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ur Vision

We strive to continuously grow our position as
global leaders in the field of intimate apparel,
sleepwear, active wear and socks.

We achieve our goals through innovation
and creativity, all while staying true
to our universal social and
environmental ideals.



GROWTH OF GLOBAL

BRANDED
FOOTPRINT

ACCELERATE IN DIGITAL CHANNEL
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== Q3 ‘20 Business Performance

REVENUES OPERATING PROFIT* NET INCOME*

$382.9M $33.6M $19.5M
(_14%) +24°% +35%
OPERATING CASH FLOW** DIGITAL EBITDA**

$27.8M +97% $41.4M

+16%
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Q3 2020 Highlights

- Third quarter results exceeded our expectations

- Our cash flow is strong and cash balance is $218M

- Inventory is down by $98.4M year over year

- Net debt is down by $131.4M year over year to $286.4M

- Business fundamentals continue to improve with
particular strength in Digital

« We started to see the initial benefits of our
restructuring plan
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Delta USA

 Sales decreased by 17% to $95.0M, from $113.9M

« EBIT significantly increased by 35% to $8.9M, from $6.6M,
driving EBIT margin to 9.4%, (+360 basis points)

« Significant reduction in overhead:
« Combined Men’s and Socks division

« Combined Private Label active wear & intimates division

« Growing our mass market segment, driven by strength
at Walmart and Target

« Strength in our branded segment, particularly with
PJ Salvage and clubs

 Traditional retailers are improving their sales with
Digital focus

« SKIMS business continued with strong momentum into 2021
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DGPB

« Sales decreased by 22% to $49.8M, from $64.1M

- Strong recovery trend with sales more than doubling vs. Q2/20
and significantly lower EBIT loss from ($16.6M) to ($5.5M)

7FAM

USA is most challenging due to 54 store retail network’s

heavy presence in tourist destinations and sales to department
store channel

« Significantly reduced overhead

- Double digit growth in Digital sales

« Growth from Jen7 sub brand at lower price point;
anticipated website launch

« Strong performance in EU led by Digital sales and outlet
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DGPB (contd)

Splendid

Challenged due to 18 store retail fleet’s presence
in tourist destinations

« EBIT improved in Q3 in spite of COVID and lower
sales

Significant overhead reduction implemented
Loungewear category is doing well
Digital growth continues in high double digits

Strong Splendid orders from clubs for Q4/2020
and Q1/2021
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DG Europedn Brands

SCHIESSER (Eminence

POUR HOMME

Sales increased 8% to $87.9M, from $81.6M
- EBITincreased by 44% to $14.5M (17% EBIT margin), from
$10.IM, due to better channel mix and implementation of

efficiency measures

« Restructuring plan implementation will allow further
reduction of our cost structure in the second half of 2021

« Q3 compincrease in retail driven by outlets
« Strong Digital growth continues
+ Sales of 1.3M masks with backlog for additional 1M

» Due to the current resurgence of COVID-19, some stores are
closed in certain European markets
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GUM

« Sales decreased 30% to $102.0M, from $144.7M
 EBIT decreased by 40% to $7.6M, from $12.5M

« Socks business continues to trend well with
significant growth opportunities

« All factories are already full with orders thru Q1 2021
VS sales are rebounding
« Seeing growth with our Digital customers

« Entering new product categories such as
leisurewear and active wear
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Delta Israel

« Sales up17% to $56.8M, despite the shutdown of retail
stores from September 18 during the quarter

- EBITincreased by 405% to $9.2M, from $1.8M
« Continuestoincrease market share

- Digital sales showed strong triple-digit growth with high
profitability

« Continued investments in Digital sites with a focus on
personalization

« Our wireless bra launch was successful
« Launching leisure wear collection using innovative fabrics
« We are considering a spin-off and IPO of Delta Israel to

possibly unlock the value of its strong and consistent
performance
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== Q3 Financial Highlights

$ in millions
Change vs
Q3 2020 Q3 2019 last year

TOTAL SALES 382.9 446.1 (63.3)
OPERATING PROFIT (LOSS) 33.6 27.1 6.5
(Before one-time items)

