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Disclaimer

GAAP to Non-GAAP
Reconciliations

This presentation does not constitute an offering to purchase or sell securities of
Strauss Group Ltd. (the “Company”) or an offer for the receipt of such offerings.
The presentation's sole purpose is to provide information. The Information
provided in the presentation concerning the analysis of the Company's activity is
only an extract, and in order to receive a complete picture of the Company's
activity and the risks it faces, one should review the Company's reports to the
Israel Securities Authority and the Tel Aviv Stock Exchange.

The presentation may contain forward-looking statements as defined in the
Israeli Securities Law, 5728-1968. All forward-looking statements in this
presentation are made based on the Company's current expectations,
evaluations and forecasts, and actual results may differ materially from those
anticipated, in whole or in part, as a result of different factors including, but not
limited to, changes in market conditions and in the competitive and business
environment, regulatory changes, currency fluctuations or the occurrence of one
or more of the Company's risk factors. In addition, forward-looking forecasts and
evaluations are based on information in the Company’s possession while
preparing the presentation. The Company does not undertake any obligation to
update forward-looking forecasts and evaluations made herein to reflect events
and/or circumstances that may occur after this presentation was prepared.

In addition to reporting financial results in accordance with generally accepted
accounting principles (GAAP), the Company provides non-GAAP operating
results which include the results of jointly controlled entities as if they were
proportionately consolidated. Strauss Group has a number of jointly controlled
companies: the Trés Coragoes joint venture (3C) - Brazil (a company jointly held
by Strauss Group (50%) and by the Sdo Miguel Group (50%) in Brazil), Sabra
Dipping Company (a 50%/50% JV with PepsiCo in the U.S. and Canada), Strauss
Frito-Lay Ltd. (@ 50%/50% JV with PepsiCo Frito-Lay in Israel) and PepsiCo
Strauss Fresh Dips & Spreads International (a 50%/50% JV with PepsiCo outside
the U.S. and Canada).

In addition, non-GAAP figures exclude any share-based payments, mark to
market of commodity hedging transactions as at end-of-period, other expenses
or income and taxes referring to these adjustments.

Company Management believes that these measures provide investors with
transparency by helping to illustrate the underlying financial and business trends
relating to the Company's results of operations and financial position and
comparability between current and prior periods. Management uses these
measures to establish and monitor budgets and operational goals and to
evaluate the performance of the Company. Please see the GAAP to non-GAAP
reconciliation tables in the Company's MD&A Report for a full reconciliation of
the Company's GAAP to non-GAAP results.
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for success
in 2023
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OUR Q1 FINANCIAL PERFORMANCE

Group Sales
(NIS)

2,554

LY 2,272

NET Profit
(NIS)

134

(5.3%)

LY 43

(1.9%)

Organic growth
(%)

+7.9%

+11.5%

OCF
(NIS)

-226

-124

Gross profit
(%)

837

32.8%

662

(29.1%)

FCF
(NIS)

-300

-202

012023 s,’

EBIT
(NIS & % margin)

208

(8.1%)

102

(4.5%)

CAPEX, Net
(NIS & %)

74

(3.3%)

78

(3.4%)
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STRAUSS

ISRAEL

NIS 1,049m

revenues and
strong growth

with 7.6% sales
growth in Q1 2023
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NIS 1,189m

revenues and
excellent growth
with 10% organic
sales growth in Q1
2023

Brazil
continues solid

momentum, increase
MS to 33.6% in R&G

Israel

Gross margins
continued to erode
due to higher green
coffee prices and
other input inflation

CEE with net

sales growth in
all countries,
alongside
improvement in
EBIT margin



TRAUSS

WATER

NIS 188m

revenues and a
2.9% growth in
Q12023

Growth in
install base in

Israel

HSW China second

e olid manufacturing
\gerowilc': 28 79%) Facility in China

mainly due to
COVID recovery

Boosting
Strategic
partnership
alignment
together with

Culltgan




NIS 127m
revenue in Q1
2023 (-2.4%) and
an EBIT of (-1)m

Operational
recovery
continues

Regainin
Market Share

with 38.8% MS in
April

#1 branded

hummus
company in
the US

Obela

divestiture in
western Europe



Promoting future growth engines

Cutting edge innovation

= STRAUSSNZO

The-Kitchen

FoodTech Hub

e Startup #24 — Meatologic

Local infrastructure

Plant Based project

Continuing the building
of a new plant-based
factory

012023 s,’

