


Disclaimer

This presentation has been prepared by EL AL Israel Airlines Ltd. (the Company) for the sole purpose of providing information about
the Company, its operations and financial results.

The information contained in the presentation is provided for convenience only and does not constitute a stand-alone basis for
making investment decisions nor does it constitute a substitute for data collection and analysis. Moreover, this presentation does not
constitute a recommendation, offer or solicitation for the purchase or sale of securities of the Company nor does it constitute @
substitute for independent judgment or independent collection and analysis of data on each investor.

The information and figures provided in the presentation are partial and presented in a condensed form for convenience only. This
information should e read along with all details, descriptions, clarifications, assumptions, qualifications, and assessments as well as
the description of risk factors included in the Company's 2022 Periodic Report and in the Company's Financial Statements as of March
31, 2023 and June 30, 2023. In any event of inconsistency between the information contained in the presentation and the information
included in the financial statements of the Company, the information included in the financial statements will prevail.

Some of the data contained in this presentation consist of forecasts and/or assessments based on data available to the Company as
of the date hereof, as well as estimations and expectations of the Company, all of which constitute as forward-looking statements
within the meaning defined in the Securities Law, 5728-1968. The Company has no assurance that such forecasts and/or assessments
will fully or partially materialize, as they depend on or may be affected by third parties and external and macroeconomic factors on
which the Company has no or little influence; changes in market and environmental conditions; regulatory changes or the realization
of any of the Company's risk factors. The Company is hot obliged to update or change such forecasts and/or assessments in order to
reflect events or circumstances occurring after the date of this presentation.

The presentation also includes estimates and other statistical data based on external sources which have not been independently
verified by the Company, and the Company is therefore not responsible for their correctness.
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EL AL in Numbers

1 of 4 5.2M
Fly EL AL Passengers Alrcroft Destlnatlons
From BG Airport (Last 12 months)

EL2VALINZT Data for July 2023, except: Passengers & LF -June22-Jul23
*EL AL Brand Status Survey, July 2023




Q2 2023 Business Results

Profit before taxes

N

Q2/19

$0.3M

PROFIT

—

ELZVALINZ *ASK VS. 2019

Highest Q2 profitability since IPO

CE

Q2/22

$(16.7)M

LOSS

N 2

% *73% AsK

i

Q2/23

$58.8M

PROFIT

N

% *87% ASK




Q2 2023
Taking Off on All Profit Measures

Operating Profit EBITDAR
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Revenue (SM)

Revenue Surpassed the 2019
Benchmark and Continues to Rise

Revenue for Q2/23 is approx.
108% compared to Q2/19 with capacity (ASK)
of approx. 87% respectively

Significant Potential-
Working to increase the scope of capacity to 100%
and above

EL2VALINS ® \/s 2019




Continued Stability
iIn Booking Demand «-

(SM) Booking*

SEP 22 - NOV 22 DEC22- FEB 23 MAR 23 - MAY 23 JUN 23 - AUG 23

. .. . . *Booking in terms of sales - do not constitute revenue, but bookings that haove been
Maintaining high demand is

ticketed and will be recognized as revenue after the flight.

. - The figures are the forecast gross sales data, including port taxes attributed thereto, and
eV|dence Of the bI’G nd S Strength including sales of vouchers, credits and frequent flyer points. In certain coses the sales of
flight tickets can be changed by the customers as a change/credit.
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Summary of Results
For Q2/2023 e

Improvement in All Parameters

Consistent strong profit indicators resulting Q2/19 Q2/22
from strong demand trends and maintaining
efficiency.