NET INCOME (LOSS) 19.5 14.5 5.1
(Before one-time items)

OPERATING CASH FLOW * 27.8 (4.5) 32.3
EBITDA * 41.4 35.8 5.6
CAPEX 5.3 7.5 (2.2)
EPS BEFORE ONE TIME ($ per share) 0.77 0.57 0.20

* Excluding IFRS16 Impact

The numbers are rounded
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=== Financial Highlights

Change YTD

(198.9)

(53.2)
(47.6)

(48.9)

Sales
In original currency down (17%)
Excluding Bogart down (23%)

Operating Profit (loss) before
one-time items. Reported OP
decreased (102.0)

EBITDA

Net income (loss) before
one-time items. Reported Net
income down (86.4)

$ in millions

Q3 2020 Q3 2019 Change YTD 2020 YTD 2019 Change
SALES 382.9 446.1 (63.3) 986.5 1,185.4 (198.9)
GROSS PROFIT 146.0 152.3 (6.3) 339.3 416.9 (77.6)
% from sales 38.1% 34.1% 4.0% 34.4% 35.2% -0.8%
OPERATING PROFIT (LOSS) 33.6 26.7 6.9 (50.5) 51.5 (102.0)
% from sales 8.8% 6.0% 2.8% -5.1% 4.3% -9.5%
OPERATING PROFIT (LOSS) 336 271 6.5 15 54.7 (53.2)
Before one-time items ’ ’ ’ ' ' '
% from sales 8.8% 6.1% 2.17% 0.2% 4.6% -4.5%
EBITDA 57.7 51.5 6.2 71.9 119.5 (47.6)
% from sales 15.1% 11.5% 3.5% 7.3% 10.1% -2.8%
NET INCOME (LOSS) 19.5 14.0 5.5 (64.3) 22.1 (86.4)
NET INCOME (LOSS) 195 145 5.1 (23.5) 25.4 (48.9)
Before one-time items
DILUTED EPS ($ per share) 0.77 0.55 0.22 (2.50) 0.87 (3.36)
Diluted EPS ($ per share) 0.77 0.57 0.20 (0.90) 0.99 (1.89)
Before one-time items
OPERATING CASH FLOW 44.1 11.2 32.8 132.4 42.8 89.6

The numbers are rounded
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=== Q3 Restructuring Update

$ in millions
2020-2021 IN CASH NON CASH TOTAL PERFORMED TO DATE % Completed to date
(CASH)
MANUFACTURING 12.3 3.4 15.7 51 42%
SG&A 23.3 0.2 23.5 4.4 20%
*
TOTAL 35.6 3.6 39.2 9.5 27%

*The entire amount was recorded as an expense in Q2

We started seeing the benefits of this plan in Q3. ROI within 12-18 months
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— Consolldated DTC Revenue Trend vs LY
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= Q3 Sdles and EBIT by Segment

$ in millions
SALES % change in EBIT
Q3 2020 Q3 2019 % change  original currency Q3 2020 Q3 2019

DELTA USA 95.0 113.9 (17%) (17%) 8.9 6.6

% of sales 9% 6%
GLOBAL UPPER MARKET 102.0 144.7 (30%) (30%) 7.5 12.5
% of sales 7% 9%
DELTA EUROPEAN BRANDS 87.9 81.6 8% 3% 14.5 10.1
% of sales 17% 12%
DELTA PREMIUM BRANDS 49.8 64.1 (22%) (24%) (5.5) (3.6)
% of sales (11%) (6%)
DELTA ISRAEL 56.8 48.5 17% 13% 9.2 1.8

% of sales 16% 4%
INTERSEGMENT SALES (8.6) (6.7)

OTHERS (1.1) (0.3)
TOTAL SALES / EBIT before one-time items 382.9 446.1 (14%) (16%) 33.6 27.1
% of sales 9% 6%
ONE-TIME ITEMS, NET 0.4)
REPORTED EBIT 33.6 26.7

The numbers are rounded
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— Qs Trend Analysis

