

https://a2z-accessible.s3.eu-central-1.amazonaws.com/Gq_cNinu_W3EpnkwSjqbPyKg8qwNJEkfUtK4Mc6pjvQNuceUAkAsLZ15qYuHg9pqVJMi3-jZq-40s35HA4iQNvrYqz

TIX7 A7 N7 YYD VTN 70 NN 71707 NN DXNITNAXD .("N12ann") n"va NIWYN 7171 NA7T 79 71V NN ANXPN I/ DPIDAT7 DINTRIN NYXND NR97 'NIDIIND NINIT NIXD
7V QTN QPRNA 1Y 917007 7121 12N NNI7'YO1 2NN NITIN DRININ XI70 X DXDD 1N TA72 NIXDN 1 NAXNA IDNN 7722101200 7Y 71Vn NN nypwin7 vaina 'ay7d nb7nn N'71j
,("NoIpNn NITN") (2025-01-062203 :XNJNDX 'DN) 2025 LDIAINA 20 DI'2 DDIIOY 2025 1Y |IV117 21Y2IN NITN AT 77211) NN2NN NNDIOY DM TN DPNDIPNN ,0MNIWN NINITAINN2NN
.N12NN 7¥ 7IVn NINMA NYPYn 1272 Nb7Nn N717 DDA ,V'XNY VN NINMIENNANN DITIN APNNNEX7DN VTN NN D177100

DIINININITAIVA .NNANN 7Y DDNDINN DXNIND NIL7NNT7 DNANALPFIYN ININ2 AWNNNA NN 2, TNV NRAYAT NNYIENT TVINT N2 NAXN2A NAXINDN 112NN 7Y N{PDYN NNDIDDNN
N12NN ' T' 7V PT22 X7 DIDIN YN ,NN2NY7 DMIX'N 0013 ' T 7Y IDIIOY 0INA AT 77221,IT NAXN N1DN TVIN NNANT YIT NINY 192 YT'D 7Y 0'DDIAN IT NAXNA DAONN YTINT D'DA IWD'WY
.DN11217 N'NINN NN NN2NN )2'971 'NDXY |DINA

,DNTINY DMV DWYAINT D'DNIANN INNX VTN D THIN NIV ,NNLD DTV NN |12 1968 - N"DWNN, 1V NINM JIN2 INNTAND , TNY 19 NOIX YT 02 7712 1T NIXD DND

JXDN NIDN TYINA N2ANN 7¥ NRDPEMAID N2IVN 7Y 711N DDIAN NINEAN2IN NTAIY NIND 1IN TAY 19 NOIX VTN .N12NN ND'7Y2 NN NINTININ DNIYNDNNY

DMWY 12D ,NN2NN ND'7WA DN YN 011 DMIXIN DI NYOWN AV NIDNT ,N9XAY 1900 NIV [DINI WNNNNT INIP7N IN 171D ,WN0NNT7 N7W Mpy NIXNDA 71700 T'NY 19 NOIXN VTINN
XD DMWY 7N D71V] 07220 'TI NID7NN V1IN NN DMWY L|'9170 Myp1 DMWY ,NX 791NN NN N21AD] DY NIM'7IV NINANA DMWY ,NN2NN 7W N172'72 NPNDN N2'1D]
[12'DN '"DIIAD AT'N NIPNINNND |21 112NN N7VI0 |02 NIFTNA DDA NIY'EA DY TV PP IINDANT7D720 2X0N ,N7N DPHYA D1DIXD 7Y N2NXD 7200 INNI2NN N7V19 DN DN
JNOIINN NITA 0'LIIONN

N7NN DY NI7'92 IN/I N2V IN/TI'ON IN/T]DIND DXINN 01INY 77017 DMWY NIXNAY 7D ,1D TY 121X7 172NN 'NITTA AXIN 12V [9INAD MY |OINA AXIDN VTN 71727 N1wy NAXNN ,qDIa
19W'W NIN 7V 1NN 1T NAXNA 071700 NDIWVN IN NTNN 72 12 IN [1DTYA N2AINN NN NN2NN . TA72 DNAXN TVINT 01121 17N DNINI IWND 12V AT IN N12NN NRXDA ,ANINITA XINY
NNP7 W LIT NAXD XINY N7X0 'INN [9IN2 DY N7 0'717Y TNYA N12NN 7Y 7191 DDYNNENINXINN D ,0NATID IT NAXD X117 ;7297 .NAXDN TVID TNNT 17IN'W NIADY IN DWVINN

.TNY2 DWIXI 7Y 010N DWYIXD DI'N 12V D101 1D [1apna

.2 ]IV21 NITA DI9NI ,2025 1 WTINQ D'ADNN Y |IVA17 0'DNMAN 1T NAXNA 077210 D'ODIN DN ,NINNK NXFITIN 1TYNA



Q2-2025 MAIN RESULTS

$470.1M

SIMILAR LEVEL

Sales’

$201.3M

+2%

Gross Profit

+29%

Owned Website Sales?

