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FOR IMMEDIATE RELEASE

VANZO HOLDINGS BERHAD REPORTS RM15.1 MILLION REVENUE AMID
STRATEGIC INITIATIVES

Shah Alam, 20 May 2026 - Vanzo Holdings Berhad (“Vanzo” or “Group”), a leading homegrown air
fragrance company renowned for its in-house brand, has announced its latest financial results,

reinforcing its commitment to long-term growth despite near-term challenges.

For the quarter under review, the Group recorded revenue of RM15.1 million with a profit after tax
(“PAT”) of RM1.2 million. The performance was lower compared with the preceding quarter and the
corresponding quarter last year, primarily due to softer consumer spending conditions in Malaysia, as
consumers remained cautious amid inflationary pressures and ongoing geopolitical uncertainties,

particularly related to the Middle East conflict and potential energy supply disruptions.

During the quarter, revenue contributions were mainly driven by the Group’s existing product portfolio,
including core air fragrance ranges. In contrast to the preceding quarter, sales momentum was more
moderate following the absence of new product launches, which had previously supported stronger

demand.

Despite the softer operating environment, Vanzo remained profitable and continued to benefit from its
resilient customer base, strong brand recognition, and disciplined cost management. The Group reported
a profit before tax of RM1.7 million for the quarter, reflecting prudent operational control amid lower

revenue.

Commenting on the Group’s performance, Executive Director, Mr. Eddie Ng of Vanzo, said: “While the
quarter was impacted by cautious consumer sentiment and a softer retail environment, Vanzo remains
operationally resilient. We continue to focus on preserving profitability, strengthening our core brand,

and laying the groundwork for future growth through product innovation and market expansion.”

Looking ahead, the Group remains cautiously optimistic about its business prospects. While near-term
consumer sentiment may continue to be influenced by economic uncertainties and inflationary
pressures, Vanzo expects performance to improve in the coming quarters, supported by planned new
product roll-outs aimed at refreshing its product offerings and stimulating consumer demand. Coupled
with continued emphasis on operational efficiency and cost discipline, the Group believes these

initiatives position Vanzo well for sustainable growth over the longer term. -Ends-



ABOUT VANZO HOLDINGS BERHAD

Vanzo Holdings Berhad, through its subsidiary, offers a range of high-quality car and indoor fragrances,
as well as personal and household care essentials, including face masks, hand sanitizers, and laundry
care products, all under the trusted VANZO brand. Committed to safety and purity, Vanzo's fragrances
are certified free from industrial alcohol, formaldehyde, benzene, and toluene, ensuring a safe, refined,
and pleasant experience without harmful chemicals.

For more information, please visit vanzoasia.com.
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