Global infrastructure

Second manufacturing site
in China

* Second investment together with
Haier Strauss Water
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What have we
accomplished so far

Our RTP progress in Q1
Culligan Establishing
agreement | Strauss NEO

Obela Serbia
divestiture coffee deal

Internal =

leadership™:

appointments

Implementing

#ONE

Focus on
Productivit
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Q1 Highlights — Strauss Group

St~ Strauss Group

* Strauss Group posts net sales growth of 12.4% (+7.9% organic excluding FX). Growth was led by coffee
(mainly CEE and Israel); and H&W segment due to price increase in December and volume growth. The

growth is driven by a volume increase of 3.2% and price increase of 5.0%; FX contributed 4.2% to growth

* The group continues to experience significant input inflation, mainly green coffee and raw milk, which
erodes profitability. In order to improve profitability, the Group is focusing on long term productivity

measures

* The group continues to execute on its business strategy which includes the new partnership in Strauss

Water With Culligan in UKand the divestment of the Dips and Spreads operations in Europe

* NIS weakens versus major currencies: mainly BRL, RUB and USD which lead to a contribution of NIS96

million to sales during the quarter

13



Q1 Highlights

fi Strauss Israel

* Strauss Israel sales increased by 7.6% following volume growth across all categories, mainly in

dairies and as well as price increases which were announced in December
* Growth split by volume increase of 3.8% and price increase of 3.8%

* Input inflation impact is estimated at approximately NIS40 million in Israel alone, primarily due to

raw milk prices which were up 17.5% (price 2.49 vs 2.12)

* Fun & Indulgence segment posted an operating profit of NIS 24 million following the Confectionery

recovery

* Confectionery experienced a rapid return to shelves and increased market share from trough

(21.6%in Q1 23vs.28.7%in Q1 22) (1

- O

14 (1)Storenext —includes barcoded products only




Q1 Highlights

. Strauss Coffee

St

Net sales increase by 19.4% in the first quarter as all geographies posted positive growth rates

Positive FX translation effects on sales due to weaker NIS, mainly as a result of the strengthening of the

BRL and the RUB

In Brazil R&G market share was up 0.5% to 33.6% as market leading position is maintained and

strengthened

In Israel gross margins continued to erode due to higher green coffee prices and other input inflation

CEE posted a strong set of results in both sales and operating profit due to higher selling prices in all
geographies, volume increases and positive FX translation effects, mainly as a result of the

strengthening of the RUB against the NIS

(1) Note: Trés Coragdes joint venture (Brazil): a company jointly held by the Group (50%) and by the Sdo Miguel Group (50%) (3C)
15




Q1 Highlights

International Dips & Spreads

* Whilst Sabra returned to full production in Q4 2022, returning to the shelves is proving more

challenging
* Sabrasales in USD in decreased by 1.3%

* Sabra posted a modest market share gain versus the trough at the end of May, reaching 36.4% for

the quarter and 38.8% in April

* Sabrais still the #1 branded hummus company

Obela 2y

y/
y.
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Q1 Highlights

E‘j Strauss Water

* Sales grew 2.9% in the first quarter mainly due to a higherinstalled base

* In Israel the installed base continued to increase despite slower growth rate due to overall macro

environment
* Operating profit and profitability in Israel eroded due to input inflation and the weakening of the NIS

* In January 23 Strauss Water announced a new partnership with Culligan International, a global
drinking water solutions and services company, in accordance with Strauss’ strategy to enhance

global water operations

* Haier Strauss Water (HSW) sales grew by 8.7% in local currency to reach 373m ¥ (100% share)

WATER WATER

17 Note: HSW revenues are not included in Strauss water results; net income is added to Strauss water EBIT in Non GAAP management reports