504.8

382.9
365.4 373.9

332.7

Q4-2018 Q1-2019 Q2-2019 Q3-2019 Q4-2019 Q1-2020 Q2-2020 Q3-2020

mTotal Sales ($M) —GM % ——EBIT % -4.8% -6.0%
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== Qs Trend Analysis

Operating CF* Net Debt/CAP

42.5%

2019 2020

65.9

29.0%

M T T \ * 1
-7 é{V Q2 Q3 Q3-2019 Q4-2019 Q1-2020 Q2-2020 Q3-2020

* Exc. IFRS16
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=== Bdlance Sheet

$2'| 8 M cashonhand
$9 8 IM Inventory decrease
Shortt bank
$ 51 M Ioaor:s de;cr:?eair; °

SA436M eauity

$ in millions

Sep.302020 % OF TOTAL  Sep.302019 % OF TOTAL

CASH AND CASH EQUIVALENTS 218.0 13% 51.0 3%
INVENTORY 307.0 19% 405.4 25%
OTHER CURRENT ASSETS 228.1 14% 251.7 16%
TOTAL CURRENT ASSETS 753.0 46% 708.1 44%
NON CURRENT ASSETS 872.9 54% 891.8 56%
TOTAL ASSETS 1,625.9 100% 1,600.0 100%
CURRENT LIABILITIES 500.6 31% 499.5 31%
DEBENTURES 323.5 20% 288.2 18%
OTHER NON-CURRENT LIABILITES 365.4 22% 343.1 21%
TOTAL LONG TERM LIABILITIES 688.9 42% 631.3 39%
EQUITY 436.4 27% 469.1 29%
TOTAL LIABILITIES AND EQUITY 1,625.9 100% 1,600.0 100%

The numbers are rounded
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=== Financial Indicators

30.09.2020 30.09.2019

Current ratio 1.50 1.42
Quick ratio 0.89 0.61
Days of Sales Outstanding 43 43
Days Payable Outstanding 71 56
Inventory Days 117 124
Operating cash flow - Q3 ($ in millions) 44.1 11.2
Operating cash flow - YTD ($ in millions) 132.4 42.8
EBITDA - Q3 ($ in millions) 57.7 51.5
EBITDA - YTD ($ in millions) 71.9 119.5
Net financial debt ($ in millions) 286.4 417.8
Net financial debt to EBITDA* (vased on Last 4 Quarters) 3.3 3.2
Equity / Total balance sheet 26.8% 29.3%
Equity ($ in millions) 436.4 469.1
Net Debt/ CAP 29.0% 42.5%

*EBITDA is adjusted to exclude IFRS 16 impact
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Bare Ngqessities
acquisition update

- Leading digital branded intimates retailer with a 20-year
operating history

- Fit and curation experts delivering support and comfort

- Depth of sizing and fit to suit every body, shape, and size;
over 160 brands and 6,400 styles

- Opportunities:

- Improve customer repeat rate and long term value

Increase margins

Expand private label offering

Growing other categories - sleepwear, active wear

International expansion
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= SUMMOAry

Intimates, Using our centers We are growing We are focused
sleepwear, active of excellence to restructurmg the digital on increasing
wear and socks improve our will increase our channel at a sales through
are not cyclical innovation on a EBIT in 2021, 2022 high double digit licensing “A”
categories and global basis and beyond rate brands globally

are performing
well during the
pandemic
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The Pandemic Creates Opportunity
for Improvements

. Manufacturing restructuring allows us to migrate production to lower cost areas /
countries, improving future margins and reducing risk

. SG&A reduction creates more agile [ lean [ efficient organization

« Strategic initiatives will yield increased profitability in 2021 and beyond

« Enhancing focus on digital platforms and sales to customers and consumers
« Implementing speed sourcing

- Major customers are growing during the pandemic (e.g. Nike, Walmart, Target, Costco,
TJM, Fabletics), while the company’s exposure to department stores remains minimall
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ur Goadls

STRATEGICALLY
POSITIONED
TO DELIVER CONTINUOUS
GROWTH & VALUE
CREATION FOR OUR
SHAREHOLDERS IN THE
YEARS AHEAD
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