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Legal Disclaimer

The following presentation was prepared by Bubbles Intergroup Ltd., hereinafter: the “Company” and/or “Bubbles” and/or “the Group” or “Bubbles Group”.

This presentation does not constitute an offer to purchase securities of the Company, solicitation to accept offers thereof or a professional opinion on investments or
purchases thereof. Furthermore, this presentation is not meant as a substitute for personal advice regarding investment or investment marketing, taking into account the
particular stats and needs of individual persons and/or investors, and its contents are not to be viewed as a professional opinion or replacement for the considerations of a
potential investor, nor does it eliminate any need for individual due diligence.

The presentation does not presume to summarize or entail all Company stats, activity, or any information potentially pertinent to the making of any investment decisions.
For a complete overview of the Company's activity and risks associated therein please review the Company's 2022 periodic report (reference: 2023-01-043578) and the
immediate reports filed or that will be filed by the Company to the public ("Company reports"). The presentation does not entail material new information that hasent
been disclosed to the public, and is intended solely to the convenience of the Company’s investors by aggregating the information detailed in immediate reports through
convenient, concise presentation. notwithstanding the above, information included in the presentation may be presented in a different manner and/or edit and/or
segmentation than as described in Company’s filings. In case of contradiction and/or inconsistency between the information included under this presentation and the
previous filings made by the Compant and/or that will be published by the Company in accordance with applicable law, the information oncluded in the public immediate
filings shall prevail.

The presentation may include stats collected by the Company from third parties; the Company cannot vouch for the veracity of such stats as it has not examined such
itself. for avoidance of doubt it is clarified that in saccordance with applicable law, the Company is not obliged to update or amend any stat, prediction, or estimate
included in the presentation to reflect events or circumstances taking place following the presentation date.

This presentation includes future developments that remain uncertain - forward-looking statements, as defined in the 1968 Securities Law. such information includes,
among other, forecasts, goals, estimates, and evaluations, including such presented as illustration, graphs, and surveys, referring to future events or affairs that may not
take place and/or may take place substantially differently from anticipations and that are out of the control of the Company. forward-looking statements does not
constitute proven facts and is based solely on the Company management subjective opinion and assessment as of the time of the presentation, based in part on analysis
of general information known to management at the time of the presentation, including statistics published by various organizations and authorities, trade publications,
general publications, and studies and surveys not obligated to the veracity or completeness of the information presented, whose veracity has not been independently
evaluated by the Company. The realization or lack thereof of anticipatory information is influenced, among other things, by risk factors typical to the Company's activity
and market, as well as by developments in general environment inherently outside the realm of complete assessment and control of the Company. The above does not
diminish or dismiss the unique risk factors relating to the Company as detailed in Company annual reports, which are an integral part of the above information with the
caveats and disclaimers as detailed herein.

Viewers of this presentation are thus warned that the financial performance and achievements of the Company may substantially differ from those detailed in the
anticipatory information included within this presentation.



02 |

Who We Are

About
Us

Bubbles Intergroup is a public company
specializes in technology and retail. As
exclusive importers and contracted
licensors, the company connects leading
brands to diverse audiences using
commerce platforms and advanced online
and offline technologies. The company
operates 8 commerce websites, 16 brand
stores, and approximately 80 wholesale
points, while employing Al and big data to
strengthen sale capacities.



03 |

Mission and Vision

Mlssmn &
Vlslon

Bubbles' vision is to join between
the finest brands, the most
advanced technologies, the most
innovative Al tools, and the best
customers, using a "360°" full
funnel commerce experience.

From anywhere,
at any time,
to anyone.
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Bubbles Brands

Exclusive import and
licensing and manufacturing
agreements for children'’s
fashion brands

Bubbles

BNC TECH
nt e r ro u Fruitful partnerships with luxury
brands based on advanced
commerce, technological
St r uc t u re innovation, and unique Al tools

FULL FUNNEL
COMMERCE

From anywhere, Vendome (fashion)

at any time, Retail activity with men's and
women's luxury brands, exclusively

to anyone. imported and licensed while
employing advanced technology
(launch: Q1 2024)

Bubbles Home - Ogen

Marketing, import, and
distribution activity in
furniture and home décor
(launch: Q4 2023)
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Bubbles' —— =
Strong
2023

Data '

150,000+

50+ 60+ 100+ 300k+

e-commerce sites employees in various luxury fashion brands sale points across newsletter mailing list
in Israel and around departments the country subscribers
the world

8
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Bubbles

Ronen Twito Yudi Lazar Haim Nahum
| Chairman of Board Founder, Director Founder,Director
and Shareholder and CEO and VP of BD
and Supply Chain

Connections

Between brands and customers, between traditional
retailing and technological innovation, between online
and offline, and between proven business potential and
experienced, creative, professional, level-headed,
innovative, and passionate business leadership.

