
 
 

 
 

 
 

Cisco Systems and NICE Collaborate on Intelligent Information  
Networks to Deliver ‘Branch of the Future’ to Retail Banks 

NICE-Cisco collaboration helps banks shorten waiting queues, reduce costs, enhance security, and 
improve customer satisfaction 

 
Ra’anana, Israel, March 29, 2005 - NICE Systems (NASDAQ: NICE), the global provider of advanced solutions that 
enable organizations to extract insight from interactions announced today its collaboration with Cisco Systems in their 
“Branch of the Future” framework.  The shared vision introduces Internet Protocol (IP) networks into bank branches to 
shorten queues, reduce costs, enhance security and improve customer satisfaction. 
 
The NICE contribution is based on the company’s solutions for extracting insights from interactions through advanced 
content analytics that improve business and operational performance as well as enhancing security.  The offering 
extends across three major areas of retail banking - security, marketing and operations – and across every touch point, 
including the teller’s counter and the ATM. 
 
The NICE-Cisco collaboration will accelerate the growing trend of rolling out advanced applications for retail banking, 
based on a converged voice and video IP infrastructure.  This provides major potential for synergies between physical 
security and in-branch marketing, and offers the central office a real-time 360-degree view of every branch’s operations 
and customers.  
 
This collaboration supports a trend is observed in Datamonitor’s report, ‘Network synergies in branch renewal’.  Daniel 
Lessner, Financial Services Technology Analyst at Datamonitor, comments “A more united approach to branch renewal 
could graduate functions such as video surveillance from their traditional position as pure cost centers to adding value 
back into the business. For example, CCTV footage of branches could be used to analyze branch utilization or 
customer service levels in real time“ 
 
The NICE offering is driven by the company’s market leading solution portfolio of voice and video content analytics, 
which provides insights into customer interactions across three major areas:  

• Security: video-based insights include access and intrusion detection and abandoned baggage detection.  
• Operations: voice and video-based insights such as queue control and reduction and customer movement. 
• Marketing: voice and text-based insights into branch optimization, advertising, promotion and promotional 

effectiveness, cross-selling/up-selling, screen/billboard positioning, and competitor information. 
  
Jordi Ferrer, Retail Banking Business Development Manager, Cisco Systems Europe, Middle East and Africa explains 
the bigger picture.  “Retail banks are placing new emphasis on delivering adequate products and services through the 
most appropriate channels whilst cementing customer relationships.  A single view of customer interactions and 
behaviors is a key factor in achieving a multichannel vision”. 
 
“Together Cisco Systems and NICE deliver the insight needed to gain maximum profit from the retail banking branches 
of the future, while delivering truly cohesive, consistent multi-channel customer service and security to their customers,” 
comments Koby Huberman, Corporate Vice President, Business Development and Strategic Alliances at NICE.  
”Bringing voice and video onto a common IP network offers major potential in everything from physical security to in-
branch-marketing, and enables retail banks to extract the maximum value from of their investments.”   
 
 
About Cisco Systems 
Cisco Systems, Inc. (NASDAQ: CSCO), the worldwide leader in networking for the Internet, this year celebrates 20 
years of commitment to technology innovation, industry leadership and corporate social responsibility. Information on 
Cisco can be found at http://www.cisco.com. For ongoing news, please go to http://newsroom.cisco.com. Cisco 
equipment in Europe is supplied by Cisco Systems International BV, a wholly owned subsidiary of Cisco Systems, Inc. 



 
 
 
About NICE 
NICE Systems (NASDAQ: NICE) is the leading provider of "Insights from Interactions", based on advanced content 
analytics - of telephony, web, radio and video communications.  NICE's solutions improve business and operational 
performance, as well as security.  NICE has over 15,000 customers in 100 countries, including the world's top 10 banks 
and 65% of the Fortune 100.  More information is available at www.nice.com.  
 
 
 
Trademark Note:  3600 View, Agent@home, Big Picture Technology, Executive Connect, Executive Insight*, 
Experience Your Customer, Investigator, Lasting Loyalty, Listen Learn Lead, MEGACORDER, Mirra, My 
Universe, NICE, NiceAdvantage, NICE Analyzer, NiceCall, NiceCLS, NiceCMS, NICE Feedback, NiceFix, 
NiceGuard, NICE Learning, NICE Link, NiceLog, NICE Playback Organizer, ScreenSense, NiceScreen, 
NiceSoft, NICE Storage Center, NiceTrack, NiceUniverse, NiceUniverse LIVE, NiceVision, NiceVision Harmony, 
NiceVision Mobile, NiceVision Pro, NiceVision Virtual, NiceWatch, Renaissance, Secure Your Vision, Tienna, 
Wordnet and other product names and services mentioned herein are trademarks and registered trademarks of 
NICE Systems Ltd. All other registered and unregistered trademarks are the property of their respective owners. 
  
* In Australia only 
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This press release contains forward-looking statements as that term is defined in the Private Securities Litigation 
Reform Act of 1995. Such statements are based on the current expectations of the management of NICE Systems Ltd. 
(the Company) only, and are subject to a number of risk factors and uncertainties, including but not limited to changes 
in technology and market requirements, decline in demand for the Company's products, inability to timely develop and 
introduce new technologies, products and applications, difficulties or delays in absorbing and integrating acquired 
operations, products, technologies and personnel, loss of market share, pressure on pricing resulting from competition, 
and inability to maintain certain marketing and distribution arrangements, which could cause the actual results or 
performance of the Company to differ materially from those described therein. We undertake no obligation to update 
these forward-looking statements. For a more detailed description of the risk factors and uncertainties affecting the 
company, refer to the Company's reports filed from time to time with the Securities and Exchange Commission. 
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