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EXPLANATORY NOTE

On February 28, 2024, Nayax Ltd. posted on its website a corporate presentation titled "Nayax Q4 and Full Y ear 2023 Earnings Presentation”. A copy of the corporate presentation is furnished as Exhibit 99.1 hereto.

Theinformation in this Form 6-K (including Exhibit 99.1 hereto) shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “ Exchange Act”) or otherwise subject to the liabilities of
that section, nor shall it be deemed incorporated by referencein any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as otherwise set forth herein or as shall be expressly set forth by specific reference

insuch afiling.




EXHIBIT INDEX
The following exhibit is furnished as part of this Form 6-K:
Exhibit Description

99.1 Corporate Presentation titled "Nayax Q3 Earnings Presentation”, dated February 28, 2024.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned, thereunto duly authorized.

NAYAX LTD.
By: /s Gal Omer
Name: Gal Omer

Title: Chief Legal Officer

Date: February 28, 2024




Nayax

Nayax Q4 and Full
Year 2023 Earnings
Presentation

Feb 28, 2024




Important Disclosure

This presentation & intended (o provide general information only and & not, and should not be considered, a5 an offer to punchase or sell
the Company’s securities, or a propasal to receive such offers. In addition. this presentation & not an offer to the public of the Company’s
securities. By altending ar viewing this presentation, sach attendee (“Attendes”} agree that he or she i} has read this disclaimer, (ii] is
bound by the restrictions set out herein, (i} 5 permitted, in sccondance with all applicable Lwes, to receive such infonmation, (iv] s solely
responsitde for his or her own assessment of the business and financial position of the Company and v} will conduct his or her own
analysis. and be solaly responsible for forming the Attendee’s view of the potential future performance of the Company’s business.

The information in this presentation i provided for convenience only. It does not contain comprehensive information, but mensly
summary information in a condensed form. This presentation does not and s not intended to replace acareful inspection of the
Company’s Financial Statements and other public filings, a5 reported or will be reported to the krasli Securities Authosity and the
Securities. and Exchange Commission {the "Company’s Reparts™|. in case of any inconsistencies betwesn  the information provided in this
presentation and the Company’s Reports, the latter will prevail. The information in this presentation is not 2 basis and should not be used
s a basis Tar making any decisions in relation to the Company, including any desision 1o purchase sscurities of the Company. Any such
decinion should be based on the Company’s Reparts and following the recsipt of appropriste professional advice. The information
provided in this presentation i not, and should not be considered to be, a recommendation o an opinion of any kind in relation o an
investment in the Company, whether legal, financial, tax, sconamic or otherwise. This presentation does. not replace the nesd for a
potential investor to collect and analyze further independent information for their due consideration. Every potential investor must
obitain theit own ind dent advice and guid. in connection with a potential investmeant in the Company, including tax advice which
takes intor account the investar's own Lax pasition.