Amit Adi Harel Aviram Golan Yoel Berlin
CFO VP of Retail Head of Al
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With a wide range of

for various target audiences and a wide and
unlimited potential market, Bubbles offers
a precise shopping experience for
everyone: mothers and fathers, boys and
girls, men and women, religious or
nonobservant—from various sectors,
speaking various languages.

From anywhere,
at any time,
to anyone.

CRAISER MICHAEL KORS

HUGO BOSS

KENZO pierre cardin

WNWJEANS ROBERTO VINO

MILANO

Timberland®  REPLAY

*Exclusive import and licensing agreements

JORDAN

umbro

DKNY

R\ N

adidas

riLA
GCDS
UGS

LAGERFELD

& MORE

*Trade agreements
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- Choose your own

ideal shopping
experience.

FULL FUNNEL fomenyuhere
COMMERCE to anyone.
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Bubbles provides a unique
solution to the problems
of awide range of
audiences and brand

in a wide range of market
segments, creating value
for each and every
interested party:
investors, customers,
brands, and partners

Using innovative
Al solutions

for trend prediction, marketing,
target audience optimization—
and giving customized value
propositions at the right place, at
the right time

Establishing
360° commerce
infrastructures

including a designated online
platform alongside branded stores
and sale points creating a holistic
customer experience and a wide
range of purchase options

Big-data
analysis

allowing brands within the
company's varied activity to share
information and optimize their
value propositions to the
customers

Custom-fit
marketing and
advertising plans

using the most advanced
technological tools and innovative
marketing techniques tailor-made
for the brand and specific target
audiences

Full licensing
array

supporting brands in
manufacturing, logistics, and
marketing, lowering risk,
increasing exposure, and
ensuring brand profitability

Independent
manufacture and
distribution array

enabling inventory
management optimization,
logistical savings, and brand
localization for Israell
markets
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-

Bubbles
Brands

- The Business Model  The Need
Unique expertise in premium children's Lack of specialization in children's
fashion brands including exclusive premium fashion in Israel that
import and manufacture agreements answers the needs of both the

with leading international brands with brands and the customers.

‘ innovative commerce and marketing
o r K l s o

The Solution

For the first time in Israel, Bubbles Brands
offers specific focus on premium multi
brand children’s fashion, including
exclusive import agreements,
manufacturing licenses, distribution, sales,
and 360° commerce systems
management, online and offline.
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Bubbles'

WIN
WIN

in the Children's
Market

A

JORDAN

adidas

Exclusive expertise in children's
premium fashion: multi brand
operation management with
exclusive focus on children's
premium fashion, for the first
time in Israel.

360° solution: marketing and
distribution, sale-floor
management (including
wholesale), trend-prediction-
based design, marketing activity
management, and a custom
e-commerce solution

16 multi brand shops
across the country and
approximately 80
additional sale points

M~ BOSS REPLAY

Localization:
adaptation for local
target audience

Holistic, one-of-a-kind
shopping experience: one-
stop shop for a precise,
worthwhile shopping
experience out of a wide
range of exclusive brands
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Hybrid Wholesale
Showroom

Online Shop

Chain Stores 17
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02w
TECH

Brand New
Commerce

The Business
Model

Unique partnership model with
international premium fashion brands,
based on e-commerce systemes,
innovation, and advanced Al and big
data tools.

The Need

Mid-level premium brands struggle to
adapt to the new world of commerce
and generate profitable hybrid activity
(mostly online). The result: low
exposure, low profits, inability to
compete with super-brands.

The Solution

Bubbles' BNC array allows brands and
partners to move onto innovative
hybrid commerce activity. This
technological, logistic, and marketing
array allows brands to increase their
exposure, enter new markets, and
generate higher profitability.
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The

WIN
WIN

of the
BNC Array

Full logistical-marketing-

commercial plan for mid-level
premium brands for adult and
children (exclusive) audiences

Manufacture process and
inventory management
allowing for increased
efficiency and logistical
savings

Marketing and advertising using
advanced Al technology to send
the right message, to the right
customer, at the right time
(including approximately 97%
potential customers who don't
buy on first view)

Unique shared group
database (300K+
newsletter subscribers) to
maximize purchase
opportunities

Online and offline connection
for maximized exposure while
improving customer
experience, variety, and
personalization

Licensing array
providing full support
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| BNC TECH