Q1 Highlights

9, Growth and Innovation

* Equity loss of NIS 8.3m during the first quarter

* Fair value increased to NIS 582 million as of March 31st, 2023, compared to 412
million as of March 315, 2022

18



Financial Highlights | Reported Non GAAP

Q12023

Q1'23 Sales: NIS 2,554mm; growth: 12.4%, Organic Sales
g g
growth: 7.9%

Q1'23 Gross margins: 32.8% (up 370 bps vs. Q1'22)

EBIT and EBIT margins:
NIS 208mm (up 104.2%); 8.1% (up 360 bps vs. Q1'22)

Net income and net margins:
NIS 134mm (up 213.4%); 5.3% (up 340 bps vs. Q1'22)

19
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Q1 2023 Sales NIS mm Non-GAAP

2700
2,554
2500
2300
2,168 ~€2
2100
1900
Positive translation
differences =
1700

NIS 96 million

1500

1300

Q120

Q1'22 Q123

Organic Sales
Growth excl. FX

Q1 2023 Sales by Segment

NIS mm; Non-GAAP; % sales contribution

3,000
2,554
2,500
2,000
1,500
1,000
500 ﬁ/
188
Overall Group  Strauss Coffee  Strauss Israel  Dips & Spreads Water
23/22 13 4% 19.4% 7.6% 7.0% 2.9%
Growth
'23/'22
Organic
growth 7.9% 10.0% 7.6% -2.4% 2.8%
excl. FX




Q1 Sales Bridge | nis mm; Non-GAAP; 9122 t0 Q17 23

Higher sales across

Strengthening of all geographies, Higher installed
currencies against the primarily led by CEE base
NIS, mainly BRL RUB & and Israel
usD Confectionery Slower return
recovery to shelves at 5
Sabra 84

108
o6 e
] (10) 3)

Higher sales across
most categories led

by dairies
Group Sales, Q12022 Translation Confectionary International Dips & Group Sales, Q12022 Strauss Coffee Strauss Israel w.o Strauss Water Group Sales, Q1 2023
Differences Effect Spreads* Oragnic w/o FX, Conf,& Confectionary

D&S
22



Gross Profit

Q1 Consolidated Gross Profit and Gross Margins

Q1 2023 Gross Profit and Gross Margins

NIS mm; Non-GAAP NIS mm; Non-GAAP; % Margin
900 837
Positive translation 800
differences of
NIS 22 million 700
600
500
400

300

200

100

Overall Group Strauss Israel Strauss Coffee Spreads, Water & Other

A= 175mm A= 117mm A= 47mm A= 11mm

Q120 Q121 Q122 Q123 N3
_ Organic Gross Profit gg NIS 662 NIS 252 NIS 295 NIS 115
h Growth excl. FX 55 29.1% 25.8% 29.6% 38.3%

23
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Organic EBIT
Growth excl. FX

350

300

250

200

150

100

50

0120

Q1 Consolidated EBIT and EBIT Margins
NIS mm; Non-GAAP

&

+11.8%

Q1'21

A Positive translation
differences of
! NIS 5 million \

+93.6%
208

0123



Q1 EBIT Bridge | nismm; Non-GAAP; Q122 to Q1723

18
1] 0
124 — I
(13) (4)
(8)
233
5
-
(16)
Operating Profit, Q1 2022 Translation Differences FoodTech Equity Confectionary Dips & Spreads* Operating Profit, Q1 2023 Strauss Coffee Strauss Israel w.o Strauss Water HQ w.o FoodTech Equity Operating Profit, Q12023
Effect Organic w/o FX, Conf. & confectionary

D&S
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Q1 2023 EBIT and EBIT Margins

NIS mm; Non-GAAP; % Margin

High operating profit
mainly as a result of
confectionery
recovery, Fresh Foods
and Dairies

An exceptional Q1 22,
lower profits in Brazil &
Israel due to higher green
coffee prices offset solid
performance in CEE

as aresult of higher

@ Lower operating profit
manufacturing costs

(-

Slow recovery

at Sabra
» The company's
share of the
Ej foodtech hub
losses
i 21
-0.8%
-1 I 4 s
-8 -12
Overall Group  StrausslIsrael  Strauss Coffee Dips & Spreads Water FoodTech HQ w.o FoodTech