This presentation includes projections, guidance, forecmts, estimates, ssessments and ather information pertaining to future events.
andjfor matters, whose matenslization & uncertain and & beyond the Company’s controd, and which constitute forward looking
statements {within the meaning of Section 274 of the Securities Act of 1933, s amended, Section 21E of the Securities Exchangs Actof
1934, o amended, and the brasli Securities Law, 5728-1968). Many of the forwand-loaking statements contained in this presentation can
b identified by the use of farwand-looking words such & “anticipate,” “beliewe,” “could,” "expect,” “should,” “plan,” “intend,”
“estimate™ and “potential” amang others. Forward-looking statements. include, but are not imited to, expectations and evaluations
relating to the Company’s business targets and strategy, the success of triaks and the integration of the Company’s technodogy in vanious
systems and industries, the advantages of the Company's. existing and future products, timetables regarding completion of the
Company’s d. wents and the e o t of production, sales and distribution of the Company’s products and
technolagy, the Company's intentions in relation bo various industries, the Companys intentions. in relation to the creation of
collaborations. and engagements in licensing agreements, production and distribution in vaious countries, and other statements
reganding our intent, belfief or current expectations. Forward-looking statements are based on our management’s  belisfs and
assumplions. and on information currently available 1o our management. Such statements are subject to risks and uncerlainties, and
actual results. may differ materially from those expressed or implied in the formand-looking statements due to of varous factors,
including, but not limited ta: our expectations reganding general market conditions, including as a resubt of the COVID-19 pandemic and
other global economic trends; changes in consumer tastes and préferences; fluctuations. in inflation, interest rate and exchange rates in
the global sconomic environment owver the workd; the availability of qualified personnel and the ability to retain such personnal; changes
iin commadity costs, labor, dstribution and other operating costs; our ability to implement our growth strategy; changes in government
regulation and tax matters; ather factars that may affect our financial candition, Squidity and results, of operations; general scanomic,
jpolitical, der ic and busi ditions in brasl, induding angoing military conflicts in the region; the sucoms of aperating
initiatives, including advertising and promotional effarts and new product and concept development by us and our competitors; factors
relating to the acquisition of Retaill Pro intemational, induding but not limited to the financing for and payment of the acquisition and our
abillity to effectively and efficently integrate the aoquired business into gur exting business; and other risk factors discussed under “Risk
[Factors™ in our annual report on Form 20-F filed with the SEC on February 28, 2024 (our “Annual Repont”™). The preceding st s not
intended to be an exhaustive st of all of our forward-loolang statements. These statements are only estimates. based upan our cunnent
expectations and projections about future events. There are impartant factors. that could cause our actual results, levels of activity,
performance or achievernents 1o differ matedally from the results, kevels of activilty, performance or achievements expressed o implied
by the forward-looking statements. in particular, you should consider the risks provided under “Risk Factors” in our Annual Reparnt. You
should not rely upon forward-looking statements as predictions of future events. Although we befieve that the expectations reflected in
the farward-loaking statements are ressenable, we cannat guarantes that future resalts, kevels of activity, perlormance and events

and circumstances reflected in the forward-looking statements will be achiewed or will aocur.

Each Tarward-laoking statement speaks onky o of the date of the particular statement. Except as required by law, we undertake no
obligation to update publicly any forward-looking statements. for any reasan, 1o conform these statements to actual results or to changes.
in gur expectations.

lin addition, the presentation indudes data published by various bodies, and data provided to the Company in the framework of
cooperation engagements, conceming the industry, competilive position and the markets in which the Company operates, whase
comtent was nat independently verifisd by the Company, such that the Company i not respansible for the acouracy o campleteness of
such date ar whether thedata & up-to-date, and Company takes no responsibdlity for any refiance on the data.

Management estimates contained in this presentation are derived from publicly available information relemsed by independent industry
analysts and other third-party sources, a5 well a5 data froan the Company’s intemnal research, and are based on assumptions made by the
Company upan reviewing such data, and the Company’s experience in, and knowlsdge of, such industry and markets, which the Company
feefieves to be reasonable. in addition, projections, assumptions and estimates. of the future perfformance of the industry in which the
Company aperates and the Company's fulure parfermance are necessarily subjact to uncertainty and risk due to a varety of factars,
including thase described above. These and ather factors could cause results to differ materially from those expressed in the sstimates
made by indépendent parties and by the Company. Industry publications, research, surveys and studies generally state that the
information they contain has besn obtained from sources befiewed to be refiable, but that the scouracy and completenss of such
information & not guarantesd. Forecasts and other forward-looking information obtained from these sources are subject 1o the same
qualifications and uncertainties as the other forward-looking statements in this presentation.

In addition 1o various perational mettcs and financial measures i sccordance with accounting peinciphs geerally accepted undar
linternational Financial Reparting Standards, or IFRS, this presentation contains Adjusted EBMDA, a non-IFRS financial messure, a5 a
measure to evaluate our past results and future prospects. Please refer to the Appendix for a definition of Adjusted EBTDA and for a
recondlistion of Adjusted EBITDA to netincome (lass).

The Company does not prowvide a reconcilistion of forward-looking Adjusted EBITDA ta IFRS net income {lass), due ta the inherent
difficulty in forecasting, and quantifying certain amounts that are necessary for such reconciliation, in particular, because special iters
such as, finance expenses and bsuance and acquisition costs, used to caloulate progected netincome {loss) vary dramatically based on
actual events. Therefore, the Company i not able to forecast on an IFRS basis with remsonable certainty all deductions. neseded in onder
to provide an IFRS calculation of prajected net income (loss) at this time. The amount of these deductions may be material, and therefore
could result in projected IFRS net income (loss) being materially ke=s than projected Adjusted EBITDA {non-IFRS).