Profit (Loss) Before Tax Q2($M) EBITDAR ($

Operating profit improvement highly above
finance expense Covid burden - resulted with

)
best Q2 bottom line since IPO n i

Q2119 Q2/22  Q2/23 Q219 Q2/22 Q2/23

EL2VALIN=Z




Summary of Results
For Q2/2023

Efficiency measures

Total Revenue/ EMP $K

Q22018 Q22019 Q2 2022 Q2 2023

E Total revenue/ EMP SK

120

Flight hours/ EMP (HRS)

I
Q22018 Q22019 Q22022 Q22023

B Block hours / EMP

EL2VALINZE  * Approx

Operating Expenses ex. Fuel (SM)

64%  66%
%

from turnover 434

Q2/19 Q2/22 Q2/23

Operating expenses(E.g. Fuel) % from turnover
decreased compared to 2019, mainly duetoa
headcount decrease




H1 Profit Indicator Rise

Profit (Loss) Before Tax H1(SM) . *EBITDAR ($M)

® Vs2019

*EBITDAR - Earnings Before Interest, Taxes, Depreciation, Amortization and Rent/Restructuring Costs

EL2VALIN=




Operation Cashflow

EL2VALIN=

Operating cashflow trend was impacted by
lastyear's customer behavior whichwas
reflected in the "out of Covid outbreak" in
terms of sales

Long term view -

Stable and consistent strong
cashflow allowsthe company to fulfil
its business plan andstrategy

Cashflow From Operating Activities (SM)

Q22018 Q2 2019

*Adjusted for IFRS16 "Leases”

Q22022

Q22023




Strategy in Action
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10 strategic moves e

IN 6 MONTHS T

|
/// | 12 New

o | destinations

e
7

|
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i - I
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//// |Portnershi|o| 777 aircraft

_- lwith DELTA :
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10 strategic moves
IN 6 MONTHS

| The first
| retrofitted
: 777 aircraft

I
I
| Lease 2 d

| Additional
| Dreamliner
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@ Fleet Expansion & Renewal

Wide Body .
787 Dreamliner

" L

2023 F2024  E2026  E2028
* Pax fleetonly

Wide Body Narrow Body
777 737

« Launched the 15t Retrofit aircraft -
Dreamliner experience

* Narrow-body aircraft
replacement program and

expansion
EL AL Unveils
Upgraded
Boeing 777 N
Cabin with New Y P

Business Class

4 g : \\\‘\C "‘ S \
{  Watch movie »
7 7 J ¥ | G IR\ N\

2023

))-+10—13 New airplanes |£ Total: 22-29% increase Q Carbon reduction



10 strategic moves
IN 6 MONTHS

February  April
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() ESG

IATA Environmental SAF Delivery
Assessment Flight

TA 0% AGH 2023 prLT : Green skies: El Al receives new 787
But sy e | o ‘ Dreamliner powered by sustainable
O, (it AL edtal % . fuel

IATA Environmental Assessment (IEnvA)

Israeli flag carrier expands 787 fleet to 16 aircraft; Dubbed 'Nof HaGalil',
plane completed flight from Boeing plant in Seattle using
environmentally friendly SAF fuel as opposed to regular jet fuel

.
a Daniel Salami | Yesterday | 23:49 [ Add a comment o o @ .

EL2VALIN=
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10 strategic moves
IN 6 MONTHS

_ -~ |Partnership
:With DELTA

Aug

I

I

I

¢
July

February  April
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petta A strategic partnership with one of the major
airlines of the United State

/ Rey M ARCHIVES MEDIA RESOURCES SIGN UP TANI
ADELTA %
4 NEWS HUB CUSTOMER EXPERIENCE DESTINATIONS PURPOSE ABOUT DELTA Int r| . n
I eriine
— == i w, |

Daily flights

ARTICLE | GLOBAL PARTNERS

Delta Air Lines and EL AL Israel Airlines to
launch strategic partnership

2 75 Staff Writer | jun 29, 2023 9:00am

Destinations

Codeshare

Loyalty
Cooperation

IN SUMMARY

The airlines will implement a mutual codeshare and offer reciprocal frequent - oy »
M ! O 0 flyer benefits. g o Ad d Itl onad I

Customers A W | Services
(annually)

EL2VALIN=




10 strategic moves
IN 6 MONTHS >

_~7 112New
| destinations

|
|
|
¢

February  April
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) Route Network
New flight destinations