NG A =106mm A =124mm A =-6mm A =16mm A =-4mm A=-16mm A = -8mm
SEE

e NIS 102 NIS -15 NIS 105 NIS -17

4.5% -1.6% 10.6% -14.3%
Notes:
w8 X (1) Trés Coragdes joint venture
Negh 93.6% 819.5% -12.1% 94.8% -15.6% (Brazil): a company jointly held
» Do o by the Group (50%) and by the
N 6 '6’5 Sao Miguel Group (50%) (3C)
(2) Water EBIT includes net profits

26 from HSW



EBITDA

Q12023 Consolidated EBITDA and EBITDA Margins

NIS mm; Non-GAAP

400
-48.2%

350
300
250
200
150
100

50
_ EBITDAGrowth 0
- excl. FX

27




EBITDA

Q12023 Consolidated EBITDA and EBITDA Margins

310 NIS mm; Non-GAAP

320

270

220

170

120

70

20
I
-30 ‘1 3
Overall Group Strauss Israel Strauss Coffee D&S Water Other
'g< " A=116mm A=126mm =-1mm A=17mm A=-4mm A= -22mm

NI
3 =2 NIS 194 NIS 25 NIS 133 NIS -10
Oé oS 8.5% 2.6% 13.3% -8.8%

28



2
Trés Coraqf)es Alimenl'.OS S.A. (Trés Coracoes ).V.)

Q1 Snapshot | BRL mm for 100% ownership and including inter-company sales

Q1'20 01'21 Q122 01'23

GP and GM

Q120 Q121 Q1'22 Q1'23

EBIT and EBIT
Margins (*)

Q1'20 0121 0122 01'23

Note: Trés Coragdes joint venture (Brazil): a company jointly held by the Group (50%) and by the Sao Miguel Group (50%) (3C).
Source: Trés Coragdes Alimentos S.A. Consolidated Interim Financial Statements as of March 31st, 2023.

29 (*) EBIT before Other Expenses/ Income.



Sabra Q1 SnapShOt ‘ $ mm: Non-GAAP: for 100% share

Low sales compared to
previous years due to
difficulty in recovering

120 101 88 ‘ hummus sales

100
80
60
40
20

Sales

0120 Q121 Q1'22 Q1'23

Lower manufacturing
15 1 1 1 0 costs and overhead

10

EBIT and EBIT Margins
6]

-10

-15

Q1'20 Q1'21 Q1'22 Q123

30 Note: Sabra Dipping Company (“Sabra”) is a company jointly held by PepsiCo (50%) and Strauss Group (50%) .



Net Income

Q1 Net Profit (attributed to the Company’s shareholders), Net Margins and EPS

NIS mm; Non-GAAP

_  OrganicNetIncome
Growth excl. FX

31



Net Income

Q1 Net Profit (attributed to the Company’s shareholders) Bridge

NIS mm; Non-GAAP; Q1°22to Q1’23

96 B LE. 2
m e ° I
(16)
118
N
(18)
NetIncome Q1 EBIT w.o Confectionary Dips & Spreads® FoodTech Equity Netincome Q1 Finance exp. w.o Taxes on income Non controlling Netlncome YTD
2022 foodTech equity 2023 before Conf. &D&S  w.o Conf. & D&S interest 2023
& Conf. & D&S Conf. & D&S &

TKH
32



Net Debt and Net Debt / EBITDA (LTM)

Non-GAAP EBITDA, net debt includes partnerships; NIS mm

2,900 - 4.0x
2,700 - - 3.5x
2,500 - - 3.0x
2,300 - - 2.5X
2,100 - - 2.0x

1,900 -

- 1.5x
1,700 - - 10x

1,500 - - 0.5x .