The Company does not confinm or undertake that the information appearing in this presentation s complete or accurate. The Company,
its employees, officers and its sharsholders will not be responsibde for damages andfor kosses which may arise a5 aresult of the useof
the information contained in this presentation. The Company & not respansible for any changes to the econamic, financial or kagal
situation relating to the Company and its business. The Company doss not undertake to update and/for change forecasts and/for
evaluations included in the presentation in order that they will reflect events andfor circumstances which apply after the date of the
presentation’s preparaions. No persans have besn autharized to make any representations regarding the infonmation contained in this
presentation, and if given or made, such representations should not be considered & autharized. The content of this presentation does
nat bind the Company or its managers and they hawe the right to change any item described in the presentation rélating to the Company,
at their sole discretion.

The Company and its. kcensors have proprietary rights to trademarks  used in this P ion. Solely for £ trademarks and
trade names referred toin this Presentation may appear without the =% or "™ symibals, but the lack of such references & notintended
4o indicate, in any way, that the Company will not assert, o the fulket extent possible under applicable Law, it fights o the rights of the
applicable Boensar to these trademarks. and trade names. This Presentation abso contains trademarks, trade names and senvice marks of
ather companies, which are the property of their respective owners and are used for reference purposes only. Such use of other parties”
trademarks, trade names. or sarvice marks should not be construsd to imply, a relationship with, or an endorsement or spansorship of
the Company by any other party.
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Today’'s Speakers

Yair Nechmad Sagit Manor
CEO and Co-Founder CFO
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Our Mission

Simplifying commerce and payments for retailers, driving growth while
optimizing operations and enhancing consumer engagement

Vending Amusement Self-Service Kiosks Laundromats Car Wash & Air Vac

Nayax 5




Nayax (Nasdaq & TASE: NYAX) Q4-23 at a Glance

Global

Global offices

80+

Markets with o
distributors

kT A
A"

5 120+ :
‘ Countries with
devices

1) Recurring revenueincludes 5235 revenue and payment processing fees

12)

Ba=zed on 5335 revenue and payment processing fees.
Retail ProP&L figures areincdudedfor thefirst time inQ4 2023,

a9 &
Ry

80+

Payment methods

50+

Currencies

1M

Managed and
connected devices
Dec. 2022 725K

Growth

020

Wy

72k

End customers
Dec. 202247k

[ ~d

53%

—  Customer YOY growth

511m

Transactions processed
Dec. 2022 378m

) A
i e

4l
b, .8

- 144%

Dollar-based
net retention ratel®

D))

43%

Recurring revenuel!
YoY growth

i 3. 4%

" Revenue chumn

Nayax ¢




Orchestrating the Payment and Loyalty Challenges

Omni-Channel

Unattended In-store Mobile Online

P pPayral @

IotilaPay

= =

Multiple Pa‘meTIaa a WeChat Pay

Method:

éray visa @

Consumers S
Multiple
Payment
Currencies
Loyalty & Consumer P
=)
Engagement -_'}"_..:J-Jj:‘

t bluecode

\ ) swish

Back Office / Operations

= | Reporting
[{if Accounting

35: Inventory

Data Analytics

®N Analytics

&
Cash flow management

Business trend

Nayax




Driving Growth with One Complete Solutions for all Retailers

Actionable
Loyalty and :
Integrated POS Cashless Payments Management : Finance
Marketing
Platform
T v !
8§ visa o @0 @ O
_— (D Jrde ﬁ “‘5‘:_‘-'2
VPOS Touch MNova Market [ ] PayPal eryx [ venmo
Global acceptance of local Manage everything for Financing, payout and
i i Loyalty out of the box !
Multiple POS options payment options every retailers’ needs yalty banking capabilities
Automated &
- Energy & Mobili Hospitality & Retail
Self Service gy ty pitality
. . . Complete electric vehicle charging and Robust solution for numerous
Multiple unattended retail verticals ; z :
payment solutions retail verticals

