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Q3-2021 5t Consecutive Quarter of Record Profitability

REVENUES

$501.1M

+31%

GROSS MARGIN

39.6%

+150 BPS

* Excluding IFRS16 Impact.

The numbers are rounded

EBITDA*

WA

+$19.2M

EBIT MARGIN

10.6%

+180 BPS

NET PROFIT (o

$36.4M

+$16.8M

OWN DIGITAL

+102%



o Q32021 Highlights
A= & Business fundamentals continue to strengthen

- Organic sales higher than 2019 for two consecutive quarters

- GM at Q3 record level of 39.6% due to strategic shift to more profitable channels,
customers and product mix

- EBIT and EBIT margin at all time high**, driven by higher sales of all segments
and GM improvement

« Net profit** increased from $19.5M to $36.4M representing 86% growth

- Delta Israel and Delta Brands segments present Q3 record level of sales and
profitability for the quarter

- Increased guidance for 2021
- Net debt* is down from $286.4M to $134.8M year over year
- Dividend payment of $7.0M

* Excluding IFRS16 Impact **Before one time items
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Q3 2021 Financial Highlights vs. Q3 2020

SALES

PROFIT/MARGINS

KEY FINANCIAL
INDICATORS

KEY FINANCIAL
INDICATORS

*Record for Q3

**AII time Record

Total Sales*

$501.1 M Y 31%

Organic Sales*

$472.7 M Y 23%

Sales in Original
Currency

$496.1 M 1 30%

Own Web Site*
Increased
%
YoV 102

Gross Margin*

Increased from

38.1% 1 39.6%

Increased from

Operating Margin**** LS

EBITDA***

Increased from

Net Income (BOT)**

Increased from

8.8% 1 10.6% $41.4 M 1 $60.7 M $19.5 M 1 $36.4 M
CF (gom)** Net Debt / EBITDA** Days Of Inventory Days Of Sales
Decreased from Decreased from Increased from Decreased from
$27.8 M $4.7 M 3.3 ‘ 0.7 117 122 43 34
Equity / BS CAPEX Cash Diluted EPS (BOT)*
Increased from Increased from Decreased from Increased from
26.8% Y 34.9% $5.3 M $8.2 M $218.0 M $211.6 M $0.77 M $1.31 M

*Excluding Bare Necessities **Excluding IFRS16 ***

All time record operating margin before one time items
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Cash cycle

30/09/2020 to 30/09/2021

$M

Cash 30/09/2020

FCF = 102.6 77.1
| A ‘ Loans -23.4
1336 2 B oo
Bonds -132
-31.0
-155.4
-12.0 )
9.4 27
Cash Flow from Net CAPEX Delta Israel IPO, Net loans & BN Acquisition Dividend Others
Net Bonds

operating activities
30/09/2020,
Excluding IFRS 16

Cash 30/09/2021



Qs Trend Analysis

« Third consecutive quarter of record sales for the Q
« Second Q since COVID of higher organic sales vs. 2019
 Fifth consecutive quarter of record EBIT margin & fourth consecutive quarter with record GM

504.8**

382.9

8.8%

Q3-2019 Q4-2019 Q1-2020 Q2-2020 Q3-2020 Q4-2020 Q1-2021 Q2-2021 Q3-2021
-4. % .
4.8% -6.0%
mmTotal Sales (SM) —GM % »~EBIT % (Before one-time items)

** Record level * Record for Quarter

The numbers are rounded



Q3 2021 GM Expansion

Results of focused strategy and continued efficiency measures

BETTER MIX IMPACT
High margin Better channels hlighimaroi products Bare Necessities
customers & categories
OPERATIONAL
Increased sales High Same Stores Controlled pricing Efficiency
& production Sales improvement plan
EXTERNAL FACTORS

Forelgn exchange Incr.ea.sed RM & COVID disruption
impact logistics costs
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Debt Restructuring: Early Redemption of Bond Series B
by Cash Payment ($25M) and Conversion to Loans ($75M)

BONDS’ REPAYMENT SCHEDULE BEFORE AND AFTER DEBT RESTRUCTURING (SM)

140.0

-~ 1353
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/ \
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20.0 e ———
0.0 | | | | | | | | | | |
2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032
= === Before changing the debt structure After changing the debt structure

Executed on August 2021

Extended debt duration by 8Y (of converted portion)

Flattened payments curve

Fixation of significant loan portion ($56M) with low long-term maturity through 2032

Resulted in one-time expense of $5M
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Brands

Comprehensive portfolio of top intimate apparel and activewear Brands,
Owned & Licensed, all with high brand awareness & loyalty

Brands segment presents strong Q3-21 results with record level of sales and
profitability.