1,300 -

Q1 2020 Q12021 Q1 2022 Q12023

33



GAAP Adjusted Non-GAAP

Q12023
Sales 1,713
Gross Profit 660
GP Margin 38.6%
Operating Profit 246
EBIT Margin 14.4%
Net Profit (to SH) 231
NP Margin 13.5%
Operating Cash Flow (55)
Capex i (56)
Net debt 2,358

Change in WC (CF) (266)

Q12022
1,511
459
30.4%
81

5.4%

% Chg.

13.4%

44.1%

205.0%

1523.0%

Q12023
2,554
837
32.8%
208
8.1%
134
5.3%

Q12022
2,272
662
29.1%
102
45%

% Chg.
12.4%
26.6%

104.2%

213.4%

34 (1) Capexincludes acquisitions of fixed assets and investment in intangible assets
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Currencies

Local Currencies vs. the NIS

Local Currencies vs. the USD

Change in average exchange rate (1 local Change in average exchange rate (1 local
currency = x NIS) currency = x USD)

30.0% 20.0%
25.0% 15.0%
20.0% 10.0%
15.0% 5.0%
10.0% 0.0%
5.0% -5.0%
0.0% -10.0%
-5.0% -15.0%
-10.0% -20.0%
-15.0% -25.0%

EUR | USD | GBP | PLN | RON | RUB | BRL | RSD | UAH | AUD | CNY | NZD NIS | EUR | GBP | PLN | RON | RUB | BRL | RSD | UAH | AUD | CNY | NzD

mQ1'23/Q1'22|5.7% (10.6%| 0.1% | 3.7% | 6.3% |27.0%(11.2%| 6.0% -13.0%| 4.5% | 1.1% | 3.0% mQ1'23/Q1'22|-9.6% |-4.4% | -9.5% |-6.3% | -4.0% |14.7%| 0.6% |-4.2% |-21.4%| -5.5% | -8.7% | -6.8%

35
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Strauss Israel ‘ Non-GAAP Financial Highlights

Q12023 NIS mm

Strauss Israel (Non GAAP)

Q1 2023 Q1 2022 % Chg.
Revenue:
H&W 743 669 11.1%
F&l 306 306 (0.0%)
Total Revenue 1,049 975 7.6%
Total Gross Profit 369 252 46.4%
Gross Margins 35.1% 25.8% 9.3%
EBIT:
H&W 85 82 3.5%
Margins 11.4% 12.2% (0.8%)
F&l 24 (97) 125.0%
Margins 7.9% (31.8%) 39.7%
Total EBIT 109 (15) 815.5%
Margins 10.4% (1.6%) 12.0%
EBITDA:
H&W 109 104 4.3%
Margins 14.6% 15.6% (1.0%)
F&l 42 (79) 153.0%
Margins 13.8% (25.9%) 39.7%
Total EBITDA 151 25 502.0%
Margins 14.4% 2.6% 11.8%




Strauss Israel

Q1 Strauss Israel Sales

1,100

1,050 1 ’049
1,000 ﬁ

983 974 975

950

900

850
01'20 01'21 01'22 0123

_ Salesgrowthw/o
Confectionery

37



Strauss Israel

Q1 Strauss Israel EBIT & EBIT Margins
NIS mm; Non-GAAP

150
130
110
90
70
50
30
10

-10

-30

Q120 Q1'21 Q1'22 Q123

_ EBIT growthw/o
38 Confectionery



Target Milk Prices| 2012-2023 (ILS per Liter)

2.36
2.34

2.29 2.29
2.26
2.20 2.192.19

2.142.142.14 2.14
2.12 2.11

1.97
1.95

2.07

2.03
1.982.011.981.991-99

1.93

1.89¢ 88

1.861.86

2.00
1.981.971.971.971.97

2.47%

ot ",

2.42]

2.15
|
2.102.122 .12

2.00
1.951.95

Q1/Q2/03/ Q4 Q1/Q2/Q3/Q4/Q1 Q2/03/04 Q1 Q2/Q3/Q4/Q1/02/Q3/04/Q1/Q2/ Q3 Q4/Q1/Q2/03/Q4 Q1 02|03/ Q4 Q1 02/Q3 Q4/Q1 Q2 03/Q4/Q1/ Q2 Q3 Q4 Q1 Q2