Nayax




Nayax's platform increases sales & decreases cosfs

Omni-Channel Acceptance,

Consumer Engagement & Loyalty Telemetry and Software
= ® &
=== Monyx AP

Intepg(;:ted Lﬁq\;j::t?:; Dynamic Routing/ Pricing
Programs Inuentory
Management
Consumers o Retailers = N Suppliers
\Y S E @
Cashless Instant Reporting Remote
Acceptance Refunds Reconciliation Monitoring
AAAA =
D
Il & O
In-Store Discount Telemetry / Data
loT Collection

t Increase Sales | Decrease Costs

Nayax ¢




Bringing a Global Solution to the Local Market

Strong Track Record of Winning
Clients

AV_":;__.H. CCIfé+CO “”QEQ

QPUREG\"H ""!"DA‘“
8 A
Dallmayr S FIVE STAR
\]'
Regus
Inn 6\";'5[1\'4:

. PRIMO
CTIBA  synergy

FARKING STETHMY

Retaining & Growing Customers

YoY Dollar-Based
Net Retention Rate!

a5 137% 1319% 144%
gz 124% 00

2018 2019 2020 2021 2022 2023
YoY Revenue Churn Rate
: 37% 36%  5ay
3.2% n o
i 2.6%

SMB, 65%

2018 2019 2020 2021 2022 2023

‘ Based on Saairevenue and payment processing fees. Seedefinition inthe Appendix.

Retail ProPEL figures are induded for thefirst ime in04.2023.

Low Customer
Concentration

Top 3, 13%

Top 4-10,
9%

Top 11-20,
5%

Top 21-50,
B%

Q4 2023

Global Reach

Rest of the
Waorld
11%

Europe

Australia
9%

Q4 2023

North America
39%
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Recent Key Business Highlights

E— - Sl
— retail@_ 210
« Deployment of our EV payment solution for DC « ‘Aeguired Retatl Pro Intérmational on Now 30T, * License granted for Nayax Financial services (NFS)
fast chargers at a major Las Vegas Casino 2023. A dominant provider of retail solution for ;rom the LIKEER. W;e fransieme| a.II 'r_“( cus.t}c:mers
* Nova market expansion with Vending Minnesota top leading fashion brands around the globe. sy OL.” Europt.ean e NE el
* Successful establishment of dedicated service He Ll EenianC S0 s butoc it icialobe regulation requirements.
with years of experience in commerce. * Successful Customer Day in the UK

center in Romania, reducing our technical support
call and case times to our desired SLA.

'/;?ldge “

*  Signed agreements with a few leading customers in several

S i * We started introducing Deferred Online functionality in
regions including:

readers on trains of the Deutsche Bahn (German
Railways), huge benefit of increasing card acceptance
*  Aleading football club in Europe and sales in tunnels and regions with bad cellular

*  Oneofthe largest food delivery companies in Israel network reception.

*  Oneoflsrael’s teachers' union

*  Launched pilots with four customers in Europe and Israel

Nayax 11




Strategy for Sustained Long-term Growth

Nayax continues to execute its strategic growth plan while
remaining focused on balancing top line growth and
increase profitability

Win new large enterprise
and SME customers globally

/Q"-
RO A
“ i
¢||[w
090 Continue to innovate and

develop new solutions

Retain and grow with
existing customers

Continue to expand
internationally

&

Pursue targeted and strategic
ME&A

&

@

Enter emerging, high-
growth verticals

Nayax 12
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Powerful business model built on solid recurring revenue

Embedded Payment Multi Layers of Value Creation
Purchasefee per sold o
Hg connected POS Lockin
f\/’ SaasS Monthly Subscription Fee
—_— (Saa$) per connected POS

~60%

Recurring
Revenue
\\\‘ Payments Processing feeas % of transaction
volume
* Consistently growing recurring
: : : revenue base 2 5%+
Rapidly Growing Recurring Revenue Base % : : :
* Superior payment processing Toke Hate
economics

Source: company data

Nayax 14




Strong Revenue Growth (Sm)

Our Business Model is Working

High Recurring Revenue ($m) 1!

