Dec 2005 Half Year Results
Investors Presentation
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2 Year Lag

% Travel Booked Oriline

Overseas Trends - Lagged
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$1.0B Online Agency
Air Market by 2007

Online Travel Agency Market - $iVl Change PA

Online Agency Market Size
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B Profit %

In a period when Qantas
Domestic comm. dropped

From 5% to 1%

Comparison % Cost and Profit Margin
1.8%

8.00

Profit Margin Improves to 2.0%
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Exp % Drops as Marketing Rises
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