2012 2013 2014 2015

Source: Israeli Dairy Board (Production and Marketing) website

2016 2017 2018

2020 2021 2022 2023



London Sugar Historical & Futures Prices | 2017-2023 ($\T)

2017 Avg. 433> 2018 Avg. 344> 2019 Avg. 333> 2020 Avg. 376> 2021 Avg. 471> 2022 Avg. 539>
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Source: Bloomberg



London Cocoa Historical & Futures Prices | 2017-2023(GBP\T)

2017 Avg. 1556 2018 Avg. 1647 2019 Avg. 1797 2020 Avg. 1794 2021 Avg. 1698 2022 Avg. 1811
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Source: Bloomberg




Strauss Coffee ‘ Non-GAAP Financial Highlights

Q1 and NIS mm

Q12023 Q12022 % Chg.
Revenue:
Israel 238 215 10.6%
International 951 781 21.8%
Total Revenue 1,189 996 19.4%
Total Gross Profit 342 295 16.1%
Gross Margins 28.8% 29.6% (0.8%)
EBIT:
Israel 39 47 (17.4%)
Margins 16.3% 21.8% (5.5%)
International 60 58 2.3%
Margins 6.3% 7.5% (1.2%)
Total EBIT 99 105 (6.2%)
Margins 83% 10.6% (2.3%)
EBITDA:
Israel 50 56 (10.3%)
Margins 21.0% 25.9% (4.9%)
International 82 77 6.2%
Margins 8.6% 9.8% (1.2%)
Total EBITDA 132 133 (0.6%)
Margins 11.71% 13.3% (2.2%)

Note: (1) Trés Coragdes jointventure (Brazil): a company jointly held by the Group (50%) and by the S3o Miguel Group (50%) (3C).
42 Source: Trés Coragdes Alimentos S.A. Consolidated Interim Financial Statements as of March 31st, 2023.



Strauss Coffee ‘ Non-GAAP Sales by Geography

Q1 and NIS mm

Strauss Coffee Sales

% Change
Q12023 Q12022 ‘ NIS ‘ LI ‘
Currency

Israel 238 215 10.6% 10.6%
International:
Trés ForagoesJOlntVenture 621 559 11.1% 0.9%
(Brazil) (1)
Russia & Ukraine 165 02 79.3% 49.9%
Poland 79 64 24.4% 18.8%
Romania 51 38 31.3% 23.4%
Serbia 35 28 24.8% 17.5%
Total International 051 781 21.8% 9.8%
Total Coffee 1,189 996 19.4% 10.0%

Note: (1) Trés Coragdes joint venture (Brazil): a company jointly held by the Group (50%) and by the Sao Miguel Group (50%) (3C).

43 Source: Trés Coragdes Alimentos S.A. Consolidated Interim Financial Statements as of March 31st, 2023.



Strauss Coffee

Q1 Strauss Coffee Sales

NIS mm; Non-GAAP

Organic
Excl. FX
+10.0%
1,400
1,189
1,200 +19.4%
996
1,000
844
800 751
600
400
200

Q120 Q1'21 Q1'22 Q1'23

44 Note: Trés Coragdes joint venture (Brazil): a company jointly held by the Group (50%) and by the Sao Miguel Group (50%) (3C).



2
Strauss Coffee

NIS mm; Non-GAAP

Organic

Excl. FX
110 -12.1%
108 107 %

106

104

102

100

98

96

94

92

90

0120 01'21 01'22 0123

45 Note: Trés Coragdes joint venture (Brazil): a company jointly held by the Group (50%) and by the Sao Miguel Group (50%) (3C).



Arabica Historical & Futures Prices | 2017-2023 (C\Lbs.)