o - - - -
ERE e Highlights CAGR 51% Highlights
174 o 04 revenue grew 31% Q4 recurringrevenue
31% YoY 151 40% grew by 40% YoY.
119 69 AN
™ Aswe continued to 105 A Primarily driven by
9 18 66.6 benefitfrom faster continued strong
35 hat L s P growing recurring 71 payment processing
e 71 213 revenue. 44 223 fees with YoY growth
29.6 e 29.6 of 55%. Saas revenue
T e s i 27% Yo¥.
2020 2021 2022 2023 042022 22023 2020 2021 2022 2023 Q42022 Q42023 S
SAAS revenueand Payment processing fees ritegrated POS Salkes
Gross Profit (Sm) Recurring Gross Profit (Sm)
£ & T
5 a7% 0% 35% 7% 33% % Highlights E 61% 57% 52% 48% 51% 49% nghllghts
B
g CAGR 33% ’ £ CAGR 40% Qa Profit
9 Q4 Gross margin grew gross Profit grew
56% g
o ’ 56% YoY % 38% YoY
16 A
&0 /\ 2 3 72 ﬁ = 2
48 8 The improvementis Anincreased shiftto
37 8 mainly attributed to 54 higher processing
10 - 72 s N hardware gross 40 payment feesthan
40 : 5.7 margin. 27 5aas revenue.
27 £5 209 = N
2020 2021 2022 2023 Q42022 Q42023 2020 2021 3022 2023 042022 Q4 2003
SAAS revenue and Payment processing fees Integrated BOS Sales

Navyax 15

{1} Recurring Revenue: Saa% Revenue and Payment processing fees.
Retail ProP&L figures areindudedfor thefirst time in04.2023.




Improved Profitability from Moderating Expenses and Higher
Operating Efficiencies

R&D Expense (5m) (1)

Highlights 70
57
Q4 R&D grew 21%
21% Yov . 2 12%
20 21 A 28
12? 1 2 7N Primarily dueto our . b A
3 investmentintalent 181
1 15 13 13 5.1 . acquisitions. 9 a3 i
0.5 i 28 20 E6
T 45 & 16 il =
81 96
2020 2021 2022 2023 042022 Q4 2023
2020 2021 2022 2023 04 2022 Q4 2023
Payroll & Relsted Expenses Other
Payroll & Related Expenses Other
Depreciation and Amortization (Sm) Adjusted EBITDA ($m) 12
2 575 i 260%
Highlights
ﬁ 340
Q4 DEA grew 29%
29%
2 YoY
59 11 A
=i - i5 Increase in Q4 2023 po—— $(25)
0.7 1 oa 27 = YoY primarily due to :
16 38 43 !i’? '@ﬂ investmentin
i 1& automation.
2020 2021 2022 2023 Q42022 Q2 2023 5127
Amortization of Intangible Asets Deprecigtion of PPE - RED ~ o
W Depreciation of PPE - GBA W Depreciation IFAS 16 20200202t 202z 2023 QA2 oA
{1} Excluding share-based aympensation and Amaortization
{2} For historical years comparison | 2020-202 3, when excluding i} product aastsinoease due to global components shartage {ii] bonus plan for noar-sales employses that was introduced in03 2021, Adjusted EBMDA for Of 2022 and 04 2023 improwed to 516 and 5640 res pecvely.

SG&A Expense (5m) (1)

Highlights

04 SGEAgrew 12%
YoY

Reflects investmentin
talent acquisition,
customer base
expansion, and higher
go-to-market
expenses.

Highlights

Q4 Adj. EBITDA grew
260% YoY

Positive $4.0 millionin
04 2023, a marked
improvement of $6.5
million compared to
negative 52.5 million in
Q4 2022.