Var vs. Q3
($M) Q3 2020 Q3 2021 2020
SALES 156.8 183.5
EBIT 20.1 31.2
EBIT% 12.8% 17.0% 4.2%

Q3 2021 vs Q3 2020
Sales increased by 17%, driven by all channels

EBIT increased from $20.1M to $31.2M, mainly due to:

« Higher revenues with higher GM, driven by higher selling prices

« S&M expenses leverage

« Favorable ex-rate impact, partially offset by increased in shipping costs

OWNED:
MAINLY: SCHIESSER, EMINENCE,
SPLENDID, PJ SALVAGE

LICENSED:

CALVIN KLEIN,
TOMMY HILFIGER,
COLUMBIA,

ADIDAS, WOLFORD AND MORE




 Launching Polo Ralph Lauren globally
for ladies in 2023

 Launching Lauren brand globally in 2024

« These licenses mark another significant
step in our growth strategy of partnering
with leading global brands and comes on
the heels of our recent global licensing
agreements with Adidas and Wolford.
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Prlvate Label 12

Fully vertical from innovative design to distribution for
leading brands & retailers

« Performance socks business continues to trend well with significant growth
opportunities

« Continued strong growth with pure digital customers led by Skims and Tommy
John

« Supporting growth and robust demand by expanding our seamless factory &
establishing a new socks factory

» Q3 results were negatively impacted by factories shut-down in Asia due to
COVID, with gradual recovery through October

« Successful launch of Sofia Vergara in 500 Walmart stores & online

DELTA IS A PARTNER OF CHOICE TO:
NIKE, VICTORIA'S SECRET, CALVIN
KLEIN, LULULEMON, SPANX, WALMART,
TARGET, TOMMY JOHN, ADORE ME,
SKIMS, FENTY AND MORE
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Private Label 2-

Var vs. Q3
($M) Q3 2020 Q3 2021 2020
SALES 131.4 179.1
EBIT 9.5 12.2
EBIT% 7.3% 6.8%"" -0.5%

Q3 2021 vs Q3 2020
Sales increased 36% to $179.1M, driven by Socks, Mass market and
pure online customers

EBIT increased by $2.6M from $9.5M to $12.2M, driven by:

Higher revenues and production volume

Better product and customers mix

Improvement in our factories, positively impacted by restructuring
implementation

Partially offset by manufacturing disruptions in our Asian factories
due to COVID, estimated impact of 340 BPS
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Seven For All Mankind

We recently consolidated 7FMK U.S. and 7FMK EU under one global leader
and will be introducing an exciting global collection

Var vs. Q3
($M) Q3 2020 Q3 2021 2020
SALES 36.7 47.5
EBIT -4.3 2.1
EBIT% -11.8% 4.4% 16.2%

Q3 2021 vs Q3 2020

Sales increased by 29%, mainly driven by higher retail sales in U.S. & EU with strong
same stores increase

EBIT increased from ($4.3M) to $2.1M :
» Revenue increase with GM improvement, mainly driven by better sourcing, less
promotions & discounts in DTC channels.

« Operating expenses reduction following consolidation of EU & U.S. business units
and tight cost control.

» Growth opportunities with U.S reopen for tourists in Nov.
« Strong consumer demand for wider leg openings, where 7FAM has a leadership position

THE FOUNDER OF AMERICAN
PREMIUM DENIM, THE BRAND
THAT FOREVER CHANGED THE WAY
PEOPLE THINK ABOUT DENIM

OPERATES IN SPACE WHICH IS POISED
TO GROWDUETO THESHIFTTO
CASUALWEAR

MARKETED THROUGH DTC AND
WHOLESALE CHANNELS GLOBALLY
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Delta Israel

Delta Israel presented record sales & profitability for the third quarter

Var vs. Q3
($M) Q3 2020 Q3 2021 2020
SALES 56.8 65.2
EBIT 9.2 12.1
EBIT% 16.2% 18.6% 2.4%

Q3 2021 vs Q3 2020

Sales increased by 15% vs. Q3 2020 in USD (or 9% in NIS), driven by All channels.

Stores comp up 7.3% and Online up 3% vs. Q3 2020.

EBIT increased from $9.2M to $12.1M, with EBIT margin increase from 16.2% to
18.6%, mainly driven by GM improvement due to better products mix (PJs and

Bras) and positive currency impact. This positive impact was partially offset by
an increase in shipping costs.