10 consecutive QTRs of double-digit growth

+9%
DTC

Retail & Digital?

$16.7M
-20%

Net Income




TARIFF UPDATE

Reduced our tariff
exposure with an expected
impact of ~§22M for 2025

and Q1-2026, based
on a 20% tariff

80% of Delta’s production
to the U.S. is in Egypt with
10% tariff and no duty;
Vietnam, Bangladesh and
Indonesia with
19%-20% tariff

Q2-2025 RESULTS

Going forward, we anticipate
improvement with gross
margin returning to
normalized levels

Increasing market share
in our Egypt hub as
demand grows for

no duty country with
only 10% tariff
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Q2-2025 RESULTS

Sales remained stable despite tariff impact and stores closure in Israel,
with gross margin improvement;

Profit declined primarily due to exogenic factors and costs increase to
support future growth

SIMILAR SALES : EBIT
L= $470.1M AN $31.0M
GROSS PROFIT * EBIT MARGIN
+2% $201 3M -140 BPS 6.6%
GROSS MARGIN * EBITDA -
+90 BPS 5
42.8% 535 1M

Q2 - 2025 RESULTS * Quarterly Record
Note: 'Excluding IFRS-16 Impact




GROSS MARGIN AND EBIT MARGIN BRIDGES

Q2-2024 Gross margin 41.9%  Var Q2-2024 EBIT margin 8.0% Var

FX impact \ Stores closure impacted by war in Israel v

Channel mix N\ SG&A

MarTufacturlng optimization through /\ FX impact NV

realignment plan

U.S. Tariff impact A\ New Businesses NV

Decrease in Egypt’s export subsidies AV Retail expansion Vv
Q2-2025 Gross margin 42.8% 0.9% Q2-2025 EBIT margin 6.6% -1.4%

Q2- 2025 RESULTS 6
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SALES AND EBIT BY SEGMENT

Sales at same level as last year, supported by our diversified portfolio

EBIT EBIT %

(Sin millions) Q2-2025 | Q2-2024 Q2-2025 | Q2-2024  Var  Var% Q2-2025 | Q2-2024  Var
Private Label 186.8| 2039 -17.2 -8% 26.8 30.7 3.9 -13% 14.4% | 151%  -0.7%
Brands 146.9| 1331 13.9 10% 7.6 2.9 4.7 52% | 2.2%  -3.0%
Delta Israel 73.3 704 2.9 4% 11.2 12.9 1.7 -13% 15.3% | 18.3%  -3.0%
7FAM 51.5| 492 23 5% 4.5 1.6 2.9 177% 87% | 33%  5.4%
Other 16.7| 216  -5.0 -23% 1.6 3.0 1.4 9.6% | -14.0%  4.4%
Intersegment -5.0 6.7 1.7

Other adjustments 2.2 -1.4 -0.8

Total Sales and EBIT 470.1| 471.4 1.3 0% 31.0| 37.8 -6.8 -18% 6.6% | 8.0% -1.4%

Q2-2025 RESULTS



PRIVATE LABEL

Results have been negatively impacted by tariff effects and reduction of export subsidies in Egypt.
Maintaining high EBIT margin supported by successful realignment plan execution in our factories

We are doubling our production in

/ oe

Se 8
~ a2 BHERK:

~
Q2 - 2024 Q2 - 2025 Q2 - 2024 Q2 - 2025
15.1% 14.4%

EBIT Margin (%)

Q2-2025 RESULTS

Egypt taking advantage of low tariff

$30.7 ~ - ‘739
RN - Continue to invest in our strategic

* Increasing socks production
capacity in Egypt and Vietnam

« Expanding seamless factory in
Egypt

* Reducing production in China and
shifting operations to countries
with lower tariff exposure

global manufacturing footprint to
support customer’s demand:



BRANDS

Increasing our owned brands sales, driven by strong DTC performance
Profitability impacted by tariff effects, weakness in the French market and costs associated with retail expansion

A0y Q2 - 2024 Q2 - 2025  Secured 700 doors roll out of
- Florence by Mills for Spring 2026

-
-

» Scaling Schiesser's DTC
business across Europe

» Growth supported by enhancing
e-comm platforms

» Driving global growth in revenue
and margins through the
expansion of adidas, Passionata
and RLC

Q2 - 2024 Q2 - 2025

-2.2% -5.2%
EBIT Margin (%)

Q2-2025 RESULTS



DELTA ISRAEL

Sales in SC remained stable with solid profitability, despite the war in Israel and the resulting store closures for 12 days

On track with licensed brands successful expansion
July same store +20%

P 673 3

-

Q2 - 2024 Q2 - 2025 Q2 - 2024 Q2 - 2025

18.3% 15.3%

EBIT Margin (%)
Q2 - 2025 RESULTS

Continued growth through new
stores openings and enhancing
e-comm platforms across all
brand portfolios

Expand the BBW license within
the EU market - digital site
starting Q4-2025

Strategic investment in a new
robotic logistics center to
support scalable growth and
drive operational efficiency

11



7 FOR ALL MANKIND

Strong results with record gross margin and growing our EBIT significantly

+5% .
P $51.5 4
/
/
/
/
/
/
/
/
/
/
/
$1.6

Q2 - 2024 Q2 - 2025 Q2 - 2024 Q2 - 2025

3.3% 8.7%
EBIT Margin (%)

Q2-2025 RESULTS

Drive growth through increased
innovation in denim and Ready
To Wear product categories

Margin improvement driven by
global sourcing and
organizational streamlining

Tight cost control remains a
priority to support profitability

12



OTHERS

Focused on achieving profitability

ORGANIC BASICS

» Global expansion underway -

Q2 - 2024 Q2 - 2025 sales up 85% YoY

BARE NECESSITIES

* Prioritizing gross margin
expansion and disciplined
cost reduction

N
g « Upgraded platform driving
Pid improved customer experience
7’
7’
7 * Improving ROl on marketing

spent
Q2 - 2024 Q2 -2025

-14.0% -9.6%
EBIT Margin (%)

Q2-2025 RESULTS

13






YTD-2025 MAIN RESULTS

$968.8M

+5%

Sales

$403.9M

+4%

Gross Profit

+25%

Owned Website Sales 1

+12%
DTC

Retail & Digital

$34.3M

-3%

Net Income 2




STRONG FINANCIAL POSITION

90.2M

Cash Balance

5191.4M

Net Debt

0.9x

Net Debt /
Adj. EBITDA?

°852.0M

Record Equity

°68.0M

CAPEX y1D-2025

-15%

Aged Inventory?

Q2-2025 RESULTS Note: "includes restricted cash; 2 Excluding IFRS-16; 2 Inventory greater than 1 year

($M) June 30,2025 June 30, 2024
Cash Portfolio 90.2 166.3
Inventory 491.8 418.4
Other Current Assets 257.3 270.3
Current Assets 839.3 855.0
Non-Current Assets 1,125.0 989.8
TOTAL ASSETS

Current Liabilities 591.9 546.1
Long Term Liabilities 520.4 926.9
Total Liabilities 1,112.3 1,073.0
Equity 852.0 771.8

TOTAL LIABILITIES AND EQUITY

16



2025 CURRENT GUIDANCE

$M (unless otherwise noted) 2025 ORIGINAL GUIDANCE 2025 CURRENT GUIDANCE *

Low High Low High
Sales $2,118 — $2,165 $2,110 — $2,135
EBIT' $192 - $200 $171 - $176
EBITDA' $293 = $301 $275 = $279
Net Income' $12 - $ns $97 - $101
Diluted EPS ($) ' $3.92 = $4.15 $3.32 = $3.46

*Based on current Tariff and FX rates

Note:'Before One — Time Items, includes IFRS-16 impact

Q2 - 2025 RESULTS 17



STRATEGIC GROWTH ENGINES

Growing our sales by doubling our production capacity in Egypt,
the only location with low Tariff of 10% and no duty

Significantly growing our leading customers in 2026

Growing loungewear /athleisure categories

Driving growth in our brands segment led by Schiesser and Florence by Mills

Strong financial position to support strategic M&A opportunities

Q2 - 2025 RESULTS 18
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