Navyax 14




Consistent Track Record Of Expanding Fooftprint

Number of Customers (thousands) Number of Managed and Connected Devices (thousands)
CAGR 57% )
CAGR 41% 1,044
12
725
47
517
30 371
19
2020 2021 2022 2023 2020 2021 2022 2023
* Q4 2023 reflects momentum in customer base,

with YoY growth of 52%, across all geographies * Reaching anather record number of 1,044,000

including 7,500 Retail Pro Customers. managed and connected devices across all
Highlights « significantly increasing and retaining customer Highlights ‘:Z?;:?ges ncading L0000 ceices b

base with high net retention rate at 144% and low

churn rate at 3.4% * Grew by 44% YoY

Retail Fro PEL figures areinduded for the firsttime in 042023, Nayax 17




Global Cashless Payment Trends Driving Transactions

Transaction value (Sm)

CAGR 68% $3,649
$2,371 i
AN
$1,425
$975
5772 $681
2020 2021 2022 2023 Q42022 Q42023

43% Growth in Q4 2023 YoY

*  Growth across all geographies driven
by consumer behavior trends,
and increased transactions processed from our
expanding, global customer base

Highlights

Retzil Pro P&L figures are incduded for the firsttime in 04.2023.

Number of Transactions (millions)

CAGR 58%
1,841
1,204 35%
AN
795
511
470 378
2020 2021 2022 2023 Q42022 Q42023
35% Growth in Q4 2023 YoY
. *  Growth across all geographies with our strong
nghllghts customer expansion as well as shift in

customer behavior toward cashless payments

Nayax 18




2024 Outlook

Metric FY 2024 Guidance Assumptions
RevenL.Je (constant c.urrency) from $325m - $335m
Organic and Inorganic
Customer demand continues
Revenue Growth YoY At least 38% to be strong
Assumes no material changes
in macroeconomic conditions
Hardware margins 25%-27%
Adjusted EBITDA $30m-$35m
Free Cash Flow Positive

(1) The Company doesnot provide a reconciliation of forward-looking adjusted EBITDA to IFRS netincome (loss) due tothe inherent difficulty in forecasting and quantifying certain amountsthat are necessary for such reconciliation, in particular, because
special items such asfinance expenses and |ssuance and acquisition costs used tocaloulate projected net income (loss) vary dramatically based on actusl events. Therefore, the Company is not able toforecast on an IFRS basizwith reszonable certzinty all
deductions needed in orderto provide an IFRS calculation of projected netincome (loss) at thistime. The amount of thess deductions may be material, and thereforecould result inprojected IFRS net income (loss) being materially less than projected

adjusted EBITDA [non-IFRS).
Nayax 19




Summary

Founder-led mentality with a mission and performance
culture.

Growth exposure to large and underpenetrated global markets
for cashless payment adoption and secular tailwinds driving
growth in our core unattended market.

Ability to expand total addressable market and drive additional
Saas revenue from our emerging growth engines.

Diverse business model across revenue, customer and
geography with high recurring revenue.

Seasoned management team with deep Payment
industry experience.

Accelerated path to profitability driven by revenue
outperformance and focused cost management.

Nayax 20




Mid-Term and Long-Term Outlook

Looking ahead, we remain excited about
our strong long-term growth drivers and
the large market opportunities ahead of
us.

Our durable business model is
demonstrated by our diverse customers,
verticals and geographies. With strong
secular tailwinds and with our high net
revenue retention rate, we believe we
have a clear opportunity to drive revenue
growth in the future.

Revenue Growth

Growth Drivers

Mid-Term QOutlook

Reaffirming mid-term outlook of 35% annual growth, driven by
organic growth initiatives and strategic M&A.

Customer growth, market penetration, continued expansion of our
integrated payments platform as well as our growth engines.

Long-Term Outlook

Revenue Growth

Gross Margins

Adjusted EBITDA

Reaffirming long-term outlook of 35% annual growth,
driven by organic growth initiatives and strategic M&A.

Target of 50%

Main drivers: providing leasing options for loT POS, growing 5aas
revenue and payment processing fees and services offering through
our growth engine initiatives.

Target of 30%.

Guidancessof February 28, 2024, Any usage of slide on a subsequentdate does not constitute guidance re-confirmation asof such subsequentdate. Refer to Cautionary Statement for a discussion of factors that could cause actual resultsto
differ materially fromoutlook. Mid-tem defined as over the next 3-5 years.
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Appendix




CAPEX Breakdown

Capex (Sm)

166
15.2 I
15
Highlights
87 16%
TR o
159 Y 16% Reduction
26
21 B YOY in Q4 2023
47
07 40 Primarily due to reduction
e in capitalized
57 61 .
development expenditure
40 3.7
2020 2021 2022 2023 Q4 2022 Q4 2023
Capitalzed development expenditure Purchase of property, plant and equipment

Retail Pro PE&L figures areinduded for the firsttimein 04.2023.