Stressed out from life in Israel? HOP over
and relax in Cyprus

From 3995: E‘ A‘ Starts tiCket Sﬁ‘ES aS The attraction for Israelis t0 Cyprus is likely motivated by the atmosphere. the

hospitality industry, and proximity- Much of the republicis dominated by majestic

india flights t0 resume in october T

pfter three-year hiatus, 1sraeli flag carrier to reopen popular flight
route passing through saudi corridor; ON the agenda - four weekly
flights to Mumbai and two weekly flights to new Delhi

BY MICHAEL STARR published: JUNE 18, 2023 02:23

..;_f;»gehtgdtqpi(s Tourism el Al 1srael flights Travel india

oanicls.alami\os,v:n.re.\ws:ae o/ A -
Visit to Ja
pan

arich ¢y
ich culture full

nonstop fl;
- p flig]
of color Hndb 1t

By Dt
¥ RAVID B

Experi
erienci .
: ng his
in Italy's Capy 1story, |
s C; YL, landscape
o Campanja - Ophgzcdpes and food

4 Publishey
UL 5

n
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@ Route Network

Expansion and Development the route network

- R : = 57 i =t —
lst‘-;;quL;_-,_;;g ., SEATTLE = EW YORK"! ~ A== LONDON

Scheduled Launched Launched Launched
10.23 3.23 3.23 3.23

, Development of leisure routes to nearby
Expanding the route network

destinations through Sun Dor
DUBLIN, TOKYO, MUMBALI, DELHI, FORT LAUDERDALE ISTANBUL, PORTO, NAPOLL ZAGREB, PAPHOS,

MONTENEGRO, LJUBLJANA

@ Developing partnerships with foreign airlines @ Expansion of activity in the core routes
BANGKOK, PHUKET, TOKYO, MIAMI

EL2VALIN=




10 strategic moves Hoene,

IN 6 MONTHS

&

February April
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@ Customer Experience and Marketing Awards

AWz

— We _/:.
on!

(N () (e

' 0. 0. 0.6 ¢ BRAVO!
— ; +-+" +e. 2023
APEX> anacustomer | < “!and customer
— experience * experience

ﬂll

Booster award Globes index
for digital & 2023 of reliable Award for best
Marketing Globes index companies Marketing
innovation - of brands launch

the launch No. 1 in Avation GLOBES of the new

of the ne Catageory . branding
W GLOBES Gk v
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2028

FINANCIAL
TARGETS




Nelold[gleNqllelq

Financial focus that fuels and accelerates our growth strategy

2028 Financial Targets

Gossengers 7.7M > Achieving consistent Robust &

& substantial | continuous

rofitability overtime |
<Morket Share 24% > p u eoish flow
@evenues $3.5B >

GFP Members 3M+ > Strengthen capital Maintain
structure for positive efficient cost

equity structure

EL2VALIN=




Significant increase in aircraft fleet

ASK and aircraft growth over the years

Aircraft forecast as of the last day of the year.
Passengers aircraft only, ASK in billions.

F2028 W 35
]
2027 & \
2
N P3N

N
£2025 & ]

E2023

2019

31
ELZVALINZ * Years2023-2028 Estimation .



~7.7M Passengers
(24% of BG Airport)

' — 3
10% RS © 3M+
Ancillary & FFP Members

non-flightservices

Revenue ($B)

* Years 2023-2028 Estimation




(SM)

i

348

18% /
%

2022 TOII’get

296

Profitability Targets 2028



Clear and ambitious targets

Revenues EBITDAR Net debt to Cash balance
EBITDA to REV at the
end of the

F2023 E2028 E2023 E2028
25.3 35.5 2.4 3.5 10-15%

EL2VAUIN= *Net debt to EBITDA is calculated as: Loans from financing entities, Lease liabilities, Current maturities and shortterm credit and Loans from the controlling shareholder divided by EBITDA
**Cash - Cash and cash equivalents and Short-term deposits
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Appendix
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Q2/23 vs Q2/19