300

2017 Avg. 133> 2018 Avg. 113> 2019 Avg. 1o1> 2020 Avg. 111> 2021 Avg. 169> 2022 Avg. 215>
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Robusta Historical & Futures Prices | 2017-2023 ($\T)

2017 Avg. 2036> 2018 Avg. 1692> 2019 Avg. 1386> 2020 Avg. 1287> 2021 Avg. 1771> 2022 Avg. 2103>

3000

2500

2000

1500

1000

500

ATA A A A D D D D O O O OO DD DS NS N A A A s s s s s

N B SN B SN NN I BN JRRSS RS TR T, R N, TN S S D S S | R N N Rt s I B B RS
P FTEFSH NS E S P SE P NS P S E DSOS S
VAN S v NSV SV N NN NN NN AT S U S S v MO 6 N R NN NN N N O AR I A\ S A NS V)

Source: Bloomberg



International Dips & Spreads

Strauss D&S Non-GAAP Financial Highlights | Q1 2023 NIS mm; 50% share

Dips & Spreads (Non GAAP)

48 Figures were rounded to NIS millions. Totals were calculated based on the exact figures in NIS thousands,

Q12023 Q12022 % Chag.
Revenue:
Sabra (50%) 106 97 8.6%
Obela (50%) 21 21 (0.3%)
Total Revenue 127 118 7.0%
EBIT:
Sabra (50%) (1) (15) 114.1%
Margins (1.3%) (15.5%) 14.2%
Obela (50%) 0 (2) NM
Margins NM NM NM
Total EBIT (1) (17) NM
Margins (0.8%) (14.3%) 13.5%
EBITDA: e
Total EBITDA 7 (10) 162.5%
Margins 51% (8.8%) 13.9%




™
N
o
»
(N
\ wn
o
N
(7]
D
o
=
(a8
©
—t
e
o
)
0
I
(©
—
()
-
- |
I
()
£
©
(7))
Q
(Vp)

2017 Avg. 1192> 2018 Avg. 153o> 2019 Avg. 1616> 2020 Avg. 1379> 2021 Avg. 1525> 2022 Avg. 1677>

2000

1500

1000

500

€202/50/21
€20¢/¥0/20
€20¢/20/1¢
€20¢/10/21
ceoz/er/g0
zzoz/ot/ve
TT02/60/71
7202/80/50
7T02/90/9¢
7T0t/s0/L1
Tzoz/v0/L0
7z0z/20/9t
TT0z/10/L1
1202/T1/80
Tz0Z/0T/6C
1202/60/61
120¢/80/0T
1202/L0/10
Tz0z/so/ce
1202/v0/T1
1202/€0/€0
1202/10/2C
0zoz/ti/et
0z0Z/11/€0
0z0z/60/vC
020z/80/S1T
0202/£0/90
0z0z/so/Le
0z0Z/v0/L1T
020Z/€0/80
0z0z/10/8¢
6T02/TT/61
6T02/11/60
6102/60/0€
6102/80/T¢
6102/L0/2T
6102/90/20
6T02/¥0/€C
6T0C/€0/¥1
6102/20/20
8102/t1/v¢
810Z/TT/¥1T
810¢/0T/S0
810¢/80/9¢
8107/L0/LT
8102/90/£0
810¢/¥0/8¢
8107/€0/61
810¢/20/L0
L102/TT/6C
L10Z/11/61
£102/0T/01T
£102/80/1¢€
L102/L0/CC
L102/90/TT
£102/S0/€0
L102/€0/v¢
L102/20/TT
£102/10/€0

Source: Bloomberg



@ Strauss Water

Q1 Strauss Water Non-GAAP Sales

NIS mm; Non-GAAP
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@ Strauss Water

Q1 Strauss Water Non-GAAP EBIT
NIS mm; Non-GAAP
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51 Note: 1. Water EBIT includes net profits from HSW



Haier Strauss Water Q1 Snapshot

¥mm: Non-GAAP: for 100% share

WATER

400
350
300
250
200
150
100

50

Sales

Q120 Q121 Q122 Q123

Including
government

grant of
60 23M’¥
50
40
30
20

10

Net Income

01'20 01'21 01'22 01'23

Note: (1) Haier Strauss Water (HSW) is a company jointly held by Haier (51%) and Strauss Group (49%)
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For further details please contact:

Daniella Finn | Investor Relations
Phone: + 972-3-675-2545
Daniella.finn®Strauss-Group.com

wWww.strauss-group.com
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