Toptan Satis Madgazalan

BiZiM TOPTAN SATIS MAGAZALARI A.S.
2020 COMMON AND CONTINUOUS TRANSACTIONS WITH

RELATED PARTIES

General Information

This report is prepared in accordance with article 10 of the CMB's “lI-17.1 Communique on
Corporate Governance.”

As stated in the communique, it is mandatory for the Board of Directors to report the ratio of
the common and continuous transactions between the corporations and subsidiaries that are
projected to exceed ten percent (10%) in an accounting period and explain the conditions of
the transactions and compare to market conditions. The report is prepared

e for purchases from the related parties that exceed ten percent (10%) compared to the
cost of sales in the latest annual financial statements disclosed to public, and

o for sales to related parties that exceed ten percent (10%) compared to the revenues in
the latest annual financial statements disclosed to public.

This purpose of the report is to clarify, without disclosing trade secrets, the conditions in which
Bizim Toptan Satis Magazalari A.S. (the "Company") carried out its transactions with the
persons that are defined by the International Accounting Standard 24 (IAS 24) within the
framework of CMB regulations. It also intends to demonstrate that there are no outcomes
against the Company when the said transactions are compared to market conditions.

The Company’s transactions with related parties within 2020 are explained in detail in footnote
23 of the financial statements that are publicly disclosed in relation to the Company’s 2020
activities. Total amount of the transactions exceeds the 10% limit in purchase transactions,
however, among related parties there is no any company exceeds 10% limit in purchase
transactions.

Although there is no company the transactions of which exceeds the 10% limit, provided in this
report is an evaluation of the conformity of the transactions of related companies to the market
conditions.

Information About Bizim Toptan Satis Magazalan A.S.

Bizim Toptan, who was incorporated in 2001 and started its operations in 2002, is the biggest
Cash & Carry player in Turkey by means of number of stores and accessibility. The Company
operates a chain of wholesale Cash & Carry stores throughout Turkey from which it sells mainly
branded food products, non-alcoholic beverages, tobacco, household chemicals and personal
hygiene products. The products can be categorized as branded and private label products.
Branded products are regularly stocked products carrying well-known international and
national brands. Company purchases the branded products from reputable international and



national suppliers, and generally work with the market leader, the market follower as well as
with convenience brands in each product category. Head Office is at Kugbakisi Cad. No:19
Altunizade Uskiidar istanbul. Main shareholder of the Company is Yildiz Holding A.S.

As of December 31, 2020, shareholder structure of the Company is stated below:

31 Aralik 2020

Name of the Shareholders Shares %
Yildiz Holding A.S. 33.111.291 %55,19
Public 26.888.709 44 .81%

60.000.000  %100,00

Information Related to the Terms of Transactions Between Related Parties and
Conformity to Market Conditions

Between January 1, 2020 and December 31, 2020, the Company’s total purchases from the
related parties in excess of the ten percent limit however there is no any single company the
transactions of which exceeds the 10% limit. Bizim Toptan usually purchase products and
services from related parties with a comparable market prices

Conclusion

During the 2020 accounting period, the ratio of the common and continuous transactions
between the Company and related parties exceeded the ten percent (10%) limit as stated in
the CMB Communique 1I-17.1. The Company’s total purchase of products from all of the
related parties exceed ten percent (10%) compared to the cost of sales in the latest annual
financial statements disclosed to public. Additionally, it is projected that similar transactions
will continue based on same principles in the 2021 accounting period. Therefore, information
on pricing methods used with the related parties was hereby provided in this report.