Revenue Turnover 629.8 583.8 8% 516
Operating profit (loss) (M) 89.6 20.4 339% 9.4
Operating cash flow profit (EBITDAR) 163.3 991 65% 64.6
Percent of turnover 26% 17% 53% 13%
Profit (loss) before tax 58.8 03
Free net cash flow after CAPEX 25 46 99
Cash flows from operating activities 117 10.4 6% 162.8
ASK - millions 6,516 7,532 5,489
2P0e1r9c)ent<:|ge of passenger activity (compared to 87% 100% 73%
589 01 100.5

Net profit (loss)

EL2VALIN=Z



Consistent increase in the volume of activity compared to 2019

EL2VALIN=Z

7.532

Q2
22

. RPK ASK

5,489

B ASK - Percent of 2019

87%

6,516



Passengers' aircraft only

Number of Seats for Number of Seats in
Aircraft Type (Average) Fleet

Average Age

Number of Aircraft

787-9 12 271 3252 49 4 8
Wide 787-8 4 238 952 27 4 -
body
777-200ER 6 279 1,674 20.2 6 -
737-800NG 16 169 2,702 18.9 6 10
Narrow
body
737-900ER 8 175 1,400 8.6 8 .
Total 46 217 9,980 122 28 18

EL2VALIN=Z



EL AL & SunDor

Revenue passenger kilometers (RPK) -

Q2/2023

Q2/2019

Q2/2022

in millions 5,654 6,277 4,478

ﬁqu?i :ﬁit:)lﬁ Ssec::t kilometers (ASK) - 6,516 5532 5 489

i porotaos | 86.8% 833% 816%

r:g:gs:;;; gon passenger flights) - 45 453 "

Tons of airborne cargo - inthousands 14.4 19.2 16.5

iRne\rzneirl}?Joen’;on kilometers (RTK) - 875 1151 100.4
EL2ZVALIN=T



in USD millions

30.06.2023

31.12.2022 Liabilities and Equity

30.06.2023

31.12.2022

Cash and cash equivalents 271 283 Loans 1,081 1182

Short-termdeposits 31 15 Lease liabilities 835 909

Trao!e receivables and other 288 249 Liabilitiesin respect of deferred revenue 925 821

receivables

Fixed and other assets 1,605 1,636 Other liabilities 636 623

Right-of-use leased assets 672 720 Equity (capital deficit) (304) (347)

Other assets 307 285

Total 3,174 3,188 Total 3,174 3,188
EL2VALIN=ZT



EL AL's Market Share

In the Q2/2021 the
Company increased its
market share due to
Operation "Guardian

35% of the Walls”
30.0%
30%
25.0% 25.4% o
25% 24.2% 93 4% 23.3% 23.29 % 3% 9%
70 L8370 915% 9139 22:0%

6% 20.8%

20%
15%
10%
5%
0%

Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21 Q3/21 Q4/21 Q1/22 Q2/22 Q3/22 Q4/22 Q1/23 Q2/23

*Source of data - Ben Gurion Airport Reports

EL2VALINT



400.0

300.0

200.0

100.0

0.0

Q119
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Q219

Q2/22
Per Barrel $112

-31%

Q3/12 Q4119  Q1/20 Q2/20 Q3/20 Q4/20

- Cent per gallon of jet fuel (average price)

Q1/21

Q2/23
Per Barrel $77.7 376.7

Q2/21

Q3/21  Q4/21 Q122 Q222 Q3/22

Dollar per brent barrel (average price)

Q4/22

Q1/23

Q2/23



Effect of the NIS/USD Exchange Rate

3.70 3.64 3.64
3.60
3.50
3.40

3.30

3.20

3.10
3.00

2.90
Q112 Q219 Q3/19 Q412 Q120 Q2/20 Q3/20 Q4/20 Q1/21  Q2/21  Q3/21  Q4/21  Q1/22  Q2/22 Q3/22 Q4/22 Q1/23  Q2/23

* Average rates

EL2VALINZ
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