Using advanced Al and big data technology, our
innovation hub offers our BNC brand partners
more precise and productive trend-prediction,
localization, manufacture, and marketing

Trend-prediction allowing
Bubbles and partners to view
popular styles and even
create and design new
trends as market leaders

Advanced customer service and
customer experience, resulting in
smart, efficient, swift,
economical, and customized
service

Innovative design processes
enabling brands "design
optimization” to create more
fashionable looks

Supply chain management, from
manufacture through inventory
management to supply, helping
decision-making and surplus
reduction

Smart marketing and sales allowing
the brand to personalize alongside
smart marketing automation
(targeting "indecisive” customers
with appropriate value
propositions)

Increased efficiency and savings
in manufacturing, supply,
marketing, and sales through
the use of automatic tools and
Al technologies
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BUBBLES
HOME-OGEN

Accessones,
Furmture
Home Decor

The Business Model

Expanding Bubbles' business to home
décor, a field gaining increasing traction
but far from reaching its potential, allowing
Bubbles to increase the group's potential
target audience by approximately 100
times while leveraging the existing
customer base.

- e — e — e —
= . — o — o — e —

The Need

Despite great potential, the home
décor sector struggles to tap into
many audiences and to
demonstrate advanced and
profitable online activity.

T o - = - S — — g - —— e — e ——

The Solution

Integrating innovation and increasing
logistical and marketing efficiency
while emphasizing a 360° commerce
experience unmatched in the field,
which would increase exposure and
customer access.
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The

in Ogen
Activity

Bubbles Home - Ogen

WIN
WIN

Increasing Bubbles'
potential target audience by
approximately 100 times

Increasing Bubbles customer
database’s fulfillment potential
—an audience with an
appreciation of, and willingness
to pay for, quality product

A large and expanding market
with tremendous potential, still
far from reaching it; client setting
themselves apart by integrating
technology and e-commerce

Adding an existing
customer base to expose
to Bubbles' activity

Optimizing manufacture,
design, and marketing
processes, allowing for greater
innovation, profitability, and
exposure, and for a better
shopping experience

Increasing profitability
potential through 360°
shopping experience,
combining wholesale, retail,
and e-commerce
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VENDOME
FASHION

Premium
Fashion

for Men &
Women

The Business The Need
MOd el Vendome is a luxury multi brand in men's

and women's premium fashion, with a

Expanding Bubbles' purview to include proven reputation and avid following.
men's and women's multi brand However, in terms of sale-point spread,
premium fashion, expanding potential product localization, and profitable
target audiences by about 20 times online activity, the brand has not reached
while leveraging existing company data its full potential.

(launch: Q1-2024)

e

The Solution

Increasing the efficiency of the
brand's manufacturing, marketing,
and distribution processes, employing
licensing agreements to increase
profitability, and identifying target
audiences, assisted by innovative
advanced technology.

el
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The

WIN
WIN

in Including

Vendome in
Bubbles

ROBERTOVINO  wwsgeANS  MOSCHINO

MILANO

Increasing Bubbles'
potential target audience
by approximately 20 times
by offering adult product in
addition to children'’s

Increasing Bubbles customer
database’s fulfillment
potential and sale-increase
potential

Integrating a proven,
reputable brand with its
own customer base into
Bubbles' existing
customer base

TRUSSARDI

VERSACE JEANS

COUTURE DOMREBEL

Optimizing manufacture,
design, and marketing,
allowing for brand
localization, higher exposure,
and access to larger audience

Exclusivity agreement
ensuring exclusive
distribution of the brand
and sub-brands in Israel,
increasing profitability
potential

Including additional
licensed brands
allowing for higher
profit
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Did you know?

Bubbles Intergroup numbers over fifty
employees, with an average age of 27. At 35,
company CEO Yudi Lazar is one of the
youngest CEOs in the Israeli capital market.

Mobility

Bubbles allows its employees to
grow, evolve, and reach their
professional potential in the
company with no glass ceilings

Sustainability

Bubbles emphasizes not only high
quality and efficiency but also surplus
control to protect the environment in
manufacturing.

Doing business.
Doing good.

Bubbles is committed to its community,
environment, and people.

Diversity

Bubbles believes in the importance of

taking in employees from all walks of life:

men and women, Jews, and Arabs,
religious and secular, yeshiva students,
the LGBTQ+ community, and more

Accessibility

Bubbles makes an effort to allow everyone
to purchase its products by increasing
availability, spreading the products around
the country, and offering a wide range of
payment options and plans.



Bubbles

Better Commerce
Better Funnel
Better People
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