Nayax 23




IFRS to Non-IFRS

The following is a reconciliation of loss for the period, the most directly comparable IFRS financial measure, to
Adjusted EBITDA for each of the periods indicated.

Quarter ended as of
(U.S. dollars in thousands)
Dec 31, 2023 Dec 31, 2022

Loss for the period (3,292) (7,513)
Finance expense, net 932 132
Tax expense 346 7
Depreciation and amortization 3,503 2731
EBITDA 1,489 (4,643)
Expenses in respect of share-based compensation 1763 1,747
Non-recurring issuance and acquisition costs (1) i 166
Share of loss of equity method investee (2!

311 295
ADJUSTED EBITDA 4,007 (2,501)

(1} Consists primarily of (i) fees and expenses, other than underwriter discount and commissions, incurred in connection with our May 2021 initial public offering onthe TASE and (i) expenses incurred in
connectionwith our ligting on Nasdaq inSeptember 2022

{2) Share of lossof equity method investee is related to our 2021 investment inTigapo.
Retail Pro P&L figures are included for thefirst time in 04.2023.
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Historical 2021-2023 IFRS fo Non-IFRS

The following is a reconciliation of loss for the period, the most directly comparable IFRS financial measure, to
Adjusted EBITDA for each of the periods indicated.

Year ended as of
(U.S. dollars in thousands)

Dec 31, 2023 Dec 31, 2022 Dec 31, 2021
Loss for the period (15,887) (37,509) (24,769)
Finance expense, net 2,288 2,020 1,655
Tax expense 1,215 451 632
Depreciation and amortization 12,505 9,028 7,198
EBITDA 121 (25,010) {15,284)
Expenses in respect of share-based
compensation 6,027 8,747 8,850
Mon-recurring issuance and
acquisition costs (1) 444 1,790 1,879
Share of loss of equity method
investee (2 15555 1,794 538
ADJUSTED EBITDA 8,147 (12,679) (4,017)

(1} Consistsprimarily of (i) fees and expenses, other than underwriter discount and commissions, incurred in connection with our May 2021 initial public offering onthe TASE and (i) expenses incurred in
connectionwith our listing on Nasdaq inSeptember 2022

(2) Share oflossof equity method investee isrelated to our 2021 investment inTigapo.
Retail Pro P&Lfigures are included for thefirsttimein 04.2023.
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Key Definitions

Managed and Connected
Devices that are operated by our
customers.

Revenue Churn

The percentage of revenue lostas a
result of customers leaving our
platform in the last 12 months.

Dollar-based net retention rate

End Customers

Customers that contributed to Nayax
revenue in the last 12 months.

Existing Customer Expansion
Revenue generated within a given
cohort over the years presented. Each
cohort represents customers from
whom we received revenue for the first
time, in a given year.

Recurring Revenue
SAAS revenue and payment processing
fees.

Adjusted EBITDA

Adjusted EBITDA is a non-IFRS financial
measure that we define as loss for the
period plus finance expenses, tax
expense (benefit), depreciation and
amortization, share-based
compensation costs, non-recurring
issuance costs and our sharein losses
of associates accounted for by the
equity method.

Measured as a percentage of revenue from returning customers in a given year as compared to the revenue from such customers in
the prior year, which reflects the increase in revenue and the rate of losses from customer churn.

Constant Currency

Mayax presents constant currency
information to provide a framework
for assessing how our underlying
businesses performed excluding the
effect of foreign currency rate
fluctuations. Future expected results
for transactions in currencies other
than United States dollars are
converted into United States dollars
using the exchange rates in effect in
the last month of the reporting
period. Nayax provides this financial
information to aid investors in better
understanding our performance.
These constant currency financial
measures presented in this release
should not be considered as a
substitute for, or superior to, the
measures of financial performance
prepared in accordance with IFRS.
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Thank you!

IR Contact:

Aaron Greenberg
Chief Strategy Officer
Aarong@nayax.com

Website:
Ir.nayax.com
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