2016. Steven company secretary and in house counsel fora  worked for Linde AG as the Strategy Lead for
serves on a number of Boards including number of private and public companies. their €6bn Americas business.

ASX-listed OBJ Ltd, Berlin-based Invincible Until recently, he has served as Board Director
Brands GmbH., and UK-based Wild Nutrition and COO/CFO of Invincible Brands

Ltd.

Domenic

Carosa

CEO & Executive Director

Domenic has over 25 years’ experience
combining business and technology. He has
built a reputation as a leader in the internet
space by building Australia’s largest MP3
digital music service in the late 90’s & building
Australia’s second largest virtual web hosting
company which he sold in 2006 operating the
largest independent media & entertainment
company with revenues of over A$100m.
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Crowd Media

Tapping into fast
growing influencer
market

8

Digital marketing
expertise in multiple
languages in Europe

IN summary,
This is The
Crowd

Underpinned by
strong underlying
technology

Summary

New

New Board, Vision
and Strategy

CROWDMEDIA



Thank you

Important
Notice

This presentation has been prepared by Crowd Media Limited (the “Company”).

It does not purport to contain all the information that a prospective investor
may require in connection with any potential investment in the Company. You
should not treat the contents of this presentation, or any information provided
in connection with it, as financial advice, financial product advice or advice
relating to legal, taxation or investment matters.

No representation or warranty (whether express or implied) is made by the
Company or any of its officers, advisers, agents or employees as to the
accuracy, completeness or reasonableness of the information, statements,
opinions or matters (express or implied) arising out of, contained in or derived
from this presentation or provided in connection with it, or any omission from
this presentation, nor as to the attainability of any estimates, forecasts or
projections set out in this presentation.

This presentation is provided expressly on the basis that you will carry out your
own independent inquiries into the matters contained in the presentation and
make your own independent decisions about the affairs, financial position or
prospects of the Company. The Company reserves the right to update, amend
or supplement the information at any time in its absolute discretion (without
incurring any obligation to do so).

Neither the Company, nor its related bodies corporate, officers, their advisers,
agents and employees accept any responsibility or liability to you or to any
other person or entity arising out of this presentation including pursuant to the
general law (whether for negligence, under statute or otherwise), or under the
Australian Securities and Investments Commission Act 2001, Corporations Act
2001, Competition and Consumer Act 2010 or any corresponding provision of
any Australian state or territory legislation (or the law of any similar legislation in
any other jurisdiction), or similar provision under any applicable law. Any such
responsibility or liability is, to the maximum extent permitted by law, expressly
disclaimed and excluded. Nothing in this material should be construed as
either an offer to sell or a solicitation of an offer to buy or sell securities. It does
not include all available information and should not be used in isolation as a
basis to invest in the Company.

This presentation may include certain information and graphics relating to past,
current and proposed activities including “forward looking statements”. In
considering these statements, or statements of estimated future commercial
outcomes, recipients of this document must bear in mind that Aeeris makes no
representations or assurances that any forward looking predictions can be
achieved.

While the Company has a reasonable basis on which to express these
estimates, any forward looking statement is subject to risk. Risks include,
without limitation, unpredictable market conditions, impact of competitors,
technology change and failure, government policy, foreign exchange rate
movements, capacity for the company to raise finance, and changes in
estimates of future capital and operating costs.
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