THE LEADING ISRAELI INTIMATE

APPAREL COMPANY FOR THE FAMILY (DELTA)
AND TEENAGERS (FIX)

204 STORES, DIGITAL AND
WHOLESALE CHANNELS

IPO MARCH 2021 (TASE: DLTI, MARKET CAP:
~$571M AS OF NOVEMBER 2, 2021)

STRONG GROWTH OPPORTUNITIES:
BRAS AND LEISUREWEAR
EXPANDING BABY CATEGORY
PENETRATION INTO NEW
CATEGORIES SUCH AS SPORT




DELTA | RESULTS OVERVIEW

Online Retailer

M) Q32020 Q3 2021
SALES 2.0 28.3
EBIT 0.0 -1.0
EBIT% -1.6% -3.7%

« Investing in re-branding the website including updated layout, content

and features INDEPENDENT DIGITAL
« Launched private label sleepwear collection under Bare ™ brand, with PLATFORM ACQUIRED IN OCTOBER 2020
Xpansion full rtment including Br nti wim & lounge in
€ p.a 82%250 EII u'tI?ShS'OhtGI\G/I 1170 Ul (785 PEIISES € &lounge - MERGED BRAYOLA'S DIGITAL TECH &
Spring » alt with hig SOCIAL COMMERCE EXPERTISE

« Continued to enhance Digital ID to further personalize her experience

when she returns to the site THE LARGEST US ONLINE

INTIMATE APPAREL RETAILER
OFFERING OVER 140
LEADING BRANDS

* h INTRODUCING DELTA'S
Only Brayola » OWN BRANDS




Growing Our Digital RONC=TR) Sloitalocks ey Diver

Percent of 35%

EcosyStem consolidated sales,

"@7‘ Category
excluding Private Expansion

« Centralize digital marketing across brands to Label segment
leverage learnings and expand social presence 27%

Personalization

« Invest in new technologies for personalization,
digital fitting tools and Al enabled search

and browse
Omnichannel
« Test new channels to drive traffic (e.g. Tiktok)
« Build out loyalty programs to further 13%
o .
drive retention Retention
« Utilize enhanced analytics to optimize traffic
in real time Influencers
and Affiliated
« Evaluate dedicated DC for all our e-comm
- Strategic focus on dligital growth Loyalty

- Expand digital target to 35%+ of revenue*

2018 2020 Target

*This slide includes goals that are forward-looking, are subject to significant business, economic, regulatory and competit
its management, and are based on assumptions with respect to future decisions, which are subject to change. Actual resu D E LTA G A LI L
regarded as a representation by any person that these goals will be achieved, and the Company undertakes no duty to up

INDUSTRIES LTD
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Strong Balance Sheet gets stronger

$211.6M

Cash balance

$134.8M

Net debt (reduced
By $151.5M)

$609.9M

Equity

S in millions

Sep.302020 % OF TOTAL  Sep.302021 % OF TOTAL

CASH AND CASH EQUIVALENTS 218.0 13% 211.6 12%
INVENTORY 307.0 19% 409.3 23%
OTHER CURRENT ASSETS 228.1 14% 252.1 14%
TOTAL CURRENT ASSETS 753.0 46% 873.1 50%
NON CURRENT ASSETS 872.9 54% 873.3 50%
TOTAL ASSETS 1,625.9 100% 1,746.4 100%
CURRENT LIABILITIES 500.6 31% 5451 31%
DEBENTURES 323.5 20% 187.3 11%
OTHER NON-CURRENT LIABILITIES 365.4 22% 404.0 23%
TOTAL LONG TERM LIABILITIES 688.9 42% 591.3 34%
EQUITY 436.4 27% 609.9 35%
TOTAL LIABILITIES AND EQUITY 1,625.9 100% 1,746.4 100%

The numbers are rounded
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Increased guidance

2021 PREVIOUS

2021 CURRENT **

*kk

% INCREASE CURRENT

S in millions

*k%

% INCREASE CURRENT

Sales 1,690.2 1,825-1,875 1,900-1,940 4% 14%
EBIT* 106.0 160-170 180 - 186 11% 73%
EBITDA* 195.6 260-270 280 - 286 7% 45%
Net Income* 60.2 96-104 113 -117 15% 91%
Diluted EPS* (S) 2.36 3.40-3.70 4.00 - 4.15 15% 73%

*Before one time items, includes IFRS 16 impact

**Current guidance assuming there is no severe resurgence of the COVID-19 pandemic that leads to quarantines and/or lockdowns in any countries in which the company sells or

manufactures its products.

*** Represents change vs. mid range
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Increased gmdance — IFRS 16 impact

S in millions
IFRS16 Impact 2019 IFRS16 Impact 2021
EBIT 8.1 12.4
EBITDA 57.9 64.0

Net income : -0.1 2.7

*Before one time items
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